Hwéng dan tich hop mang quang cao

dé kiém tién tir irng dung Android & iOS

Ad Monetization - Mediation - eCPM Optimization

Hoan Lé - The Masters Reach (TMR Team)

Ttr viée chon dung ad format, tich hop SDK, dén tbi wvu mediation —
dé (g dung tao ra doanh thu ma khéng lam méat nguoi dung.

M& dau: App mién phi kiém tién bang cach nao?

Hon 95% (rng dung trén App Store va Google Play hién nay dwoc phat hanh mién phi —
nhung diéu d6 khéng ¢ nghia la chung khéng tao ra doanh thu. Quang céo trong app
(in-app advertising) chiém hon 50% tdng doanh thu clia nganh (rng dung di déng toan cau,
vuot qua ca in-app purchase va subscription.

Tuy nhién, tich hop quang céo khong chi don gidn la copy-paste vai dong code roi ngdi doi
tién vé. Néu lam sai — dat qué,ng cao sai th(‘yi diém, chon sai format, hoac bd qua buwéc toi
wu mediation — ban sé vira kiém duoc it tién hon mic co thé, vira ddy ngwdi dung roi bd
trng dung.

Bai viét nay s& hwdng dan ban tir nén tdng dén nang cao: chon ding ad format cho tirng

loai app, tich hop SDK dtng cach, khai bao nhirng gi can thiét dé Ién store, va quan trong
nhat — cach tang eCPM |én 20-40% bang mediation ma phan I&n developer dang bo qua.



1. Hiéu cac Ad Format trwéc khi tich hop

Mbi ad format cé dac diém riéng vé trai nghiém nguwdi dung, eCPM, va ngiy canh phu hop.
Chon dung format quan trong hon chon ding mang quang cao.

Format

Banner

Interstitial

Rewarded Video

Native

App Open

Rewarded
Interstitial

eCPM twong dbi
Thép ($0.2-$1.5)

Trung binh
($2-$8)

Cao nhét

($8-$25)
Trung binh
($1-$5)
Trung binh
($2-%6)

Trung cao

($5-$15)

UX impact

RAt thép — h,ién thi lién
tuc & dau/cudi man hinh

Trung binh — toan man
hinh, xuat hién & diém
chuyén tiep

Tich cwc — user chu dong
chon xem dé nhan phan
thuwdng

Thép — hoa vao Ul, tréng
nhw ndi dung tw nhién

Thép—trung binh — xuét
hién khi user m& hoac
resume app

Nhe — toan man hinh
nhwng user co thé bd qua
sau 5 giay

1.1 Nguyén tac vang khi chon format

* Revenue khong phai la chi s6 duy nhat: MGt banner eCPM $0.5 hién thj lién tuc co
thé lam giam retention 15-20%, kéo theo mat doanh thu dai han tir chinh user doé.

* Rewarded video la format t6t nhat cho hau hét trwéng hep: User chi dong, khong
bi cwdng ép — day la ly do format nay vira c6 eCPM cao nhat vira it tac dong tiéu cuc
nhat dén retention.

Phu hop véi

News, content, utility app.
Khéng phu hop v&i game.

Game gilra cac level, app

sau khi hoan thanh tac vu

Game (extra lives, coins),
app co virtual goods

News app, social app,
content feed

Utility app, productivity app

Game, app dung thwong
Xuyén

« Interstitial can impression cap: Khéng nén hién thi qua 1 interstitial moi 3-5 phut.
Vuwot nguwdng nay, nguoi dung sé g& app thay vi tiép tuc dung.

+ Dbirng dung banner trong game: Banner lién tuc trong khi choi game la mét trong
nhirng ly do pho bién nhat khién game bi review 1 sao.

