
Topic 8. Territorial Development of the 
Tourism Product 

Plans: 
1.​ Uniqueness of the tourism product.  
2.​ Increasing the absolute and relative efficiency of the region. 
3.​ Level of national tourism product.  
4.​ Opportunities for assessing the level of development of the national 

tourism product 

Introduction 
Territorial development of the tourism product is a key aspect of regional tourism management. 
It focuses on maximizing the economic, social, and cultural potential of a specific region through 
tourism. Tourism products are closely linked to geographical, cultural, and natural characteristics 
of a territory. Their uniqueness and attractiveness significantly influence both domestic and 
international tourism demand. 

The development of tourism products at a territorial level contributes to increasing regional 
efficiency, promoting local economic growth, and enhancing the competitiveness of the national 
tourism industry. This topic examines the uniqueness of tourism products, methods for 
increasing the absolute and relative efficiency of regions, assessment of national tourism product 
levels, and opportunities for evaluating territorial development. 

 

1. Uniqueness of the Tourism Product 
The uniqueness of a tourism product lies in its distinct features that differentiate it from products 
offered in other regions. Unique characteristics can include: 

●​ Natural resources: Mountains, rivers, lakes, forests, and coastal areas 
●​ Cultural heritage: Historical monuments, museums, festivals, and traditional cuisine 
●​ Recreational opportunities: Adventure tourism, ecotourism, and wellness tourism 
●​ Service quality and accessibility: Accommodation standards, infrastructure, and 

hospitality 

Unique tourism products attract tourists seeking novel experiences and create competitive 
advantages for a region. The development of such products requires careful planning, 
preservation of natural and cultural resources, and integration of modern tourism services. 

 

2. Increasing Absolute and Relative Efficiency of the Region 



Regional tourism development aims to increase both absolute efficiency (total economic 
benefits) and relative efficiency (benefits per unit of investment or per tourist). 

Absolute efficiency can be enhanced through: 

●​ Expanding tourism infrastructure 
●​ Increasing the number of tourists and tourism services 
●​ Optimizing regional investment in tourism 

Relative efficiency involves maximizing outputs with limited resources, for example: 

●​ Improving service quality without proportionally increasing costs 
●​ Encouraging sustainable tourism practices to reduce environmental impact 
●​ Enhancing local employment and income per tourist 

By balancing absolute and relative efficiency, regional authorities and tourism enterprises can 
achieve sustainable economic growth while maintaining the attractiveness of the tourism 
product. 

 

Table 1. Methods to Increase Regional Tourism Efficiency 

Method Absolute Efficiency Relative Efficiency 
Infrastructure development Higher tourist arrivals Better use of investment per tourist 
Marketing campaigns Increased revenue Higher ROI per campaign 
Training and capacity building More qualified staff Increased productivity per employee 
Sustainable tourism practices Long-term economic growth Minimized environmental costs 

 

3. Level of National Tourism Product 
The national tourism product reflects the overall output of the tourism sector in a country. It 
includes the aggregate of all tourism services and products offered to domestic and international 
tourists. 

Indicators of national tourism product levels include: 

●​ Total tourist arrivals and expenditures 
●​ Contribution of tourism to GDP 
●​ Employment in tourism-related sectors 
●​ Revenue from tourism taxes and fees 

A higher national tourism product level indicates that the country is successfully developing 
competitive and diverse tourism products, capable of attracting a larger number of tourists and 
generating substantial economic benefits. 

 



4. Opportunities for Assessing the Level of Development of 
the National Tourism Product 
Assessing the level of national tourism product development allows governments, tourism 
authorities, and enterprises to plan investment, marketing, and regional development strategies. 
Key assessment opportunities include: 

1.​ Statistical analysis: Using data on tourist arrivals, expenditures, and revenue to evaluate 
growth trends. 

2.​ Economic efficiency metrics: Calculating GDP contribution, employment rates, and 
revenue per tourist. 

3.​ Comparative analysis: Comparing national tourism performance with similar countries 
or regions. 

4.​ Quality and service assessment: Evaluating infrastructure, accommodation standards, 
and customer satisfaction. 

5.​ Sustainability indicators: Assessing environmental, cultural, and social impacts of 
tourism development. 

Regular assessment provides insights into strengths and weaknesses of the national tourism 
product and helps in decision-making to enhance regional and national competitiveness. 

 

Table 2. Indicators for Assessing National Tourism Product Development 

Indicator Purpose Method of Measurement 

Tourist arrivals Measure market demand Statistical records and border control 
data 

Tourism revenue Economic contribution Financial reports and national accounts 
Employment in 
tourism Social and economic impact Labor statistics and surveys 

Infrastructure quality Service effectiveness Inspections and customer feedback 

Sustainability metrics Environmental and cultural 
impact Eco-certifications and audits 

 

5. Strategic Implications for Territorial Development 
Territorial development of tourism products requires coordinated strategies between government, 
local authorities, and private enterprises. Strategies include: 

●​ Integration of regional resources: Combining natural, cultural, and service resources to 
create unique tourism packages. 

●​ Targeted marketing: Promoting specific regions based on their unique offerings to 
attract both domestic and international tourists. 

●​ Investment planning: Allocating funds to infrastructure, human resources, and 
technology to maximize regional tourism potential. 

●​ Monitoring and evaluation: Regular assessment of performance indicators to ensure 
sustainable development and competitiveness. 



Effective territorial development ensures that tourism growth contributes not only to economic 
benefits but also to cultural preservation and environmental sustainability. 

 

Conclusion 
In conclusion, territorial development of the tourism product is essential for enhancing the 
attractiveness, competitiveness, and efficiency of regions and the national tourism industry. The 
uniqueness of tourism products, combined with strategies to increase absolute and relative 
efficiency, contributes to sustainable regional development. Assessment of national tourism 
product levels and continuous evaluation of regional performance allow tourism enterprises and 
authorities to make informed decisions, optimize resources, and promote long-term growth in the 
tourism sector. 
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