
Objective 

Increase deposits into Badger’s bveCVX vault. 

Campaign 

The campaign used several media and tactics: Twitter, articles on the website, podcasts, 
community calls, and sharing information on vault performance with KOLs (not incentivized). 
The campaign was intended to show Badger delivering on its product roadmap, UX 
improvements, and prove how the product drives value to Badger token holders and our 
depositors. 

Result 

The result was that bveCVX became the top locked CVX product in DeFi (there were 3-4 other 
competitors at the time). Badger remained in this spot until the DAO decided to stop actively 
developing the product. 

Campaign Overview 

On official Badger channels, we released regular 
updates as product milestones were shipped (full 
thread). 

In designing the roadmap copy, we emphasized 
the financial benefits the vault gave users 
(income, liquidity, use as collateral). 

 

https://x.com/BadgerDAO/status/1488920416085323778
https://x.com/BadgerDAO/status/1488920416085323778


 

Hosted and released long form audio podcasts 
to show the team “building in public” where we 
dropped alpha about the roadmap and made the 
case for why people should deposit in our vault. 
 
I believe longer form content like this is critical in 
building up confidence for large depositors.  (link 
to podcast episode)  

We used Michael Saylor memes to communicate 
the Badger token buybacks that were part of the 
vault’s strategy.  

 

https://www.youtube.com/watch?v=6Wz8P2tJUuc
https://www.youtube.com/watch?v=6Wz8P2tJUuc


 

Larger accounts (non-paid KOLs) began to 
notice and organically promote the vault. 



Deposits grew, and we eventually became the #1 
wrapped CVX vault in DeFi. 

 

 


