Online Graduate Arts Administration |
Textbooks

AAD 500: The Arts and Artists in Society

e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

AAD 502: Research |

e None for students to purchase; all reading will be provided within the course.

AAD 510: Advanced Emotional Intelligence & Professional Communications
e Goleman, Daniel. Emotional Intelligence. New York, NY: Bloomsbury Publishing, 2020.
ISBN-13:978-0553383713
e (Craemer, Mark. Emotional Intelligence in the Workplace. Emeryville, CA: Rockridge Press, 2020.
ISBN-13:978-1647391522
e Lencioni, Patrick. The Five Dysfunctions of a Team. San Francisco, CA: Jossey-Bass, 2002.
ISBN-13:978-0787960759

AAD 521: Nonprofit Board Governance

® (hait, Richard; Ryan, William and Taylor, Barbara. Governance as Leadership: Reframing the Work of

Nonprofit Boards, New Jersey: John Wiley & Sons, Inc., 2005.
ISBN-13:978-0471684206



https://www.amazon.com/Emotional-Intelligence-Matter-More-Than/dp/055338371X/ref=pd_sbs_sccl_3_1/145-7298960-5841226?pd_rd_w=ei3gy&content-id=amzn1.sym.44b0dc04-f99a-4419-a406-9567d0fa03fe&pf_rd_p=44b0dc04-f99a-4419-a406-9567d0fa03fe&pf_rd_r=TWTQ3DRFNAF5NYMC3WDK&pd_rd_wg=4XZ7p&pd_rd_r=95205463-2d3c-47bc-b8f6-21184bf5c3d2&pd_rd_i=055338371X&psc=1
https://www.amazon.com/Emotional-Intelligence-Workplace-Strong-Relationships/dp/1647391520/ref=sr_1_1?dib=eyJ2IjoiMSJ9.xoTBkF7sC2yuR1vH5VFr6OiRW-DQkyTtW6Hf20-m13PULNalMtuqoiXc9Fu0Ggdy_9ds0UWCJotZcTE-p6B11SIoIfg5fP6h2Y9_tNkvg8XstShFluYRo1yn-jCQetuYHKPUgIkLr2bHQ20bkHH1YKsaPjJ6FO20ONY1FGfVceNTllBIdumh7cMKN-yq_nyhC9A3iigxHYODsbv1mK9Sp2Q-aX1-at6gA7590M0G5hc.ZEZ9uceCCgQdwjdWhBjydUGjODJM5tWwdlvBeXJ0Z8E&dib_tag=se&keywords=Emotional+intelligence+in+the+workplace&qid=1785434725&sr=8-1
https://www.amazon.com/Five-Dysfunctions-of-Team-audiobook/dp/B000079XXR/ref=sr_1_1?crid=1Q3OHVSLBPDAH&keywords=the+five+dysfunctions+of+a+team+by+patrick+lencioni&qid=1656085154&sprefix=the+five+dysfunctions+of+a+team%2Caps%2C83&sr=8-1
https://www.amazon.com/Governance-Leadership-Reframing-Nonprofit-Boards-ebook-dp-B008L048L8/dp/B008L048L8/ref=mt_kindle?_encoding=UTF8&me=&qid=
https://www.amazon.com/Governance-Leadership-Reframing-Nonprofit-Boards-ebook-dp-B008L048L8/dp/B008L048L8/ref=mt_kindle?_encoding=UTF8&me=&qid=

AAD 531: Social Media Marketing, Promotion, and Branding in the Arts

e No full books or full-length publications are required for the course. All reading materials are
articles and/or writings available in the course

AAD 535: Brand Development for Arts Organizations
e Airey, David. Logo Design Love: A Guide to Creating Iconic Brand Identities, 2nd ed. San Francisco, CA:
Peachpit Press, 2014.
ISBN: 978-0321985200
e Durham, Sarah. Brandraising: How Nonprofits Raise Visibility and Money through Smart
Communications. San Francisco, CA: Jossey-Bass, 2009.
ISBN: 978-0470527535
Optional
e Lee Yohn, Denise. What Great Brands Do: The Seven Brand-Building Principles that Separate the Best
from the Rest. San Francisco, CA: Jossey-Bass, 2014.
ISBN:978-1118611258

AAD 542: Grant Writing for Nonprofit Organizations
e Clarke, Cheryl A. Storytelling for Grantseekers: The Guide to Creative Nonprofit Fundraising.
Jossey-Bass. 2nd Edition, 2009. ISBN: 978-0-470-38122-9.
e Karsh, Ellen and Arlen Sue Fox. The Only Grant-Writing Book You'll Ever Need. Basic Books, Perseus
Books Group, 5th Edition. 2019. ISBN: 978-1541617810.

