
14-Week Internship Plan 



🎯 14-Week Internship Plan: Media Department – Baby Bump Imaging 

WEEK 1 – Orientation & Brand Immersion 

●​ Onboard with team, tools, and procedures 
●​ Learn company mission, tone, and aesthetic 
●​ Review current online presence and engagement 

WEEK 2 – Audit & Strategy Setup 

●​ Conduct a full audit of all social platforms 
●​ Identify brand voice and content gaps 
●​ Begin outlining media goals and KPIs 
●​ Meet with leadership to align vision 

WEEK 3 – Platform Setup & Content Calendar 

●​ Launch/update accounts on Instagram, TikTok, Facebook 
●​ Set up business tools (analytics, auto-scheduling) 
●​ Create first draft of monthly content calendar 
●​ Begin content ideation sessions 

WEEK 4 – Visual Branding & Assets 

●​ Design branded templates for stories, reels, posts 
●​ Shoot new photography and short videos on-site 
●​ Begin planning highlight covers and evergreen content 
●​ Soft-launch content with test audience 

WEEK 5 – Customer Service Integration 

●​ Develop a draft of the customer service flow (DMs, inquiries, scheduling) 
●​ Collaborate with staff to align in-person and digital experiences 
●​ Begin writing scripts for FAQ replies, review requests, etc. 

WEEK 6 – Campaign Planning 

●​ Build out a themed campaign (e.g. Heartbeat Bear Week, Gender Reveal Tips) 
●​ Create teaser posts, promo content, and educational blurbs 
●​ Coordinate with team for in-house photo ops or events 



WEEK 7 – Midpoint Review & Analytics Check-In 

●​ Review engagement metrics and performance 
●​ Refine content types based on what’s working 
●​ Update calendar with more reels/stories/interactive elements 

WEEK 8 – Community Building & Outreach 

●​ Launch interactive stories, polls, and Q&As 
●​ Explore collaborations with local businesses or influencers 
●​ Initiate a testimonial series or spotlight feature 

WEEK 9 – Blog or Newsletter Development 

●​ Propose a blog/newsletter idea to share sonogram stories, client FAQs, or parenting tips 
●​ Draft 1-2 entries or email templates 
●​ Integrate signup call-to-actions into social posts 

WEEK 10 – Educational & Behind-the-Scenes Content 

●​ Create BTS content showing scanning process, staff intros, what to expect, etc. 
●​ Focus on humanizing the brand and easing client nerves 
●​ Launch "Meet the Tech" or "Scan of the Week" mini series 

WEEK 11 – Custom Content & Seasonal Push 

●​ Plan content for upcoming holidays or seasons (Mother’s Day, Summer vibes, etc.) 
●​ Design and schedule promotional graphics 
●​ Record upbeat videos tailored to current trends 

WEEK 12 – Review + Feedback Session 

●​ Gather team feedback on customer service scripts and digital tone 
●​ Review analytics and evaluate growth vs goals 
●​ Adjust strategies for final weeks 

WEEK 13 – Portfolio Building & Training Guide 

●​ Compile your work into a mini portfolio or media deck 
●​ Draft a basic media training guide or SOP for staff continuation 
●​ Provide posting schedule tips, brand templates, and example scripts 



WEEK 14 – Final Presentation & Handoff 

●​ Present results, analytics, and project highlights 
●​ Submit all files, templates, calendars, and guides 
●​ Celebrate! Reflect on growth, wins, and lessons learned 🎉 

 



WEEK 1 – Orientation & Brand 
Immersion 



WEEK 1 – Orientation & Brand Immersion 

●​ Onboard with team, tools, and proceduresAs part of my internship, I support event coordination and media 
production for both in-house and community-based experiences. From planning logistics and designing promotional 
materials to capturing live moments through photography and social content, I play a hands-on role in bringing 
each event to life. Whether it’s baby showers at Baby Bump Imaging or outreach events with partner 
organizations, I help ensure everything runs smoothly—and looks great doing it. 

