Yo <box_name>,

SpongeBob wanted to give you this letter holding the recipe for Krabby Patties that had Mr.
Krabs’s clients wanting to return for more...

But sadly, his pet snail Gary ate the letter (, *.~¢.)

Either way, | did get a quick look at the letter before it was eaten, so I'll share a secret in it that'd
be useful for your <box_type>.

There was an "aspiration magnet" concept that Mr. Krabs used to easily grab the attention of
qualified leads and convert them into paying customers.

(and top <box_otherniche> coaches also quietly use this concept via their <box_notes> to hit
their client “sweet spot” in 2-3 weeks)

And even though Krabby Patties were the best burgers in the sea, the concept is what made the
restaurant thrive.

Apart from that, since | noticed few <box_niche> coaches use this concept,
And <box_reason>...

| decided to make ya a 3-minute Loom video, explaining how the concept works and how you
can use it through your <box_notes> to bring in clients.

Watcha thinking <box_name>, wanna see it?



Alexis

Example With Variables:
Yo Mike,

SpongeBob wanted to give you this letter holding the recipe for Krabby Patties that had Mr.
Krabs’s clients wanting to return for more...

But sadly, his pet snail Gary ate the letter (. *.~¢.)

Either way, | did get a quick look at the letter before it was eaten, so I'll share a secret in it that'd
be useful for your new program.

There was an "aspiration magnet" concept that Mr. Krabs used to easily grab the attention of
qualified leads and convert them into paying customers.

(top health coaches also quietly use this concept via their emails to hit their client “sweet spot” in
2-3 weeks)

And even though Krabby Patties were the best burgers in the sea, the concept is what made the
restaurant thrive.

Apart from that, since | noticed few mind mastery coaches use this concept...

And | thought your journey on mastering the mind and combining it with fithess to create Flow
60 was admirable and has the potential to help so many people...

| decided to make ya a 3-minute Loom video, explaining how the concept works and how you
can use it through your emails to bring in clients.

Watcha thinking Mike, wanna see it?

Alexis



V2:
Yo <box_name>,

SpongeBob wanted to give you this letter holding the recipe for Krabby Patties that had Mr.
Krabs'’s clients wanting to return for more...

But sadly, his pet snail Gary ate the letter (,*~s,)

However, | did get a look at the letter before it was eaten, so I'll share something in it that'd
make it easier for you to hit your client “sweet spot” number.

There was an "aspiration magnet" concept that Mr. Krabs used to easily grab the attention of
qualified leads and convert them into paying customers.

(even though Krabby Patties were the best burgers in the sea, the concept is what made the
restaurant thrive)

And because | noticed few <box_niche> coaches use this concept through their <box_notes>,
And <box_reason>...

| decided to make you a 3-minute Loom video, explaining how the concept works and how you
can use it to get 10 new clients in 8-15 days.

Watcha thinking <box_name>, wanna see it?

Alexis
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