1.2 Mapping format theo loai app

Loai app

Casual game

Hyper-casual
game

Format wu tién

Rewarded Video

Interstitial +
Rewarded

Format th hai

Interstitial (gitra
level)

App Open

Tranh

Banner trong gameplay

Native (khéng phu hop
UX)



Loai app

Utility / Tool

News / Content

Format wu tién

Interstitial nhe + App
Open

Native + Banner

Format thr hai

Banner & man hinh
két qua

Interstitial khi

Tranh

Rewarded (it context dé&
trao thwdng)

Rewarded Video (khéng

chuyén bai c6 context)
Social / Native Interstitial khi mé& Banner lién tuc
Community profile
Education Rewarded (m& noi Interstitial gitva bai Banner trong bai hoc

dung premium)

hoc

2. Tich ho’p mang quang cao dau tién: Google AdMob

AdMob 1a diém khai dau tot nhat: fill rate cao toan cau, tai liéu chi tiét, va mién phi khéng
gi¢i han. Khi da tich hgp AdMob thanh céng, ban c6 thé thém cac mang khac qua
mediation.

2.1 Dang ky va lay théng tin can thiét
Trwdc khi viét code, ban can:

+ Dang ky tai khoan AdMob tai admob.google.com

* Tao App trong dashboard AdMob (Android va iOS |a hai app riéng)

+ Lay App ID dang: ca-app-pub-XXXXXXXXXXXXXXXX~XXXXXXXXXX

+ Tao Ad Unit cho tirng format muén hién thi — méi Ad Unit cé mét ID riéng

Khong duing Ad Unit ID that khi dang phat trién. Dung test Ad Unit ID cGa Google dé tranh bj phat
hién invalid traffic va khoa tai khoan AdMob.

2.2 Android — Tich hop AdMob SDK

Bwéc 1: Thém dependency vao build.gradle

dependencies {
implementation 'com.google.android.gms:play-services-ads:23.+'

}

Bwé&c 2: Khai bao trong AndroidManifest.xml

<manifest>
<uses-permission android:name="android.permission.INTERNET"/>

<!-- Android 13+: can d€ doc Advertising ID -->
<uses-permission
android:name="com.google.android.gms.permission.AD ID"/>

<application>
<!-- AdMob App ID — thay b&ng ID that cha ban -->
<meta-data
android:name="com.google.android.gms.ads.APPLICATION ID"
android:value="ca-app-pub-XXXXXXXXXXXXXXXX~XXXXXXXXXX" />



</application>
</manifest>

Bwéc 3: Khéi tao SDK trong Application class

class MyApp : Application() {
override fun onCreate () {
super.onCreate ()

MobileAds.initialize (this) { initializationStatus ->
// SDK da sdn sang, cé th€ bidt dau load ad
val statusMap = initializationStatus.adapterStatusMap
for ((adapter, status) in statusMap) {

Log.d ("AdMob", "Adapter: S$adapter, Status:
S{status.initializationState}")

}

}

Bwéc 4: Load va hién thi Banner Ad

// Trong layout XML
<com.google.android.gms.ads.AdView
android:id="Q@+id/advView"
android:layout width="wrap content"
android:layout height="wrap content"
android:layout alignParentBottom="true"
android:layout centerHorizontal="true"
ads:adSize="BANNER"
ads:adUnitId="ca-app-pub-3940256099942544/6300978111"/>

// Trong Activity/Fragment

val adView = findViewById<AdView> (R.id.adView)
val adRequest = AdRequest.Builder () .build()
adView.loadAd (adRequest)

Bwéc 5: Load va hién thi Rewarded Ad

Rewarded ad cin duoc pre-load trwéc khi hién thi dé tranh delay lam gian doan trai nghiém
ngw&i dung:

private var rewardedAd: RewardedAd? = null

// Load ad (goi ngay sau khi user can, trudc khi ho click nGt xem ad)
private fun loadRewardedAd() {
val adRequest = AdRequest.Builder () .build()
RewardedAd. load (
this,
"ca-app-pub-3940256099942544/5224354917", // Test ID
adRequest,
object : RewardedAdLoadCallback () {
override fun onAdLoaded (ad: RewardedAd) {
rewardedAd = ad
}
override fun onAdFailedToLoad (error: LoadAdError) {
rewardedAd = null



// Hi&n thi ad khi user click nGt "Xem quang cdo d€ nhan thudng"

private fun showRewardedAd () {
rewardedAd?.let { ad ->
ad.show(this) { rewardItem ->

