[Mpumep CTPYKTYpbl NEHANHra U3 NpoeKkTa

3aronoBok:
«Bbl TepsieTe 70% KNUEHTOB M3-3a 3TOro?
SmartCRM X aBTomaTuampyeTt npoaaxu — 1 Bo3BpaLlaeT nx Bam»

[Non3aronoBok:
«Mnatdopma ana manoro 6usHeca, KOTopas 3akpbIBAET CAENKN B 2 pa3a ObicTpee.
BecnnatHbIM gemMo-goCcTyn + nHaMBMAYyarnbHas HacTponka 3a 24 yaca»

Bnok «bonb — PelweHue»:

Bbl TpaTuTe Yackl Ha py4yHoe BHeCeHue gaHHbIX B Excel?
SmartCRM X CMHXpOHM3MpyeTCs C BallMM CanToM U MecceHaxXepaMmm — BCe Nnuabl
B OHOM OKHe.

CoumanbHoe gokasaTernbCTBO:

«5 200+ npegnpuHumMarternemn nosbicnnu KoHBepcuo Ha 40%

«CHavana gyman, ato scam. Ho 4Yepes Hegento nony4dnn 17 3asiBOK — M NOHSAN, YTO
CRM pabotaet»

Makcum, Bnagenew, CTyaum gusanHar»

CTA c cpoYHOCTbIO:
3abpoHupynte gemo-goctyn oo 15 ceHtab6ps
Tonbko 20 mecT — nocne atoro ueHa BblpacTeT Ha 30%.

Kak aTo ncnons3osatb B NOpTdONMO:

Ansa e-commerce: CaenaTtb akUeHT Ha CKOPOCTU M rapaHTusax («[ocTtaBka 3a 24 yaca
nnu sosspat 200%»).

Onsa B2B: [Jo6aButb kenckl ¢ undpamm («Cokpatmnm Bpemsi 06paboTkm 3asiBoK ¢ 3
yacoB 40 20 MUHYT»).

[na SaaS: Vicnonb3oBatb cpaBHUTernbHble Tabnuubl («SmartCRM X vs. Excel») u
AEMO-BUAEO.

[Mouyemy 31O paboTaer:

ﬂeH,EI,I/IHF — 3TO He «BUTPUHA», a anarnor C KIMMeHToM. Ka)K,EI,bIIZ AJIeMEeHT TeKCTa
peLlaeT KOHKPETHYHO 3ajavy:

3aronoBoK NOBUT BHUMaHME 3a 3 cekyHAbl (BpeMS, KOTOPOE nonb3oBaTenb TpaTut
Ha peLleHne «yxoauTb UM OCTaTbCAY);



bnok «bonb — PelueHne» ycTpaHaeT BO3paXXeHUs 40 TOro, Kak OHK
BO3HUKHYT;

CoumanbHoe gokasaTenbCTBO CHUXAET PUCK B rMnasax KnueHTta («Ecnu
ApYyrne pUCKHynm — n st MOry»).

[oTOB aganTupoBaTb SIEHOMHI Nog Bawl NpoaykT. MNpuckinante T3 — 3a
48 yacoB npenocTasnto:

CTpyKTYypy CTpaHuULbl C pac4eTOM KOHBEPCUOHHbIX TOYEK,;

TeKcT ¢ Tpurrepamu rnoj saLly ayautopuio;

Pekomerngauuum no A/B-TecTupoBaHmio (HTO MEHATL B NEPBYIO ovepenb).
P.S. MNepBbiM 5 kNneHTam — BecnnaTHbIN ayanT TEKYLLEro IeHanHra ¢
pa3bopom 3 KpUTUYECKNX OLLINBOK, KOTOpble YyOMBaKOT BaLUM NMpoaaxu.

oT0T NPOEKT MOXHO OOMNOJMTHNTDb.

CkpuHwoTamu go/nocne (Hanpumep, pocT KoHBepcumn B Google
Analytics);

LLlabnoHamn onst pasHbiX HULW (MegUUMHCKUE YCIyri, OHNanH-KypChl,
IT-cTapTansl);

Buaeo-pa3bopom norukn Tekcta (4ns MHTEpPakTUBHOIO NOpPTEOnO).



