
Marketing Plan Assignment and Presentation- 
 
 
Activity Purpose: 
Over the course of the semester, students will develop a comprehensive Marketing Plan and 
presentation for an organization of their choice.   The lessons and activities throughout the 
semester will build to develop a deliverable product in the form of a Marketing Plan and 
presentation. 
 
Activity Requirements: 
 

1.​ Students will download and view the Marketing Plan Template to gain an understanding 
of what the final product will look like. (template provided as a Word document) 

2.​ Students choose an organization, product, or service that they are interested in and will 
research throughout the semester to develop the marketing plan 

3.​ Using the completed Marketing Plan, students will prepare a presentation of their plan 
using PowerPoint/Slides/Keynote/Prezi, etc 

 
Helpful Resources: 
Austin CC Library for research materials 
Padlet design board for an interactive in-class activity  

Instructions for using Padlet: 
https://instruction.austincc.edu/faculty/article/getting-started-with-padlet/ 

Quizlet for interactive activities 
Poll Everywhere for interactive polls 
Miro collaborative software 
YouTube videos 
POM Marketing Video repository videos related to marketing 
Kerin & Hartley blog: https://kerinmarketing.com/ for industry articles and activities 
Marketing Insights blog:https://insightsinmarketing.com/blog/ marketing articles 
Course Hero Principles of Marketing course documents 
 
Grading Rubric: 

https://library.austincc.edu/
https://austincc.padlet.org/auth/login?referrer=https%3A%2F%2Faustincc.padlet.org%2Fdashboard%3Fnav%3DCollectionsMenu
https://instruction.austincc.edu/faculty/article/getting-started-with-padlet/
https://quizlet.com/
https://www.polleverywhere.com/
https://miro.com/login/
http://youtube.com
https://docs.google.com/spreadsheets/d/12X9vVKEghO3g1wSl-flaixQf021Mg0_-qC2Ue9xgfoY/edit#gid=0
https://kerinmarketing.com/
https://insightsinmarketing.com/blog/
https://www.coursehero.com/study-guides/wmopen-principlesofmarketing/


 
 


