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Terms and conditions of provision of services
ADVERTISING ON THE INTERNET USING "Programmatic" TECHNOLOGY

Biblio Digital Agency L.L.C-FZ (Limited Liability Company) has defined the terms, definitions and conditions used to
provide services for advertising placement on the Internet using "programmatic" technology:

Agreement - an agreement for the provision of services concluded between the Contractor and the customer (hereinafter
referred to as the Customer).

Programmatic is a set of methods for purchasing Internet advertising using automated systems based on data about target users
based on socio-demographic and behavioral data about users (targeting).

Website - an information system accessible on the Internet at a specific unique address, including a set of web pages (pages)
united by meaning and navigation, as well as software that provides the necessary functionality of web pages.

Targeting is a criterion in the system of targeting advertising materials, which allows to select from all Internet users only that
part of them that meets the specified parameters, and to show advertising specifically to them.

Advertising campaign setup — services for placing advertising materials on Internet sites, including choosing a strategy for
placing advertising materials, selecting a target audience, developing and adapting advertising materials, setting campaign
parameters.

Placement of advertising materials — technical placement of the Customer's advertising materials in advertising spaces on the
Internet with payment per click or display of advertising material within the framework of the advertising budget agreed with
the Customer.

Adpvertising material — a banner/video of a certain format and size, containing advertising information, as well as a link to the
Customer's site.

Impression — placement/display of advertising material in a specially designated place on sites on the Internet.

Transition from advertising material (click) — user transition from a link from advertising material to the Customer's site.

Cost per click/impression — the amount written off for a click (transition from advertising material) or display of advertising
material.

UTM tag is additional parameters (source, layout) added to the link to the website in order to identify transitions for configured
advertising campaigns.

Retargeting is a tool that allows you to "catch up" with customers who have already visited the website.

Look alike is an opportunity to attract an audience that is similar in its behavior pattern to those who already visit the website
and are clients.

Clever Click is a technology for checking and filtering traffic (protection against click fraud).

Brand Safety is an exclusion of the display of a brand next to unwanted information (information about tragedies, natural
disasters, etc.).

1. The Contractor undertakes, on behalf of the Customer, to provide services for the provision of places for the placement of
the Customer's advertising materials in the context-media network, which uses technologies for identifying the target audience
of the Customer on the Internet (hereinafter referred to as the Services for ensuring the placement of the Customer's
information in the context-media network), and the Customer undertakes to accept and pay for the Services rendered in
accordance with the terms of the Agreement. 2. The Contractor places advertising information in the context-media network
with payment per click/impression on its own behalf and at the expense of the Customer within the agreed budget in
accordance with the approved Media Plan.

3. The volume of services, cost and terms of provision are specified in the Media Plan of the advertising campaign.

4. If the Customer fails to pay for the services of setting up and maintaining (supporting) the advertising campaign and/or fails
to transfer the payment for the placement of advertising materials in the context-media network, the Contractor has the right to
suspend the provision of unpaid services to the Customer. The provision of services to the Customer is resumed after payment.
In this case, the Contractor shall not be liable for possible negative consequences that may arise for the Customer due to the
lack of information about the Customer in the context-media network, caused by the suspension of the Contractor's services
due to the Customer's violation of the payment terms under the Agreement.

5. The Customer undertakes to provide the Contractor with guest access to all statistical systems installed on the website no
later than 3 business days from the date of signing the Agreement.

6. The Customer undertakes to promptly, within 2 (two) business days from the date of receipt of the request from the
Contractor, provide the information necessary for the provision of services in this area in electronic form, and agree on the
changes proposed by the Contractor (in writing or by confirmation by e-mail from the Customer's contact person).

