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5 App Store Optimization Strategy to Master App
Store

App Store Optimization (ASO) strategies are techniques used to enhance the visibility and
discoverability of mobile apps in various app stores, such as the Apple App Store and Google
Play Store.

In this article, we have covered ASO strategies that are time-proven and will give you the power
of the App Store Optimization for your mobile app’s success with five expert-proven strategies.

You may also like to review
App Store Optimization Tools

What is App Store Optimization?
ASO is an old app marketing technique. It has two main objectives, first of all ensuring that it
can be found via target keywords and the second one is to get native traffic that is further
converted into real app installs.

Best ASO Strategies
Here are 5 expert proven ASO strategies, by implementing the time-proven strategies outlined
below, you can unlock the full potential of ASO and significantly enhance your app's visibility
and discoverability in the app stores.

1. ASO Tools
Apple’s App Store and Google Play market from Google were launched in 2008, and several
App Store Optimization tools were launched on the market. These tools provide estimates for
keywords’ demand, report on apps’ ranking on the app store, as well as intelligence for
competing apps in various app store categories. ASO Tools should be purposed to power your
app’s App Store Optimization with data to make data-driven decisions instead of guessing and
biased decisions in performing ASO. Take advantage of the ASO tools and analytics platforms
to watch keyword ranks, see what your competitors are up to, and obtain information about
customer behavior to fine-tune your ASO strategies on the regular.

https://www.genplayers.com/app-store-optimization-tools/


2. App Reviews & Rating Optimization
It is the actual app reviews and app rating optimization that takes place through the community
management of all app users and sets of marketing measures to persuade the app’s users to
review the app. Both Apple's iOS App Store and Google's Google Play Store let app producers
have the capacity to respond to comments from app users and address their issues
immediately.

The app reviews and ratings serve the purpose of the first reference point potential users of a
mobile app have, once they see a particular app listed on the app stores. We can’t
overemphasize how authentic app reviews and ratings are the most important since you should
never deceive app marketers by providing false reviews to get money. Eventually, it becomes an
incubator of a bad reputation for your app brand and does not contribute to your strategic efforts
of making a successful app.

3. App Visuals Optimization
The most significant strategy that needs special attention is improving the appearance of the
mobile app’s icon, screenshots, and video preview in the app stores. On a mobile phone or
tablet, the app icon is the symbol of a specific app which differentiates the app from the others
and plays the role of the app’s visual representation. This is what people remember when they
think of the app. This statement is represented in the app’s marketing copy. This part of the app
is dedicated to branding and requires careful consideration.

In the case of the screenshots, the optimization process is all about telling the app’s story
visually, showing the app’s core features front and center. An app preview is considered a good
marketing tool and suggests the optimization process to strive at putting the main 2-3 app’s
functions into a 30-second video and stress on the first 10 seconds to make sure those who are
interested in downloading the application have the main idea of the app and what it’s capable of
delivering. Apart from the mobile app, a trial version subscription for people empowers them to
start using your app. Moreover, screenshots and video previews are two visual channels that
influence greatly whether a user decides to install yours.

4. Keyword Optimization
Keyword research for mobile apps can be undertaken by simply developing a comprehensive
list of words describing concisely all the core functions of your app. Ultimately, the list can be
referred to as the combination of core, mid, and long tail keywords in that it encompasses all
types of words users know as search words that they could use to locate the app. Keyword
Tools will be a game-changer in this respect and will do the heavy work for you faster and better
if you're doing ASO for a bunch of apps. ASO is going to start with proper keyword research and
this will determine all the further steps. You should understand that the target keyword list is
living and it never stops itself as you can find more keywords if you want and see how Google
trends change in the next few years.

https://docs.google.com/document/d/1lyjhtGCNcjrnAQHM4jkb0ABm5Z4yYY17xwr9-42Gx6U/edit?usp=sharing


5. App Store Category
Choosing the right primary and secondary category for your mobile app to be listed in is
beneficial to the app’s users and the app itself marketing-wise. The app should be listed under
the appropriate category to be found and on another note competition function should be
considered when choosing the app category. To learn more about ASO, visit gen players. Your
mobile app may as well be competing against a couple of categories and here this one has to
be chosen where the equalizer is made. you should always go for an app category which, in the
end, will make your best option. Among other things, the optimization does not create false
pieces of mobile app marketing copy on an application store.

Conclusion
Mastering App Store Optimization (ASO) is crucial for the success of your mobile app in today's
competitive market. It's essential to remember that authenticity and transparency are paramount
in all ASO efforts, and resorting to deceptive practices can harm your app's credibility and
reputation in the long run. By implementing these ASO strategies effectively, you can improve
your app's visibility, attract more users, and ultimately increase downloads and engagement.

https://www.genplayers.com/app-search-optimization/

