Taylor Marchman

8 Squamscott Ave ® Derry, New Hampshire 03038e 603-583-0023 o
taylormarchman48@gmail.com

EDUCATION

SOUTHERN NEW HAMPSHIRE UNIVERSITY Manchester, NH

Bachelor of Arts, History
May 2023 GPA 3.6 | Dean’s List

e Developed strong analytical and research skills, honing my ability to critically examine
primary sources that study past events, cultures, and societies.

e From this I gained a profound understanding of how history has shaped the world and
provide well-supported arguments to reexamine historical ideas.

e My coursework spanned a wide range of historical periods and geographical regions
allowing me to explore diverse perspectives and learn from the human experience.

UNIVERSITY OF EDINBURGH Edinburgh, UK
Masters of Medieval History Completed 2024

e Specialized in the study of medieval societies and institutions, specifically in
Anglo-Saxon England, with a critical focus on historical texts and literature.

e (Conducted advanced research, contributing to original insights into the political, social
and religious dynamics of my research period.

e Presented findings to advisors and other researchers.

SKILLS

e Proficient in Paleography, including the analysis and interpretation of early modern and
medieval handwriting for research and historical projects

WORK EXPERIENCE

Puma North America

Intern Logistics Assistant July 2019 — August 2019
* Created spreadsheets and analyzed purchase order details
* Made sure the cost elements of shipping documents were accurate and free of mistakes
» Participated in departmental meetings and assisted staff as needed

Opal and Oak January 2019 - April 2023
e Developed and comprehensive social media initiatives using Instagram to market our
clothing



e Managed and helped to create engaging content for the boutiques social media platforms
(Instagram, Website, Depop), increasing follower count and engagement rates
Monitored social media trends and analytics to optimize the boutiques posting schedule
Collaborated with the owner to come up with new strategies for promotion materials
Curated visually appealing store presentation to help attract customers

Responsible for customer service relations

Camera Obscura World of Illusions Museum February 2024-Current
Tour Guide
* Led engaging and informative tours for diverse groups, including schools, children,
families, and international visitors
* Developed a deep knowledge of museum exhibits and their historical significance to
provide a compelling narrative for adults and children
e Utilized strong public speaking skills to communicate better with presentations and
enhance their learning experience

ACADEMIC AWARDS

New Hampshire Scholar
June 2019
» Completed a specific sequence of academic courses in the Core Classes

NFHCA D2 National Academic Squad February 2022
* Accumulated a grade point average of 3.3 or higher whilst playing in season
Chi Alpha Sigma February
2022

» Athletic honor society for having a high-grade point average



