
        

Yanka Kupala State University of Grodno (YKSUG) 

Intercultural, business and personal communications  
 

Faculty: Mathematics and 

Informatics 

Amount of student effort (hours): 120 

Department: Advanced 

Programming Technologies 

Class contact time (hours): 32 

Level: MA, Year 1 Term period(s): Sem. 2 

Language of instruction: 

Russian/English 

Course status: Mandatory core 

Course leader: Svetlana Gorskaya Entry requirements: At least 30 ECTS studies of the first degree 

in the field of programming, data processing, data base, data 

analysis, systems design, information architecture and usability, 

interface design have been completed. 

ECTS: 3  Contact: gorskaya_s_a@mail.ru 

Course outline: 
In modern conditions, for competitiveness in the labor market and successful professional growth, it is 
necessary to have speech competencies, the skills of a mature communicative personality. The course 
"Intercultural, business and personal communications" is designed to improve the communication skills of 
students and help them define their public communication style. Students receive modern knowledge of the 
theoretical foundations of communication: different points of view on the communication process, its 
models, forms. The course allows students to broaden their horizons, see a holistic picture of processes, 
understand the role of language and communication at different stages of the development of human 
society, the functions of the literary language. A special place is given to the characteristics of modern 
communication on the Internet; distinctive features of speech behavior due to gender differences. The 
course instills practical skills in modern business communication (from communication management, 
neuro-linguistic programming to the culture of oral and written business speech), teaches to see the causes 
of conflict situations and find ways to resolve them. Attention is paid to intercultural communication, 
comparing Russian communicative behavior with the behavior of other peoples and fostering tolerance. 
Based on the knowledge gained, each student develops his own public presentations, creates oral and 
written texts of various genres of business communication. 

 

Learning Objectives:  

●​ develop skills of effective communicating; 
●​ teach students how to publish oral and written texts of various genres of business speech correctly; 

●​ build skills and competencies for plan and structure development of public presentations and 

speeches; 

●​ acquire theoretical and practical knowledge on conflict resolution; 

●​ develop general approaches to developing scientific presentations; 

●​ choose the optimal models of cultural and intercultural communication; 
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Course content 

No Sections and topics Content of topics 

Lectures 

1 Communication theory in the 
humanities. 
Models of communication and 
speech act. 

The main classes of sign systems in nature and society. The middle 
position and the mediating ("translation") role of natural language 
in the biological-social continuum of semiotics. Modeling 
communication in different sciences. Forms of communication. 
Types of communication (interpersonal, group, mass, intercultural). 
Communicative environment and communication spheres. 
Communication functions. 

2 Literary language and its norms Communication and languages ​​at different stages of development 
of human society. The property of "literary" (normative) language 
as a result of long-term collective metalinguistic reflection of 
speakers. 
Leading norms of the Russian literary language. Typical types of 
violations of norms and work to correct them. 

3 Information technologies and 
their impact on languages ​​and 
communication. 

"Information revolutions" in the history of communication. 
Communication technology in machine-based formations. The 
emergence of mass communication and mass culture. The third 
information revolution and diversification of mass communication. 
Communication on the Internet: genres and communicative 
originality. 

4 Linguistic and communicative 
personality. 

The concept of "linguistic personality". Language personality 
models. The levels of a linguistic personality (according to Yu.N. 
Karaulov): 1) verbal-semantic, 2) linguo-cognitive and 3) 
motivational. The ratio of linguistic and communicative personality. 
Communicative personality parameters: motivational, cognitive, 
functional. Assessment of a communicative personality as a social 
phenomenon. Sociability and charisma. Communicative style. 

5 Interpersonal communication. 
Group and mass communication. 

Interpersonal relationships and interpersonal communication. 
Factors affecting interpersonal communication. Communication 
conditions (anonymous, functional-role, personal, or intimate). 
Multichannel interpersonal communication. Forms of interpersonal 
communication. Communication functions. Conditions conducive 
to the success of interpersonal communication. Group concept, 
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group roles, group leadership. Types of groups. Features of 
communication in different groups. Organization: structure, 
relationships, communication flows. Grammar of intragroup 
communication. Specificity of mass communication and its 
functions. 

