
Table Wars 
building credibility in arguments 

 
Context: The NFL has had its ethos challenged in recent years in a variety of ways: the challenge of 
concussions and CTE, domestic violence and players’ personal problems, and the issue of players 
kneeling during the national anthem. Likewise, the NCAA has faced challenges related to the corrupting 
influence of money, academic scandals, and accusations that the business of sports has overtaken the 
academic mission of the affiliated institutions. 

 
Design challenge: Build a 10-second ad that works to repair the ethos of either the NFL or the NCAA 
with a wide range of viewers by linking them to an important cause using a specific spokesperson. 
Imagine the ad being viewed on phones. 

 
Process:  

 
from: Stanford Design School 

 

Empathize Define Ideate Prototype Test 

●​understand cause 
marketing (Cause 
marketing info) 

●​10 examples 
●​understand your 

company’s situation 
●​understand the 

audience’s 
perceptions of the 
company 

●​which cause 
●​which 

spokesperson (see 
next page for some 
ideas) 

●​brainstorm possible 
rhetorical 
approaches and 
choices (tone, 
images, music, 
messaging, etc.) 

●​build your 
10-second ad 

●​present it to the 
class 

 

Things to consider: 
●​ How is your speaker’s ethos an asset for the company?  
●​ How does the cause help re-brand your company’s ethos? 
●​ How did your rhetorical choices (text, image, music, design, tone, etc.) enhance the ad? 
●​ Be prepared to defend and discuss your rhetorical choices 

https://www.cnn.com/2013/08/30/us/nfl-concussions-fast-facts/index.html
https://www.usatoday.com/in-depth/news/investigations/2019/09/18/nfl-domestic-violence-coach-hiring-red-flags/2215153001/
https://www.si.com/nfl/2019/09/19/antonio-brown-accuser-text-messages?scrlybrkr=82997a31
https://billypenn.com/2019/09/05/malcolm-jenkins-the-eagles-and-why-the-nfl-still-doesnt-have-a-policy-on-kneeling/
https://www.businessinsider.com/ncaa-college-athletes-march-madness-basketball-football-sports-not-paid-2019-3
https://www.insidehighered.com/news/2019/02/01/ncaa-punishes-missouri-blatant-case-academic-fraud
https://www.brandwatch.com/blog/cause-marketing/
https://www.brandwatch.com/blog/cause-marketing/
https://doublethedonation.com/tips/blog/2017/04/cause-marketing-examples/