// User da& xem hét — trao phan thudng
val rewardAmount = rewardItem.amount
grantUserReward (rewardAmount)

}

// Load ad tiép theo ngay lap tlc

loadRewardedAd ()

} ?2: run {
// Ad chua load xong — disable nut hodc théng bao user

2.3 i0S — Tich hop AdMob SDK
Bwé&c 1: Thém SDK qua CocoaPods

# Podfile
pod 'Google-Mobile-Ads-SDK'
Chay pod install sau d6 mé& file .xcworkspace (khéng phai .xcodeproj).

Bwéc 2: Khai bao trong Info.plist

<!-- AdMob App ID -->
<key>GADApplicationIdentifier</key>
<string>ca-app-pub-XXXXXXXXXXXXXXXX~XXXXXXXXXK</string>

<!-- B3t bubéc d€ hié€n thi ATT prompt — can cé6 trudc i0S 14.5 -->
<key>NSUserTrackingUsageDescription</key>
<string>Cho phép chung tdéi hié&n thi quadng cé&o phu hgp

hon v8i s& thich cla ban. S& lugng quang céo

khéng thay d&i.</string>

<!-- Cho phép HTTP néu mdét s& ad network cadn (nén han ch@) -->
<key>NSAppTransportSecurity</key>
<dict>
<key>NSAllowsArbitrarylLoads</key>
<true/>
</dict>
<!-- SKAdNetwork IDs — xem Section 3 d€ biét danh sach day da -->
<key>SKAdNetworkItems</key>
<array>
<dict>

<key>SKAdNetworkIdentifier</key>
<string>cstr6suwn9.skadnetwork</string>
</dict>
</array>

Bwéc 3: Khéi tao trong AppDelegate.swift

import GoogleMobileAds
import AppTrackingTransparency



@main
class AppDelegate: UIResponder, UIApplicationDelegate {

func application( application: UIApplication,

didFinishLaunchingWithOptions launchOptions:
[UIApplication.LaunchOptionsKey: Any]?) -> Bool {

// Kh&i tao AdMob SDK
GADMobileAds.sharedInstance () .start (completionHandler: nil)

return true

// Goi ATT prompt ding thdi diém (sau onboarding)
// Trong ViewController phu hogp:
func requestTrackingPermission () {
if #available (i0S 14.5, *) {
ATTrackingManager.requestTrackingAuthorization { status in
// BAt dau load ad sau khi cé k&t qua
DispatchQueue.main.async {
self.loadBannerAd ()

}
} else {
loadBannerAd ()

}

Bwéc 4: Load va hién thi Rewarded Ad trén iOS

import GoogleMobileAds
class GameViewController: UIViewController {
private var rewardedAd: GADRewardedAd?

func loadRewardedAd () {
let request = GADRequest ()
GADRewardedAd. load (
withAdUnitID: "ca-app-pub-3940256099942544/1712485313",
request: request
) { [weak self] ad, error in
guard let self = self else { return }
if let error = error {
print ("Rewarded ad failed: \ (error.localizedDescription)™)
return
}
self.rewardedAd = ad

func showRewardedAd () {
guard let ad = rewardedAd else {
print ("Ad not ready")

return



}

ad.present (fromRootViewController: self) { [weak self] in
let reward = ad.adReward
print ("User rewarded: \ (reward.amount) \ (reward.type)")
self?.grantReward (amount: reward.amount.intValue)
// Pre-load next ad
self?.loadRewardedAd ()

3. Khai bao bat budc: SKAdNetwork va Permissions

Trwdc khi submit app |én store, mot s6 khai bao la bat bugc. Thiéu cac khai bao nay co thé
khién app bi reject hodc quang cao khéng hoat déng dung.

