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1. Browse Preview Enhancements 

1.​ Added a Browse Category Picker Widget that can generate category paths 
from Analytics, Field Names, and Predefined Category Paths 

2.​ A detailed campaign insight section has been introduced where campaigns 
associated with the category paths are displayed along with campaign 
metrics. 

 

 

 

 

 

 

 



 
 

 

 

 

2. Enhanced Site Picker 

Sites are organized in an accordion by region for more straightforward navigation 
and management. 

 

 

3. Merchandising Enhancements 

-​ Under Promotions, the options Apply the same rule to more queries and Add 
another campaign have moved under the newly created kabab ፧ menu, 
placed next to each query in the table.​
​

Before:​

 



 
 

​

​

 
-​ After:​

​

 
-​ You can now access Search and Browse previews for Merchandising 

campaigns from the campaign kabab ፧ menu. 

 



 
 

​

​

Clicking Search Preview or Browse Preview opens a new tab with pre-filled 
entries for the query or category page, segments, UC parameters, and landing 
page query tied to the rule.​
​

​

Note: The Preview option will be available only for live campaigns. Not 
applicable for drafts. 

-​ The Pinning drag-and-drop behaviour has been fixed to understand the order 
of products pinned. 

-​ Minor visual updates and cosmetic changes to the table. 

 



 
 

 

4. Date and Time Experience 

Can see the time and the respective timezone wherever the date is displayed. 

 

 

5. Toast notifications 

Error messages will now appear as floating footers that disappear after a few 
seconds instead of showing as banners. 

 

 



 
 

 

6. Searchable Fields: Sorting options 

-​ Field Name can be sorted alphabetically (A-Z or Z-A) 
-​ Search Weight can be sorted based on value (High to Non-searchable and 

Non-searchable to High) 

 

7. Internal: Admin changes 

1.​  
2.​ A single admin portal has been created to manage all admin activities 

effectively. Previous inconsistent behaviors have been fixed, and the menu 
items have been rearranged for easier navigation. 

 
 
 
 
 
 
 
 

 



 
 

 
 

 
3.​ The Back to Site Details option has been removed due to loss of utility after the 

1.19 release.​

 
4.​ The menu name Info has been changed to Site Details. Apart from that, the 

page with identical information has undergone basic cosmetic changes.​
​

Before:​
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After:​

 
5.​ The Users section has been removed from the top menu of the Site Details 

page. From release 1.19, User Management can be performed by clicking on the 
Profile icon > Unbxd Team Management.​
Before:​

​

After:​

 

 



 
 

6.​ Merch Settings, Product, and Site Features options have moved from the top 
menu of the Site Details page. They are grouped and can be accessed by 
clicking Site Settings from the top menu. ​
​

Note: Also, the name of Product has been changed to Products.​
​

Before:​

​

After:​

 
7.​ Variants and Clone options previously accessible under Admin 2.0 have been 

moved under the Site Settings option.​
​

Before:​
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​

After:​

 
8.​ The Algorithms section under Site Details > Admin 2.0 has now moved to Site 

Details > Algorithms.​
​

Before:​
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After:​

 
9.​ Toucan Logs, Plugins, Feed, and Impact Metrics sections under Site Details > 

Admin 2.0 have moved to Site Details > Feed Settings.​
​

Before:​
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After:​

 
10.​ Under Site Details, a new page named Analytics has been created. The page 

will feature a table listing analytics integration errors through the aggregator 
API.​

 

8. Navigation changes 
The Catalog option under Manage > Configure Site can now be accessed under 
Manage > Catalog > Feed Status.​
​

Before:​
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​

After:​

 

9. Segments 

The layout of the Segments table has been reorganized to enhance readability and 
user experience. 

Before: 

 

After: 

 



 
 

 

 

10. Bulk Upload/Download 

The option Bulk Upload/Download has been separated into individual menu items for 
Upload and Download. 

Before: 

​

 

After: 

 



 
 

 

 

11. Website Preview Footer Removed 

Before: 
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After: 

 

 

12. Generic changes to Table 
-​ Upon refresh, any table's existing page/state will be retained. 
-​ Pagination and filtering support have been added to all Phoenix tables 

(excluding ROR). 
 

13. Facet Flow Revamp 
We have improvised the facet flow where the user can perform CRED operations 
directly on the merchandising section of facets rather than configuring at the global 
facets level under manage-> search->facets section. 

 



 
 

 
 

 

 



 
 

 
User flow: 

1.​ For the facet flow to work end-to-end, the user has to configure two things - 
“Field rule” & ”facetable” feature flag . This can be configured in Manage-> 
catalog-> Field Property. 

2.​ The user has to add a “Field rule” feature flag to the attributes used for 
creating field based rules. A user can create up to 3 field rules. 

3.​ The user has to add a “Facetable” feature flag, such that, once the field rule is 
created, all the facetable attributes will be displayed for the user to set the 
facets. 

4.​ Once the above configuration is done, head to merchandising->facet section 
& click on “add facet” 

5.​ Select the attribute & the key value for field rule creation 
6.​ All facetable fields will now be displayed where the user can add a rank or 

change the sort order. 

 
 
 

 

https://drive.google.com/file/d/1VE6XPBntfOqltQkLccwfZM5POppQWRbV/view?usp=sharing


 
 

 
 

14. New Password Policy Changes 
Earlier, we did not have any policy related to passwords. From this release, we have 
strengthened the login password by implementing the below: 
 

a.​ New Password Reset via Console 
-​ Require passwords to include a mix of uppercase letters, lowercase letters, 

numbers, and special characters. 
-​  Set a minimum password length (e.g., at least 12 characters). 
-​  Implement a blacklist of commonly used passwords (e.g., "123456," "password," 

"abc") that users cannot choose. 

