https://docs.google.com/document/d/1eGgl6iVw5dqzfSnsRRSFHHHTWFvxjGN2QSnnStr4p
LE/edit?usp=sharing

FFF SS: Draft Concept Twitter Pipeline

Twitter Account

Twitter post with max characters: 1507
Pictures

Daily theme:

Agree Vision and GPRP
https://actionnetwork.org/forms/vision/

Monday

Tuesday

Wednesday

Thursday

Friday strike, local strike focus, lift small accounts.
Saturday

Sunday

Suggestions:
1. plant trees
2. plastic in the ocean
3. ecocide
4. Chaptan House report
https://www.chathamhouse.org/sites/default/files/2021-09/2021-09-14-climate-chang
e-risk-assessment-quiggin-et-al.pdf

5. election old versus young voting


https://actionnetwork.org/forms/vision/
https://www.chathamhouse.org/sites/default/files/2021-09/2021-09-14-climate-change-risk-assessment-quiggin-et-al.pdf
https://www.chathamhouse.org/sites/default/files/2021-09/2021-09-14-climate-change-risk-assessment-quiggin-et-al.pdf
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6. other

Introduction
COPOUT26 with TOO LITTLE and TOO LATE has failed us.

Goal

We need to lift our voices higher, stronger and harder on twitter!

Mission

Together our voices can be stronger and be heard more! Find a way to work together to lift
more voices and our own voices.

Plan

1. Create a draft goal and plan to explain what we are trying to achieve?

2. Pipeline with daily tweeting teams and weekly plan for writing suggested tweets and
photos.

3. Decide on a few rules about people sharing and sharing own material and about how

harsh we shall be? Using tweetdeck and other methods.

Decide communication channels eg slack and /or twitter.

Building of buddy system and creation of new methods.

6. Discuss Core Values, CoC and Conflict transformation.

o &



7. Decide on a name, logo and other brand ideas

8. Account security.

9. Support needed.

10. Define age, and how to work in SOS so that this builds both more voices and
stronger voices.
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