AAD 555: Fundraising: Identifying and Cultivating Individual Donors

e The main textbook for this course is provided through the university library system, so no need for
students to purchase the book.

AAD 560: Teaching Artistry for School-based Programs

e Booth, Eric. The Music Teaching Artist’s Bible. New York: Oxford University Press, 2009. ISBN:
978-0-195-36846-8.

AAD 565: Community Engagement in the Arts

e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

Recommended Texts

e Fisher, Roger, William L. Ury, and Bruce Patton. Getting to Yes: Negotiating Agreement Without Giving
In. Penguin Books. 1991. ISBN: 978-0-140-15735-2
e Simon, Nina. The Participatory Museum. Museum 2.0 2010. ISBN: 978-0-615-34650-2
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https://www.amazon.com/Logo-Design-Love-Creating-Identities/dp/0321985206/ref=pd_lpo_sbs_14_img_0?_encoding=UTF8&psc=1&refRID=0DW6XF8D2VA3JS41G4GB
https://www.amazon.com/Brandraising-Nonprofits-Visibility-Through-Communications/dp/0470527536/ref=sr_1_1?s=books&ie=UTF8&qid=1520875257&sr=1-1&keywords=Brandraising
https://www.amazon.com/Brandraising-Nonprofits-Visibility-Through-Communications/dp/0470527536/ref=sr_1_1?s=books&ie=UTF8&qid=1520875257&sr=1-1&keywords=Brandraising
https://www.amazon.com/What-Great-Brands-Brand-Building-Principles/dp/111861125X/ref=sr_1_1?s=books&ie=UTF8&qid=1520874722&sr=1-1&keywords=What+Great+Brands+Do%3A+The+seven
https://www.amazon.com/What-Great-Brands-Brand-Building-Principles/dp/111861125X/ref=sr_1_1?s=books&ie=UTF8&qid=1520874722&sr=1-1&keywords=What+Great+Brands+Do%3A+The+seven
http://www.amazon.com/Storytelling-Grantseekers-Creative-Nonprofit-Fundraising/dp/0470381221
https://www.amazon.com/Only-Grant-Writing-Book-Youll-Ever/dp/1541617819/ref=sr_1_1?crid=3L5GBT7F1BPSF&keywords=The+only+grant+writing+book+you%27ll+ever+need&qid=1703185857&s=books&sprefix=the+only+grant+writing+book+you%27ll+ever+need%2Cstripbooks%2C97&sr=1-1
http://www.amazon.com/The-Music-Teaching-Artists-Bible/dp/0195368460
http://www.amazon.com/Getting-Yes-Negotiating-Agreement-Without/dp/0140157352
http://www.amazon.com/Getting-Yes-Negotiating-Agreement-Without/dp/0140157352
http://www.amazon.com/The-Participatory-Museum-Nina-Simon/dp/0615346502

AAD 595: Creative and Social Entrepreneurship Accelerator
e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

AAD 600: Arts Administration Technologies
e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

Recommended Texts
e Faulkner, Andrew. Adobe Photoshop CC Classroom in a Book. Adobe Press. 2015. ISBN 0134308131.
e Jago, Maxim. Adobe Premiere Pro CC Classroom in a Book. Adobe Press. 2015. ISBN 0134309987.

AAD 620: Management and Leadership in the Arts
e DeVereaux, Constance. Managing the Arts and Culture: Cultivating a Practice. Oxfordshire: Taylor
& Francis, 2022. 978-0367622619

e Watkins, Michael D. The First 90 Days, Updated and Expanded: Proven Strategies for Getting Up to
Speed Faster and Smarter. Watertown: Harvard Business Review Press, 2013. 978-1422188613%

e Cohn Donnelly, Anne. Museum XYZ. Major City, USA. Harvard Business Review, 2008.

AAD 625: Financial Management for Arts Organizations

e Weikard, Lynne A., and Greg G. Chen. Budgeting & Financial Management for Nonprofit
Organizations: Using Money to Drive Mission Success Z2nd Edition. Long Grove, IL: Waveland Press,
2022.