7. The Customer undertakes, during the work in this area:

7.1. inform the Contractor about the creation of new versions of the website, changes to current and the creation of new pages
of the website related to the advertising object (product) specified in the Media Plan;

7.2. if the Customer's website is hosted by a third-party organization, ensure the timely renewal of the domain name and the
continuous operability of the website.
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8. If there are any questions related to the statistics of transitions to the Customer's website, the Customer undertakes to

provide the Contractor with guest access to the on-line statistics of website visits used: Yandex.Metrica, Google.Analytics or
others.

TepMHUHBI 1 YCJIOBHS 0Ka3aHUS YCJIYT
PASMEIIIEHUE PEKJIAMBI B CETU HHTEPHET 11O TEXHOJIOI'MH «Programmatic»

Biblio Digital Agency L.L.C-FZ (Limited Liability Company) ompenenuia TepMHHBI, ONpeAeJieHHS M YCJIOBHSI,
NpHMeHsieMble JUIsl OKa3aHUSA YCJIYT M0 Pa3MelIeHHI0 PeKJIAMbl B CETH HHTEPHET MO TEXHOJIOTMH «IPOrPaMMATHK»:

/Jlo2060p — TOTOBOP Ha OKa3aHHUE YCIYT, 3aKIFOUEHHBIN MexX Ty VICTIOMHNTENeM U 3aKa3duKoM (J1anee — 3aKa3duK).
IIpoecpammamux — 3TO COBOKYITHOCTb METOJIOB 3aKYIIKH MHTEPHET-PEKIaMBbl C UCTIOIb30BAaHUEM aBTOMATU3UPOBAHHBIX CUCTEM
Ha OCHOBE JIaHHBIX O LEJIEBBIX IIOJIb30BATEIAX HAa OCHOBE COLMAIBHO-AEMOrpaMuecKiX M MOBEISHYECKHX JAHHBIX O
HIOJIb30BATENISIX (TAPTETHHT).

Catim - undopMaioHHasi cHCcTeMa, JOCTyNHast B ceTd VIHTEpHET 1Mo OonpenelieHHOMY YHHMKaJIbHOMY ajpecy, BKIIIOYAromias
COBOKYITHOCTh BEO-CTpaHMIl (CTpaHMI), 0ObEAMHEHHBIX MO CMBICIY W HaBHTallMel, a Takke NMporpaMMHOe oOecrieueHue,
obecrieunBatoliee HeoOXoAUMBIN (QyHKIIMOHA BeO-CTpaHuIl.

Tapeemune — KpUTEPUA B CHCTEME HALIENMBAHUS PEKIAMHBIX MAaTEpPHAIOB, TO3BOJISIIOLINN BBIICIUTh U3 BCEX MONb30BATEICH
WHTEpHeTa TONMBKO Ty MX YacTh, KOTOpas yAOBICTBOPSIET 3alaHHBIM ITapaMeTpaM, U TIOKa3bIBaTh PEKJIaMy HMEHHO €H.
Hacmpoiika pexknamnou kamnanuu — ycIayTy 1O Pa3MELICHUIO PEKIAMHBIX MaT€pHalioB Ha caiTax MHTepHeTa, BKIIIOUAOIIHE
BBIOOp CTpaTeruy pa3MeELICHHUs PeKIaMHbBIX MaTepUalioB, MOA00p LEIeBOil ayAnTOpuH, pa3paboTKy U aJalTalui0 pPeKIaMHBIX
MarepHajoB, yCTAHOBJICHHE TapaMeTPOB KAMIIAHUH.

Pasmewenue pexnammvix Mamepuanog — TEXHHIECKOE pa3MelIeHHE PEKIaMHbBIX MaTepUalioB 3aKa3unKa Ha PeKJIaMHBIX MECTax
B MHTepHeTe ¢ omaroi 3a KIMK MM T0Ka3 PEKIaMHOI0 Marepualia B paMKax COIIaCOBaHHOIO ¢ 3aKa34MKOM PEKIaMHOTO
Oroxera.