6 Gender differences in 
communication. 

The main characteristics of the verbal behavior of men and women 
(differences in the understanding of goals and the task of 
communication, regulation of communicative initiative, modeling 
of relations with an interlocutor, the content and form of speech, 
verbal behavior in a situation of discussion or conflict, non-verbal 
means of communication). Fostering a tolerant attitude towards 
the interlocutor, taking into account his gender characteristics. 

7 Fundamentals of conflict 
management 

The subject of conflict management. Conflict concept. Personal 
elements of conflict. Causes of conflicts. Types of conflicts. Ways to 
resolve conflicts. 

8 Modern business communication Communication management. Communication in decision making. 
Administrative construction of communication. Negotiating in the 
modern management system. Techniques and technologies of 
business communication: communication style, communication 
barriers, neurolinguistic programming, competitive information 
advantage. 

9 Intercultural communication. The 
main features of the Russian 
mentality that determine the 
communicative behavior of the 
people. 

National mentality and similar concepts. The main 
communicatively relevant features of the Russian mentality. A 
situational model for describing Russian communicative behavior. 
Verbal communicative behavior of Russians in comparison with 
other peoples. Non-verbal communicative behavior of Russians in 
comparison with other peoples. 

Practical classes and exercises 

10 Leading norms of the Russian 
literary language (training) 

Practical work with dictionaries and manuals: speech norms, 
grammatical norms. Typical types of violations of norms and work 
to correct them. Inaccuracy of word usage. Violation of the 
collocation of words. Speech redundancy: tautology, pleonasm. 
Speech impairment. Alogism. Substitution of the concept. 
Morphological norms. Syntactic norms. 

11 Linguistic and communicative 
personality (work in groups) 

Analysis of aspects of the chosen linguistic and communicative 
personality according to the scheme of Yu.N. Karaulov (on the 
example of leading politicians, scientists, public figures). 
Determination of the effectiveness of the strategy chosen by a 
particular language personality. 
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12 Analysis of conflict situations and 
ways to resolve them. 

Consideration of various conflicts that arose among 
undergraduates’ students (or on the basis of feature films) 
followed by discussion and joint development of ways to resolve 
them. 

13 Culture of written business 
speech (training) 

Drawing up documents of various genres of business speech: 
service letter, statement, protocol, characteristics. 

14 Culture of written business 
speech (training) 

Drawing up documents of various genres of business speech: 
business autobiography, resume, business card. 

15 Culture of oral business speech 
(training) 

Preparation of presentations on one of the lecture topics of the 
course (which is not a separate topic of laboratory classes) and a 
public introduction to the group. 

16 Culture of oral business speech 
(training) 

Business game: oral presentation with a parting speech, response 
word, toast, compliment. 

17 Parametric description of Russian 
communicative behavior in 
comparison with the 
communicative behavior of 
individual peoples. 

Analysis of the communicative behavior of representatives of 
different nations based on video recordings (feature films): Russian 
and American communicative behavior; Russian and English 
communicative behavior; Russian and German communicative 
behavior. 

18 Parametric description of Russian 
communicative behavior in 
comparison with the 
communicative behavior of 
individual peoples. 

Role-playing games: Russian and Turkmen, Chinese, Iraqi 
communicative behavior (depending on the composition of the 
trainees) in various communication situations. 

Learning Outcomes: 

Remembering Understanding Applying Analysing Evaluating Creating 

Learning outcome Assessment criteria  

1. learn the models of communication 

and speech act 

1. understand the main classes of sign systems in 

nature and society, the middle position and the 

mediating ("translation") role of natural language in the 

biological-social continuum of semiotics. 

