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Abstract 
The abstract should concisely inform the reader about the purpose of the manuscript, the data 
and methods, the findings, and their implications. The abstract should be relatively 
non-technical, yet clear enough for a knowledgeable reader to understand the manuscript's 
contribution. The abstract should be no more than 200 words and should use Times New 
Roman font. (11pt) 
Keywords: Words in keywords are sorted alphabetically. (11pt) 
 
 
INTRODUCTION (12 PT) 

The introduction should be clear and present the problem to be discussed in the 

manuscript. Before the objective, authors should provide adequate background and a brief 

literature survey to note existing solutions, research limitations, the author's expectations, and 

the scientific strengths or novelties of the paper. At the end of the paragraph, authors should 

add a commentary on the significance of the problem and the research objectives. (Devandri 

et al, 2023).  

 

LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT (12 PT) 

Contains a theoretical review and development of a framework for thinking, as well as 

research hypotheses. 
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Chart 1. Conceptual Framework 
 

METHODS 

Research methods are optional for research articles. They are written descriptively, 

including the research design, population and sample, operational definitions, instruments, 

and analytical tools. 

 

RESULTS AND DISCUSSION 

​ This is the most crucial part of your article. The analysis or research findings should 

be concise and clear. They should summarize (scientifically) the findings rather than provide 

detailed data. Please highlight any differences between your results or findings and previous 

publications by other researchers. 

​ Table Usage: 

Table 1. Result of the Coefficient of Determination Test 

R R Square Adjusted R 
Square 

Std. Error 

.669a .448 .442 3.73853 
 

Table 2. Results of F Statistical Test 

 
​

Tables, graphs, or images can be used to support explanations. Use the established format for 

including tables, graphs, or images. Tables, graphs, or images should be centered. Tables, 
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Model Sum of Squares Df Mean Square F Sig. 
1 Regression 4312.237 4 1078.059 77.133 .000b 

Residual 5311.103 380 13.977   
Total 9623.340 384    
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graphs, and images can be placed at the top or bottom of the text and should not be centered. 

Table titles should be placed above the table, with a single line spacing between the table and 

the table. Chart and figure titles should be placed below the table, with a single line spacing 

between the table and the table. Table, graph, or figure titles should be numbered using 

12-point Arabic numerals. Titles should be centered. 

 
CONCLUSION   

The conclusion contains a description that answers the research objectives. Do not 

repeat the abstract or simply describe the research results. Provide a clear explanation of the 

application and/or recommendations related to the research findings. 
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