3.1 Android — Khai bao day da AndroidManifest.xml

Dwéi day la template AndroidManifest.xml hoan chinh cho app tich hop AdMob va Meta
Audience Network:

<manifest xmlns:android="http://schemas.android.com/apk/res/android">

<!-- Quyé&n mang — b3t buéc -->

<uses-permission android:name="android.permission.INTERNET"/>

<uses-permission
android:name="android.permission.ACCESS_ NETWORK STATE"/>

<!-- Android 13+: Advertising ID -->
<uses-permission
android:name="com.google.android.gms.permission.AD ID"/>

<!-- Package visibility Android 11+ -->
<queries>
<package android:name="com.android.vending"/>
<intent>
<action android:name="android.intent.action.VIEW"/>
<category android:name="android.intent.category.BROWSABLE" />
<data android:scheme="https"/>
</intent>
</queries>

<application>
<!-- AdMob App ID -->
<meta-data
android:name="com.google.android.gms.ads.APPLICATION ID"
android:value="ca-app-pub-XXXXXXXXXXXXXXXKX~XXXXXXXXXX" />

<!-- Cho phép cleartext traffic né&u mang nao dé can -->
<!-- <meta-data android:name=
"android:usesCleartextTraffic" android:value="true"/> —-->
</application>
</manifest>



3.2 i0S — Danh sach SKAdNetworkldentifier

Mbi ad network cd mét hoac nhiéu SKAdNetwork ID riéng. Thiéu ID ciia mang nao, mang dé
sé khong dién quang cao hiéu qua va khéng nhan dwgc conversion data.

Khi dung mediation platform nhw AppLovin MAX hogc AdMob Mediation, hg thuong cung cép
script hodc danh sach tw déng cép nhat dé generate toan b6 SKAdNetworkltems. Uu tién dung
cbéng cu nay.

<key>SKAdNetworkItems</key>
<array>
<!-- Google AdMob -->
<dict><key>SKAdNetworkIdentifier</key>
<string>cstr6suwn9.skadnetwork</string></dict>

<!-- Meta Audience Network -->
<dict><key>SKAdNetworkIdentifier</key>
<string>v9wttpbfk9.skadnetwork</string></dict>

<!-- AppLovin -->
<dict><key>SKAdNetworkIdentifier</key>
<string>ludvb6z3bs.skadnetwork</string></dict>

<!-- Unity Ads -->
<dict><key>SKAdNetworkIdentifier</key>
<string>4468km3ulz.skadnetwork</string></dict>

<!-- ironSource -->
<dict><key>SKAdNetworkIdentifier</key>
<string>su67r6k2v3.skadnetwork</string></dict>

<!-- Pangle (TikTok) -->
<dict><key>SKAdNetworkIdentifier</key>
<string>238da6jt44.skadnetwork</string></dict>

<!-- Mintegral -->
<dict><key>SKAdNetworkIdentifier</key>
<string>kbd757ywx3.skadnetwork</string></dict>

<!-- Liftoff (Vungle) -->
<dict><key>SKAdNetworkIdentifier</key>
<string>gta91k7p23.skadnetwork</string></dict>

<!-- Kifm tra tai liéu tling mang d€ 1&y danh sach day da -->
</array>

Danh sach SKAdNetwork IDs thay d6i thwong xuyén khi Apple cap nhat hoac mang thém ID mai.
Kiém tra lai tai liéu tirng mang truéc méi lan release Ion.

4. Mediation — Vii khi ting eCPM ma nhiéu developer
bo qua

Day |a phan quan trong nhét trong bai viét. Néu ban chi doc mét section, hay doc section
nay.



4.1 Tai sao mét mang quang cao khéng bao gi® la du?

Khi chi dung AdMob, fill rate ciia ban sé khéng bao gior dat 100% — tire 1a trong moét sb
trwdng hop khdng c6 quang cao dé hién thi, ban mat doanh thu. Quan trong hon, AdMob
dat gia cho ad slot cGia ban dwa trén dau gia ndi bo clia ho — khéng cé ap lwc canh tranh t
bén ngoai.

Mediation giai quyét ca hai van dé: két ndi nhiéu ad network cung luc, dé ching canh tranh
v&i nhau. Network nao trd cao nhat sé dwoc hién thi.

4.2 Waterfall vs In-app Bidding

C6 hai md hinh mediation khac nhau vé co ban:

Waterfall (mé hinh ci):

Ban dinh nghia tha cong th tw wu tien: néu AdMob khong cé ad véi gia trén $3, thir Meta;
néu Meta khong co, thir Unity; va tiép tuc xuong dwdi. Van dé: thi tw nay co dinh, khdng
phan anh dwoc bién déng gia thwc té theo thoi gian.