 
​​ When a password is reset (either via the "forgot password" flow or  reset 

password), all active sessions will be terminated, and the user will need to 
log in again. 

 
b.​ Forgot Password: 

In case of forgot password, the user has to enter the email id for which a password 
reset link will be shared.  

 



 
 

 

 
 

If this email is registered, a password reset link will be 
sent 

○​ Once the user clicks on the password reset link in the email, he would be 
directed to Console-Proxy reset password page where he/she has enter 
new password twice for confirmation. 

○​ Once the user confirms the new password, the password will be reset. 
 

The password link will expire within an hour. 
 

 



 
 

 
 

c.​ Incorrect Password: 

In this scenario, the user has a limit of up to 5 chances for trying the password per 

account per hour. In the 6th attempt, the account gets locked. The user will be notified 

via an email that the account is locked. 

We have introduced an “unlock” button on the admin section, so that the CSM can login 

as  unbxd user &  unlock the account. 

Attempts: Limit to 3–5 "forgot password" requests per account per hour. 

      
Session Management 
 
We have introduced new session management changes where each user is allowed 
only one active session by default & If the active session limit is exceeded by login on 
another browser or tab, the oldest session will automatically log out without any 
warning. 

 
 

 

 



 
 

 
 

15. Searchable Fields workflow changes:  
Earlier, we had both apply & save buttons on “AI Search search weight screen”. In the 
release, we have removed the Apply button, so the only way to save changes is via the 

“Save changes” button. 

1.​ If the user wants to change search weight to what is recommended by AI, they 
can refer to the “AI Recommended Search weight” column, and make the change 
in “Search Weight” column, and click save to publish. 

 

 
 
 
 
 
 
 
 
 
 

 



 
 

 
 

 

16. UI Changes: 
1.​ No data found image changes: 

     
 

2.​ Removal of "Add Facets" CTA in the FTU Flow 

In the First-Time User (FTU) flow, we've streamlined the experience by removing the 
"Add Facets" button. This change addresses multiple concerns: 

●​ Low Adoption: The button was rarely utilized by users. 
●​ Context Misalignment: At this stage of the FTU, users typically don’t have the 

necessary data ready to add facets manually. 
●​ Feature Conflict: The button's functionality overlaps with the Fields 

Configuration feature, which optimizes dropdown selections and is designed to 
be used later in the setup process. 

By removing this CTA, we aim to create a more intuitive and focused onboarding 
experience. 

3.​ Dropdown changes in segments 

 



 
 

 
 
 

4.​ Introduction of Sync to Typehead 

When changes are made to the Typeahead configuration, it's currently necessary to 
manually re-index the Autosuggest feed by navigating to Manage > Autosuggest. 

To streamline this process, introduce a Sync button that allows users to re-index the 
Autosuggest feed directly whenever the Typeahead configuration is updated. 

 

5.​ Update to Terminology: "Global" is now "Applied to all users" 

To enhance clarity and consistency, we have updated the terminology across the 
platform: 

 



 
 

●​ The 
term 

"Global" has been replaced with "Applied to all users" in the following sections: 
1.​ Segments Listing Page 
2.​ Merch Listing Page 
3.​ Website Preview – Advanced Insights Section 
4.​ Add Rule Page 

This change ensures better alignment with user expectations and improves overall 
usability. 

6.​ Renamed Typehead to “Autosuggest” & Commerce search to “Search” 

 

 
7.​ Attribute Value Dropdown changes: 

For  operators  = & ≠, the attributes in the dropdown would only appear if 
the field values are <4000. However, if the values are not present in the 
dropdown, we will have an input box so they should be able to type on 
their own. 

 
 

 
 

 



 
 

 
 

 

17. A/B Test Metric Label Changes & Definition additions 
Search:  
 
Old Metrics New Label New Definitions 

HITS Hits Number of times shoppers searched on the site 

CLICKS Clicks 
Number of products clicked on the search listing 
page 

CLICK THROUGH 
RATE Click Rate Click Rate= Clicks/Hits 

CART Carts 
Number of products added to cart resulting from 
search 

CART THROUGH 
RATE Cart Rate Cart Rate=Carts/Hits 

ORDERS Sale Through 
Number of times customers ordered at least one 
product after making a search 

REVENUE Revenue 
Total revenue generated from products sold using 
search 

CONV RATE CONV RATE Conversion (%) = Sale Through/Hits 

CTR CTR CTR (%) = Click Through/Hits 

AOV AOV 
AOV(Average Order Value) = Revenue/Sale 
Through 

RPV RPV RPV(Revenue per Visit)= Revenue/Hits 

 
 
 
 
 
 
 
 

 



 
 

 
 

 
 
 
Browse: 
 
Existing labels New Label New Definitions 

HITS Page Views 
Number of times shoppers viewed on 
category/browse pages on your site 

CLICKS Clicks 
Number of products clicked on the category listing 
pages 

CLICK THROUGH RATE Click Rate Click Rate= Clicks/Page Views 

CART Carts 
Number of products added to cart resulting from 
browse 

CART THROUGH RATE Cart Rate Cart Rate=Carts/Page Views 

ORDERS Sale Through 
Number of times customers ordered at least one 
product after making a browse 

REVENUE Revenue 
Total Revenue generated from products sold using 
browse 

CONV RATE CONV RATE Conversion (%) = Sale Through/Page Views 

CTR CTR CTR (%)= Click Through/Page Views 

AOV AOV AOV(Average Order Value) = Revenue/Sale Through 

RPV RPV RPV(Revenue per Visit) = Revenue/Page views 
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