Beginner Live Call #3

Funnel #1:

Use search engine to find info/ solution — Click on the best result — Read Content/
Sales Page — Buy/ CTA

For this example, | have chosen to work with an emergency plumbing service from Toronto
(top one)

Szponzoralt
New Canadian Drain
https:/iwww.newcanadiandrain.com  §
24/7 Emergency Plumbing

Toronto Emergency Plumbers — Voted #1 GTA Full Service Plumbers. High-Quality
Plumbing, Drain Cleaning, Sewer Repairs.

Szponzoralt

Mr. Rooter

http://toronto-on.mr-rooter.ca » emergency i

Emergency 24/7 Plumbers

Mr. Rooter® Toronto, ON — Mr. Rooter Plumbing® Toronto, ON. 24/7

Emergency Service. Call us Today!

24/7 Emergency Plumbing - Plumbing Installation - Hot Water Heaters / Tanks - Testimonials
Deal: CA$100 off Drain Repairs

Szponzoralt
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e The reason | picked this is because it is sponsored and stands out. Also all the
keywords are in the ad that | searched for.

PLUMBING DRAINS BACKWATER VALVE WATER SERVICES 'WATERPROOFING COMPANY FREE ESTIMATE

Multiple Award Winning Drain &
Plumbing Company in Toronto, the
GTA

'WELCOME TO NEW CANADIAN DRAIN & PLUMBING COMPANY & Name
New Canadian Drain & Plumbing has been a locally owned and operated
business since 2002. Known as one of the best plumbing companies in

Toronto. Give us the opportunity, and we will go above and beyond your

expectations to solve your plumbing and Toronto drain problems. New

Canadian Drain & Plumbing provides all types of plumbing services, drain

unclogging and drain repairs, water service replacement, waterproofing & & Ema

wet basement repair for y basements in Toronto.

Serving the Greater Toronto Area, Etobicoke, North York, Mississauga

Brampton, Vaughan, Richmond Hill, Markham, Scarborough. Just search for 1 Message

a plumber near me and fine us! ’

e There is an early CTA at the beginning
e Also, the landing page says: “Multiple Award Winning...
factor immediately

* — which increases the trust



Funnel #2:

Scroll on feed — See interesting content — Check profile — Follow — Consume
Valuable Content Over Time — CTA content direct to the Service — Buy / CTA

| would like to share here a personal experience:

| was actively searching for training videos, because my training schedule was a mess. |
came across Mike Thurston. | followed him and consumed his content.

| saw a video from him:

mike thurston split
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This Is The Best Training Split To Build Muscle

"5 MlkeThurstonQ @ ) 1 Download

In his videos, he shares interesting insights & useful tips about training
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This Is The Best Training Split To Build Muscle
.* M_|ke Thursltu? © b 46Kk OJ ~> Share 1 Download

192,354 views 20 Sept 2023
An updated video which I put together to answer one of the most common questions | get about building muscle.

» Transform your physique with my training app -

There was a CTA link to his program about he talked in the video

The app that will

tran‘sfo/‘ggn your physique
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On his landing page, there is exactly the CTA button above.

This funnel really worked for me personally, to purchase a service from someone, who |
appreciate as a credible figure.

Funnel #3

Landing Page Intro Email Valuable Content
For Lead Delivering m/ Soft Sell At
Magnet Lead Magnet End

Valuable Lead
Magnet + CTA

For the third funnel, | wanted to map out something personal again.



| was actively searching for a brand that produces necklaces. | came across this brand
called “Craftd”, where the landing page instantly displayed an email newsletter CTA with a
discount as a hook. It fulfilled the route of “valuable lead magnet + CTA” — "Buy” route.

Of course, | signed up. to the newsletter. Unfortunately, | cannot find the first emai

UNLOCK

10% OFF

YOUR ORDER

What is your email?

SIGN UP NOW

No Thanks

Of course, | signed up. to the newsletter. Unfortunately, | cannot find the first “welcome
email”, but the company provided “Valuable Content”, by showing the new collection, and a
little story behind it, with a soft sell like: “Take a look at our collection”.

Launching: Sunday 14th July
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For this campaign, we needed a location that
captured the essence of summer...
somewhere out of a movie.

A place where the days are long, relaxed,
and warmth replaces routine.

It had to be Italy.




In the newsletter, there were examples of direct CTA emails as well to convert the readers
into customers.

a CRAFTD  Unsubscribe Mon, 2Sept, 19:05 “
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Hey Bence,

If you didn't know - all of these pieces are currently 40% off. This means prices are starting as low as €17.99. And you can save up to £40 on some pieces.
Now is the perfect time to stack up on multiple pieces, for less than you'd usually pay for one.

Don't sleep on it. Make the most of the sale now or pay full price later on.

Cheers,

Danny & Alex

#CRAFTDNation
www.craftdlondon.com
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