
The DIC framework is a good choice because it aims to capture attention, pique curiosity, 
and encourage the reader to click the link. The email achieves this but requires some 
enhancements to be more impactful. 
​
Review and Breakdown 
 
Objective of the Copy (Macro and Micro POV) 

●​ Macro Objective: Get readers to click the link to learn more about the advertising 
strategy. 

●​ Micro Objective: Make readers curious about the secret to successful ads. 
 
Execution 
Analysis: 

●​ Disruption: The subject line "The Secret to Million Dollar Ads" is interesting but could 
be even better. 

●​ Intrigue: The email talks about a special strategy but doesn’t give enough details to 
make the reader really curious. 

●​ Click: The call to action "click here" is clear but not exciting. 
 
Suggestions for Improvement: 

●​ Disruption: Make the subject line more exciting, e.g., "Find Out How to Make Million 
Dollar Ads!" 

●​ Intrigue: Share a bit more about what the strategy involves to make readers more 
curious. 

●​ Click: Make the call to action more interesting, e.g., "Click here to learn the secret to 
amazing ads!" 

 
Mistakes and Solutions 
Mistakes: 

●​ Vague Language: The email uses general words like "very specific, extremely 
powerful" which are not clear. 

●​ Lack of Specific Intrigue: It doesn’t explain what makes the strategy special. 
●​ Weak CTA: The call to action is too simple. 

Solutions: 
●​ Use Clear Details: Mention some key points about the strategy. 
●​ Create Specific Intrigue: Use examples or numbers to make the reader more curious. 
●​ Enhance the CTA: Add excitement and urgency 

 
Self-Reflection 
Guidance for Avoiding Similar Mistakes: 

●​ Always include specific details to make your email more interesting. 
●​ Avoid using vague words; be clear and direct. 
●​ Make your call to action exciting and urgent. 

​
Reader's Experience 

●​ Emotional Impact: The email should make the reader feel curious and eager to learn 
more. Right now, it’s not quite strong enough. 



●​ Internal Dialogue: The reader might think, "What is this strategy?" but also feel 
unsure because there are not enough details. 

 
Strengths and Weaknesses 
Strengths: 

●​ Clear Objective: The email has a clear goal: getting readers to click the link. 
●​ Basic Structure: It follows a logical flow. 

Weaknesses: 
●​ Lack of Specificity: The email doesn’t give enough details. 
●​ Weak Intrigue: It doesn’t fully capture the reader’s curiosity. 
●​ CTA Needs Improvement: The call to action could be more exciting. 

 
 
Revise Copy: 
 
Subject Line: The Secret to Million Dollar Ads 
 
Hey there, 
 
Ever wonder why some businesses get flooded with traffic while others struggle? 
 
Spoiler alert: It's not luck. 
 
These businesses used a precise, insanely powerful advertising strategy to transform their 
brands from zero to hero. 
 
And guess what? They didn't go it alone. 
 
Peng Joon is spilling the beans on this game-changing secret, and it’s just for those who are 
serious about skyrocketing their success. 
 
Would you like to learn the secret sauce? Click here for exclusive access. 
 
Cheers to your success, 
​
[Your Name] 
 
 

 



 
Subject Line:The Secret to Million Dollar Ads 
There's a reason why businesses get so much traffic. 
 
They didn't achieve this by chance. 
 
They used a very specific, extremely powerful advertising strategy to take their business 
from nothing to undeniable greatness. 
 
They didn't do all this alone. 
 
Peng Joon reveals his secret to the guys who really want to win. 
 
If you want to learn this secret, click here. 
 

https://milliondollarads.com/winner