●​ Learn company mission, tone, and aesthetic 
●​ Review current online presence and engagement 

 



WEEK 2 – Audit & Strategy Setup 



WEEK 2 – Audit & Strategy Setup 

●​ Conduct a full audit of all social platforms 
●​ Identify brand voice and content gaps 

○​ warm , welcoming, with razzle dazzle  
●​ Begin outlining media goals  

○​ First introduce business 
○​ Then employees 
○​ Then fun content  

●​ Meet with leadership to align vision 
○​ Leadership agrees with above 



WEEK 3 – Platform Setup & Content 
Calendar 



WEEK 3 – Platform Setup & Content Calendar 

●​ update accounts on Instagram, TikTok, Facebook 
○​ Tik tok account, i can create the reels and send them to her or just get the login 

●​ Set up business tools (analytics, auto-scheduling) 
○​ Review analytics - determine best time to post  
○​ Business cards with QR code - vista print account info 
○​ Auto scheduling - for wed friday and sunday  

●​ Create first draft of monthly content calendar 
○​ Send with auto schedule info 

●​ Begin content ideation sessions 
○​ Come up with questions to ask and preview content  
○​ Based of engagement  

 

 



WEEK 4 – Visual Branding & Assets 



WEEK 4 – Visual Branding & Assets 

●​ Design branded templates for stories, reels, posts 
○​ Bbi image in the begiinning– end with link to website  

●​ Shoot new photography and short videos on-site 
○​ Sundays meet to shoot new content  

●​ Begin planning highlight covers and evergreen content 
●​ Soft-launch content with test audience 

○​  



WEEK 5 – Customer Service Integration 



WEEK 5 – Customer Service Integration 

●​ Develop a draft of the customer service flow (DMs, inquiries, scheduling) 
○​ Commenting back –  
○​ Instagram responses  

●​ Collaborate with staff to align in-person and digital experiences 
○​ June 6th about me’s due  
○​ Sign up to be verified  

●​ Begin writing scripts for FAQ replies, review requests, etc. 
○​ Update FAQ; possible  
○​ Sunday wordpress review  

 



WEEK 6 - Campaign Planning 



WEEK 6 – Campaign Planning (accidentally jumped the gun) 

​ (This was posted in week 4 for Father’s Day in June) 

●​ Build out a themed campaign (e.g. Heartbeat Bear Week, Gender Reveal Tips) 
●​ Create teaser posts, promo content, and educational blurbs 
●​ Coordinate with team for in-house photo ops or events 



WEEK 7 – Midpoint Review & Analytics 
Check-In 



WEEK 7 – Midpoint Review & Analytics Check-In 

●​ Review engagement metrics and performance 
●​ Refine content types based on what’s working 
●​ Update calendar with more reels/stories/interactive elements 



WEEK 8 – Community Building & 
Outreach 



WEEK 8 – Community Building & Outreach 

●​ Launch interactive stories, polls, and Q&As 
●​ Explore collaborations with local businesses or influencers 
●​ Initiate a testimonial series or spotlight feature 



WEEK 9 – Blog or Newsletter 
Development 



WEEK 9 – Blog or Newsletter Development 

●​ Propose a blog/newsletter idea to share sonogram stories, client FAQs, or parenting tips 
●​ Draft 1-2 entries or email templates 
●​ Integrate signup call-to-actions into social posts 



WEEK 10 – Educational & 
Behind-the-Scenes Content 



WEEK 10 – Educational & Behind-the-Scenes Content 

●​ Create BTS content showing scanning process, staff intros, what to expect, etc. 
●​ Focus on humanizing the brand and easing client nerves 
●​ Launch "Meet the Tech" or "Scan of the Week" mini series 



WEEK 11 – Custom Content & Seasonal 
Push 



WEEK 11 – Custom Content & Seasonal Push 

●​ Plan content for upcoming holidays or seasons (Mother’s Day, Summer vibes, etc.) 
●​ Design and schedule promotional graphics 
●​ Record upbeat videos tailored to current trends 



WEEK 12 – Review + Feedback 
Session 



WEEK 12 – Review + Feedback Session 

●​ Gather team feedback on customer service scripts and digital tone 
●​ Review analytics and evaluate growth vs goals 
●​ Adjust strategies for final weeks 



WEEK 13 – Portfolio Building & Training 
Guide 



WEEK 13 – Portfolio Building & Training Guide 

●​ Compile your work into a mini portfolio or media deck 
●​ Draft a basic media training guide or SOP for staff continuation 
●​ Provide posting schedule tips, brand templates, and example scripts 



WEEK 14 – Final Presentation & 
Handoff 



WEEK 14 – Final Presentation & Handoff 

●​ Present results, analytics, and project highlights 
●​ Submit all files, templates, calendars, and guides 
●​ Celebrate! Reflect on growth, wins, and lessons learned 🎉 
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