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Course goal:

The subjec tintroduces the marketing conception, principle and
modern approach to marketing. The objective is to emphasize its
interdisciplinary characteristics and significance of the marketing
approach to business management.

Abstract:

1. Basic Terms of Marketing, Its Role.

2. Marketing Conceptions

3. Marketing Planning

4. Marketing Environment, External and External Factors
5. Marketing Information System, Information, Marketing
Research

6. Buying Behaviour, Buying Decision Process, Factors
Influencing the Buyer Behaviour

7. Market Strategy: STP, Other Strategies

8. Product: Classification, Conception, Branding, Services
9. Product: New Products, Life Cycle

10. Pricing, Pricing Methods

11. Product Distribution

12. Communication

13. Marketing Organizing, Integration and Control
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