In-app Bidding (mé hinh mé&i — khuyén nghi):

Tat ca cac mang dau thau dong thoi trong thoi gian thic (dwoi 100ms). Mang tra cao nhat
thang va hién thi quang cdo. Két qua: eCPM trung binh tang 20-40% so v&i waterfall theo sé
liéu cha AppLovin va ironSource.

Nén dung In-app Bidding tir dau néu co thé. AppLovin MAX va ironSource LevelPlay |a hai
mediation platform ho tro bidding t6t nhat hién nay va mién phi hoan toan.

4.3 Tich hop AppLovin MAX lam mediation layer

AppLovin MAX 1a mediation platform mién phi, hé tro in-app bidding, va c6 network adapter
cho hau hét cac mang I&n (AdMob, Meta, Unity, ironSource, Pangle...).

Android — Thém dependency:

dependencies {
// AppLovin MAX SDK
implementation 'com.applovin:applovin-sdk:+'

// Cac network adapters — thém mang nao ban muén tich hogp
implementation 'com.applovin.mediation:google-adapter:+'
implementation 'com.applovin.mediation:facebook-adapter:+'
implementation 'com.applovin.mediation:unityads-adapter:+'
implementation 'com.applovin.mediation:ironsource-adapter:+'

}

Khéi tao AppLovin MAX SDK:

class MyApp : Application() {
override fun onCreate() {
super.onCreate ()

AppLovinSdk.getInstance (this) .mediationProvider = "max"
AppLovinSdk.getInstance (this) .initializeSdk { sdkConfig ->
// SDK va tdt cd network adapter da s&n sang
// B&t dau load ad



Load Rewarded Ad qua MAX:

private val rewardedAd = MaxRewardedAd.getInstance ("YOUR AD UNIT ID", activity)

init {
rewardedAd.setlListener (object : MaxRewardedAdListener {

override fun onAdLoaded (ad: MaxAd) {
// Ad s&n sang — enable nut "Xem qudng cao"

}

override fun onAdDisplayed(ad: MaxAd) {}

override fun onAdHidden (ad: MaxAd) {
// Load lai ngay sau khi ad déng
rewardedAd. loadAd ()

}

override fun onAdClicked(ad: MaxAd) {}

override fun onAdLoadFailed(adUnitId: String, error: MaxError) {
// Retry v&i backoff

}

override fun onAdDisplayFailed(ad: MaxAd, error: MaxError) {}

override fun onRewardedVideoCompleted (ad: MaxAd) {
// B&t dau trao thudng — khéng dgi onUserRewarded

}

override fun onUserRewarded (ad: MaxAd, reward: MaxReward) ({
// User da xem di — trao thudng chinh thic
grantUserReward (reward.amount)

})
rewardedAd. loadAd ()

4.4 Cac demand source nén thém vao mediation

Network Thé manh Ghi chua
Google AdMob Fill rate cao, reach rong toan cau = Thwong la mang base, ludn phai
céd
Meta Audience eCPM cao, targeting tét Can app da c6 lwot tai nhat dinh
Network
Unity Ads Manh vé&i gaming, rewarded Uu tién néu app la game
video tot
ironSource Rewarded + offerwall, gaming tét = Cuing hé sinh thai v&i LevelPlay
mediation
Pangle (TikTok) eCPM canh tranh & SEA, tré Pha hop thi trwdng Viét Nam
hoa audience
Mintegral Manh & Chau A, playable ads tét = Can nhac néu target user Asian
market

Khéng can tich hop tat cé ngay lap tirc. Bat dau véi AdMob + Meta la di. Thém dan cac mang
khéc va theo d6i eCPM sau moi lan thém dé do luong tac déng thuc té.



