
 “Grow your business or create one” 
 

In this course, you will discover the key strategies to 
grow an existing business or start a successful one from 

scratch. 
 

Are you struggling to attract visitors or buyers to your 
business? This course will teach you everything you need to 
grow bigger. 
 
Or do you want to start your own but don’t have experience 
and don’t know where to start? This course will give you 
everything you need to build a successful one. 
 
Are you struggling to attract visitors or buyers to your 
business? 
 
Whether you run a small business or a big one, having a 
strong business network is essential to achieve the success 
you want.  
 
It can help you provide a lifeline of support, offer solutions to 
your problems and even help you discover new opportunities 
that you can immensely benefit from. 
 
who is this course for: 
 
This course is for people who want to learn how to sell 
products or services, People who are trying to market their 
business, and Attempting to create a brand for themself. 
Determining their target market, Creating an online presence 
for their business. 
 



So if you are one of these people, this is the right course for 
you, and let me tell you why. 
 
Our course offers practical insights and actionable steps to 
help you achieve your business goals. 
 
Whether you're an entrepreneur looking to launch a startup or 
a business owner seeking to expand your operations, our 
course will equip you with the skills and knowledge you need 
to succeed. 
 
 

What you will learn in this course: 
 
 

●​ What a target market is and what it means for your 
business 

 
●​ Who is your target market  

 
●​ Why do your customers buy from you 

 
●​ The difference between sales and marketing 

 
●​ How to best reach your ideal customer/target market 

 
●​ The objectives of your website 

 
●​ What Search Engine Optimization is and how it can 

benefit your website 
 

●​ How analytic software can help your website 
 

●​ How to get traffic to your website and keep them coming 
back 



 
visit our site for more information, and feel free to read other 
students’ feedback. 
 
If you join us from this link you will get 50% off this offer 
available for only 2 days. plus 30-Day Money-Back Guarantee   
 
 
Who created this course: 
 
Tim Berry is the founder of Palo Alto Software, the maker of 
the top-selling business plan software in the world.  
 
He is also the founder of Bplans.com, co-founder of Borland 
International, author of several best-selling books on business 
planning, and has a Stanford MBA. 
 
Tim has spent his entire career focused on entrepreneurship 
and business planning. As a consultant, Tim has helped 
businesses such as Apple, Autodesk, and Mcdonalds' with 
their business planning. 
 
As an entrepreneur, he started a company from nothing and 
grew it to own a 70% market share without any outside 
investment.  
 
As an educator, Tim taught entrepreneurship at the University 
of Oregon for 11 years. 
 
In 2001 Tim won the USASBE (United States Association of 
Small Business and Entrepreneurship) Corporate Entrepreneur 
of the Year award and a USASBE award for teaching.  
 
His books have been published by Harcourt Brace, 
McGraw-Hill, Dow Jones-Irwin, and Entrepreneur Press. 



Here is some Student's feedback: 
 
Andrew P. Rating: 5.0 out of 5 
 
Tim has put together quite a valuable and helpful course. For 
the cost, it is truly worth it although I did feel there were parts 
that could have been strengthened (such as the analysis side). 
Great for people new to marketing though. 
 
Nat M.  Rating: 5.0 out of 5 
 
This course is a great overview of basic marketing concepts 
that can be used as a solid primer for those considering 
starting a business, or as a good "reminder" for anyone who 
has started a small business and wants to grow it to a different 
level. Many of us start a small business after years of 
experience in a particular industry and use our existing 
contacts to "keep afloat" but are quite intimidated by big 
marketing buzzwords and have the idea that marketing 
requires large sums of money.  
 
This course will de-mystify some of those notions and even if 
you are familiar with the concepts you will learn in it and have 
applied them at some point in your business development 
strategy, the course will help you focus on your goals. 
 
Anurag S. Rating: 5.0 out of 5 
 
Very good starting point for go to market. A professional and 
experienced teacher to learn from. 
 
 


