Blog 1

Headline: How to Improve Your Ads Overnight With One Easy Trick.

First Paragraph: Most advertising today is there to lose money. Doing research on it only gives
you headaches and gets you nowhere. Now If you understand this one simple trick you will be
able to transform your ads to cut through everything and sit directly on your clients lap.

Outline:

Problem: Writing ads can be a difficult task. You don’t know where to start and when you finish it
ends up like nothing you hoped for.

Agitate: You start doing research but nothing is adding up, just more headaches and you decide
to run an ad just for the sake of it.

Solution: The magic formula is to use simple words that get to the point quicker. Make it easy for
them to say YES.

Close: Send us a message today for a free ad analysis.

Draft 1

First time | made an ad was 10 years ago. It was for my parents' local business that they had
and | convinced them to run an ad on Facebook. (because that’s what the other businesses
were doing)

Now if you asked me what the goal of the ad was | would have laughed at you and said “for
getting the word out of course”.

Fast forward to today and | see that | had no clue what | was talking about. “Getting the word
out” what does that even mean ? You can imagine that the ad didn’t do anything but burn all the
money that went to it. Like a roaring fire in the middle of winter it ate up all the money but gave
no warmth in return.

So how can you make sure you don’t burn your money ?

Eager to figure this out as well, | started looking at what other competitors were doing, not just
competitors | looked at everyone that was running ads. And | noticed something.

Most of them had no idea what they were doing, every 2nd or 3rd ad was a cluster of words
fitted together made to resemble a sentence.



| knew something was wrong but didn’t know exactly what. Not until | looked closer at the copy.
How to fix your ads.

When looking closer most ads used two or more of the following:

- Using complicated language to sound smart.

- Vague information about what is advertised

- They prioritize “brand awareness”

- Weak or non existent offer

Major thing you can do to instantly improve your ads is to use simple words that are easy to
understand.

Most people don’t want to struggle to read anything, so if you make it hard for them they would
just skip you. By using simple words not only do you engage more people, you get them to
actively engage in the ad. (That means they take the offer you give them.)

Understanding this can be a big difference in your ads burning money or creating money.

Now you can choose to take time to learn and implement this yourself or work with you and we'll
do it for you. If you want to know what we can do send us a message to get in touch:

<response mechanism>



Draft 2

<rewrite for flow and clarity>

read this suggestion —>

How to Improve Your Ads Overnight With One Easy Trick.

Want your ads to stop burning money, get more attention and bring you more clients ?

By the end of this article you will understand completely how to apply this trick to your ads and
make them work for you.

First time | made an ad was 10 years ago. It was for my parents' local business.

I convinced them to start running ads on Facebook.

That’'s what the other popular kids were doing.

Now if you asked me what | was planning for the ad | would have laughed at you and said “for
people to see it”.

Looking back at it now, | was set up for disaster.
You can imagine that the ad didn’t do anything but burn all the money that | had. Like a roaring
fire in the middle of winter.
It ate up all the money but gave no warmth in return.
You can imagine that my parents were not happy with the marketing skills that | showed.
So How Can You Make Sure You Don’t Burn Your Money ?

| want to know that as well. | started looking at what other competitors were doing, not just
competitors | looked at everyone that was running ads.

And | noticed something. Same as me, most of them had no idea what they were doing, every
2nd or 3rd ad was a bunch of words that looked like a sentence. They were ads but there was
no purpose to them.

They just existed.. Floating there doing nothing.

Something was wrong but | didn't know exactly what. Not until | looked closer at the copy.

Quick Way to Fix Any Ad.



Most ads used two or more of the following:
- Complicated language to sound smart.
- Vague to no information about what they sell.

- They prioritize “brand awareness”.
- Weak or non existent offer.

After some time | understood that the one major thing you can do to instantly improve your ads
is to use simple words that are easy to read.

Most people don’t want to struggle to read anything, so if you make it hard for them they would
just skip you.

By using simple words not only do you reach more people, you get them to actively engage in
the ad. Provide value quickly and give them an easy way to contact you.

Understanding this can be a big difference in your ads burning money or creating money.

Now you can choose to take time to learn and implement this yourself or work with us and we
can do it for you. If you want to know what we can do send us a message to get in touch.

<response mechanism>

Post 1:

MopobpeTte rm Bawute Peknamu Mpeky Hok Co OBaj JleceH Tpuk.
Konky nowo cte 30pkane peknama?

HajronemunoT xaoc wTo ro Hanpaeue GeLle 0T MUCINEB AeKa ako MHOry nyre ja Buaar
peknamara geka e ycnewiHa.

Ho, eqMHCTBEHOTO HELTO WTOo ce aeck, belue Toa WTO ro CHEMa LenuoT byuer.

Peknamute kon 6apaaTt BHUMaHWE UCTO KaKo M XEHUTe He BpakaaT HULLTO, OCBEH MNpaseH
NapuYHKK.



Post 2:

Hartepajte Cekoj Aa Kynu NMpeky BawunTte Peknamwm.
[anu cakate BaluMTe peknamu ga TpoLiat napu?

[Mepnajkn rv noBekeTo peknamu, ke 3abenexuTte geka Tme ce camo Kyrn 300poBU NoBp3aHu
3aeqHo.

Mma nsrnen Ha peyeHunua.
Ama e 6e3 HMKakBa Len... camo nedaat Tamy.

Cekoja peknama Tpeba ga nma getanHa uen 3a Wrto e nywTeHa.

Post 3:

Kako Ola 'm HanpaBute BawuTte Peknamun Heogonusew.
[anu oBa e rMaBHOTO HELUTO LUTO MOXE Aa ja Hanpasu UK CKPLUM BallaTa peknama ?

JlyfeTo ce Mp3nuBKM K He cakaaT ga ce MayaT fa uutaar...nocebHo kora ke NMm nanesn peknama
noronema og bubnujata.

Bu ja ckokHane nobp3o GpanHaTa Ha cBeNnTuHa.

3aroa ako UM ro ofieCHUME YNTaTHETO Ha HaLINTE peknamMmm co Kopuctewe Ha egHoCTaBeH
ja3|/1|< MUCTO Taka My oaBaMe BpeaHOCT Ha 6p30 Ha4nH 1N neceH Ha4vynH aa He KOHTaKTupaar.
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