ISBN: 978-1478646198

AAD 626: Financial Management for Fundraising

e Weikard, Lynne A., and Greg G. Chen. Budgeting & Financial Management for Nonprofit
Organizations: Using Money to Drive Mission Success Z2nd Edition. Long Grove, IL: Waveland Press,
2022.

ISBN: 978-1478646198

AAD 629: Organization Theory in Arts Administration
e Hatch, Mary Jo. Organization Theory: Modern, Symbolic, and Postmodern Perspectives. Oxford: Oxford
University Press. 2018.
ISBN-13:978-0198723981
e Shafritz, Jay M., J. Steven Ott, and Yong Suk Jang. Classics of Organization Theory. Belmont, CA:
Thomson-Wadsworth. 2016.
ISBN-13:978-1285870274

AAD 630: Marketing the Arts: Research and Practices

e Bernstein, Joanne Scheff. Standing Room Only: Marketing Insights for Engaging Performing Arts
Audiences, Z2nd edition. Palgrave Macmillan. 2014. ISBN 978-1-137-28293-4
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http://a.co/dWbsYXM
http://a.co/88WrkZ2
https://www.amazon.com/Managing-Arts-Culture-Cultivating-Discovering-ebook/dp/B0BNMRMHY3/ref=sr_1_1?crid=2PMXVZEBOND0X&keywords=Managing+the+arts+and+culture%3A+cultivating+a+practice&qid=1683635502&sprefix=managing+the+arts+and+culture+cultivating+a+practic%2Caps%2C154&sr=8-1
https://www.amazon.com/First-90-Days-Strategies-Expanded/dp/1422188612/ref=sr_1_1?crid=2E7ZX6M8XPLGK&keywords=the+first+90+days&qid=1683638999&sprefix=the+first+90+days%2Caps%2C197&sr=8-1
https://www.amazon.com/First-90-Days-Strategies-Expanded/dp/1422188612/ref=sr_1_1?crid=2E7ZX6M8XPLGK&keywords=the+first+90+days&qid=1683638999&sprefix=the+first+90+days%2Caps%2C197&sr=8-1
https://store.hbr.org/product/museum-xyz-major-city-usa/kel550?sku=KEL550-PDF-ENG.
https://www.amazon.com/Budgeting-Financial-Management-Nonprofit-Organizations/dp/1478646195/ref=sr_1_4?crid=2MYCRT6B66EB9&keywords=budgeting+and+financial+management+for+nonprofit+organizations&qid=1661359191&sprefix=Budgeting+%26+Financial+Management+for+Non%2Caps%2C158&sr=8-4
https://www.amazon.com/Budgeting-Financial-Management-Nonprofit-Organizations/dp/1478646195/ref=sr_1_4?crid=2MYCRT6B66EB9&keywords=budgeting+and+financial+management+for+nonprofit+organizations&qid=1661359191&sprefix=Budgeting+%26+Financial+Management+for+Non%2Caps%2C158&sr=8-4
https://www.amazon.com/Budgeting-Financial-Management-Nonprofit-Organizations/dp/1478646195/ref=sr_1_4?crid=2MYCRT6B66EB9&keywords=budgeting+and+financial+management+for+nonprofit+organizations&qid=1661359191&sprefix=Budgeting+%26+Financial+Management+for+Non%2Caps%2C158&sr=8-4
https://www.amazon.com/Budgeting-Financial-Management-Nonprofit-Organizations/dp/1478646195/ref=sr_1_4?crid=2MYCRT6B66EB9&keywords=budgeting+and+financial+management+for+nonprofit+organizations&qid=1661359191&sprefix=Budgeting+%26+Financial+Management+for+Non%2Caps%2C158&sr=8-4
https://www.amazon.com/Organization-Theory-Symbolic-Postmodern-Perspectives/dp/0198723989/ref=sr_1_1?dchild=1&keywords=Organization+Theory%3A+Modern%2C+Symbolic%2C+and+Postmodern+Perspectives&qid=1614260648&sr=8-1
https://www.amazon.com/Classics-Organization-Theory-Jay-Shafritz/dp/1285870271/ref=sr_1_2?dchild=1&keywords=Classics+of+Organization+Theory&qid=1614260535&sr=8-2
https://www.amazon.com/Standing-Room-Only-Marketing-Performing/dp/1137282932/ref=sr_1_1?ie=UTF8&qid=1542039544&sr=8-1&keywords=9781137282934
https://www.amazon.com/Standing-Room-Only-Marketing-Performing/dp/1137282932/ref=sr_1_1?ie=UTF8&qid=1542039544&sr=8-1&keywords=9781137282934

Recommended Texts

e Hair, Joseph, David Ortinau and Dana Harrison. Essentials of Marketing Research, 5th edition.
McGraw-Hill, 2021. ISBN 978-1-260-26046-5

e (Carr, Eugene and Michelle Paul. Breaking the Fifth Wall: Rethinking Arts Marketing for the 21st
Century. Patron Publishing. 2011. ISBN 978-0-972-91416-1.

