Note: if your tool is externally accessible, please make sure you include screenshots or mock-ups of your tool
Company Name: Will's Widgets

Business Model: My company operates an e-commerce store to sell widgets online. We have several
different websites for selling widgets (www.example1.com, www.example2.com, www.example3.com), all of
which are owned by my company. We only advertise for websites we own and don’t manage ads for anyone
else.

Tool Access/Use: My tool is going to be used by employees and ad managers within my company to view and
generate reports on ad performance. We will have both a reporting dashboard and the ability to generate PDF
reports for download. We will send PDF reports generated by our tool to our agent, who works at Anne’s
Advertising Agency, but they will not be able to access the tool directly.

We will also have a script that will run hourly to sync our ads with our inventory.

Tool Design: For the reporting aspect of our tool, we will pull metrics from the API into our database. The Ul of
our tool will pull from this database to display reports. Users will have the option to view different levels of ad
performance over different time periods.

My internal SQL database will sync with the AdWords API hourly to update ads based on inventory and will
pause ads when items go out of stock.

API Services Called:
e Pause/enable ads at the ad level via AdGroupAd
e AccountPerformanceReport to pull account-level reports

Tool Mockups: Here is a mockup of what our company’s API tool will look like:


https://developers.google.com/adwords/api/docs/reference/v201406/AdGroupAdService.AdGroupAd#status
https://developers.google.com/adwords/api/docs/appendix/reports#account

Ad Performance

Widgets.com

AdWords Account-Level Performance  (Pastweek [v)
Impressions Clicks Conversions Cost
101,120 5,430 492 $1,038

Click for Campaign-Level Performance

Top Selling Products

¥ Product ¥ Number Sald ¥ Revenue
Foo 582 $11640
Bar 462 $8340
Larem 390 $5860
Ipsum 277 34020




