14-Week Internship Plan



(@ 14-WEEK INTERNSHIP PLAN: MEDIA DEPARTMENT — BABY BUMP IMAGING

WEEK] ~ ORTENTATION & BRAND IMMERSION

©  ONBOARD WITH TEAM, TOOLS, AND PROCEDURES
®  [EARN COMPANY MISSTON, TONE, AND AFSTHETLC
©  REVIEW CURRENT ONLINE PRESENCE AND ENGAGEMENT

WEEK 2 ~ AUDIT & STRATEGY SETUP

CONDUCT A FULL AUDIT OF ALL SOCTAL PLATFORMS
[DENTLFY BRAND VOTCE AND CONTENT GAPS
BEGIN QUTLINING MEDTA GOALS AND KPTS

MEET WITH LEADERSHLP TO ALLGN VISION

WEEK3 ~ PLATFORM SETUP & CONTENT CALENDAR

LAUNCH/UPDATE ACCOUNTS ON INSTAGRAM, TIKTOK, FACEBOOK
SET UP BUSTNESS TOOLS (ANALYTICS, AUTO-SCHEDULING)

CREATE FIRST DRAFT OF MONTHLY CONTENT CALENDAR

BEGIN CONTENT IDEATION SESSIONS

WEEK & — VISUAL BRANDING & ASSETS

DESTGN BRANDED TEMPLATES FOR STORTES, REELS, POSTS

SHOOT NEW PHOTOGRAPHY AND SHORT VIDEOS ON-SITE

BEGIN PLANNING HIGHLIGHT COVERS AND EVERGREEN CONTENT
SOFT-LAUNCH CONTENT WITH TEST AUDIENCE

WEEK'5 ~ CUSTOMER SERVICE INTEGRATION

®  DEVELOP A DRATT OF THE CUSTOMER SERVLCE FLOW (DMS, INQUIRTES, SCREDULING)
©  (DLLABORATE WITH STAFF TO ALTGN IN-PERSON AND DIGITAL EXPERTENCES
®  BEGIN WRTTING SCRIPTS FOR FAQ REPLLES, REVIEW REQUESTS, ETC.

WEEK 6 - CAMPALGN PLANNING

®  BUTLD OUT A THEMED CAMPATGN (F.G. HEARTBEAT BEAR WEEK, GENDER REVEAL TIPS)
®  (REATETEASER POSTS, PROMO CONTENT, AND EDUCATLONAL BLURBS
®  (OORDINATE WITH TEAM FOR IN-HOUSE PHOTO 0PS OR EVENTS



WEEK 7 - MIDPOINT REVIEW & ANALYTICS CHECK-IN

®  REVIEW ENGAGEMENT METRICS AND PERFORMANICE
®  REFINE CONTENT TYPES BASED ON WHAT'S WORKING
UPDATE CALENDAR WITH MORE REELS/STORTES/INTERACTIVE ELEMENTS

WEEK § - COMMUNITY BUILDING & QUTREACH

®  LAUNCH INTERACTIVE STORIES, POLLS, AND Q&A
©  [IPLORE COLLABORATIONS WITH LOCAL BUSINESSES OR INFLUENCERS
®  [NITIATE ATESTIMONIAL SERLES OR SPOTLIGHT FEATURE

WEEK ¥ - BLOG OR NEWSLETTER DEVELOPMENT

®  PROPOSE A BLOG/NEWSLETTER TDEA TO SHARE SONOGRAM STORTES, CLLENT FAQS, OR PARENTING TIPS
®  DRAFT 1-) ENTRIES OR EMATL TEMPLATES
®  [NTEGRATE STGNUP CALL-TO-ACTIONS INTO SOCTAL POSTS

WEEK10 ~ EDUCATIONAL & BEHIND-THE-SCENES CONTENT

®  (REATEBTS CONTENT SHOWING SCANNING PROCESS, STAFF INTRDS, WHAT TO BIPECT, ETC.
FOCUS ON HUMANTIING THE BRAND AND EASING CLLENT NERVES
©  LAUNCH "MEET THE TECH™ OR "SCAN OF THE WEEK™ MINT SERIES

WEEK 11 ~ CUSTOM CONTENT & SEASONAL PUSH

®  PLAN CONTENT FOR UPCOMING HOLIDAYS OR SEASONS (MOTHER'S DAY, SUMMER VIBES, £1C)
®  DISIGN AND SCHEDULE PROMOTIONAL GRAPHLCS
©  RECORD UPBEAT VIDEDS TATLORED TO CURRENT TRENDS

WEEK 12 ~ REVIEW + FEEDBACK SESSION

®  GATHER TEAM FEEDBACK ON CUSTOMER SERVICE SCRIPTS AND DIGITAL TONE
o REVIEW ANALYTICS AND EVALUATE GROWTH VS GOALS
®  ADJUST STRATEGLES FOR FINAL WEEKS

WEEK 13 ~ PORTFOLLO BUTLDING & TRAINING GUIDE

®  (OMPILEYOUR WORKINTO A MINT PORTFOLIO OR MEDIA DECK
©  DRAFT A BASLC MEDTA TRAINING GUIDE OR SOP FOR STAFF CONTINUATION
®  PROVIDE POSTING SCHEDULE TIPS, BRAND TEMPLATES, AND EXAMPLE SCRIPTS



WEEK 14 — FINAL PRESENTATION & HANDOFF

®  PRESENT RESULTS, ANALYTLCS, AND PROJECT HIGHLIGHTS
®  SUBMIT ALL FILES, TEMPLATES, CALENDARS, AND GUIDES
o [(ELEBRATE !K FLECT ON GROWTH, WINS, AND LESSONS LEARNED €5



WEEK 1 — Orientation & Brand
Immersion



WEEK 1 - Orientation & Brand Tmmercion

®  Onboard with team, tool, and procedvrecAc part of my internship, I cupport event coordination and media
production for both in-house and community-based experiences. From planning logistice and designing promotional
materials to capturing live moments through photography and cocial content, I play a handec-on role in bringing
each event to life. Whether it'c baby chowers at Baby Bump Imaging or outreach evente with partner
organizations, I help ensure everything runs emoothly—and losks great doing it.