5. Test quang cao dung cach trwéc khi release

5.1 Tai sao phai dung test mode?
Google, Meta va hau hét cac ad network cé hé thdng phat hién invalid traffic tw dong. Néu
ban hoac team click vao quang cao that trong luc test, hé thong sé phat hién va cé thé:

+ Khoa tai khodn AdMob vinh vién

+  Withhold payment (gii tién) cho thang do

« Danh dau tai khoadn can review — anh huéng dén tat ca app

5.2 Cach bat test mode

Cach 1 — Dung test Ad Unit ID (don gian nhét):

Google cung cap sén test Ad Unit IDs chay quéng céo gia:

Format

Banner
Interstitial
Rewarded
Video

Native

App Open

Android Test Ad Unit ID

ca-app-pub-3940256099942544/6300978
111

ca-app-pub-3940256099942544/1033173
712

ca-app-pub-3940256099942544/5224354
917

ca-app-pub-3940256099942544/2247696
110

ca-app-pub-3940256099942544/9257395
921

iOS Test Ad Unit ID

ca-app-pub-3940256099942544/2934735
716

ca-app-pub-3940256099942544/4411468
910

ca-app-pub-3940256099942544/1712485
313

ca-app-pub-3940256099942544/3986624
511

ca-app-pub-3940256099942544/5575463
023

Cach 2 — Dang ky thiét bj test (dung real Ad Unit ID):

// Android: L&y test device ID t¥ log sau khi chay app lan dau

// Tim dong:

// Sau dé didng ky:
val testDeviceIds = listOf ("YOUR DEVICE ID FROM LOG")

val config

= RequestConfiguration.Builder ()

.setTestDevicelds (testDevicelIds)
.build()
MobileAds.setRequestConfiguration (config)

"Use RequestConfiguration.Builder () .setTestDeviceIds"

5.3 Checklist test trwwé'c khi dung real Ad Unit ID

1. Ad hién thi dung vi tri va kich thwéc trén nhiéu man hinh khac nhau

2. Banner khéng che ndi dung quan trong (nut, form input)

o ko

Interstitial xuat hién dung diém chuyén tiép, khong trong gitra action
Rewarded ad c6 thé skip sau khodng thdi gian quy dinh

Phan thudng duoc trao sau khi xem hét rewarded ad

App khong crash khi ad load fail (test bang cach tat wifi)



7. App khong bi freeze hay lag khi ad dang load
8. Giao dién ad khéng bi tran ra ngoai safe area trén iPhone c6 notch

6. Theo dbi va toi wu: eCPM, Fill Rate, ARPDAU

Sau khi release, viéc theo dai dung chi s6 giup ban quyét dinh khi nao can thém mang, khi
nao can dieu chinh tan suat, va format nao dang hoat dong tot.

6.1 Cac chi s6 cét 16i

Chisé Céng thirc Benchmark tham khao Hanh déng khi thap
eCPM Revenue / Impressions = Game: $3-$15 | Utility: Thém mang vao
x 1000 $1-%5 | News: $0.5-$2 mediation, bat bidding
Fill Rate Ads served / Ads Nén dat trén 85% Thém derr]and source,
requested x 100% kiém tra cau hinh
mediation
ARPDAU Revenue / Daily Active Casual game: $0.02-$0.08 = Téi wu ad placement,
Users | Utility: $0.005-$0.02 tang session length
Impression per = Impressions / DAU Game: 5-15 | Utility: 2—6 Diéu chinh tan suét va
DAU trigger hién thij ad
CTR Clicks / Impressions x Banner: 0.2-0.5% | Native: Thir nghiém vi tri va kich
100% 0.5-1.5% thwéc ad khac nhau

6.2 Vi du tinh ARPDAU thuc té

Gia str casual game cla ban: 10.000 DAU, doanh thu AdMob ngay hém qua la 80 USD.
ARPDAU =80/ 10.000 = $0.008. Benchmark casual game la $0.02-$0.08 — vay ban dang
thap hon thj trwong.

Buorc tiép theo: kiém tra Fill Rate (néu thap — thém mang), kiém tra Impression per DAU
(néu thap — user it xem ad, xem lai ad placement), kiém tra eCPM (néu thap — bat
mediation bidding).

