TECHNOPOLIS
CITY OF ATHENS

HOTEL EXPERIENCE 2025
THE CONFERENCE

What truly matters, when time has become the
highest currency of our lives?

Connection, care, community.

On the path to 2026, most travelers—already mature—have filled their
passports with experiences, images, and memories. It is therefore not at all
surprising that the concept of “luxury” is now focused on the transformational
experience that connects wellness with self-actualization, embracing or even
surpassing the traditional definition of luxury.

Ecosystems—whether designed within the hotel space or human-made and
spontaneous around and within it—address emotional and physical health,
personal care, and qualitative distinction, attracting travelers who seek depth
in their stay. After all, these are the visitors who will truly connect with a place,
feel it like a friend, and love it as an inseparable part of their own story.
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Perhaps this is the central idea for developing a strategy that focuses on
qualitative growth, sustainability, and the strengthening of competitiveness.

But how do abstract concepts take shape as real hospitality offerings and
initiatives in and around it?

EAAHNIKA

210 Opbuo Tpog TO 2026, O TTEPICOOTEPOI TALIOIWTEG - TTOU €XOuv RdNn
wpipdoel - €xouv yepioel Ta SIABATAPIA TOUG ME EUTTEIPIEG, EIKOVEG KOl
avauvnoelg. Aev  givar Aoty kaBoAou Trepiepyo TTOU N évvoia  TNG
«TTONUTEAEIOGY» TTAEOV €0TIALEI OTNV PETAUOPQPWTIKI EUTTEIPIA TTOU CUVOEEI TNV
EUECia ME TNV QUTOTTPAYMATWON, ayKaAIAlovTag 1 akOua Kal uTrepBaivovtag
TOV TTAPOdOCIAKO OPICHO TNG TTOAUTEAEIOG.

Ta oIkooUuoTAOTA, €iTEe OXEDIAOUEVA PECA OTOV XWPEO TOU EEVODOXEIOU EiTE
avBpwTriva  dnuioupynuéva kKal aubBdépunta yupw Kal PECO OE QuUTO,
ateubuvovTal 0TV ouvaIoONUOTIKA KAl CWUATIKA UYEiQ, TNV TTPOCWTTIKA
@povTida Kal TNV TTOI0TIKN IAKPIoH, TTPOCEAKUOVTAG Ta&IBIWTES TTOU avalnTouv
BaBog otn diapovr) Toug. ANWOTE, QUTOI €ival 01 ETTICKETTITEG TTOU TTPAYUATIKA
Ba ouvdeBouv pe évav TOTTO, Ba TOV Viwoouv cav QiAo Kal Ba Tov ayaTTiioouV
w¢ avatréoTTacTo PEPOG TNG DIKAG TOUG I0TOPIAG.

lowg auth €ival n Kevrpik 10€a yia TNV QvATITUEN MIOG OTPATNYIKAG TTOU
€0TIGdEl OTNV TIOIOTIKI QVATITUGN, TN PIwoIydTNTa KAl TNV €vioxuon Tng
QVTOYWVIOTIKOTNTAG.

Ouwg, W TTaipvouv odpKa Kal 00TA a@nENUEVESG EVVOIEG WG TTPAYUATIKES
TTPOCPOPES Kal TTPWTOPROUAIES @IAOEeviag u€oa Kal yUpw atrd auTEG;
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PANEL TIMINGS - DURATIONS AND DAYS
ARE INDICATIVE. THE AGENDA IS STILL
WORK IN PROGRESS AND WILL BE
FINALISED SHORTLY

2ABBATO

11:00 - 11:15 -> In conversation: Feeding the
Future

Moderator: Harry McKinley, Managing Editor of
Mix Interiors

Afroditi Krassa, Afroditi

15 minutes

With a portfolio spanning from the revived Savoy Grill to Dishoom’s concept
genesis, Afroditi Krassa has defined how hospitality can be both immersive
and intelligent. In this timely conversation with Mix Interiors' Harry McKinley,
she questions surface-level aesthetics and argues for hotel spaces with
cultural depth, emotional logic, and strategic clarity. Her perspective, shaped
by two decades of global work, calls for Greece to move past imitation and
reclaim its own architectural voice.

EAAHNIKA

Me épya TTou ekTeivovtal ammd Tnv avavéwon Tou Savoy Grill Tou Gordon
Ramsay €éw¢ 1Tn ocUAANWn TG apxikng 18éag Tou Dishoom, n Afroditi Krassa
EXEl opioel TTWG N @IAoEevia uTTopEi va gival TauTdxpova PIWPATIKA KAl EUQUNAG.
2Tnv €Tikaipn autr) oulntnon pe Tov Harry McKinley au@iontei Tnv aio0ntikn
TNG ETIPAVEIOG KAl TTPOTEIVEI {EVODOXEIOKOUG XWPOUG WE TTOMITIONIKO BABoG,
ouVvaICONPATIKA CUVETTEIQ KOl OTPATNYIKA KaBapdtnTa. H OTITIKA TNG, N oTToia
dlapopPWVETAl aTTO OUO OEKAETIEG TTAYKOOUIOG EUTTEIPIOG, TTPOTPETTEI TNV



EAGOa va eykaTaAgigel TIG UIMAOCEIS KAl va eTTAVADIEKDIKNOEI TN OIKN TNG
QPXITEKTOVIKI QuVr).

11:15 - 11:45 -> Panel: Post luxury in the land of
gods | What comes after infinity pools?
30’

Moderator: Harry McKinley, Managing Editor of Mix
Interiors

Afroditi Krassa, Afroditi

Constantina Tsoutsikou, Studio L ost

Despina Kalapoda. Senior Director Design
Strategies EMEA. Marriott International

30°

As global hospitality pivots from excess to essence, this panel brings together
design leaders shaping the new language of luxury, here in Greece and
around the world. Moderator Harry McKinley (Mix Interiors) is joined by
Afroditi Krassa (Afroditi), Constantina Tsoutsikou (Studio Lost) and Despina
Kalapoda (Marriott International) to explore the shift from aesthetics to ethics,
and from styling to storytelling. With work spanning international resorts and
Greek destinations, the panellists will unpack what ‘post-luxury’ means in
practice, where design is grounded in purpose, place and radical hospitality.


https://www.harrymckinley.com/
https://www.mixinteriors.com/
https://www.mixinteriors.com/
https://www.afroditi.com/
https://uk.linkedin.com/in/constantina-tsoutsikou-7a9b3233
https://www.studiolost.co.uk/
https://uk.linkedin.com/in/despina-kalapoda-b71b181b
https://uk.linkedin.com/in/despina-kalapoda-b71b181b
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What can Greece offer the future of experience-first hospitality? And who is
ready to lead it?

EAAHNIKA

KaBwg n TTaykoopia QIAOgevia atTopdakpUVETAl aTTd TNV £TTIOEIEN KAl OTPEPETAI
TIPOG TNV 0uUdia, TO TIAVEA OUYKEVTPWVElI KOPUQPAIOUG ETTAYYEAUATIEG TOU
oXedIAoPoU TTOU  OIAPOP@WVOUV  MIa  vEd, TIIo ouveldnTr] €kOoxn NG
ToAuTéAEIag, TOoo oTnv EAAGSa 6co kai dieBvwg. O Harry McKinley (Mix
Interiors) ouvrtovifel pia oulntnon pe v Afroditi Krassa (Afroditi), tnv
KwvoTtavriva Tooutoikou (Studio Lost) kar Tn Aéotroiva KaAhatmméda (Marriott
International), eomidfovrag oTn YETATOTTION ATTO TV AICONTIKA OTO vONua Kal
atrdé TO OTUA OTnVv oucia Tng euTreIpiag. Me €pyo TTou ekTeiveTal atmmd diebvn
resorts €wg EAANVIKOUG TTPOOPICHOUG, O OUIAATPIEG KATABETOUV ATTOWEIG YIa TO
TI ONUAIVEI OAPEPA «UETA-TTOAUTEAEION» - EvAG OXEDIOOPOG TTOU EEKIVA ATTO TOV
OKOTTO, TOV TOTTO Kal Tn BaBuTepn TTPABeoN TTiow aTTo TNV EPTTEIPia QIAOEEVIaG.
Ti €xel va TTpoo@Epel N EANGDO OTO ETTOUEVO KEQAAQIO TNG EMTTEIPIKNAG
@IAogeviag; Kai TTolol gival ae 6€on va 10 SIGUOPPUCOUY;

SECTION
Design and Instinct: How timeless hotels are
created

Some hotels enter culture. They define eras, spark desire, and leave a lasting
imprint. But what makes a hotel iconic today? Is it design, timing, brand DNA,
or something more elusive?

