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1.​ INTRODUCTION 

The manuscript must be written in English using 1.5 line spacing and Times New 

Roman font, size 12 pt.This section should provide a concise and clear explanation of the 

general background of the research, a review of relevant literature related to the research 

topic, a description of the research novelty (gap analysis) highlighting the urgency and 

originality of the study, and the research objectives. The background must be written in a 

continuous format, without numbering or bullet points. 

2.​ METHODE 

This section outlines the research design, including the type of research, 

population/sample, data collection techniques and instruments, data analysis tools, and the 

research model used.Commonly known methods do not need to be described in detail, but 

should be referenced appropriately (e.g., F-test, t-test, etc.). The validity and reliability testing 

of research instruments should also not be elaborated in detail; it is sufficient to present the 

test results along with their interpretation. Descriptions of the symbols used in the research 

model should be written in narrative form. 

3.​ RESULT AND DISCUSSION  
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This section presents the data collection process, the timeframe and location of the 

study, and the results of data analysis (supported by illustrations in the form of tables or 

figures, rather than raw data or analysis print-screens).It also includes a discussion of the 

relationship between the findings and fundamental concepts and/or the results of hypothesis 

testing (if applicable), as well as their alignment or contrast with previous studies, along with 

respective interpretations. This section may also discuss the theoretical and practical 

implications of the findings.All figures and tables must be properly referenced and explained 

within the text, numbered sequentially, and accompanied by source citations.​

An example of the formatting style for subheadings, sub-subheadings, and further 

subdivisions is provided below. 

4.​ CONCLUSION 

The conclusion should be written concisely and must directly address the research 

objectives or problems by presenting the findings or the results of hypothesis testing, without 

repeating the discussion.It should be written in a critical, logical, and honest manner, based 

on the factual results of the study, and should express caution in cases of generalization. This 

section, which includes both the conclusion and suggestions, must be written in paragraph 

form without numbering or bullet points. Authors may also include suggestions or 

recommendations for action based on the study’s conclusions. Additionally, it is highly 

recommended that authors provide a reflection on the limitations of the study and offer 

recommendations for future research. 
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Footnotes​
Footnotes cannot be used for citing references. Footnotes are only used to provide additional information or 
general notes to clarify the content on a specific page. Footnotes should be written in single spacing, using 
Times New Roman font, size 10 pt, and numbered sequentially. They should be placed at the bottom of the 
relevant page. 

Table Placement 
Table 1. Frequency of Age in Years 

 

 
 

Sumber: SOSHUMDIK (2022). 
 
 
Figure Placement 
 

 
Keterangan: Gambar harus jelas dan fix (tidak pecah). 
Sumber: SOSHUMDIK (2022). 

 
Figure 1. Visitor Chart of a Website 
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Citations (body notes) should follow the American Psychological Association (APA) 6th Edition standards. 
Below is an example of in-text citations within a paragraph referring to the sample reference list provided 
above: 

As stated in the Indonesian Law No. 20 of 2003, Chapter 1, Article 1 on the National 

Education System, "Education is a conscious and planned effort to create a learning 

atmosphere and the learning process so that students actively develop their potential to have 

spiritual strength, self-control, personality, intelligence, noble morals, and the skills required 

for themselves, society, the nation, and the state" (Sukmadinata, 2009). 

Reflection is defined as thinking about one's own experiences from the past or 

self-awareness. Reflection is carried out by students after participating in various activities as 

part of the learning experience. Students engage in analysis, interpretation, explanation, 

conclusion, and follow-up actions based on the learning experiences they have gone through 

(Rusman, 2011). 
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