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Overview 
Glow & Grace is a skincare and beauty brand that shares effective products and simple 
skincare tips to help people achieve healthy, glowing skin. 

Awareness was chosen for Glow & Grace to help more people know about the brand and 
understand the importance of following the right skincare routine. Since many people are 
confused about skincare, this approach helps in building trust and connection with the 
audience before focusing on selling products. 

Goals 
1.​ To increase brand awareness of Glow & Grace 

2.​ To educate the audience about skincare and beauty routines 

3.​ Reach a wider and new audience 

4.​ Grow social media followers 

Tools and Technology 

Meta Ads Manager 
Meta Ads Manager was used to create and run the awareness campaign, as it offers 
campaign objectives, advanced audience targeting, effective budget control, and detailed 
performance tracking. 

Canva 
Canva is used to design creative posts, reels, and promotional content for the campaign. It 
helps in creating visually appealing graphics, editing videos, and adding text. 

Chatgpt 
ChatGPT is used to enhance grammar, organize content, and refine ideas for creating 
effective captions and post content. 
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Campaign Presentations 

 

The main goal was to make more people aware of Glow & Grace. Because the brand is new, 
the focus is on reaching more users and sharing skincare knowledge so people can trust 
and understand the brand before moving towards sales. 
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The auction method was selected as it is flexible and suitable for campaigns with a limited 
budget. It allows better control over spending and helps in reaching the most relevant 
audience based on performance. 

The reservation method was not selected because it requires advance booking with a fixed 
and higher budget, and is generally used for large-scale campaigns requiring guaranteed 
reach. 

Campaign budget optimization was kept off to maintain better control over budget 
distribution.  
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A/B testing was kept off because this is the first awareness campaign and the focus is on 
reaching a wider audience with a single creative. 

 

 

Special Ad Categories were not selected because Glow & Grace is a skincare and beauty 
brand, which does not fall under these categories. 
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Maximize Reach of Ads was selected to reach more unique people. Maximize reach means 
showing the ad to the maximum number of unique users to increase brand awareness. 

The Facebook page “Glow & Grace” was selected to represent the brand and promote the 
awareness campaign. 

Cost per result goal was not set to allow the system to maximize results within the given 
budget. Setting a limit could restrict reach and reduce overall performance. 
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The ad will be shown to the same person maximum 2 times in 7 days. 

This helps to avoid showing the ad again and again and allows the ad to reach new people. 

 

Dynamic Creative is turned OFF because we want full control over ad design and 
messaging. For the Glow & Grace awareness campaign, we prefer manually created ads to 
maintain a consistent and clear brand identity. 
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We can set either a daily or lifetime budget and also control the campaign schedule by 
selecting start/end dates and specific time slots for running the ads. 
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In audience controls, we selected India as the target location so that the ads are shown 
only to users within India. 
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We selected “Further limit the reach of your ads” to maintain better control and ensure that 
our ads are shown only to a relevant and targeted audience 

Option 1 was not selected because it automatically increases the audience, Ads may be 
shown to random or less relevant people and  It reduces control over targeting. 

 Option 2 was not selected because it is more complex and better suited for advanced 
campaigns. 
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Campaign targets users in India aged 18–40, including all genders, to reach a broad and 
relevant audience interested in skincare and beauty. Detailed targeting was selected based 
on interests like skincare products, cosmetics, and popular beauty brands to ensure the 
ads reach people who are more likely to engage with the content. 
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No changes were made in Policy and Regulatory Requirements as this campaign is related 
to skincare and beauty products, and not to financial services like securities or investments. 
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Manual placements were selected to control where ads are shown across platforms like 
Facebook and Instagram. 
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Partnership ads were kept off as this is a new account and the campaign focuses on 
building brand awareness without any collaborations. 
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Create Ad was selected to design new campaign creatives. 

A single image was used for a clear and simple message. 

Multi-advertiser ads were enabled to improve reach and visibility. 
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The message option was selected to allow users to directly contact the brand for queries 
and engagement. 
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​
​
An image was uploaded and used as the ad creative for the awareness campaign. 
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The primary text was used to share a simple skincare message, and “Send Message” was 
selected as the call-to-action to encourage direct user interaction. 
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A greeting with basic skincare questions was added to understand user needs and 
encourage interaction. 
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Tracking was not used for this campaign, as the focus was on basic awareness and 
performance was monitored through Meta Ads Manager. 
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