This session explores how narrative, architecture, and brand instinct converge
to create spaces that resonate instantly yet endure meaningfully.

Moderator: Matt Turner, Editor-in-Chief, Sleeper
Mark Eacott, VP of Design, Ennismore

Ria Voaqiatzi, Architects, Founder of Elastic Architects
Elie Khouri, Co-Founder, Vivium

Sophie Khoury, Co-Founder, Vivium



https://uk.linkedin.com/in/matt-turner-76203aa
https://ae.linkedin.com/in/markeacott
https://gr.linkedin.com/in/ria-vogiatzi-b16006156
https://elasticarchitects.com/
https://en.wikipedia.org/wiki/Elie_Khouri
https://viviumproperties.com/
https://uk.linkedin.com/in/sophiekhoury
https://viviumproperties.com/
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11:45-11:55 -> Keynote of section by Mark
Eacott, VP of Design, Ennismore

10°

Mark Eacott opens the session by sharing the creative intelligence behind the
Delano legacy - a brand that redefined lifestyle hospitality and is now
expanding to Istanbul and Costa Rica. What does it mean to design a hotel
that feels like a five-star emotional shift rather than a conventional
experience? And how do story, place, and audience intersect in an era of
aesthetic overload?

11:55-12:02 > Keynote of section by Ria
Vogiatzi, Architects, Founder of Elastic
Architects

7!

Following Mark Eacott, this keynote sets the stage for the panel, offering a
conceptual overview and contextualizing the featured projects. It's a chance to
highlight the common threads - instinct, identity, and narrative - that run

through the work of the speakers and shape the conversation around what
makes a hotel "iconic" today.

12:02-12:37 > Design and Instinct: How timeless
hotels are created

35’

This panel looks at how hotel brands are created, stretched and sustained,
beyond logos and surface design. The discussion focuses on the intersection
of concept development and long-term value, drawing from experience in both
launching new hospitality brands and reworking established ones.
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What makes a new idea stand out in a saturated market? How do you build
guest loyalty beyond brand recognition? What happens when a concept
evolves? Can flexibility and identity coexist? And is iconic status something
you can design from the start, or something that only time can define?

-> SECTION
From ruins to resorts | Rethinking heritage in
hospitality

For years, Greek heritage has been boxed into a familiar image: ancient
temples, marble columns, archaeological remains frozen in time. But heritage
isn’t a postcard. It's alive. You can find it in empty villages, in old factories and
workshops, in half-forgotten traditions, in the rhythm of local life, in traces of
science and stories left behind. Maybe it's time to widen the frame. Not to
romanticize or overexpose, but to see the value in what’s been ignored.

Does making something visible or even profitable go against protecting it? Not
necessarily. Sometimes the best way to keep a place alive is to bring people
into contact with it. To give it presence. When we start treating overlooked
areas as part of our shared heritage, we also make space for new forms of
hospitality. Hotels that don’t just occupy land but open a dialogue with it.

That’s the invitation. To build destinations that hold onto the richness of a
place, its people, its textures and its memory, by designing with care instead
of control.

EAAHNIKA

MNa xpovia, n €AAnvik kAnpovouid Trapouciadotav péoa otrd €vav OTeEVO
QOKO: apxaiol vaoi, JOPUAPIVEG KOAWVEG, KATAAOITTA VoG TTAPEABSVTOG TTOU
MoIGZel akivnTo oTov XPOovo. Ki Ouwg, N KAnpovouid dev gival KATI OTATIKO. ZEl
O€ EYKATAAEAEINPEVOUG OIKIOPOUG, 0€ TTAAIG EpYOOTACIO KOl EPYACTAPIA, OF
cexaouéva €0ipa, otov puBud TNG TOTTIKAG {WNG, OTA iXvn ETTICTAUWY KOl
IOTOPIWV TTOU €XOUV TTaPAMEPIOTEL. Towg £xel €pBel n OTIyP va aAAdgel To
TTAaiclo. Oyl yia va wpaloTTOINCOUE 1] va EKUETAAAEUTOUNE, AAG yia va doUuE
¢ava tnv aia 6owv £xoupe aProel oTNV AKpn.
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H 1mpofoAr kai n aglommoinon €vog TOTIOU €ival ATTOPAITATA AVTIBETEG PE TNV
TpooTacia Tou; Oxi mavra. Kauid @opd, O TIO OUCIOOTIKOG TPOTIOG va
dlatnpAoEIg KATI (wvTavo gival va To QEPEIG ava KOVTA oToug avBpwtroug. Na
TO KAvEIG opaTd Kal onPavTike. OTav évag TOTTog apxiel va avayvwpieTal wg
MEPOG TNG OUAAOYIKAG MOG MVAMNG, MTTOPEi va yevvnBei kal éva véo €idog
@INogeviag. Zevodoxeia TTou dev atmmAwg "yTidovral" aAAd cuvdéovTal pe Tov
TOTTO.

AuTA gival n duvartoTnTa: va dNPIOUPYHOOUUE TTPOOPICHOUG TTOU aVADEIKVUOUV
TOV TTAOUTO TOU KABE TOTTiOU, TWV avOPWTTIWYV Kal TG XEIPOTEXVIOG Tou, uéoa
atro @IAo&evia TTou dev KATAVAAWVEL, AAAG QPOVTICEL.

12:37 - 13:02 -> Panel of section: International
lessons for heritage and growth

25’

Moderator: Harry McKinley, Managing Editor of Mix
Interiors

Flaviano Capriotti, Founder & Principal Tn¢ Flaviano

Capriotti Architetti

Hamish Brown, Partner, 1508 London

13:02 - 13:10 -> Keynote of section: The case of
“Kyrios” in Leros island, by Anaktae
8!

On the island of Leros, the Athens-based studio Anaktae is developing
“Kyrios”, a project that connects hospitality with cultural restoration. “Kyrios”
reflects a wider approach: one that sees heritage as context. Anaktae work
with local craftsmen, use traditional techniques, and draw from the
architectural language of Leros to create spaces that are relevant today,


https://www.harrymckinley.com/
https://www.mixinteriors.com/
https://www.mixinteriors.com/
https://www.flavianocapriotti.it/en/projects
https://www.flavianocapriotti.it/en/projects
https://www.linkedin.com/in/hamish-brown-5b84105/
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without erasing their origins. The result is a series of restorations that open up
new possibilities for design-led hospitality on the island, while contributing to
its long-term cultural and economic sustainability.

EAAHNIKA

210 vnoi TG Aépou, To apxITEKTOVIKO ypageio Anaktae pe €dpa Tnv ABriva
avaTrTuooel 1o £pyo «KUpIoGy, Wia TTpOTaCN TTOU OUVOEEI TN QIAOEEvia UE TV
TTONITIOTIKI) aTTOKATACTAON. To «KUPIoG» eKQPACEl pIa EUpUTEPN TTPOOEYYION:
auTh TTou BAETTEl TNV KAnpovouid wg TTAaiolo. H Anaktae cuvepyddletal pe
TOTTIKOUG TEXVITEG, XPNOIUOTIOIEI TTAPADOCIAKES TEXVIKEG KOI AVTAEI EUTTVEUOT)
aTTO TN XOPAKTNPIOTIKI) APXITEKTOVIKI YAWOOA TNG Aépou, dNUIOUPYWVTOG
XWPOUG TTOU £XOUV OUYXPOVN ONUOCia Xwpig va oBAVOUV TV KaTaywyr| TOUG.

To atToTéAEC A Eival PJIa OEIPA ATTOKATAOTACEWY TTOU AVOIYOUV VEEG
duvaTOTNTEG YIa QIAOEEVIQ UE ETTIKEVTPO TOV OXEDIOOUO OTO VNTi, EVW
TAUTOXPOVA CUUPBAAAOUV OTN HOKPOTTPOOECUN TTONITIOTIKI KQI OIKOVOMIKI] TOU
BiwaoiuéTtnTa.

13:10 - 13:45 -> Panel of section: Design as
Cultural Strategy | Can hospitality recover
places?