AAD 640: Principles of Fundraising and Philanthropy

e Shaker, Genevieve G., Eugene R. Tempel, Sarah K. Nathan, and Bill Stanczykiewicz, eds. Achieving
Excellence in Fundraising, 5th edition. Hoboken, NJ: Wiley, 2022. ISBN-13:978-1119763758
e Students will be asked to purchase case studies (the details are provided in the course)

AAD 650: The Arts and the Law
e DuBoff, Leonard D. et. al. Art Law in a Nutshell 6th edition. West Academic Publishing. 2021. ISBN:
978-1684673278.
e Emerson, Robert W. Business Law (Barron's Educational Series) 6 edition. 2015. ISBN:
978-1-438-00511-9.
e Packard, Ashley. Digital Media Law 2nd edition. West Sussex: Wiley-Blackwell, 2013.
ISBN-13:978-1118290729

AAD 651: Arts Advocacy, Policy, and Activism

e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

AAD 655: Cultural Policy
e Durrer, Victoria, Toby Miller, and Dave O’'Brien, eds. The Routledge Handbook of Global Cultural
Policy. New York: Routledge, 2018. ISBN-13:978-1138857827

e Rosenstein, Carole. Understanding Cultural Policy (Discovering the Creative Industries): 2nd
Edition. New York: Routledge, 2024. ISBN-13: 978-1932392264

e Other readings will be provided as PDFs

AAD 660: Social and Cultural Entrepreneurialism
e Cherbo, Joni Maya, Ruth Ann Stewart, and Margaret Jane Wyszomirski, ed., Understanding the Arts

and Creative Sector in the United States, Revised Edition (New Brunswick: Rutgers University Press,
2008). ISBN: 0813543088

AAD 665: Creative Cities, Creative Placemaking, and Community Vibrancy
e Borrup, Tom. The Power of Culture in City Planning, New York, NY: Routledge, 2021.
ISBN-13:978-0367223762
e All other readings will be provided by the instructor.
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https://www.amazon.com/Essentials-Marketing-Research-Ortinau-International/dp/1260575780/ref=tmm_pap_swatch_0?_encoding=UTF8&qid=1699359530&sr=8-1
http://www.amazon.com/Breaking-Fifth-Wall-Rethinking-Marketing/dp/0972914161/ref=sr_1_1?ie=UTF8&qid=1381952627&sr=8-1&keywords=9780972914161
http://www.amazon.com/Breaking-Fifth-Wall-Rethinking-Marketing/dp/0972914161/ref=sr_1_1?ie=UTF8&qid=1381952627&sr=8-1&keywords=9780972914161
https://www.amazon.com/Achieving-Excellence-Fundraising-Genevieve-Shaker/dp/1119763754/ref=sr_1_4?crid=3HLMUSO27SIW4&keywords=Achieving+Excellence+in+Fundraising%2C+5th+edition&qid=1657564642&sprefix=achieving+excellence+in+fundraising%2C+5th+edition%2Caps%2C125&sr=8-4
https://www.amazon.com/Achieving-Excellence-Fundraising-Genevieve-Shaker/dp/1119763754/ref=sr_1_4?crid=3HLMUSO27SIW4&keywords=Achieving+Excellence+in+Fundraising%2C+5th+edition&qid=1657564642&sprefix=achieving+excellence+in+fundraising%2C+5th+edition%2Caps%2C125&sr=8-4
https://www.amazon.com/Art-Nutshell-Nutshells-Leonard-DuBoff-dp-1684673275/dp/1684673275/ref=dp_ob_title_bk
https://www.amazon.com/Business-Law-Barrons-Review/dp/1438005113/ref=sr_1_1?s=books&ie=UTF8&qid=1444750312&sr=1-1&keywords=Business+Law+%28Barron%27s+Business+Review+Series%29
https://www.amazon.com/Digital-Media-Law-Ashley-Packard-ebook/dp/B008Y4IBTQ/ref=sr_1_3?dchild=1&keywords=digital+media+law+2nd+edition&qid=1588600061&sr=8-3
https://www.amazon.com/Routledge-Handbook-Global-Cultural-Policy/dp/0367244160/ref=sr_1_1?keywords=The+Routledge+Handbook+of+Global+Cultural+Policy&qid=1575315813&sr=8-1
https://www.amazon.com/Routledge-Handbook-Global-Cultural-Policy/dp/0367244160/ref=sr_1_1?keywords=The+Routledge+Handbook+of+Global+Cultural+Policy&qid=1575315813&sr=8-1
https://www.amazon.com/Understanding-Cultural-Discovering-Creative-Industries/dp/1032410663
https://www.amazon.com/Understanding-Cultural-Discovering-Creative-Industries/dp/1032410663
https://www.amazon.com/Understanding-Creative-Sector-United-Rutgers/dp/0813543088/ref=sr_1_1?ie=UTF8&qid=1503407995&sr=8-1&keywords=Understanding+the+Arts+and+Creative+Sector+in+the+United+States
https://www.amazon.com/Understanding-Creative-Sector-United-Rutgers/dp/0813543088/ref=sr_1_1?ie=UTF8&qid=1503407995&sr=8-1&keywords=Understanding+the+Arts+and+Creative+Sector+in+the+United+States
https://www.amazon.com/Power-Culture-City-Planning/dp/0367223767

