
Google Consent Mode v2 Setup Guide for GA4 and 
Google Ads 

Summary 

Google Consent Mode v2 is crucial for maintaining accurate data in GA4 and Google Ads 
while respecting user privacy. You need to implement either basic or advanced consent 
mode before the specified deadline to avoid data loss and ensure continued ad 
personalization. Start by reviewing your current cookie banner and tag management setup 
to determine the best implementation approach for your website. 

Create your policies & cookie consent in minutes » 

Understanding Consent Mode v2 

Consent Mode v2 allows you to adjust how Google tags behave based on user consent 
choices. 

It introduces two new parameters related to data sharing for advertising: ad_user_data and 
ad_personalization. 

These parameters control whether user data is sent to Google for advertising purposes and 
whether personalized advertising is enabled. 

There are two main implementation types: Basic and Advanced. Basic mode blocks tag firing 
until consent is granted; Advanced mode allows tags to fire but adjusts behavior based on 
consent status. 

Key Requirements 

●​ Cookie Banner: A compliant cookie banner that obtains consent for cookies and data 
processing. 

●​ Consent Management Platform (CMP): A platform to manage user consent and signal it 
to Google (recommended, but not mandatory). 

●​ Tag Management System (TMS): A TMS like Google Tag Manager is needed to implement 
consent mode. 

How to Implement 

1. Review your current cookie banner and ensure it explicitly asks for consent related to 
advertising and analytics. 

2. Choose between Basic and Advanced Consent Mode. Advanced consent mode allows for 
modeling of conversions that are missing due to lack of consent. 

3. Implement Consent Mode using a CMP or manually through your TMS. 

https://pickz.link/policies


4. Configure your Google tags to respect the consent signals (ad_storage and 
analytics_storage). 

5. Test your implementation thoroughly to ensure tags behave correctly based on consent 
status. 

Verification and Troubleshooting 

Use the Google Tag Assistant to verify that consent mode is implemented correctly. 

Check the GA4 reports to monitor the impact of consent mode on data collection. 

Review your CMP settings to ensure they are correctly configured to pass consent signals to 
Google. 

If you experience data discrepancies, double-check your tag configuration and consent 
settings. 

Examples 

●​ Cookie Banner Text: "We use cookies to personalize content and ads, to provide social 
media features and to analyze our traffic. We also share information about your use of 
our site with our social media, advertising and analytics partners." 

●​ Consent Parameter Mapping: If 'ad_storage' is denied, set 'ad_user_data' and 
'ad_personalization' to 'denied'. 

●​ GTM Consent Configuration: In Google Tag Manager, use the Consent Initialization 
trigger to set default consent states. 

●​ CMP Configuration: Configure your CMP to use the Google-certified Consent Mode 
integration. 

●​ Basic Consent Mode: Google tags are blocked until consent is granted. 

Tips 

●​ Prioritize user privacy and transparency. 
●​ Choose the Consent Mode implementation that best suits your business needs. 
●​ Consult with legal counsel to ensure compliance with privacy regulations. 
●​ Regularly review and update your consent settings. 
●​ Use a CMP to simplify consent management. 
●​ Test your implementation thoroughly across different browsers and devices. 
●​ Monitor your data in GA4 to identify any potential issues. 
●​ Stay informed about updates to Google's privacy policies. 

Start your compliance setup now » 

FAQ 

Q: What happens if I don't implement Consent Mode v2? 

https://pickz.link/policies


A: You risk losing valuable data in GA4 and Google Ads, potentially impacting your ability to 
measure campaign performance and personalize ads. Conversion modeling will also be less 
effective. 

Q: How do I choose between Basic and Advanced Consent Mode? 

A: If you prioritize data accuracy and are comfortable with some potentially missing data, 
choose Basic. If you want to leverage conversion modeling to fill data gaps and are 
comfortable with some modeled data, choose Advanced. 

Q: Where can I find more detailed implementation instructions? 

A: Refer to the official Google documentation for Consent Mode v2 and your CMP's 
documentation for specific integration instructions. 

 

This document is for informational purposes only and is not legal advice. Always consult a qualified 
professional for your specific situation. This document may contain affiliate links. 