35’

Moderator: Maria Gatsou, SETE General Manager
Diana Karvounis, Co Founder Anaktae & Kyrios
Leros

Vivian Philippa, Architect, Co Founder Anaktae
Eleni Tsigarida, Architect, Founder Etsi Architects



https://gr.linkedin.com/in/maria-gatsou-1403413
https://sete.gr/
https://gr.linkedin.com/in/diannakarvounis
https://www.anaktae.com/
https://gr.linkedin.com/in/vivian-philippa-7a421423
https://www.anaktae.com/
https://gr.linkedin.com/in/eleni-tsigarida-95236134
https://etsi.design/
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Loukas Bobotis, Architect, Co Founder Bobotis +
Bobotis Architects
Dionysis Sotovikis, Architect, Founder Workshop-S

This discussion moves beyond heritage as a source of visual inspiration, and
toward heritage as a framework for responsible development. It centers on the
potential of hospitality not to decorate what already exists, but to support the
recovery of place - culturally, environmentally, and socially.

How can we build in remote or under-recognized locations without distorting
them? What kind of investment, partnerships, and design approach is needed
to make these sites viable, economically and meaningfully? And how can
architecture step away from spectacle, toward a model of long-term care?

Drawing from active projects and lived experience, the conversation will
highlight strategies that engage local materials, memory, and communities,
offering realistic paths for those who seek to design hospitality with depth,
relevance, and impact.

EAAHNIKA

H oulntnon &emmepva TRV KANPOVOUIA w¢ TTNYN OTITIKAG EUTTVEUONG KAl TV
TTpooeyyidel wg éva TTAaiolo utteuBuvng avamTugng. EoTidlel otn duvapikr NG
@IAoEeviag, OxXI WG BIAKOOUNTIKO OTOIXEIO auTOU TToU HON UTTAPXE!, OAAG WG
EPYaAgio aTTOKATAOTAONG TOU TOTTOU O€ TTOMITIOUIKO, TTEPIBAAANOVTIKO Kal
KOIVWVIKO ETTITTEDO.

Mwg PTTOPOUNE VA XTIOCOUNE OE ATTOUOKPUOUEVEG 1] AIYOTEPO AVAYVWPICUEVES
TTEPIOXEG XWPIG va TIG aAAOIWOOUE; Ti €idoug TTEVOUCEIG, CUVEPYOATIES KOl
OXEOIOOTIKEG ETTINOYEG ATTAITOUVTAI WWOTE AUTOI OI TOTTOI VA TTAPAUEIVOUV
Biwaiyol, OIKOVOUIKA KAl OUCIAOTIKA; Kal TTwG ITTOPET N apXITEKTOVIKY va
QTTOPOKPUVOET aTTd TO BEQua KAl va OTPAPEi 0€ Eva JOVTEAO HAKPOXPOVIAG
@povTidag;

Me agetnpia evepyd £pya Kal TTIPOCWTTIKEG EPTTEIPIEG, N oulTnon Ba avadeigel
OTPATNYIKES TTOU BacifovTal o€ TOTTIKA UAIK&, OTn YVAKN Kal OTIG KOIVOTNTEG,


https://gr.linkedin.com/in/lukas-bobotis
https://bobotisarchitects.com/
https://bobotisarchitects.com/
https://www.workshop-s.com/index.php/el/
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TIPOCPEPOVTAG EQAPPOTINOUG OPOUOUG VIO OO0UG ETTIOIWKOUV VA OXEDIACOUV
@INogevia e Babog, ouaia Kal avTiKTUTTO.

13:45- 14:00 -> In Conversation of section:
Heritage Hospitality | Ancient Corinth as a
Living Guest Experience

15’

Moderator: Danai Makri, Head of Strategy &
Content, Design Ambassador

Dimitris Poulios, Architect-Urban Planner, Partner at
TPA Architects

What if heritage isn’t just the backdrop, but part of the story hospitality helps
tell? In this session, Dimitris Poulios presents a case that challenges how we
think about place, memory, and travel: a masterplan where ancient ruins and
guest accommodation are designed as one.

The redevelopment of Ancient Corinth doesn’t treat hospitality as something
added later. It's built into the landscape and its meaning. A modest 1960s
house becomes a hotel. Villas and shared spaces follow the rhythm of ancient
streets and public squares. These aren’t decorative gestures—they're
decisions rooted in context and care. This project shows how tourism can be
more than economic activity. It can become a form of cultural stewardship,
grounded in place and designed for long-term relevance.

We will look at how strategic masterplanning allows sensitive tourism to grow
alongside archaeological heritage, and how small-scale interventions can
deepen engagement without disrupting the integrity of a site. We’'ll explore
how sustainability and authenticity converge when tourism is approached not
as consumption, but as care. And we’ll ask what happens when locals,
visitors, and history share space.


https://gr.linkedin.com/in/danaimakri
https://www.thedesignambassador.com/
https://gr.linkedin.com/in/dimitris-poulios-91650540
https://www.tpa.gr/
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EAAHNIKA

Ki av n kKAnpovouid dev gival atmAwg To OKNVIKO, dAAG HEPOG TNG I0TOPIOG TTOU
n @Nogevia KaAeital va apnynbei; & auth) TN oulnTnon, o AnunRtpng MouAiog
TTAPOUCIAZEl PIa JEAETN TTOU ETTAVATOTTOBETEI TN OX€ON MAG PE TOV TOTTO, TN
MVAUN Kal To Tagidl: éva masterplan 61Tou Ta apxaia KATGAoITTa Kal Ol XwpOol
@IAogeviag oxedialovTal wg eviaio UVOAO.

H avaBiwon 1ng Apxaiag KopivBou dev avTipyetwtridel TN @IAogevia wg KATI
deuTepelov. AVTIBETWGS, EVOWPATWVETAI OPYAVIKA OTO TOTTIO KOl OTn Onuacia
Tou. 'Eva MNITG OTriTi Tou 60 petatpémmeTal o€ PIKPO Cevodoyeio. Bileg kai
onudoiol Xwpol evidooovTal OIOKPITIKA OTO ATTOTUTTWHA TWV apXaiwv dpOPwvV
Kal TTAateiwv. Titrota dgv ival dlakoounTIKG. KABe €TTIAOYr) TTPOKUTITEI ATTO TOV
oeBaocpd oTo TEPIBAAAOV Kal TNV I0TOPIa TOU.

To Tapddeiypa autd Ocixvel OTI O TOUPIOUOG MTTOPEl va gival KATI TTOAU
TTEPICOOTEPO ATTO HIA OIKOVOMIKN dpacTtnpidtnTa. MTTopei va AeIToupynoel wg
Mop®n @povTidag Kal dlaxeipiong TNG  TIOMITIOMIKAG  KANPOVOUIAG, ME
MOKPOXPOVIO vONUa Kal TOTTIKA pidwaon.

Oa douue TWG O OTPATNYIKOG TTOAEODOUIKOG OXEOIAOUOC ETITPETTEI TNV
avaTrtuén evog ATou Toupiopou OITTAa o€ euaiocbnToug apyaloAoyIKOUG
TOTTOUG. Oa €0TIGOOUUE OTOV POAO  MIKPAG KAIMOKOG €TTEURACEWY TTOU
EVIOXUOUV TN OX£ON ME TOV TOTTO XWPIG va dIaTapdooouV Tn OUVOXK Tou. Oa
e€eTAOOUPE TTWG N PIWCIPOTATA CUVOEETAI UE TNV AUBEVTIKOTNTA, OTAV O
TOUPIOPOG oXedlaletal Ol w¢ KatavadAwon, aANd wg @povtida. Kal Ba
avaopwTnNBoUUE TI PTTOPEI va TTPOKUWEI OTAV KATOIKOI, ETTIOKETITEG KAl I0TOPIO
OUVUTTAPXOUV OTOV idIO XWPOo

—— Y o)) K703 (o] [ ———

14:00 - 14:30 Panel: Architecture and
Community | Building Togetherness in the
Islands
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30’

Moderator: Danai Makri, Head of Strategy &
Content, Design Ambassador

Aude Mazelin, Architect, Founder Mykonos
Architects & Echora

Alexandra Daliani, Architect, Founder Creative
Architects

Aris Kordas, Architect, Founder Kordas Architects

Katerina Kourkoula, Architect, Co-Founder En -
Route Architecture

Yiannis Douridas, Architect, Co - Founder RC Tech

What does it take to create true community in places shaped by seasonality,
beauty, and fragmentation? On the Greek islands, architecture often holds a
double role: it must provide shelter and care, but also meaning and continuity.
It is not simply about building a house—it is about enabling a sense of
belonging.This panel brings together architects who engage deeply with their
local context. Whether designing homes for international clients or
reinterpreting vernacular forms, they view architecture as a cultural
interface—an invitation to connect. Through material choices, spatial
gestures, and collaborations with local builders and craftspeople, they help
shape communities, not just structures.

