
1.​ M&P page login credentials​
Username: confirmer​
Password: wine&cheese​
 

2.​ M&P leads page- leads color meaning: 
Blue- A brand new lead that has been confirmed, but not yet delivered to ANY 

vendor​
Green- A confirmed (usable) lead which has already been delivered to at least 1 

vendor 

White- a brand new lead which hasn’t been confirmed or enriched yet. 

 

3.​ Downloading leads in a CSV as a customer's template from the M&P leads pages: 
 

On the M&P leads page by campaign- select the campaign, select the leads then 

choose the "Download CSV (Template Based)" option.​
 

 

 

https://www.peerspot.com/leads?by_campaign=0


On the regular M&P leads page Select the leads by filter, hit submit, select the leads 

and choose the campaign who's template you would like to associate them with. 

After doing this, the "Download CSV (Template Based)" option will be available. 

Click to download. 

 

 

 

4.​ M&P pages: usable leads only filter option:​
we now have the ability to filter leads by "usable leads only". 



 

The logic for using this filter option is as follows: 

 

Blue leads will always be allowed for both report types when choosing this filter. 

Green leads: 

For the M&P leads by campaign report, the same logic that is applied by default 

should be applied here as well. Meaning, if it's a green lead that has already been 

delivered to the specific vendor we are checking leads for in a previous 

campaign/current campaign, it should not be allowed. 

For the M&P leads by filter report, it's more complicated: 

If the "new leads only" box is checked, as well as "usable leads only"---> 

it should show only blue leads. 

If the "usable leads only" box is checked---> blue and green should show up. 

If the "New leads only" box is checked---> blue and white leads should show up. 

 

This option is helpful for 2 reasons: 

 

1. Minimizing human error when manually delivering leads- so we don’t 

accidentally send them unconfirmed leads 

2. When we need to download a CSV report of only usable/unusable leads, we have 

both options. 

 

5.​ For cleaning up domain lists (ABM lists/suppression lists), if you add an asterisk at 

the end of the domain extension in "Find" in the "Find" tool, then put the domain 

extension in "replace all" it should clean up all the stuff that comes after the domain 

extension. 

https://www.peerspot.com/leads?by_campaign=0
https://www.peerspot.com/leads


 

 

 

 

For example, this would change: pcm.com/turbo.ntr.al to just pcm.com 

 

We should do this with all the domain extensions that we see in the domain lists. I've 

written some down in this sheet. As we come across more domain extensions in ABM lists, 

let's add them to the sheet to help each other.  

 

6.​ For intent leads and keeping track of the orders, I copy my intent lead programs 

from the admin site, and then use that chart format to keep track of how many 

leads I need to order for this month, next month and any important notes. The 

campaigns names in the first column are linked to the campaign URLs, which is 

helpful.  

 

 

 

The chart doesn’t come out so well in a screenshot, so here is the link to my chart if you 

want a closer look.  

 

http://pcm.com/turbo.ntr.al
http://pcm.com/
https://docs.google.com/spreadsheets/d/1g2xydYvxC9e-DtnPTnYh0kfZOQIN8eSlf1GXa3vwCT0/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1FM7szL3TPspWd6v0_1JHMn4arcv7MqXpDvfmd2Jp1Pw/edit?usp=sharing


7.​ Shortcut to add a custom question to multiple categories in a campaign: Watch 

video 

https://www.loom.com/share/1d139029ce7f43f98539da8c9a04bda9
https://www.loom.com/share/1d139029ce7f43f98539da8c9a04bda9