Pexnamuviti mamepuan — GaHHEP/BUACOPOIIUK ONpeieNIeHHOTo (opMaTa 1 pa3Mepa, CoAep Kalii peKIaMHyo HHPOpManuio, a
TaK)K€ CChUIKY Ha CalT 3aKa3uuka.

Iloxa3 — pa3mMenieHne/0To0pakeHNe peKJIaMHOTO MaTepyaja Ha CHelHalbHO OTBEJEHHOM MECTe Ha caiiTax B ceTH MHTepHeT.
Ilepexoo c pexnamnozo mamepuana (Kiuk) — HEPEXO]] MOIB30BATENS 10 CCHUIKE C PEKJIAMHOTO MaTepHaa Ha CaiT 3aKa3duKa.
Llena 3a kaux/noxasz — CyMMa, CIIMChbIBaeMasi 3a KK (TIepexof ¢ PeKIIaMHOT0 MaTepraa) JI100 [oKa3 peKJIaMHOro MaTepHaa.
UTM-memxa — 3TO HAONONHUTENBHBIE TapaMeTpbl (MCTOYHHMK, MakeT), 1o0aBisgeMble K CCBUIKC Ha CalT ¢ IEJIbIo
I/IJIeHTI/Iq)I/IKaI_[I/II/I MEPEXOA0B IO HACTPOCHHBIM PEKIIAMHBIM KaMITaHUAM.

Pemapeemune — AHCTPYMEHT, TIO3BOJISIOIIHN «JOTHATBY KIMEHTOB, KOTOPBIE yXKe TOCETHUIIN CalT.

Look alike — BO3BMOXXHOCTh MPHUBIICYD ayTUTOPHIO, KOTOPAs 110 CBOEMY I1a0JIOHY MMOBEICHHS [TOX0XkKa Ha TEX, KTO yXKe Moceaer
CaWT U SIBJISETCS KJIIMEHTOM.

Clever Click — TexHO0THS IPOBEPKH U QHUIBTpAMK Tpadurka (3aIIUTa OT CKIMKABAHNUA).

Brand Safety — vckirouenue nokasa OpeHIa psAAOM ¢ HexelaTedbHOW uHpopManueil (MHpopManus o Tpareausx, CTHXHHHBIX
OCICTBUSAX U JIP).

1. Hcnomuurens 00s3yeTcs MO MOPYYEHHIO 3aKa3dWKa OKa3aTh yCIyTH IO HPEIOCTaBICHHUIO MECT JUIS pa3MEIleHHS
PEKJIaMHBIX MaTE€pHaIOB 3aKa3ulKa B KOHTEKCTHO-MEIUMHOW CETH, KOTOpas HCIIONb3YeT TEXHOJIOTHH BBISBICHUS IIEJICBOH
ayouTopuH 3aka3dymnka B ceTd VMHTepHeT (#ajee Mo TeKCTY - YCIyTH 10 00eCIIeueHII0 pa3MenieHus HHPOopMaIin 3aKa3quka B
KOHTEKCTHO-MEIUHHON ceTn), a 3aKa3duk 00s3yeTcs NMPHHSTH M OIUIATUTHh OKa3aHHbIE YCIYTH B COOTBETCTBHH C YCIOBHSAMHU
Horosopa.

2. Pasmemienne pekiaMHON HHGOpPMANUKM B KOHTEKCTHO-MEIUIHON CETH C OIUIaTOi 3a KIMK/ToKa3 VcmonHuTennb
MPOM3BOAUT OT CBOETO MMEHM M 3a CUeT 3aKa3uhKa B paMKax COIVIACOBAHHOTO OOXKETa B COOTBETCTBUU C YTBEPXKICHHBIM
Menua-IInanom.

