TRUONG DAI HOC QUOC TE HONG BANG CONG HOA XA HOI CHU NGHIA VIET NAM
KHOA KINH TE & QUAN TRI Poc Lap - Tu Do - Hanh Phuc

PE CUONG CHI TIET HQC PHAN

1. THONG TIN CHUNG (General information)

Tén mén hoc (tiéng Viét): Hanh vi Nguoi Tiéu dung

Tén mén hoc (tiéng Anh): Consumer Behavior
Ma mon hoc: 05124
Thudc khéi kién thirc: Dai cuong o; Co s¢ nhom nganh o;

Co so nganh o; Chuyén nganh X ; Tt nghiép o
Khoa, B mén phu trach: Khoa Kinh té va Quén 1y, B6 mén Quan tri Kinh doanh

Emaili. ..o

Giang vién bién soan:
Giang vién cip nhat ThS Pham Thi Thanh Tam
Sé tin chi: 3 tin chi (45 tiét)

Ly thuyét: 3 chi (45 tiét)

Thuc hanh:

Tu hoc: SV phai hoc va doc thém tai nha trudc va sau moi bai gidng.
Mon hoc tién quyét: Khong
Mo6n hoc trudc: Marketing can ban

2. MO TA HQC PHAN (Course description)

Trong sudt mon hoc nay, chiing ta s& tip trung vao nghién ctru vé hanh vi cia ngudi tiéu
dung, cach thirc va Iy do ngudi tiéu dung quyét dinh mua hang, cach ho nghi, cam nhan va
hanh dong trudc, trong va sau khi mua hang. Ching ta s€ nghién ctru cac khai niém quan trong
trong hanh vi ctia ngudi tiéu dung va ap dung cac nguyén tic va ly thuyét tir cac nganh khoa
hoc xa hoi khac nhau (tiép thi, tdm ly hoc, xa hdi hoc va nhan hoc) dén cac van dé marketing
nhu phat trién san phém, dinh giad va dinh vi. Nhin chung, su hiéu biét cua nguoi tieu dung cho
phép cac nha quan trj marketing dap ung dwoc nhu cau ciia ngudi mua trén thi truong mot

cach hi¢u qua hon va thanh cong hon trén thi truong.
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3. MUC TIEU HQC PHAN (Course goals)

Sau khi hodn thanh hoc phén, sinh vién cé thé:

Muc tiéu hoc phin

01

Hiéu dugc hanh vi ctia nguoi tieéu dung mot cach c6 hé thong. Hiéu dugc
cac qua trinh dugc sir dung khi cac cad nhan, nhom hodc to6 chirc thuc hién

quyét dinh tiéu dung.

02

Hiéu cach thirc lwa chon, str dung va xur 1y hang tiéu dung anh huong dén
hau hét moi khia canh ctia cudc séng hang ngay cia chung ta. Hiéu cach
thirc va tai sao cac nha tiép thi tao ra cac thong di¢p dac bi¢t dé thu hat
nguoi tiéu dung va dé hiéu tim quan trong chién lugc cta qua trinh nay dbi
v6i cac doanh nghiép. Phat trién cac cong cu can thiét dé phan tich qu4 trinh

nay tir nguoi tiéu dung va quan diém kinh doanh.

o3

Hiéu duoc nhiing gi tiép thi c6 thé va khong thé 1am va nhiing han ché dao

dire vé nghé tiép thi.

04

Hiéu vai tro va y nghia ctia hoat dong nghién ctru hanh vi nguoi tiéu dung

v6i1 doanh nghi€p kinh doanh.

4. CHUAN PAU RA HQC PHAN (Course learning outcomes - CLOs)

Mon hoc dap vrng cdc chudn ddau ra nhw sau:

Ox CDR ciia mon hoc (CLOX) PLOx
CLO1: Hiéu dugc cac dic tinh co ban clia hanh vi
Ol a1 PLOI
nguoi tiu dung
CLO2: Hiéu dugc va giai thich duoc qui trinh tiép
01;02 ) A s . TN PLO2; PLO3
thi dua trén hanh vi nguoi tiéu dung
CLO3: Xay dung duoc chién lugc marketing dua
01; 03 trén hanh vi nguoi tiéu dung trong bdi canh mot PLO3; PLO4; PLOS
doanh nghiép cu thé




04

phan tich hanh vi nguoi tiéu dung

CLOS5: Nhan thtc duogc tim quan trong cua viéc

PLOS; PLO9

5. NOI DUNG HQC PHAN, KE HOACH GIANG DAY (Course content, lesson plan)

>
A

Buoi
h()g
(3 tiet)

Noi dung

CbR
cia
mon
hoc
(CLOx)

Hoat dong day va
hoc

Hoat
dong
danh
gia
(Ax)