 

2. handle main concepts of communication and speech 

act 

 

3. set a goal and objectives of different forms and types 

of communication (interpersonal, group, mass, 

intercultural). 

 

2. learn the literary language and its 

norms 

1. understand the essence  
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communication and languages ​​at different stages of 
development of human society, the role of the literary 
language for a developed society 
 

2. know the norms of Russian Literary language.  

3. analyze and correct mistakes  

3. learn Information technologies and 

their impact on languages ​​and 

communication 

1. understand the essence "Information revolutions" in 

the history of communication, 

 

2. know the communication technology in 

machine-based formations. 

 

3. analyze the communication on the Internet: genres 

and communicative originality. 

 

4. analyze the linguistic and 

communicative personality 

 1. know the concept of "linguistic personality", 

language personality models, the levels of a linguistic 

personality. 

 

2. analyze the communicative personality as a social 

phenomenon. 

 

3. plan the own communication style  

4. create presentations in Power Point 

5. analyze the types of communication 
(interpersonal, group, mass, 
intercultural) 

1. know the forms of communication, communication 
functions, conditions conducive to the success of 
communication. 

 

2. analyze the factors affecting interpersonal, group, 
mass, intercultural communication. 

 

3. develop a strategy of the different communication 
forms. 
 

 

6. learn the fundamentals of conflict 
management 

1. know types of conflicts.  

2. analyze the causes of conflicts  

3. plan the ways to resolve conflicts.  

 

7.  analyze the gender differences in 

communication 

1. know the main characteristics of the verbal behavior 

of men and women 

 

2. analyze the features of female and male 
communicative behavior 
 

3. plan the communication strategies in dealing with 
the opposite gender 

8. learn the modern business 

communication 

1. know the techniques and technologies of business 

communication 

 

2. choose the language means according  situation  
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3. create oral presentation with a parting speech, 

response word, toast, compliment. 

 

4. create documents of various genres of business 

speech: business autobiography, resume, business card. 

 

9. learn the Intercultural 

communication 

1. know the main communicatively relevant features of 
the Russian mentality in comparison with the features 
of other peoples 
 

 

2. analyze features of verbal and non-verbal behavior of 
people of a different culture 
 
3. plan a communication strategy with people of other 
cultures 
 

 

 
 
Course methodology 
Masters learn how to apply methods of scientific cognition (analysis, matching, systematization, abstraction, 

modeling, data validation, making decisions, etc.) during independent creative work on developing a 

scientific text: generation of innovative ideas, structuring and planning speeches, implementation of 

multimedia presentations, analysis of the results and their improvement. Allocation of complex causal links 

for structuring texts, creation of texts of different types for research, business, project and other goals, 

formation of self-presentation style and etc. involve using the following methods in the course: 

problem-based learning, searching method, research method, case-study method, experience-based 

learning. 

 

Teaching and learning strategies 
The educational process is organized in such a way that masters improve their knowledge of texts based on 

the specifics of their activities: scientific or practical orientation. In the course of training, considering the 

acquired knowledge, it is planned to create scientific, educational, and business texts in accordance with 

genre features. As a result, masters must submit their research texts on the chosen practice-oriented topic, 

followed by a demonstration, analysis, and correction. 

 

Course Literature & References 

Primary:  
1.​ Вацлавик П., Бивин Дж., Джексон Д. Психология межличностных коммуникаций   

https://nikbook.ru/product/1062/ 

2.​ Гойхман, О. Я. Речевая коммуникация : учебник для студентов вузов/О.Я. Гойхман, Т.М. 
Надеина.- 2-е изд., перераб. и доп.- М. : ИНФРА-М, 2015. - 272 с.  