3. OObeM yciyT, CTOUMOCTb U CPOKHM OKa3aHus yKa3biBatoTcsi B Menna-Ilnane pexkiaMHOl KaMIIaHUH.

4. Tlpu Heomnare 3aKa3uMKOM YCIYr II0 HAacTPOMKEe M BEACHHIO (COMPOBOXJICHUIO) PEKIAMHOW KaMIlaHWW W/WIN
HETIEpPEUNCIICHUN OIUIaThl 32 pa3MElIeHHE PEKJIaMHBIX MaTepHajioB B KOHTEKCTHO-MEIMWHOW ceTH, McnosHuTeNnb BIpase
IIPUOCTAaHOBUTH TPEAOCTABICHHE 3aKa3uMKy HEOIUIAYeHHBIX YCIyr. B0300HOBIEHHE NpPENOCTaBICHHS YCIYr 3aKa3dHuKy
MIPOM3BOIUTCS TIOCKE OIUIaTel. B naHHOM cimydae lcronHuTEnb HE HECET OTBETCTBEHHOCTH 32 BO3MOXKHBIC HETaTHBHBIC
MOCTIECACTBUS, KOTOPbIE MOTYT BO3HMKHYTh MIsI 3aKka3uhKa B CBA3M C OTCYTCTBHEM WH(pOpPMAmuu O 3aka3dWke B
KOHTEKCTHO-MEIUHHON CeTH, 00yCIIOBICHHBIE IIPUOCTAHOBICHNEM YCIyr McromHNTENs B CBSI3HM C HapyIIEHHEM 3aKa34uKOM
CPOKOB OIUIaThl 110 JforoBopy.

5. 3aka3uuk 00s3yeTcs MPeAoCTaBUTh VICTIOMHUTEIIO TOCTEBON JOCTYI KO BCEM CHCTEMaM CTaTUCTHKH, YCTAaHOBICHHBIM
Ha caiiTe B CpOK He mo3jHee 3-x pabouux JHel ¢ MoMeHTa noanucanus JJorosopa.

6. 3akazumk 00s3yeTcs CBOEBPEMEHHO, B TeueHHe 2 (IByX) pabdouumx JHEH C MOMEHTa IOJyYeHHs 3ampoca OT
Wcnonmuurensi, NnpeaocTaBisITh WHPOPMALMIO, HEOOXOAUMYIO JUIl OKa3aHWs YCIyr IO HACTOSILIEMY HANpaBlICHUIO B
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3IIEKTPOHHOM BHJIE, M COITIACOBBIBATh IpeaaraeMple VconHnTeeM n3MeHeHNs (MMChbMEHHO WM ITyTeM MOATBEPKICHHUS IO
e-mail KOHTaKTHBIM JIUIIOM 3aKa34dHKa).

7.  3aka34yuk 00s3yeTcs B X0[I¢ paboT M0 HACTOSIIEMY HAIIPABICHHUIO:
7.1. mHopmupoBars VcromHuUTENS O CO3aHUM HOBBIX BEpCHH caiiTa, N3BMEHEHHN TEKYIIMX M CO3AaHHH HOBBIX CTPAaHUIL

caiita, OTHOCSIIUXCSA K O0BEKTY PEeKIaMUpOBaHHMs (IIPOAYKTY), ykazaHHOMY B Menua-I1nane;
7.2. B ciayuae HaxOXIeHMs caiiTa 3aKa3dMka Ha XOCTHHTE CTOPOHHEH OpraHM3alMH OOECTIEYUTh CBOEBPEMEHHOCTD

TIPOJUICHHNS IOMEHHOTO HIMEHHU M HETIPEPHIBHYIO PabOTOCIIOCOOHOCTS caiiTa.
8. Ilpm HasmMuMyu BONPOCOB CBS3aHHBIX CO CTAaTUCTHKOW IIEPEXOMOB Ha CalT 3aka3zuynWka, 3aka3duuk OOs3yeTcs
MPeI0CTaBUTh VICMIONMHUTEIIO0 TOCTEBOI OCTYI K UCIONIB3yeMOit on-line craTucTHke moceniaeMocTH caiita: Slnaekc.Merpuke,

Google.Analytics nim apyrum.
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