AAD 670: Arts and Equality

e All materials are journal articles, chapters, and other resources available in the course

AAD 680: Doctoral Writing and Critical Reasoning
e Jacobs, Justin M. 2024. Plunder? How Museums Got Their Treasures. London, UK: Reaktion Books.
ISBN-13:978-1789149487

e Jameson, Frederic. 2015. The Ancients and the Postmoderns: On the Historicity of Forms. Brooklyn,

New York: Verso Books.
ISBN-13:978-1784782955

AAD 690: Creating and Evaluating New Arts Programs

e McNamara, Carter. Field Guide to Nonprofit Program Design, Evaluation and Marketing, 5th edition.
Authenticity Consulting, LLC, 2017.

ISBN-13:978-1933719344

AAD 699: Internship in Arts Administration

e None; all required reading will be provided within the course.

AAD 720: Sustaining Leadership in the Arts

e All materials are journal articles, chapters, and other resources available in the course

AAD 730: Marketing Strategies and Applications for Arts Organization

e None

Recommended Texts
e Bernstein, J. Standing Room Only: Strategies for Marketing the Performing Arts. 2nd ed., Palgrave
Macmillan. 2014. ISBN 978-1-137-28293-4.
Safko, Lon. The Social Media Bible. 3rd edition. Wiley Press. 2012. ISBN 978-1118269749.
e Kerrigan, Finola and Daragh O'Reilly. Marketing the Arts: A Fresh Approach. Routledge/Taylor &
Francis Group. 2010. ISBN 978-0-415-49686-5.

e (Carr, Eugene and Michelle Paul. Breaking the Fifth Wall: Rethinking Arts Marketing for the 21st
Century. Patron Publishing. 2011. ISBN 978-0-972-91416-1.

AAD 740: Fundraising Techniques

e Shaker, Genevieve G., Eugene R. Tempel, Sarah K. Nathan, and Bill Stanczykiewicz, eds. 2022.
Achieving Excellence in Fundraising. 5th ed. Hoboken, New Jersey: Wiley.
ISBN-13:978-1119763758.

AAD 750: Social Responsibility and Sustainability in the Arts

e None; all required reading will be provided within the course.
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https://www.amazon.com/Plunder-How-Museums-Their-Treasures/dp/1789149487
https://www.amazon.com/Ancients-Postmoderns-Historicity-Forms/dp/1784782955
https://www.amazon.com/Nonprofit-Program-Design-Marketing-Evaluation/dp/1933719346/ref=sr_1_1?ie=UTF8&qid=1542392683&sr=8-1&keywords=Field+Guide+to+Nonprofit+Program+Design%2C+Evaluation+and+Marketing
http://www.amazon.com/Standing-Room-Only-Marketing-Performing/dp/1137282932/ref=sr_1_1?ie=UTF8&qid=1457461000&sr=8-1&keywords=Standing+Room+Only
http://www.amazon.com/The-Social-Media-Bible-Strategies/dp/1118269748/ref=dp_ob_title_bk
http://www.amazon.com/Marketing-Arts-A-Fresh-Approach/dp/0415496861/ref=sr_1_1?ie=UTF8&qid=1406234311&sr=8-1&keywords=9780415496865
http://www.amazon.com/Breaking-Fifth-Wall-Rethinking-Marketing/dp/0972914161/ref=sr_1_1?ie=UTF8&qid=1406234345&sr=8-1&keywords=9780972914161
http://www.amazon.com/Breaking-Fifth-Wall-Rethinking-Marketing/dp/0972914161/ref=sr_1_1?ie=UTF8&qid=1406234345&sr=8-1&keywords=9780972914161
https://www.amazon.com/Achieving-Excellence-Fundraising-Genevieve-Shaker/dp/1119763754/ref=sr_1_1?crid=4SH3JVHWVV0X&keywords=978-1119763758&qid=1694016375&sprefix=978-1119763758%2Caps%2C160&sr=8-1