We will discuss the delicate balance between privacy and collectivity, the
redefinition of residential tourism, and the role of architecture in cultivating
emotional, social, and spatial connection. What does it mean for a house to


https://gr.linkedin.com/in/aude-mazelin-8130bb49
https://mykonos-architects.gr/
https://mykonos-architects.gr/
https://www.linkedin.com/in/alexandra-daliani-73282848
https://www.creative-architects.com/
https://www.creative-architects.com/
https://gr.linkedin.com/in/aristideskordas/el
https://kordasarchitects.com/el/
https://gr.linkedin.com/in/katerina-kourkoula-0592b7b
https://www.e-r-a.net/
https://www.e-r-a.net/
https://gr.linkedin.com/in/giannis-douridas-319873184
https://www.rctech.gr/
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feel part of a place and for people to feel part of a landscape they didn’t grow
up in?

At the end of the discussion, we’ll share thoughts on what lies beyond
architecture: What actions - by municipalities, cultural actors, developers, or
residents - can further strengthen community bonds and a more rooted future
for the islands?

EAAHNIKA

Ti xpe1ddeTal yia va XTIOTED pia aAnBivr) KoivotnTa o€ TOTTOUG TTou KaBopidovTal
aTTO TV OMOPQIA, TNV ETTOXIKOTNTA KAl TNV QOUVEXEIA; 2TA EAANVIKA vnolid, n
QPXITEKTOVIKI avaAaupBavel ouxva dITTAG poAo: dev gival pdvo Katapuyio, aAAd
Kal yépupa vonuatog. Aev a@opd aTTAWG TO XTIOINO €VOG OTTITIOU, OAAG TNV
KAANIEPYEIQ TOU QVAKEIV.

2€ QUTH TN oulTNON CUMMPETEXOUV APXITEKTOVEG TTOU OOUAEUOUV UE TOV TOTTO
Kal OxI atmAwg TTadvw oe autdv. Eite oxedidlouv yia diebveig TTeAATEG €iTE
ETTAVEPUNVEUOUV TO TOTTIKO, BAETTOUV TNV APXITEKTOVIKA WG TTOMITIONIKG YECO:
wg évav TpoTTo va dnuioupynBei oxéon. Méoa atmd TIG €MIAOYEG UNIKWV, TIG
XWPIKEG XEIPOVOUIEG KAl TN CUVEPYACIa PE TOTTIKA OUVEPYEIQ KAl TEXVITEG, TO
£PYO TOUG EVEPYOTTOIET KOIVOTNTEG, OXI ATTAWG DOUEG.

H oulAtnon 6a eoTmidoel otn AETTH 100ppOTTia PETALU 181WTIKOTNTAG Kal
oUA\oYIKOTNTAG, OTn véa €vvola Tou residential tourism kai otov poAo NG
QPXITEKTOVIKING WG POopED oUVOEONC ME TOV TOTTO, CUVAICONUATIKA, KOIVWVIKA,
TTONITIOIKA.

210 TEAOG TOU TTAvEA, Ba POIPAOTOUME OKEWEIG YIA TO TI UTTOPEI va yivel TTEPQ
aTTO TNV APXITEKTOVIKN: TIOIEG EVEPYEIEG, ATTO dAMOUG, TTOMITIOTIKOUG QOPEIG,
IBIOKTATEG A KATOIKOUG, Ba uTTopoucav va evioxUoOUV aKOPN TTEPICTOTEPO TN
OuVOoXH, TNV KOIVOTNTA KAl JIa OUCIACTIKA TTPOOTITIKI YIa Ta vNOId.

-> Section: From Local Plans to Living
Economies | Rethinking Island Development
through Culture and Craft
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14:30 - 14:40 Opening Keynote: Planning the
Possible: Local Urban Plans for the Greek
Islands

10°

lvi Nanopoulou, Architect and Managing Partner,
TPA Architects

The opening keynote introduces the strategic importance of Local Urban
Plans (Tomikd MoAeodopuikd Zx€dia) in shaping the future of the Greek islands.
These plans are not bureaucratic exercises, they define the spatial and
economic conditions under which local life is sustained. The keynote
addresses three core challenges:

e Why sustainable economic activity must be a precondition—not a
by-product—of land-use planning

e How plans without real economic foresight risk sterilizing place rather
than activating it

e \What tools and principles are needed to link spatial policy with tourism
pressure, cultural livelihood, and local production

This talk sets the stage for the panel that follows: What happens when spatial
planning actively embraces culture as a foundation for living economies?

EAAHNIKA

H eiocaywyiki auTh opiAia TTapouaciadel Tn OTPATNYIKA onuacia Twv TOTTIKwV
MoAeodopikwyv Zxediwv yia TN dIANOPPWOon Tou PEAAOVTOG TwV €AANVIKWV
vnolwv. Ta ox€dia autd dev atroTEAOUV YPOPEIOKPATIKEG OAOKAOCEIG, AAAG
KaBopiouv TIG XWPIKES KAl OIKOVOUIKEG OUVOAKEG JEOQ OTIC OTTOIEC dIaTnPEITAI
Kal e¢eAicoeTal n TOTTIKA {wr).

H opiAia eTTIKEVTpWVETAI O€ TPEIG BATIKES TTPOKANCTEIG:

— MaTi N BIWOIYN OIKOVOMIKA dpaoTnPEIOTNTA TTPETTEI VO aTTOTEAEI TTPOUTTOBEDON
Kal Ox1 a1TéppPOoIa TOU TTOAEOOOUIKOU OXEDIOTUOU

— Mwg 0 oxedlaoudg XwPIic TTPAYMATIKA OIKOVOUIKH TTPOBAEWN KIvOuveUEl va


https://med-ina.org/el/dioikitiko-simvoulio/
https://www.tpa.gr/
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QTTOCTEIPWOEI TOV TOTTO AVTi VA TOV EVEPYOTTOINOEI

— lMoia epyaAeia kal TTOIEC APXEG ATTAITOUVTAI VIO va OuvOeBei n TTONITIKN
XPNOEWV yNG ME TNV TOUPIOTIKR TTECT, TNV TIONITIOUIKA €TRiwon kal TV
TOTTIKA TTAPAYWYI)

H opiAia autr) B€T1el TO TTAQiCIO yIa TN OUATNON TTOU aKoAouBei: Ti cuuBaivel
OTaV O XWPIKOG OXEDIAOUOG EVOWNATWVEI EVEQPYA TOV TTOMITIONO wg Bdon yia
(WVTAVEG TOTTIKEG OIKOVOUIEG;

14:40 - 15:10 Panel: Designing Desirability |
When Tourism Amplifies Craft and Cultural
Intelligence

30’

Moderator: Danai Makri, Head of Strategy &
Content, Design Ambassador

Aris |kkos, Director of Research, INSETE
Kaiti Polimerou-Kamilaki, Folklorist, Former Director

of the Hellenic Folklore Research Centre, Academy
of Athens

lvi Nanopoulou, Architect and Managing Partner,
TPA Architects
Alexis Katsaros, Executive Director, MedINA

Tourism must stop treating culture as background. Instead, it can amplify
endangered intelligence and bring traditional know-how into the future. This
panel explores how local production, material culture, and heritage skills can


https://gr.linkedin.com/in/danaimakri
https://www.thedesignambassador.com/
https://gr.linkedin.com/in/aris-ikkos-8340039
https://www.academyofathens.gr/el/personel/aikaterini-polymeroy-kamilaki
https://med-ina.org/el/dioikitiko-simvoulio/
https://gr.linkedin.com/in/alexis-katsaros
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move from the margins to the core of Greek economic development. Food
was once an invisible ambassador of place—today it is a global industry. Can
the same happen for weaving, silverwork, or silk? Not as folkloric ornament,
but as national assets of design, symbolism, and economic substance?

e How to design visibility for heritage industries with the strategic depth
of gastronomy

e The intersection of policy, planning, and promotion in cultivating
demand for local cultural products

e \What does a truly place-based business model look like—one that is
emotionally authentic and economically relevant?

e How do we avoid exploitation and caricature—ensuring cultural
integrity stays at the core?