®  (earn company mission, tone, and aecthetic

®  Review current online presence and engagement



WEEK 2 — Audit & Strategy Setup



WEEK 2 - Audit & Strategy Setup

®  (onduct a full audit of all cocial platforme
®  Tdentify brand voice and content gaps
O warm, welcoming, with razzle dazzle
®  Begin outlining media. goal
O Firet introduce businecs
O Then employees
O Then fun content
®  Meet with leaderchip to align vision

O (eadership agrees with above



WEEK 3 — Platform Setup & Content
Calendar



WEEK 3 - Platform Setup & Content Calendar

®  update accovnts on Instagram, TikTok, Facebook
O Tik tok account, i can create the reele and cend them to her or just get the login
o Cet up business toole (analytics, auto-ccheduling)
O Review analytics - determine best time to post
O Businese cards with QR code - vista print account info
O Auto ccheduling - for wed friday and cunday
®  (reate first draft of monthly content calendar
O Send with auto cchedule infs
®  Begin content ideation cescions
O (Come up with questions to ack and preview content

O Baced of engagement



WEEK 4 — Visual Branding & Assets



WEEK 4 - Vicual Branding & Acsete

®  Decign branded templates for ctories, reels, poste
O Bbiimage in the begiinning— end with link to website
®  Shoot new photography and chort videos on-site
O Sundays meet to chost new confent
®  Begin planning highlight covere and evergreen contfent
®  Soft-launch content with test audience
O



WEEK 5 — Customer Service Integration



WEEK 5 - Customer Service Inteqration

®  Develop a draft of the customer cervice flow (DM, inquiries, ccheduling)
O Commenting back -
O Instagram responsec
®  (ollaborate with ctaff to align in-person and digital experiences
O June 6th about me'e due
O Sign up to be verified
®  Begin writing ccripte for FAQ replies, review requests, etc.
O Update FAQ: pos<ible

o anday wordpress review



WEEK 6 - Campaign Planning



WEEK 6 - Campaign Planning (accidentally jumped the gun)
(This was posted in week 4 for Fatherse Day in June)
®  Build out a themed campaign (e.g. Heartbeat Bear Week, Gender Reveal 77,b:')

®  (reate teaser posts, promo confent, and educational blurbs

®  (oordinate with team for in-house phots ops or evente



WEEK 7 — Midpoint Review & Analytics
Check-In



WEEK # - Midpoint Review & Analytics Check-In

®  Review engagement metrics and performance
®  Refine content typec based on what'c working

®  (pdate calendar with more reels/ctories/interactive elements



WEEK 8 — Community Building &
Outreach



WEEK & - Community Building & Qutreach

®  (aunch interactive ctories, pollc, and Q&As
®  Cxplore collaborations with local businecses or influencers

®  [nitiate a testimonial series or cpotlight feature



WEEK 9 — Blog or Newsletter
Development



WEEK 7 - Blog or Newslet ter Deve/o,bmenf

®  Propose a blog/newsletter idea to chare conogram ctories, client FAQs, or parenting tipe
®  Draft 1-2 entries or email templates

®  [ntegrate cignup call-to-actione into social poste



WEEK 10 — Educational &
Behind-the-Scenes Content



WEEK 10 — Educational & Behind-the-Seenes Content

®  (reate BTS content chowing ccanning process, staff introc, what to expect, etc.
®  Focus on humanizing the brand and eacing client nervee

®  (aunch 'Meet the Tech” or "Scan of the Week” mini ceries



WEEK 11 — Custom Content & Seasonal
Push



WEEK 11 - Custom Content & Seaconal Puch

®  Plan confent for upcoming holidays or ceasone Mothere Day, Summer vibes, ete.)
®  Decign and cchedule promstional graphice

®  Record upbeat videos tailored to current trends



WEEK 12 — Review + Feedback
Session



WEEK 12 — Review + Feedback Secsion

®  (ather team feedback on customer cervice ccripte and digital tone
®  Review analytice and evalvate growth ve goale

®  Adjust ctrategies for final weeks



WEEK 13 — Portfolio Building & Training
Guide



WEEK 13 - Portfolio Building & Training Guide

®  (Compile your work into a mini portfolio or media. deck
®  Draft a basic media training quide or SOP for ctaff continvation
®  Provide posting cchedule tips, brand templates, and example ccripte



WEEK 14 — Final Presentation &
Handoff



WEEK 14 ~ FINAL PRESENTATION & HANDOFF

®  PRESENT RESULTS, ANALYTICS, AND PROJECT HIGHLIGHTS
©  SUBMIT ALL FILES, TEMPLATES, CALENDARS, AND GUIDES
©  CELEBRATEL REFLECT ON GROWTH, WINS, AND LESSONS LEARNED 8%
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