TOP PLAYER ANALYSIS AND
WINNERS WRITING
PROCESS

Business Type: Chandelier exhibition/Showroom

Business Objective: Get New Customers/ Sell
more

Funnel: Facebook Organic Traffic

WINNER’'S WRITING PROCESS

1.Who am | talking to?

a. Age : 20-35
b. Gender : Female
c. Status: Newlywed

2.Where are they now?

a.Searching Facebook for Chandeliers
A. current level ( level 3 Solution aware)



Desire : 5/10

They want To buy aesthetic lighting system to fit their newly bought/renovated
homes

Belief in Idea: 6/10

Pretty Sold on the idea that buying a chandelier will look nice and light up the
place

Current State: Dim lit rooms , Lights too bright at

times and they don’t add to the aesthetic

1. Some have lights that are either dim (They have bad/no lighting They
need New Luxury lights)

2. Some Have lights but they are too bright (They Need Soft Lighting)

3. The lighting isn’t bad but they don’t really Like how the room feels empty
or feels like something is missing (They need Something That fits the
theme/Aesthetic of their home)

(BIG note: they mostly buy modern style ones )

Dream State: Well Lit place , that is nice to look at
“I love it! Great quality, lots of lighting and truly a statement piece.”

“The bulbs are beautiful and | am constantly asked where they’re from as unlike any other”

“l don't usually write reviews but this chandelier certainly exceeded my expectations. It
arrived in the predicted timescale, well packaged and in good order. Assembly was a
satisfying process and demonstrated the quality of the product. It all fit together perfectly and
looks absolutely fantastic!”

What they care about:
1. Great Quality Product
Looks so Beautiful people ask them where they got it
Arrives on time
Well Packaged
Well lit place
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3.What do | want them to do?

| want them to send us a message on whatsapp
| want them to come to the shop and review the wide luxury collection we offer

4.What do they need to see/feel/experience in
order to take the action | want them to, based on

where they are starting?

a. They need to stay on the post
They need to feel as though they’re taking a tour in the shop

b. They need to check out our profile
Need to feel like there’s something they can find for themselves in our profile and
other posts

c. They need to Message Us On Whatsapp
They Need to Feel Inquisitive: Urge them to message us on whatsapp for any
questions they want to ask

d. They need to visit the shop
They need to feel trust :

After the customer talks to the employee on whatsapp and get them to trust the
place and come there (he’s going to probably use his persuasion aikido) ( he’s
pretty decent at his job that social media guy they got)

DRAFT
Title:

English translation of the draft(old) :
< * £ Most luxurious chandeliers in egypt< * £
N "100% luxurious Quality
Offers up to 35% off
. Message Us on Whatsapp 01130898641



New Draft Using Al:

"Discover Egypt's most luxurious and modern chandeliers! <*

100% Luxurious Quality

Enjoy up to 35% off on our exclusive collection!
? Visit our showroom at 4 sSall mlbadll gasa s adailaall g L3 (e ¢ iie 23l ¢ L3 Ongoing
exhibition—don’t miss out!
7 Proud participants in Le Marché exhibition.
€. Message us on WhatsApp to learn more or reserve your chandelier instantly: +123 456 789.
Easy, quick, and convenient!"

Designed for newlyweds seeking a stylish, modern interior, our chandeliers offer unmatched
luxury with a variety of modern styles and customizable designs. Featuring premium materials
like real crystals and silver, these pieces will elevate your home’s aesthetic

The Al arabic version i will use with the client:
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ModernChandeliers# ¢ 15« <axiff
LuxuryChandeliers# Al ciai#
LuxuryDecor# Aé s
ChandelierDiscounts# <ialll <ilagaiff
CrystalChandeliers# Juw s _cisif
ContemporaryChandeliers# ¢ < _<iaiff
HomeDecor# Jys_LsSos#t
ChandelierExhibition# <iaill (a st
LeMarché# 4 it
SilverChandeliers# +xé Cisiff
LuxuryLighting# e Al ssLaf#
ChandeliersForBrides# ¢l all cisif}



DecorDiscounts# s clasadff
ClassicChandeliers# &wds caaigf
DecorativeLighting#_s<a sslal#
ModernLighting# 025« sslal#
#ClassicLighting dwdls_ssLal
ZagazigChandeliers# (. @) caxiff

And an additional banner i made for them ( just improved the way their old one used to look
since it was just a normal photo taken by a phone and slapped in as a FB banner) :



https://www.facebook.com/hashtag/%D9%86%D8%AC%D9%81?__eep__=6&__cft__[0]=AZVD32i2gsg-XY4l8ONDoNCUvz5tWJNVWEFEWhbdR1MAyE-FFRy5_Z3pCv1yqUKleDP_0KCBq7irQwmJafE631lr9Ke_p4KN9jHanT8AXf1ZnQqI-eaUGPX9EzPNRwmTDR9HAGKsBZ88Qv9LA9xQvB6XgoJQr_xqpAoeVl4zVfOgIpGkCF6SOF-xmvmCSSUSNt4&__tn__=*NK-R
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