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Notes

e School of Business Minors include: Accounting, Business, Finance, Health Care Management,
Leadership for Social Impact, Marketing and Retail Management. PR & Marketing
Communication is an interdisciplinary minor with the Department of Communications.

e Business minors provide depth in a specific functional discipline when taken with a major, or
they serve as a complement to majors outside of Business. All minors consist of five courses.

e With the exception of the minor in Business, students majoring in one of the five BSBA majors
may take any minor. Any major and minor combination may double-count two core courses, but
must have three unique electives.

Complete all of the following courses.

Course # Course Title Credits Complete
BUS 224 Social Action Leaders 4
BUS 137 Entrepreneurial Mindset 4
BUS 291 Diversity, Equity, & Inclusion 4

Choose two of the following courses.

Courses Selected Credits Complete
4
4
BUS 100 Introduction to Business & Management 4
BUS 213 Nonprofit Management 4
BUS 222 Human Resources Management 4
BUS 221 Project Management 4
BUS 229 Corporate Social Responsibility: People, Planet, and 4
Profits (may be part of Integrated Learning)
BUS 234 Organizational Communication and Behavior 4
BUS 320 Negotiations 4
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Professor of Practice
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