6.3 Tan suat hién thi — Can bang doanh thu va retention

Day la diém nhiéu developer méc sai lam nhat: tdng tan suat quang cao dé tang impression,
nhwng retention giam manh hon mic tang doanh thu.
* Interstitial: Khong hién thi qua 1 lan méi 3—5 phut session time. Thém cooldown t6i
thiéu 180 gidy gilra hai lan hién thij.
* Rewarded Video: Khong can gi¢i han ctrng — user tw chon. Nhwng ding dat phan
thwdng qua thap lam user cam thay bj ép xem qua nhiéu.
« Banner: Refresh tw ddng mbi 3060 giay la chuan. Blrng rut ngan refresh interval vi
tang impression nhwng giam eCPM do traffic kém chat lwgng.
« App Open: Gi&i han 1-2 14n méi phién. Hién thi mbi 1an user mé app sé gay khé chiju
nhanh chéng.



7. Khai bao trén store khi submit

7.1 Google Play — Data Safety Form
Ké tir nam 2022, Google yéu cau tat ca app phai khai bao di liéu thu thap trong myc Data
Safety trén Play Console. Khi tich hgp AdMob va cac ad network, ban can khai bao:

+ Location: Approximate location — néu mang dung dé target theo vij tri

« Device or other IDs: Advertising ID — duing dé phan biét thiét bj

« App activity: App interactions — théng tin vé cach user dung app

« Personal info: néu mang nao thu thap email ho&c théng tin ca nhan

AdMob t déng thu thap mét s6 dir liéu khdng can khai bao thém. Tuy nhién, kiém tra trang Data
Safety guidance cua Google dé dam bao khong thiéu khai bao.

7.2 App Store — Privacy Nutrition Labels

Apple yéu cau khai bao chi tiét vé dir liéu thu thap trong App Privacy section khi submit. Voi
AdMob va cac ad network, thwdng can khai bao:

* Device ID — Advertising ID — dung cho advertising

+ Precise or Coarse Location — néu app request location permission

+ Purchase History — néu duing cho re-targeting quang cao

* Crash Data va Performance Data — ti Firebase/Analytics SDK

Khai béo sai hoac thiéu trén App Store c6 thé dan dén app bi reject. Apple c6 quyén yéu cau bd
sung khai bao sau khi app da lén store.

Két luan: Lo trinh theo giai doan DAU

Khong cé mot cau hinh quang cao nao phu hop cho moi giai doan tang trwdng. Duéi day la
[0 trinh khuyén nghi dwa trén quy mo:

Giai doan DAU Stack khuyén nghi Muc tiéu chinh

M¢&i launch <500 AdMob don &, chi Rewarded + Banner Valid,ate UX, do retention trwéc
khi toi wu revenue

Tang trwédng 500-5.0 = AdMob + Meta qua AdMob Mediation, Tang fill rate, so sanh eCPM

00 thém Interstitial gilra 2 mang

Scale 5.000-5 = AppLovin MAX vé&i In-app Bidding Téi wu eCPM qua bidding, A/B
0.000 (AdMob + Meta + Unity) test ad placement

Mature > MAX hoac LevelPlay v&i 5+ networks, Maximize ARPDAU, phan tich
50.000 floor pricing LTV theo nguon user

Ba diéu can nhé khi xay dwng chién lwgc monetization qua quang céo:



* Retention trwérc, revenue sau: Mot app gilr chan dwoc user 7 ngay sé kiém nhiéu
tien hon gap nhiéu lan so vé&i app chi gilr dwoc 1 ngay du cé nhiéu quang cao hon.

* Mediation la khoan dau tw bat budc khi scale: Tang 20-40% eCPM chi bang cach
bat in-app bidding ma khéng can thay doéi trai nghiém ngwoi dung.

* Do lwong lién tuc: ARPDAU, Fill Rate, va eCPM can duoc theo ddi it nhat hang
tuan. Mot mang quang cao co thé giam gia dot ngoét — mediation giup ban khéng bi
phu thuéc vao mét ngudn duy nhat.

Bai viét lién quan: Huéng dan tich hop mang quang cao va tracking cho rng dung Android & iOS —
User Acquisition, MMP Attribution, va t6i wu CPI/ROAS.
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