EAAHNIKA

O ToupIiou6g dev TTPETTEI VA AVTIMETWTTICEI TOV TTOMITIOUO WG BIAKOOUNTIKO
@ovTo. MTTOpEl Va A&ITOUpYAOEl WG ETTITAXUVTAG YIa {WOEeS TTapaddoEIg Kal
TEXVOYVWOia TToU KIvOUVEUOUV va XaBouv.

To raveA €€eTadel TG N TTAPAdOCIAKK TTAPAYWYH, N UAIKOTNTA KAl N
de€loTEX VIO UTTOPOUV va aTTOoTEAECOUV OXI VOOTAAYIa, aAAdG Baon yia €BviKnA
utTEpagia.

e [lwg xTiCETOI OTPATNYIKI OPATOTNTA YIA TTAPADOCIAKOUG TOMEIG (UETAL!,
Qpyupoxoia, UPavTIKr), JE TNV TTOIOTNTA Kal BABOG TTOU TTETUXE N
yooTpovopia

e [loiog €ival 0 pOAOG TwV TTONITIKWY, TOU OXeDIOTPOU Kal TNG TTPOBOARG
oTn dlaudpPwan ¢ATNONG YIA TOTTIKA TTOMITICHIKA TTPOIOVTA

e [lwg poldlel €va ETIXEIPNMATIKO WOVTEAO HE 1I0XUPH TOTTIKOTATA KAl
TTayKOOHIa aTThXNoN

o [lwg atmo@eUyouue TNV EKUETAAAEUON A TNV KAPIKATOUPOA—OIATNPWVTAG
TNV QUOEVTIKOTNTA KAl TNV aKEPAIOTNTA OTNV KAPdIA TNG TTPOCTTABEIAG.

— END OF SECTION —--ermeeemmeeemeeee-
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15:10 - 15:40 Panel: Rooted in History, Designed
for Legacy | Branding Raffles London at The
OWO, Curated by Bottega Bogna

30’

Moderator: Justin Quirk, Creative Director, Travel
Editor, Writer

Adrian Caddy, Founder of Greenspace

Jill O'Hare, Director of Sales and Marketing, Raffles
London at The OWO

Once a bastion of political intrigue, London’s historic Old War Office has been
reimagined as Raffles London at The OWO—a global hospitality destination
rooted in legacy, luxury, and layered storytelling. From the outset, brand
design played a pivotal role in shaping every aspect of the guest experience:
from the overarching brand architecture to the names and visual language of
its restaurants, bars, and spa.

In this conversation, Adrian Caddy, Founder of Greenspace—the studio
behind the brand strategy and identity—and Jill O’Hare, Director of Sales and
Marketing at Raffles London at The OWO, explore the role of legacy branding
in the making of a modern icon.

How can brand strategy elevate a hotel beyond aesthetics into cultural
relevance? What does it mean to build a hospitality identity that is not
invented, but inherited? And how did Raffles London at The OWO achieve
global recognition as one of the world’s top new hotels—uwithin just a year of
opening?

To 1o10pikd Old War Office tou Aovdivou, GAAOTE ETTIKEVTPO TTONITIKWV
eCeAicewv kal TTapaoknviou, eravacuoThveTal wg Raffles London at The OWO
— évag véog O1EBVG TTpoopIouds PIAogeviag, BepeANIwPEVOG OTNV I0TOPIKA
MVAMN, TN d1aXPOVIKA TTOAUTEAEIQ KAl PIa oUVOETN a@nynuaTikr TautétnTa. Ao
TNV apxnf, 0 OXEDIAONOG TNG MAPKAG dIapdpYwoe o€ PABOG KABe TTTUXA TNG


https://uk.linkedin.com/in/justin-quirk-68632132
https://uk.linkedin.com/in/adriancaddy
https://greenspace.com/
https://uk.linkedin.com/in/jill-o-hare-bb67794
https://theowo.london/
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EUTTEIPIAG TOU ETTIOKETTTN: ATTO TNV ETAIPIKA TAUTOTNTA PEXPI TO OVOUATA KAl TNV
OTITIKA] YAWOOQ TWV £0TIATOPIWY, TwV bars kal Tou spa.

2€ auth T oulntnon, o Adrian Caddy, 10puUTAG ToOUu dNUIOUPYIKOU OTOUVTIO
Greenspace 1Tou avéAafe Tn OTPATNYIKA KAl OTTTIKY) TAUTOTATA TOU project, Kal
n Jill O’'Hare, AieuBuvtpia MNMwAnoewv kal MdapkeTivyk Tou Raffles London at
The OWO, oulntouv yia Tn duvaun Tou legacy branding oTnv TTOAUTEAR
@IAoevia.

Mwg pTtropei pia oTpaTnyikn Papkag va avadeitel Eva Eevodoxeio TTEpa aTTd TNV
a100NTIKN, o€ KATI TTONTIONIK& OUCIaoTIKO; TI onuaivel va xTiCelg pia TautoTnTa
@INOEEVIAG TTOU OEV «EQPEUPIOKETAI», AAAG «KANPOVOUEITAIY; Kal TTWG KATAPEPE
10 Raffles London at The OWO va avayvwplioTei d1EBvwg wg éva atrd Ta
Kopu@aia véa &evodoxeia TTAYKOOUIWG — MECA OTOV TTPWTO KIGAAG XPOVO
AgIToupyiag Tou;

15:40-15:55
Shawn Sullivan Keynnote 15 minutes

15:55-16:30 Design Principles Behind Four
Seasons Mykonos

The panel, 35’
Moderator: Harry McKinley, Managing Editor of Mix
Interiors

Shawn Sullivan, Partner, Rockwell Group
Ryan Grande, General Manager, Four Seasons

Mykonos


https://www.harrymckinley.com/
https://www.mixinteriors.com/
https://www.mixinteriors.com/
https://www.rockwellgroup.com/people/shawn-sullivan
https://www.rockwellgroup.com/
https://gr.linkedin.com/in/ryan-grande-97b57a4
https://www.fourseasons.com/mykonos/
https://www.fourseasons.com/mykonos/
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Wilhelm Finger, Co- Founder & Director, Double
Decker
Melita Skamnaki, Co- Founder & Director, Double
Decker
Rachel Johnson, Managing Principal, Wimberly
Interiors

This panel opens the design story behind one of the most anticipated hotel
openings of 2025: Four Seasons Mykonos. From concept to completion,
every element, from architecture and interiors to F&B and curated art, is
shaped by a clear set of design principles and collaborative vision.

In this conversation, leading international practices Wimberly Interiors,
Rockwell Group, and Double Decker discuss the ideas, processes, and
creative strategies behind the project. Together with General Manager Ryan
Grande, they reveal how design can not only define a hotel’s character but
also its operational intelligence and emotional atmosphere.

What does it take to design a Four Seasons today, especially in a destination
like Mykonos, saturated with expectations? How can global design align with
local specificity? And what new standards in luxury, experience, and longevity
does this project aim to set?

EAAHNIKA

To 1aveN QTTOKAAUTITEI TNV I0TOPIA OXEDIAOWOU TTiow atrd éva atrd TA TTIO
TToAuavapevoueva Eevodoyeia Tou 2025: o Four Seasons Mykonos. ATré Tnv
OQPXITEKTOVIKI Kal Ta interiors, PEXPI TN YOOTPOVOUIO KOl TNV ETTIMEANMPEVN
ouMl\oyr TEXvNg, KABe TITUX Tou project Olapoppwbnke PAoel CaAPwWvY
OXEOIOOTIKWY QPXWV KAl JIOG CUVTOVIOUEVNG dNUIOUPYIKAG OTPATNYIKAG.

