
Case Study of  

BETSPALACE.COM​
OBJECTIVE:  

The sole objective of the project is to help in traffic acquisition and help in keyword ranking 

also to acquire up to 500K monthly sessions. 

Difficulties we faced: 

1.​ SERP visibility was low  

2.​ Sessions in a month are very poor 

3.​ Referring Domain score is very low  

4.​ Less traffic 

5.​ No quality content  

6.​ Low CTR  

7.​ Low conversion rate  ​
 

Analysis: 

Before:  

DATE: Jul 1, 2020 - Aug 31, 2020 

 

 

NOTE:  No properly targeted keywords with quality content.  

After: 

Doing SEO was challenging because the quality of the content, keyword placing and 

improving user experience mattered a lot. After re-writing the site content and placing 

keyword properly we made progress in visibility and as well as good exposure in SERP. 

 

DATE: Oct 1, 2020 - Dec 26, 2020 



  

 

COMPARING 2 DATA TABLES: 

Total Clicks increased by 83 

The impressions has also increased almost by 11k  

 

Increase in Referring domain:  

 

 

 

 

 

 



 

 

Increased in unique backlink: 

 

 

  

End Result: 

1.​ High SERP visibility  

2.​ Increase sessions in a month  

3.​ Added quality content  

4.​ Increased user engagement  

5.​ Proper keyword placement  

6.​ Increased in conversion rate   

        


