
Title: Understanding Strategic Group Analysis: A Practical Approach 
 
Introduction: 
Today, we're going to dive into a concept called Strategic Group Analysis. It may sound 
complex, but don't worry, we'll break it down into simple terms that anyone can 
understand.  
 
What is Strategic Group Analysis? 
Imagine you're in a race. But it's not just any race; it's a race where you're competing 
against others who are similar to you. In business, companies that are similar in terms of 
their strategies, market positioning, and resources form what we call strategic groups. 
Strategic Group Analysis is like studying this race. We look at who's running with us, 
who's ahead, and who's behind. 
 
Why is it Important? 
Knowing your competition is crucial in any race, right? The same goes for business. By 
understanding the strategic groups in your industry, you can see where your company 
stands compared to others. This helps you identify opportunities and threats, and 
ultimately, it helps you make better decisions to stay competitive. 
 
How to Conduct Strategic Group Analysis: 
 
1. Identify Key Factors: Just like in a race, there are certain factors that determine who's 
ahead. In business, these could be things like product quality, pricing, or distribution 
channels. Identify these key factors that define competition in your industry. 
 
2. Group Companies: Once you have the key factors, group companies that are similar 
in how they compete. These are your strategic groups. For example, if we're looking at 
the smartphone industry, we might have groups like premium brands, mid-range 
brands, and budget brands. 
 
3. Evaluate Performance: Now that you have your groups, look at how each company 
within a group is performing. Who's leading the pack? Who's lagging behind? This gives 
you insights into how successful each strategy is within its group. 
 
4. Identify Opportunities and Threats: By understanding where your company fits into 
these groups and how each group is performing, you can identify opportunities to 
improve or threats that you need to address. For example, if you're in the mid-range 
group and you see that premium brands are gaining market share, you might need to 
rethink your strategy. 
 
5. Adjust Your Strategy: Finally, use the insights from your analysis to adjust your 
strategy. Maybe you need to focus more on innovation to compete with premium 



brands, or maybe you need to cut costs to compete with budget brands. Strategic 
Group Analysis helps you make informed decisions about where to focus your efforts. 
 
Conclusion: 
In conclusion, Strategic Group Analysis is like studying the competition in a race. By 
understanding the strategic groups in your industry and how they're performing, you 
can identify opportunities and threats, and make better decisions to stay competitive. 
So, the next time you're thinking about your company's strategy, remember to take a 
look at who else is running the race with you. 
 