AAD 780: Writing for Academic Publication

® Rocco, Tonette S., and Timothy G. Hatcher. 2011. The Handbook of Scholarly Writing and Publishing. San
Francisco: Jossey-Bass.
ISBN-13:978-0470393352

AAD 790: Arts and Culture Research Studies

e Paquette, Jonathan and Eleonora Redaelli. Arts Management and Cultural Policy Research. Palgrave
Macmillan. 2015.
ISBN-13:978-1137460912

e Efron, Sara Efrat and Ruth David. Writing the Literature Review: A Practical Guide. The Guilford
Press. 2019.
ISBN-13:978-1462536894

e Bilton, Chris. Cultural Management: A Research Overview. Routledge, 2023.
ISBN-13:9780367443429

AAD 795: Arts Administration Research Planning and Proposal Writing

e Creswell,John W., and J. David Creswell. Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches. Los Angeles, CA: SAGE Publications, 2018.
ISBN-13:978-1506386706

AEM 585: Arts Emergency Management: Creating a Resilient Organization

e C(Clarke, Lee Ben. Worst Cases: Terror and Catastrophe in the Popular Imagination. University of Chicago Press,
2005.
ISBN-13:978-0226108599
ISBN-10: 0226108597

e Kunreuther, Howard and Robert Meyer. The Ostrich Paradox: Why We Underprepare For Disasters. Wharton
School Press, 2017.
ISBN-13:978-1613630808
ISBN-10: 1613630808

AEM 588: Event Safety and Security

e No full books or full-length publications are required for the course. All reading materials are
journal articles and/or writings available online.

AEM 589: Disaster Recovery and Business Continuity Strategies

e No full books or full-length publications are required for the course. All reading materials are
journal articles and/or writings available online.

AEM 590: Crisis Response Planning and Management in the Arts
e Wheeler, Adrian. 2019. Crisis Communications Management. Bingley, UK: Emerald Publishing Limited.

© University of Kentucky | Department of Arts Administration
Page 6 of 8


https://www.amazon.com/Handbook-Scholarly-Writing-Publishing/dp/0470393351
https://www.amazon.com/Arts-Management-Cultural-Policy-Research-ebook/dp/B010O8J0OE/ref=sr_1_1?dchild=1&keywords=jonathan+paquette&qid=1592417423&sr=8-1
https://www.amazon.com/Writing-Literature-Review-Practical-Guide/dp/1462536891/ref=sr_1_1?dchild=1&keywords=writing+the+literature+review+a+practical+guide&qid=1611089074&sr=8-1
https://www.amazon.com/Cultural-Management-Research-Overview-Business-ebook/dp/B0BWBJ6VCS/ref=sr_1_1?crid=28UEM6NWPG44D&keywords=cultural+management%3A+a+research+overview&qid=1705523778&sprefix=cultural+management+a+research+overvi%2Caps%2C216&sr=8-1
https://www.amazon.com/Research-Design-Qualitative-Quantitative-Approaches/dp/1506386709/ref=sr_1_9?dchild=1&keywords=doctoral+dissertation+writing+textbook&qid=1626745732&refinements=p_85%3A2470955011&rnid=2470954011&rps=1&sr=8-9
https://www.amazon.com/Research-Design-Qualitative-Quantitative-Approaches/dp/1506386709/ref=sr_1_9?dchild=1&keywords=doctoral+dissertation+writing+textbook&qid=1626745732&refinements=p_85%3A2470955011&rnid=2470954011&rps=1&sr=8-9
https://www.amazon.com/Worst-Cases-Catastrophe-Popular-Imagination/dp/0226108597
https://www.amazon.com/Ostrich-Paradox-Why-Underprepare-Disasters-ebook/dp/B079C8RL36/ref=sr_1_1?crid=8LIPLGDCVGCH&dib=eyJ2IjoiMSJ9.Wb6UoVUW44G6H1RlqKNxbdyDUCSOHBcFGLTRcyLU73c.-3O7uztnDsUQxhQYTaKbjX7Ks9DHnipsrQ9ByELVdUk&dib_tag=se&keywords=The+ostrich+paradox&qid=1753215228&sprefix=the+ostrich+paradox%2Caps%2C120&sr=8-1
https://www.amazon.com/Crisis-Communications-Management-Practice-Guides-ebook/dp/B07BK3J9CR/ref=sr_1_1?crid=2GF2XLDNS5JQ2&dib=eyJ2IjoiMSJ9.vC-of-h8GMkMnxlKY-fiTj_O7j4CJz_MxfEfvJ-DNqg.Lqo5sxDex3DooWe4SIb5B_owm1-1SOK7ySMIrDsRvt0&dib_tag=se&keywords=crisis+communication+management+Adrian+Wheeler&qid=1726689453&s=books&sprefix=crisis+communication+management+adrian+wheeler%2Cstripbooks%2C95&sr=1-1

