Ob‘QCh\l& To creatively utilize selection tools and layer masks to manipulate specific parts of an

image. Add text, brush strokes, layer styles in a creative manner to create a movie poster.
Photographers & graphic designers need to be able to make commercial images that tell a story &

advertise for movies/ products.

Spets:

1. Think carefully about the story you want to tell & the mood you want to convey. It can be an
actual movie or a movie that you have made up. DO NOT copy images from an actual movie
poster! Be creative & unique with your images. The movie you choose can be scary, funny,
cute, whatever you want!

2. Photograph at least 20 images to be used in a Halloween related movie poster. Choose the
best photos & process them in such a way that will best represent the essence of your movie.

3. Create a movie poster meeting the following requirements:

e The overall size must be 13x19 in Photoshop, or 11x17 in PixIr

e You must have at least 1 original photograph (you may use as many as you want).

e You must include the title of your movie in a creative font (you may also include a short description of

your movie- or "coming soon to a theater near you"). Click here for video instructions on downloading

fonts in Photoshop.

e You MUST also include a BILLING BLOCK "starring..." & a list of everyone appearing in the photos or
anyone that helped you (you may assign each person a role or list some people as director, producer,
etc.).

PARAMOUNT PICTURES PRESENTS A DON RYDBERG FILM IN
ASSOCIATION WITH LAWRENCE BENDER PRODUCTIONS
STARRING JOHN WURMAN HEATHER ANDREWS EMMA
HARRISON AND STEVE ELGIN “APARTMENT 50" CASTING BY
BONNIE TIMMERMAN MUSIC BY TREVOR RABIN COSTUME
DESIGNER LIZZY GARDNER EDITED BY KEVIN BRADY, A.C.E.
SCOTT CHESTNUT PRODUCTION DESIGNER BRUNO RUBERO
DIRECTORY OF PHOTOGRAPHY PETER MENZILES JR.,


https://drive.google.com/file/d/1cWA5-GZwScH4_c-49XtyVcApvl5bwmWD/view
https://drive.google.com/file/d/1cWA5-GZwScH4_c-49XtyVcApvl5bwmWD/view

CO-PRODUCER ANTHONY WINLEY EXECUTIVE PRODUCERS
BOB WEINSTEIN HARVEY WEINSTEIN JOHNATHON GORDAN
MICHELLE RAIMO PRODUCED BY MARTY KATZ LAWRENCE
BENDER BASED ON THE STORY “APARTMENT 50" BY WILLIAM
BREUER

e You must creatively utilize color, layer effects & a creative composition

e The theme or style of your poster should match the theme of your movie.

e You can utilize generative fill, as long as the majority of your poster is an original image.

e It should catch the viewer's attention and make them want to see your movie!

e Save your final poster & all your images into a HALLOWEEN folder on your Google Drive as well as
your hard drive on your Macbook.

e Save the finished poster as a JPG!!!

e Upload the movie poster to Schoology & submit it.

No images from real movies or famous actors can be used whatsoever!

How db | get an e

1. CREATIVITY: Does the poster utilize a creative design aesthetic? Did you utilize a creative, unique lighting style that
tells a story? Did you utilize a creative vantage point & composition? Does the photo, font, color, brushes & background all
work together to create an interesting, cohesive composition? Is the overall poster creative & unique? Does it include a
billing block?

2. CAMERA SETTINGS (TECHNIQUE): technically accurate camera settings: Did you use good quality lighting? Did you
use the right shutter speeds, Aperture, & ISO for your desired shot? Is it properly exposed? Do you have proper focus &
no camera shake?

3. PROCESSING: Did you creatively utilize layer effects, brushes & masking? Is the final poster the correct size &
resolution?

4. TEXT: you need to include all required text (BE SURE YOU SPELL EVERYTHING CORRECTLY), creative font, color &
placement & layer effects should all work together to create a cohesive work of art with a good design style that

represents your movie.

5. WORKFLOW: Save it as a .jpg in your folders on your hard drive & Google drive.



Directions:

1. Get Inspired!
Here are some examples of movie posters. Even though they are not all from the horror genre, they should give you a
good idea of what you can create given your knowledge of PixIr and Photoshop.
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Watch videos to get inspired:

https://youtu.be/fQaDDCyp048

https://youtu.be/Jz_IT9yOtEU


https://youtu.be/fQaDDCyp048
https://youtu.be/Jz_IT9y0tEU

Set up your layout:

Step 1
Open Photoshop (or PixIr) and make your new document

Using Adobe Photoshop make a new document File > New Project and
enter the following:

- Width 13 inches

- Height 19 inches

- Resolution 240 pixels/inch

Step 2

Select a color for the background of your poster and then Edit Menu >
Fill with foreground color you chose. Black works good for this, but any
color could be used.

Step 3
Shoot an image(s) and add it to your image.

Step 4

Use the Layers feature, layer blend modes, layer masking, adjustment
layers, gradients. from previous projects to develop the image for this
movie poster. Look at the examples on the various sites given as
resources to generate ideas.



Step 5
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[' Hornizontal Type Tool (T)

Use the (T) TYPE tool to add type to your poster. REMEMBER you can
get better results with type (movie title for example) by typing them
on separate layers, using different sizes, and fonts. Look at the titles

in the example posters and recreate the same look for your movie title!




You should include the following:

- Movie title

- Date of movie opening (make it up)
- A tag line that gives you some more info about the movie beside the
title alone. Example (Roommate Wanted)

ROOMATE WANTE]D

» DON RYDBERG puu

JOHN HEATHER EMMA

WURMAN | ANDREWS HARRISON ELGIN

Step 7
Credit / Billing block

The credits at the bottom of a movie poster are known as a billing block
or credit block. The credit block consists of the names and titles of many
of the “above the line” talent, key crew members, and others involved in
the production of a film. The billing also includes logos for film related
properties, including the MPAA rating — these logos are known as bugs.
The order of names appearing in the movie’s billing are tightly regulated
(as many aspects of film production are) via contracts by the various
actors, agents, producers, director, etc. For example, some directors
invoke the infamous “a film by” above title credit in their film’s billing. Once
you factor in all these names and titles, space becomes a premium in the
billing block. That's where a condensed typeface comes into play. Most
good ultra condensed typefaces (usually sans serif) will work in a billing
block.
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Last step:
Save it in a Google Drive folder!!!
Also submit to Schoology