4 tiét

Chuwong 1: Tong quan vé hanh vi
khach hang
1. Cac khai niém co ban
2. Su can thiét cia viéc nghién
ctru hanh vi khach hang
3. Phan loai khach hang va vai
tro cua tung loai khach hang
4. Nghién ctru hanh vi khéach
hang
5. Mdi quan hé giita hanh vi
khach hang va chién luoc

marketing

CLOl1

Thuyét giang,

Thao luan tinh huéng

Al.l

16 tiét

Chuong 2: Hanh vi mua cta nguoi
tiéu dung
1. Hanh vi trude khi mua
a. Ly thuyét dong co
b. Nhén biét nhu cau
c. Tim kiém thong tin
2. Hanh vi trong khi mua
a. DPanh gia ctia nguoi ti€éu dung
b. Nhimng tinh hudng tac dong
dén hanh vi nguoi tiéu dung

3. Hanh vi sau khi mua

CLOl,
CLO2

Thuyét giang
Thao luan tinh huéng,
Bai tap hay thuyét

trinh

Al.l




a. DPanh gia ctia nguoi ti€éu dung
b. Nhiing tinh hudng tac dong

dén hanh vi nguoi ti€u dung

12 tiét

Chuwong 3: Cac nhén t6 tac dong

dén hanh vi nguoi tiéu ding

1. Cac nhén t5 bén trong
a. Nhan thuc
b. Bdng co
c. Thai do

2. Céc nhan tb bén ngoai
a. Nhom tham chiéu va chién

lugc  marketing dwa trén

nhém tham chiéu

b. Gia dinh va cac hinh thuc ra
quyét dinh gia dinh

c. Vin héa — truyén thong

CLOI,
CLO2,
CLO3

Thuyét giang
Thao luan tinh hudng,
Bai tap hay thuyét

trinh

Al.l

8 tiét

Chuong 4: Hanh vi cua khach
hang t6 chirc
1. Cac khai niém co ban
2. Dadc trung hanh vi cua khach
hang t6 chirc
3. Cac loai hanh vi mua cua
khach hang t6 chirc
4. Cac thanh vién tham gia vao
qué trinh mua cua khach hang
t6 chirc
5. Quy trinh mua hang ctua

khach hang to chirc

CLOI,
CLO2,
CLO3

Thuyét giang
Thao luan tinh hudng,
Bai tip hay thuyét

trinh

Al.l

5 tiét

Trinh bay nhém + On tap

CLOI,
CLO4

Thuyét giang

Bai tip hay thuyét

trinh

All,
Al2,
A2




Héi dap

6. PANH GIA HQC PHAN (Course assessment):

Hoat don Phwong pha .
o Cone oS PP CLO T§ 1¢ (%)
danh gia danh gia
CLO1; CLO2;
X CLO3;
A.1.1. Chuyén ca ’ 20%
Al. Dénh gid yen e CLO4;CLOS °
qua trinh
. CLO1;
A1.2. Thuyeét trinh nhé ’ 209
uyét trinh nhém CLO2’CLO3 %o
A2. Panh gia 1z CLO2; CLO3;
2 2 Bai kiém tra ty lua ’ 1 609
tong két AL e e i uan cLo4; cLos | %0
Tong 100%
Rubric ciia thanh phén dinh gia A1.1
Kiém tra trén Gioi (8-10d) Kha(6-7d) TB(5d) Yéu(3-4d) Kém(0-3d)
lop
Hoi bai cii, bai | Xung phong tra | Xung phong tra | Xung phong tra | Xung phong | Xung phong tra
moi va lam bd{ loi hodc lén loi hodc lén loi hodc lén tra loi hodc loi hodc lén
tap tai lop (kiém | bang lam bai bang lam bai bang lam bai tgp | lén bang lam | bang lam bai
trakhda nang tw | tap 4 -5 lan tdp 3 lan 2 lan baitdp 1 lan | tap 0 lan
hoc cua sinh
vien CPR G1,
G2)
Diém q’anh di Di hoc déy d‘dﬂ Di fz,oc Z5 % cac | Di fz,oc 5 0% cac | Di hoc ?5 % | Khong di hoc
hoc day du 100% cac buoi | buoi diém danh | budi diém danh | cdc buoi
diém danh diém danh

. QUY PINH CUA HQC PHAN (Course requirements and expectations)

- Du 16p: theo qui dinh chung ctia trudong.

- Sinh vién doc trude slide bai giang ctia mon hoc va nhiing tai li¢u theo yéu cau cta giang

vién trudc moi buodi hoc.

- Lam bai tdp v€ nha, tra 101 cac cau hdi ngan trén 16p, va cac bai ki€ém tra tai 16p: cac diém nay

s€ dugc danh gia vao cot di€ém qua trinh cua sinh vién.




8. TAI LIEU HQC TAP, THAM KHAO
Giao trinh
- Vi Huy Théng. (2014). Hanh vi khdch hang. Ha Noi: NXB Kinh Té Qubc Dan.
- Michael R. Solomon. (2007). Consumer Behavior: Buying, Having, and Being. NY: Prentice

Hall.
- Schiffman and Kanuk. (2007). Consumer Behavior. NY: Prentice Hall.
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