[714 71+ “d 2 (Company Information)]

3JAMY (=71 /% 1) / Company Name :
773t w1 A 2] § 5 %3}/ Korean Traditional Food Coop

)3 A / CEO Name: 71 V] 7 / KIM, MIKYUNG

T2y 2 A A (o] Y, 2 3}H F) / Contact Person & Details (Email, Phone):
7177 (hfc0211@naver.com/+82 010-8875-8772)/

KIM, MIKYUNG (hfc0211@naver.com/+82 010-8875-8772)

3] A} =5 ©] #| / Company Website: http://www.hanalin.co.kr

A% 7+el 2L 2] / Product Category:

AWk 213 (71 EF713) / food (Other processed products)
A& 27] 2 F A / Product Dimensions & Weight:
18.5%14.5*4/367g

¥ 7 &+ 9] 2 12 / Packaging Unit & Method:

3

Wrap one ball in paper and place one ball per bottle, then pack 20 balls in a rigid
box.

HS = = (Harmonized System Code): 2106.90

A4 A4 (1P - 1) 5 U] AR /58] 5% o] 5, USPTO 2H9l);

ol

o 53] 9} 4 3E7F B £ /0nly holds Korean patents and trademarks.

A% 57 2 USP(Unique Selling Point) / Key Features & Unique Selling Points:
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- Atraditional energy ball manufactured with our company's unique secret
recipe, based on the secret formula that has protected the health of the royal
family for centuries.


http://www.hanalin.co.kr

- Helps with vitality, supports menopausal health, benefits those sensitive to
stress, aids mothers exhausted from childcare and housework, and supports
students fatigued from studying.

E}Al Al 2 4H] &} / Target Market & Consumers:

5) H%
2. Target Market
The Korean diaspora market with a high interest in herbal health supplements.

2. Consumers
1) Middle-aged individuals seeking relief from menopausal symptoms and a boost in
vitality.
2) Elderly individuals seeking to maintain health and prevent aging.
3) Working professionals seeking fatigue recovery and stress relief.
4) Housewives experiencing accumulated fatigue from childcare and household chores.

5) Students and exam takers in need of improved focus and fatigue recovery.

A U9 % A2 / Existing Distribution Channels:

Sl A B, Wo] B Al E 2], 1187, Eue A A2

9] M = 209, E7 Shieo] voof v

Korea : Offline store,Naver Smart store, 11st, Lotte On, Daejeon Sarang Mall

Overseas : Vietnam Shopee, stores of buyers in Ho Chi Minh and Hanoi.



74 2 A2 271 (Pricing & Business Terms)

A& / Product Name HS Z & HArFE | M4 =4t X3 | Y=y | vay
HS Code T/ z71/ | usp)/ |/ / Lead Remarks
MOQ Pricing | Unit Packaging | Time
Terms Price Unit (Days)
(FOB, (USD)
CIF,
EXW)
B H L 208k 2106.9 | 204}~ |FOB 20 balls | Within
| E /Youngbojinda | 0 / 175.98 a week
n 6g*20 ball set 20box USD
P 208 2106.9 | 404>~ |FOB 90.74 | 10 balls | Within
A E /Youngbojinda | 0 / USD a week
n 6g*20 ball set 40box
V= = 2T A7 R AS B o5/

Required Documents & Certifications for U.S. Export]

g 38

A& 25 0 £ / Common Required Documents for All Businesses

REREY
Document Type

HA A5 (v/X)/

H] 37 / Remarks

A Z A
(Certificate of Origin)

Availability (v /)
X

G- B2A A F A7) A
(English Brochure & Product
Description)

v

etc.)

4% W7} 3% (FOB, CIE EXW 5)/
Export Price List (FOB, CIF, EXW,
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2 & (Food & Beverage)

3FE
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X

/ Document Type

H{ A58 (wv/X)/
Availability (v /)

H] 31 / Remarks

FDA &%
(Food Facility Registration)

FSMA %15
(A EF<tddA s / Food
Safety Modernization Act)

USDA Organic (7] & 215
/ Organic Certification)

HACCP 215 (HACCP
Certification)

Halal/Kosher 215
(Halal/Kosher Certification)

YA E & (FDA 7= /
FDA-Compliant Nutrition
Facts Label)

X X X X X X




COA (% & =4 3 /

Certificate of Analysis)
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