21N oulATNoN CUMUETEXOUV TA KOPU@Aia apXITEKTOVIKA Kal design ypageia
Wimberly Interiors, Rockwell Group kai Double Decker, padi pye tov eviko
AieuBuvtr Tou Eevodoxeiou Ryan Grande, yia va TTapoucidoouy TIG 10€€EG, TIG
pMEBOBOAOYIES Kal Ta KPITAPIA TTOU KABOPIoAV TO ATTOTEAET Q.


https://uk.linkedin.com/in/wilhelm-finger-a1057a17
https://doubledecker.art/
https://doubledecker.art/
https://doubledecker.art/about/
https://doubledecker.art/
https://doubledecker.art/
https://uk.linkedin.com/in/rachel-johnson-04364140
https://www.watg.com/wimberly/
https://www.watg.com/wimberly/
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Ti onpaivel va oxedidleigc éva Four Seasons onuepa - kal yadAiota oTn
Mukovo, évav TOTTo YePATO TTPOCdOKiES; MNwg eubBuypaupideTal TO TTAYKOOMIO
design pe TNV TOTTIKA TOUTOTATA; Kal TTo10 vEQ TTPATUTTA TTOAUTEAEING, EUTTEIPIAG
KAl avOEKTIKOTNTAG PIANODOLEI va BEael auTd TO EEVODOXEIO;

16:30 - 16:55 -> Panel: Off duty | Ultra luxury
GMS, on why Greece is a unique hospitality
destination

Curated by Travelworks

25’

Moderator: Kostas Panagakis, Principal,
Travelworks Public Relations

Pedro Dias, GM Amanzoe

Gerald Krischek, GM One & Only Athens

Expatriate General Managers currently based in Greece share personal
reflections - not about their hotels, but about the character, energy, and
contrasts of Athens and the country at large. Through their
outsider-turned-insider lens, they explore how Greece’ s cultural layers,
everyday rituals, and social dynamics create a fertile ground for extraordinary
hospitality experiences.What was their first moment of cultural surprise or
emotional connection when arriving in Greece -and how has it shaped their
perspective on guest experience? Greece often thrives in contradiction:
tradition and modernity, elegance and spontaneity. How do these tensions
manifest in the way people experience place here? What can the global
hospitality industry learn from the Greek approach to time, connection, and
improvisation?

EAAHNIKA


https://gr.linkedin.com/in/kostaspanagakis
https://travelworkspr.com/
https://gr.linkedin.com/in/pmldias
https://gr.linkedin.com/in/gkluxuryhospitality
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levikoi AleuBuvtég TTOU Couv Kal gpyalovrar otnv EAAGda poipadovral
TIPOOWTTIKEG OKEWEIG - OXI VI Ta EEVODOXEIQ TOUG, OAAQ yIa TOV XAPOKTRPA,
TNV EVEPYEIA Kal TIG avTIBEOEIG TNG ABrivag Kal TG Xwpag yevikotepa. Méoa
aTTO TOV QAKO TOU «EEVOU TTOU EYIVE VTOTTIOC», ECEPEUVOUV TTWG Ol TTOANITIOMIKEG
OTPWOEIG, Ta KABNUEPIVE TEAETOUPYIKA Kal Ol KOIVWVIKEG OUVAMIKEG TNG
EANGBOG dnpioupyouv Eva yOVIHO £00@POG Yia EAIPETIKEG EUTTEIPIEG PIAOEEVIDC.

Mola Atav n TPWTN OTIyMAR TOANITIOUIKAG €KTTANENG 1| ouvalocOnUaTIKAG
ouvdeonG KaTtd TNV A@IEr Toug oTnv EAAGdA - Kal TS auTtr SIaNOPPWaoE TV
OTITIKI) TOUG yIa TNV euTTeIpia Tou €mOoKETTTN; H EAAGOa cuxva avlilel péoa
amd TNV avtigaon: TApAddoon Kol POVTEPVIOUOG,  KopwoTtnta KAl
auBopunTIoNOS. Twe ekdNAWvOVTal QUTEG Ol EVTIACEIGC OTOV TPOTIO TTOU Ol
avBpwrTrol Biwvouv Tov TOTTO £dw; TI pTTopEi va udbel n TTaykoouia Blounxavia
@IAogeviag ammd Tnv eAANVIKA TTPocEyyion oTo XPOvo, Tn oUvOEon Kal Thv
auTooXedIAoTIKA dpdon;

16:55 - 17:20 -> Panel: The Human Factor | Can
architecture help prevent tension between
digital-brained GenZ staff and old-school
customers?

30’

Moderator: George Lampiris, Journalist

Panos Almyrantis, President of European Hotel
Managers Association, ELLA Resorts Chief Growth
& Commercial Officer

Sotiris Tsergas Architect, Co Founder Block 722



https://gr.linkedin.com/in/george-lampiris-6245112b
https://gr.linkedin.com/in/panagiotis-panos-almyrantis-aa741b22
https://www.ellaresorts.com/
https://gr.linkedin.com/in/sotiris-tsergas-b78495103
https://www.block722.com/
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Stavros Gyftopoulos, Architect, Assistant Professor
at the School of Architecture, NTUA & Tombazis
Architects Associate

HOSPITALITY REPRESENTATIVE TBA

In the new era of hospitality, generational gaps don’t just play out in guest
preferences — they emerge within teams. As Gen Z enters the workforce with
a tech-first, efficiency-driven mindset, they often collide with older clientele
who expect slower rhythms, personal service, and emotional nuance. Can
spatial design mediate these tensions? This talk explores how architecture
can subtly structure behavior, influence empathy, and foster environments
where different generations coexist and collaborate more smoothly.

21N véa €mmoxn NG @IAoeviag, Ta xdopaTta PETAEU YeEVEWV BV €KdNAWvovTaI
MOVO OTIG TTPOTIUACEIS TWV ETTIOKETITWV EU@avidovTal Kal JEoa OTIG iDIEG TIG
ouGdeg epyaciag. KaBwg n Gen Z €io€pxeTal OTO €pyaciakd TTEPIBAAOV UE
MIa  TTPOCEyyion Tou  Oivel  TTPOTEPAIOTATA  OTNV  TEXVOAOyia Kal TNV
aTTOdOTIKOTNTA, CUXVA CUYKPOUETAI JE MIO HEYAAUTEPN TTEAATEIQ TTOU QVOUEVEI
MO apyoUug pPuBpoUg, TIPOCWTTIKA  €EUTTNPETNON KAl CUVAICONPATIKA
AetrtéTNTa. MT1TOpEl O XWPIKOG OXEDIAONOG va OdIapecOAABAOEl AUTEG TIG
evrdoeig; Autrh n odIAia eEepeuvd TTWG N APXITEKTOVIKA WTTOPEI OIOKPITIKG va
OIAUOPPWOEl  CUPTTEPIPOPEG, Vva  evioxXUoel Tnv evouvaiobnon kal  va
onuioupynoel TTePIBAANOVTO OTTOU  BIAQOPETIKEG YEVIEG OUVUTTAPYXOUV Kal
ouvepyadovTal TTIo OPAAQ.

17:20 - 17:35 -> In Conversation: The Ultimate
Ideas Incubator is a Hotel

20°
Moderator: Danai Makri, Head of Strategy &
Content, Design Ambassador


https://gr.linkedin.com/in/stavros-gyftopoulos-14582332
https://www.tombazis.com/en/
https://www.tombazis.com/en/
https://gr.linkedin.com/in/danaimakri
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Nikos Karaflos, Hotelier, Owner Dexamenes
Seaside Resort and Spa

In this discussion, we’ll explore a series of innovations that challenge
conventional hospitality models, ranging from wine-tasting performances that
merge art with sensory experience, to the adaptive reuse of 1920s industrial
tanks as architectural statements. We'll touch on conscious wellness practices
that replace standard spa routines with sound rituals and slow movement, as
well as cultural gatherings that revive local food traditions and seasonal
festivals. Alongside these, Dexamenes hosts creative dialogues and
screenings on ocean conservation, proving that a hotel can act as both a
place of rest and a platform for critical reflection.

2€ autl Tn oulntnon, Ba €LePEUVNOOUPE HIO OEIPA  KAIVOTOMIWY TTOU
au@iopnTouv  Ta  TTapadooIoKd  POVTEAQ  @IAOgeviag, aTTd  YEUOTIKEG
TTAPACTACEIC KPAOIOU TIOU OuvduAlouv Tnv TEXVN ME TNV aioONTNEIOKN
EUTTEIPIO, €WG TNV TIPOCAPUOCTIKA ETTAVAXENOCIYOTIOINGN  BIOUNXOVIKWV
oeCapevwv  TnGg Oekaetiag Tou 1920 wg apxITEKTOVIKEG OnAwoelg. Oa
avo@epBoUE 0€ OUVEIDNTEG TTPAKTIKEG EUELIOG TTOU AVTIKABIOTOUV TIG TUTTIKEG
POUTIVEG spa HE NXNTIKA TEAETOUPYIKA KOl APYEG KIVAOEIG, KABWG KAl O€
TTOMITIOTIKEG OUYKEVTPWOEIG TIOU  QVABIWVOUV TIG TOTTIKEG YOAOTPOVOUIKEG
TTapaddoeIg Kal TIG ETTOXIAKES YIOPTEG. [MapdAAnAa, o1 Astapeveég @iAoevouv
dnuIoUpPYIKOUG BIaAOYyoug Kal TTPOBOAEC yia Tn dIaTAPNON TWV WKEAVWY,
atrodeikviovTag OTI éva Eevodoxeio PTTOpel va AEIToupyei TOOO WG XWPOG
AvVATTaUONG 000 KAl WG TTAATOOPUA VIO KPITIKA OKEWN.