CSE 571: The Creative and Cultural Industries

e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

CSE 572: Creative and Social Entrepreneurship Readiness

e Essig, Linda. 2022. Creative Infrastructures: Artists, Money, and Entrepreneurial Action. Chicago, IL:
Intellect Books.
ISBN : 9781789385717

CSE 573: Customer Discovery in the Creative and Cultural Industries
e Fitzpatrick, Rob. 2014. The Mom Test: How to Talk to Customers and Learn If Your Business Is a Good

Idea When Everyone Is Lying to You. London, Founder Centric.
ISBN-13:978-1492180746

CSE 575: New Creative Social Venture Planning

e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

CSE 576: Start-Up Financing for Creative Social Entrepreneurs

e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

CSE 770: Creative Social Innovation

e Trevino, A. Javier. 2025. Investigating social problems (fourth edition). Thousand Oaks, CA: SAGE
Publications, Inc. ISBN-13:978-1071917756.

MUS 600: Research |

e None for students to purchase; all reading will be provided within the course.

MUS 705: Quantitative Research for Arts Disciplines
e Miksza, Peter, and Kenneth Elpus. Design and analysis for quantitative research in music education.
Oxford University Press, 2018. ISBN-13:978-0199391912

MUS 766: Qualitative Research

e Creswell, ). W., & Poth, C. N. (2018). Qualitative inquiry & research design: Choosing among five
approaches (5th ed.). SAGE. ISBN-13: 978-1544398396