3.​ Гончарова, Т.В. Речевая культура личности. Нормативный, этический, коммуникативный 
аспекты. Гуманитарная составляющая культуры языковой личности / Т.В. Гончарова, Л.П. 
Плеханова.  – Липецк: ЛГПУ, 2011. – 291 с.  
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4.​ Задворная, Е.Г. Исследование речевого поведения в контексте теории межкультурных 

коммуникаций/ Межкультурная коммуникация и профессионально ориентированное 
обучение иностранным языкам: материалы II Международной конференции, посвященной 
87-летию образования Белорусского государственного университета, 30 октября 2008 г. / 
редкол.: В. Г. Шадурский [и др.]. — Минск: Тесей, 2008. — 228 с. 
https://elib.bsu.by/handle/123456789/21787 

5.​ Клюев Р.В. Речевая коммуникация. Успешность речевого взаимодействия. - М.: Рипол 
Классик, 2002. — 320 с. 

6.​ Мечковская, Н.Б. История языка и история коммуникации: От клинописи до Интернета: 
Курс лекций по общему языкознанию. Москва: Флинта; Наука, 2009. - 584 с.  

7.​ Москвин, В. П. Риторика и теория коммуникации : виды, стили и тактики речевого 
общения/В.П. Москвин.- Изд. стереотип.- М. : ЛИБРОКОМ, 2015. - 216 с.  

8.​ Стернин, И.А. Русские: коммуникативное поведение / И.А. Стернин, Ю.Е. Прохоров  - М.: 
Изд-во Флинта, изд-во Наука, 2006. – 193 с. 

9.​ Шарков, Ф. И. Теория коммуникации (базовый курс) : учебник /Ф.И. Шарков.- 2-е изд., 
перераб. и доп.- М. : РИП-холдинг, 2005. - 246 с. 

10.​Основы теории коммуникации : учебник для студ. вузов/ М.А. Василик [ и др.]; под ред. М.А. 
Василика.- М. : Гардарики, 2007. - 615 с. 

11.​Основы теории коммуникации: учебное пособие / сост. Ж.В. Николаева. – Улан-Удэ: 
Изд-во ВСГТУ, 2004. - 274 с. 

12.​Формановская, H. И. Речевое взаимодействие: коммуникация и прагматика / H. И. 
Формановская. – М. : ИКАР, 2007. – 480 с. 

13.​Чернявская, В. Е. Коммуникация в науке : нормативное и девиантное : лингвистический и 
социокультурный анализ / В. Е. Чернявская. – М. : ЛИБРОКОМ, 2011. – 240 с. 

 
Supplementary literature: 
14.​Грей, Дж. Мужчины с Марса, женщины с Венеры / Дж. Грей. – HarperCollins, 2018. – 286 с. 

https://books.google.by/books/about 
15.​Горелов, И. H. Невербальные компоненты коммуникации/И.H. Горелов; отв. ред. В.H. 

Ярцева; предисл. В.И. Карасика.- изд. 3-е.- М. : ЛКИ, 2007. - 112 с. 
16.​Иссерс О.С. Коммуникативные стратегии и тактики русской речи. Изд. 5-е. М., 2008. 
17.​Крейдлин Г.Е. Невербальная семиотика. - М.: Новое литературное обозрение, 2002.- 592 с. 
18.​Русское и китайское коммуникативное поведение. Вып.1 – Воронеж: изд-во «Истоки», 2002. - 

76 с. 
19.​Русское и французское коммуникативное поведение. Вып.1 – Воронеж: изд-во «Истоки», 

2002. - 55 с.  
20.​Сидорская, И. В. Теория коммуникации [Электронный ресурс] : учеб.-метод. комплекс для 

студентов фак. журналистики спец. Е 23 01 07-02 "Информация и коммуникация" : 
учеб.-метод. комплекс/ И.В. Сидорская.- Минск : БГУ, 2008. - 160 с. 

21.​Стернин И.А., Ларина Т.В., Стернина М.А. Очерк английского коммуникативного поведения 
[Электронный ресурс]: Научное издание.- Воронеж. - 2006. – 246 с.  
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