17:35 - 17:35 IN CONVERSATION WITH GEORGE
TSOLAKIS

George Tsolakis, Architect, Founder Tsolakis
Architects



https://nikoskaraflos.com/
https://dexamenes.com/
https://dexamenes.com/
https://www.tsolakisarchitects.gr/
https://www.tsolakisarchitects.gr/
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17:55 - 18:25 Panel
The “Unicorn” Coast | Shaping the Identity of
the Athenian Riviera

Moderator: Danai Makri, Head of Strategy &
Content, Design Ambassador

Marialena Tsolka, Architect, Founder Isolka
Architects

Pavlos Chantziangelides, Architect, Founder 314
Architecture Studio

Marika Mavroleon, Architect & Business
Development Director A&M Architects

Irini_ Giotopoulou, Architects, Founders DNE
Architects

Thanos Athanasopoulos, Design Director, Partner,
AETER Architects

The Athenian Riviera is a unicorn by Greek standards: a rare convergence of
coastline, urbanity, modern design, and international attention, all still in
formation. From mid-century villas to futuristic compounds, from dense new
housing to luxury resorts, it is a place being written in real time.

What is the true character of the Riviera? Is it part of Athens, or something
altogether different? What does it offer the visitor - and the resident - beyond
the hotel walls? And how do architecture, storytelling, and planning shape its
emerging identity?

This panel explores the Riviera as both a real estate asset and a cultural
construct. Can it become a living brand, one that holds long-term value not


https://gr.linkedin.com/in/danaimakri
https://www.thedesignambassador.com/
https://tsolka.com/
https://tsolka.com/
https://qg-investments.com/portfolio-item/pavlos-chantziangelides/
https://314architecturestudio.com/
https://314architecturestudio.com/
https://gr.linkedin.com/in/marikamavroleon
https://am-architects.com/
https://www.instagram.com/irini_ioto/
https://dnearchitects.com/
https://dnearchitects.com/
https://gr.linkedin.com/in/thanos-athanasopoulos
https://www.aeter.gr/
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just for developers, but for people? What will it become in the next 10 years: a
Mediterranean Malibu, a new Greek suburbia, or something entirely original?

EAAHNIKA

H AOnvaiky PiBiépa cival pia 181airepdtnTa yia Ta EAANVIKG dedopéva: pia
OTTavia OUYKAION OKTOYPOMMNAG, QOTIKOTNTAG, OUYXPOVOU OXeSIAoUOU Kal
01EBVOUG evdIo@EépPovToG — OAa akOua o€ @don diapopewaong. ATrd BiAeg Tou
mid-century hHEXPI QOUTOUPIOTIKA OUYKPOTANOTA, ATTO TTUKVH VEQ KATOIKIA £WG
TTOAUTEAR resorts, €ival évag TOTTOG TToU YPA@ETAI O TTPAYHATIKO XPOVO.

Molog gival o TTpayuatikdg xapakthpag tng PiBiépag; Eivalr yépog tng ABAvag
N KATI eVTEAWG OIAPOPETIKO; TI TTIPOCYEPEI OTOV ETTIOKETTTH — KAI OTOV KATOIKO —
TTEPA ATTO TOUG TOIXOUG TwV {Evodoxeiwv; Kal TTWG N apXITEKTOVIKH, N a@rynon
KAl 0 oXEDI00NOG SIQUOPPUIVOUV TN VEA TNG TAUTOTNTA;

To Taveh autd e€etaler Tn Pifiépa wg emTevduTIKO asset aAAG kal wg
TTOMITIOPIKY) KaTaokeur.. MTropei va yivel éva {wvtavo brand, TTou va €xel
dlaxpovikn agia ox1 uévo yia Toug developers, aAAG yia Toug avBpwTroug; Ti
Ba cival og déka xpovia atrd onuepa: pia yeooyelaki Malibu, pia véa eAAnvIKn
suburbia ] KAt EVTEAWG TTPWTOTUTIO;

18:25 - 18:50 In Conversation: Out of the Box
Moderator: George Lampiris, Journalist

Dimitris Tsigos, Architect, Co- Founder Omniview
Miltos Kambourides, Founder & Managing Partner,
Dolphin Capital Partners

Hassan Morshedy, Real Estate Developer, Owner

Morshedy Group

“Out of the box” is a development tool. This panel explores its role within
hospitality design and strategic growth. From Miltos Kambourides’ early 2000s
projects that redefined what a resort could be in Greece, to today’s landmark
developments in Elounda, the discussion focuses on decisions that shift the
frame, architecturally and strategically.



https://ethosevents.eu/en/speaker/george-lampiris/
https://www.instagram.com/dimitritsigos/?hl=el
https://www.omniview.com/
https://www.miltos.com/el/
http://dolphincp.com/
https://www.instagram.com/hassanmorshedy/?hl=el
https://morshedy.com/
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How can challenging plots be treated not as obstacles but as design
catalysts? How can radical form coexist with long-term commercial logic?
Examples include building on steep slopes without scarring the landscape, or
choosing locations that weren’t considered “prime” at the time. These moves
are not just aesthetically distinct - they’re strategically intelligent, creating
economic, cultural, and spatial value.

EAAHNIKA

To «out of the box» gival epyaAgio avaTrTugng Kal auto 1O TTAVEA TO eCETACEI
OTO TTAQiC10 TOU OXEdIOOWOU Kal TNG AVATITUENG TNS QIAoEeviag. ATTO Ta £pya
Tou MiAtou Kaptroupidn oTig apxég Tou 2000, TTou lor)yayav pia véa avTtiAnyn
yla TO TTWG JUTTOPEl va oTnBei éva resort atnv EAAGDQ, péxpl Ta onuepiva
landmark projects otnv EAouvTa, n oufATnon TePIOTPEPETAI YUPW OTTO
aATTOPACEIS TToU AAAGCOUV TO TTAQICI0, APXITEKTOVIKA KAl oTpaTNYIKA. Mwg
QVTIMETWTTICOVTAI TO QUOKOAA OIKOTTEDO OXI WG TTPOBANPA AAAG WG EpyaAEio
oxedlaopou; MNwg TTavTpevueTal n PICOCTIACTIKA @OPUA PE TN HAKPOTTPOBECHUN
EUTTOPIKN OKEWN; AvagépovTal TTapadeiypata OTTwg n 0OUNon o€ ATTOTOUES
TTAQYIEG XWPIG VO KATOOTPAPEI TO TOTTIO, A N ETTIAOYA TOTTOBECIWYV TTOU OEV
ATav TOTE “TNG NOBAG”. AUTEG OI KIVIOEIG DEV €ival ATTAWG DIAPOPETIKES
a100NTIKA, aAAG Kal OTPATNYIKA EUQUEIG - duIoupyouV agia OIKOVOUIKH,
TTONITIOMIKN) KAl XWPIKH.

18:50 - 19:02 Panel: The wellness sleep case
Moderator: Danai Makri, Head of Strategy &
Content, Design Ambassador

Dr. Tiverios Oikonomou — Sleep Expert, Hastens
Athens

Sleep is not the absence of activity. It's where real performance begins.
Luxury today is shifting from indulgence to restoration — from objects to
presence. Within this shift, sleep emerges not as a passive necessity but as a
primary axis of the hospitality experience. It carries the weight of recovery,
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clarity, resilience, and long-term wellbeing, reshaping the way we think about
rest, design, and guest value.

This session connects mental health science, sleep architecture, and
experiential hospitality to reframe sleep as a cultural and strategic asset. We
explore how the stages of sleep and circadian rhythms are shaped by spatial
design - lighting, acoustics, materiality - and how sleep becomes a
performative act, enhancing memory, emotion, and physiological balance. The
discussion also looks at how the hospitality sector can integrate this
knowledge into space-making, brand identity, and training.