Doctoral Library Research & Information Literacy
e None; all reading will be provided via links or other.
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https://www.amazon.com/Creative-Infrastructures-Artists-Entrepreneurial-Action-ebook/dp/B09MMCMH91/ref=sr_1_1?crid=2YIFBPGMIB93Q&dib=eyJ2IjoiMSJ9.tyd9cD4X7jqTAxdLEblILg.easK98hS8FK0uZ4Vvob6ojqYRGNXXH3K4DqF7YeI1DE&dib_tag=se&keywords=Creative+Infrastructures%3A+Artists%2C+Money%2C+and+Entrepreneurial+Action&qid=1728581398&s=books&sprefix=creative+infrastructures+artists%2C+money%2C+and+entrepreneurial+action%2Cstripbooks%2C91&sr=1-1
https://www.amazon.com/Mom-Test-customers-business-everyone/dp/1492180742/ref=sr_1_1?crid=4A7RDRTWRNQ9&dib=eyJ2IjoiMSJ9.yLBe78g5kniwlYIfhUqyVA.CKBNZKnZAz6IDTRqGQNw0pMDNYVb1edwoRJTQ9Oniu0&dib_tag=se&keywords=The+Mom+Test%3A+How+to+Talk+to+Customers+and+Learn+If+Your+Business+Is+a+Good+Idea+When+Everyone+Is+Lying+to+You&qid=1728582843&s=books&sprefix=the+mom+test+how+to+talk+to+customers+and+learn+if+your+business+is+a+good+idea+when+everyone+is+lying+to+you%2Cstripbooks%2C160&sr=1-1
https://www.amazon.com/Mom-Test-customers-business-everyone/dp/1492180742/ref=sr_1_1?crid=4A7RDRTWRNQ9&dib=eyJ2IjoiMSJ9.yLBe78g5kniwlYIfhUqyVA.CKBNZKnZAz6IDTRqGQNw0pMDNYVb1edwoRJTQ9Oniu0&dib_tag=se&keywords=The+Mom+Test%3A+How+to+Talk+to+Customers+and+Learn+If+Your+Business+Is+a+Good+Idea+When+Everyone+Is+Lying+to+You&qid=1728582843&s=books&sprefix=the+mom+test+how+to+talk+to+customers+and+learn+if+your+business+is+a+good+idea+when+everyone+is+lying+to+you%2Cstripbooks%2C160&sr=1-1
https://www.amazon.com/Investigating-Social-Problems-Javier-Trevino/dp/1071917757/ref=sr_1_1?crid=3OZLLAIEABMRS&dib=eyJ2IjoiMSJ9.rND5L0M7Mh9ggwTN_cyrBzCbhOqlZNhnnC_1E2CjmJoOCjOwEHW62EjJN1vs1aQxD8YcEonLSi5GZbR05hXb9raRKGj_iN_U-IiXkYxeZUj9gH2wno0QjuBZ75l9pjXBRgTOPjOezwS2ZJU8T5GUria2ODHasF0lIzVQcfFDq1mTNjqXJUisvNMCzmmwvRY1jmeBmc1ok7M8u-hkZA0G98CKDlJUG8ywgKV8tSxM1d8.4eTsE7Myfc7pYBOC9bCdNQykGl5xdrIRWRCfTD3kTRs&dib_tag=se&keywords=investigating+social+problems&qid=1753376168&sprefix=investigating+social+problems%2Caps%2C128&sr=8-1
https://www.amazon.com/Design-Analysis-Quantitative-Research-Education/dp/0199391912/ref=sr_1_1?crid=3H414UAHJZ368&dib=eyJ2IjoiMSJ9.dSB3gcuChOl-8TAsybs0ONoKctF90y6PgUkuGqPK94yEuLg89FtGgEqfXDnhOIar7dOKjyalKOY0OsUYqtv8YWA4RoCS9P3WhXrfZDkS5f0FLYrwbfX2WBLaMxyVVKdQK3M-Q9-rKNG97sF-SHC4m9sz_TDDgx1DBrRvD6XHbfQ9LaBSHga02TTBmqJ1-qcSSCXcj8ScmIBbh6RW6u3OHwTGB6sb2sjezcknNpm9guw.PXVmSHYrr1wNmtgmGyFnUvZ32ydWWxP6e4TYL_manKU&dib_tag=se&keywords=Design+and+analysis+for+quantitative+research+in+music+education&nsdOptOutParam=true&qid=1787585398&sprefix=design+and+analysis+for+quantitative+research+in+music+education%2Caps%2C106&sr=8-1
https://www.amazon.com/Qualitative-Inquiry-Research-Design-Approaches/dp/1544398395
https://www.amazon.com/Qualitative-Inquiry-Research-Design-Approaches/dp/1544398395

Courses NOT offered by the Department of Arts Administration

EPE/EDP 557: Gathering, Using and Analyzing Educational Data |

e No full books or full length publications are required for the course. All reading materials are
journal articles and/or writings available online.

All Courses
Required Texts
e Chicago Manual of Style. Available via UK Libraries.

Recommended Texts
e The Elements of Style, Strunk and White. Available online.



http://saa-primo.hosted.exlibrisgroup.com/primo_library/libweb/action/display.do?tabs=viewOnlineTab&ct=display&fn=search&doc=UKY_ALMA21200624380002636&indx=3&recIds=UKY_ALMA21200624380002636&recIdxs=2&elementId=2&renderMode=poppedOut&displayMode=full&frbrVersion=&pcAvailabiltyMode=false&query=any%2Ccontains%2CChicago+Manual+of+Style&dscnt=0&search_scope=default_scope&vl%281UIStartWith0%29=contains&scp.scps=scope%3A%28UKY%29%2Cscope%3A%28UKY_COURSE_RESERVES%29%2Cscope%3A%28ExploreUK%29%2Cprimo_central_multiple_fe&mode=Basic&vid=UKY&institution=UKY&bulkSize=10&highlight=true&tab=default_tab&displayField=all&vl%2879360875UI0%29=any&dum=true&vl%28freeText0%29=Chicago%20Manual%20of%20Style&dstmp=1457466496864
http://www.gutenberg.org/ebooks/37134?msg=welcome_stranger
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