EAAHNIKA

O utrvog dev gival atroucia dpacTtnpidtnTag. Eivalr 1o onueio 6tmou Eekiva n
TpayuaTiky amodoon. H TOAuTéAEl onuepa  PETATOTTICETAI QTTO TNV
KATavaAwon oTnv amokaTtdoTaon, atmo Ta avTIKEiheva oTnv TTapoucia. Méoa
O€ QuTA TN METAPacN, O UTVOG Oev QvTIMETWTTICETAI TTAéOV WG TTAONTIKN
QaVAYKN, OAAG w¢ KEVTPIKOG AEOVOG TNG EUTTEIPIAG PIAOLEVIOG. ZUYKEVTPWVEI TO
Bapog TnGg atokatdoctaong, Tng OlaUYEING, TNG QVOEKTIKOTNTAG KAl TNG
Makpoxpoviag eueiag, emmavattpoodiopifoviag Tov TPOTIO HPE TOV  OTT0io
avTiAapBavépaoTte TNV gekoupaon, Tov oXedIoouO Kal Tnv aia yia Tov
@IAoEevoUuEvo.

H ouvedpia ouvdéel TV €TTIOTAPN TNG WUXIKAG UYEIQG, TNV apXITEKTOVIKI TOU
UTTvou  Kal TN PBlwpaTik  @IAogevia, €TTAVOTTAQICIWVOVTAG TOV UTTVO WG
TTOMITIOMIKO Kal OTPATNYIKO KEQAAaio. EEeTaleTal TTWG T 0TAdIA UTTVOU KAl Ol
KIpKkadlol puBuoi emnpedlovral Atmd TOV OPXITEKTOVIKO OXEOIOOUO - TOV
QWTIONO, TNV AKOUOTIKH, TNV UAIKOTNTA - KAl TTWG O UTTVOG YIVETAI MIA EVEPYI
dlepyaacia TTou evioXUel T MVAMN, TO ouvaiocbnua Kal TN CWUATIKA 100pPOoTTia.
H oulntnon eTrekTeiveTal OTO TTWG O TOoPERG TNG @IAogeviag WPTToOpEl va
EVOWMOTWOElI AUTH TN YyvWon OTOV OXEDIAONO XWPwV, TNV TautdTNTA TOU
brand ka1 Tnv ekTTaideUon.

-> Section: Location, location, location

19:02-19:12 Opening Keynote by Dimitris
Karampatakis Co-Founder of K-STUDIO 10’



((\any*ger '
%

@ do
& 693 r

N7
’4

Berlin,
& Amgp
>->0

(S (/61390
Yoy quW®

N
409[11199



((\anY‘B@ :
& eodor %

£ D %
3< T3
2 AR
%, 7O1seQ 4!
95 U

Dimitris Karampatakis, Founding Partner, K-Studio

This opening talk sets the stage for a conversation about locality, not as
nostalgia but as potential. What happens when a place builds on what it
already is, evolving from within rather than imitating what lies outside?

Through the lens of projects like Mandarin Oriental in Messinia and the
restoration of Asteria Riviera, Dimitris Karabatakis explores the fragile balance
of ecosystems, not only environmental but cultural and economic.

Understanding place means reading it as a constellation of interdependent
relations. From this perspective, the scope widens, from a single beach or
neighborhood to the broader Mediterranean.

What holds it all together? And how do we design in a way that allows each
element to stay in balance?

EANviIka

H eicaywyikr opiAia avoiyel yia oulrtnon yia Tn onuacia g TotmkoTnTag, OXI
w¢ vooTaAyia aAAd wg duvauikd. Ti cupBaivel dtav évag TOTTOC AgIOTToIEI AUTO
TToU NON €ival, egeNicoeTal atrd HEoA Kal OEV JIPEITAl O,TI cupPPBaiver EEw;

Méoa amd T1a Trapadeiyuata Tou Mandarin Oriental otn Meoonvia kai Tnv
amokardotaon TG  ABnvaikng PiBiépag ota AoTépia, o AnuATeNg
Kapautratdkng PIAG yia TRV UBpaucTn 1I00pPOTTIA TWV OIKOCUCTNPATWY, OXI
MOVO QUOIKWY OAAG TTONITIOMIKWYV KAl OIKOVOMIKWV.

Katavonon Tou TOmTOU oOnuaivel va Tov  BAEmeElc w¢g  éva  OiKTuo
aAAnAeCaptoewy. ATTO €Kei, n TTPOOTITIKA dleupuveTal, aTTd pia TTapalia i
YeITovid o€ oAOkAnpn TN Meoodyeio.

Ti kpatd autd 1O TTAEyPa evwpévo; Kal TTwg oxediddoupe €101 WOTE KABE
KOMMATI va TTAPAUEVEI OE IC0PPOTTIA;

19:12 - 19:42 Panel Discussion 35’

Moderator: Dimitris Karampatakis, Founding
Partner, K-Studio

Serdar Kutucu, CEO, Slowness



https://k-studio.gr/team/dimitris-karampatakis/
https://k-studio.gr/
https://de.linkedin.com/in/serdar-kutucu-0808021b
https://slowness.com/
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Kostis Karatzas, Founder The Greek Foundation /
Founder the Modernist Hotels

Eva Papadaki, Founder 10AM LOFTS

Reading into the well-known mantra of the real-estate world, Dimitris
Karampatakis deconstructs the pursuit of “ the next Mykonos” by showcasing
the inherent value of each location as a destination worth visiting in its own
right.

How does a location find its place in the competitive market of leisure and
hospitality? Does the experience of the global, the inevitable interconnection
and exchange of traits strange to a place “infect” its authenticity? How can the
potential of a place be unlocked in a healthy and resilient fashion?

Emavegetddoviag 10 yvwoTO ogiwpya Tou real estate, o AnunTpng
Kapautratdkng atrodoEl TNV EUPOVA JE TO «TTOIA €ival n eTTOPEVN MUKovog;»
KAl avadeIkvUEl TNV €yyevh agia KABe TOTTOU wg TTPOOPICHOU TTOU agifel aTTO
MOVOG Tou.

Mwg Bpiokel Evag TOTTOG TN BE0N TOU OTNV AVTAYWVIOTIKA ayopd TNG avayuxnig
Kal TNG @IAoeviag; H gutreipia Tou TTAYyKOOMIOU, N AvATTOQEUKTN dlIaoUVOEDN
KAl n avraAAayr] XOpOoKTNPEIOTIKWY &EVWV TTIPOG €vav TOTTO «MOAUVEI» TNV

auBevTIKOTNTA TOoU; MW pTToPEl Vva atreAeuBepwBEi To duvapikd evOg TOTTOU E
TPOTTO UYIN KAl AVOEKTIKO;

E— END OF DAY 1 --rmmmmemmmmee
KYPIAKH

11:00 - 11:35

Panel: City Inside Out | The Hotel as Urban
Concept and Connector


https://gr.linkedin.com/in/kostiskaratzas
https://www.thegreekfoundation.com/
https://www.themodernisthotels.com/athens/
https://gr.linkedin.com/in/eva-papadaki-239b2348
https://10amlofts.com/
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35’
Moderator: Danai Makri

Nikos Chatzigiannakis, Architect, Co - Founder
WOBI Architects

Aris Giannopoulos, Architect, Founder WOA
Architects

Sotiris Anyfantis, Architect, Co - Founder A2
Architects

Maria Papafigou, Architect, Co - Founder OOAK
Architects

Vivian Gerou, Architect, Co - Founder We Desian
Lab

City hotels are no longer just places to sleep. Today, they act as conceptual
extensions, or deliberate counterpoints, to the cities they inhabit. This panel
explores how architecture can transform the hotel from a neutral backdrop
into a spatial manifesto: one that interprets, amplifies, or reimagines the urban
experience.

How can a hotel absorb the rhythm of its city while offering a sense of retreat?
Can it act as a social condenser, where locals and travelers converge? We
look at case studies like Gatsby by Aris Yiannopoulos, which has become a
true Athenian meeting place; La’Vventura by A2 Architects, which reframes
Psyrri’s gritty elegance; and The Social Hotel by OOAK Architects, which
embeds time, texture, and narrative into a dense city fabric.

Through their design decisions, these architects articulate a vision for what a
city hotel could mean: an interface, a cultural microcosm, a quiet observer or
a protagonist in the city’s story. At the end of the discussion, we’ll open the
floor to ideas on how actors beyond architecture, such as local businesses,
artists, or municipalities can help strengthen these spaces as urban
communities in their own right.


https://wobi.gr/
https://gr.linkedin.com/in/argiannopoulos
https://www.woarchitects.gr/
https://www.woarchitects.gr/
https://gr.linkedin.com/in/sotiris-anyfantis-a89b8325
https://a2architects.gr/
https://a2architects.gr/
https://se.linkedin.com/in/maria-papafigou-783384206
https://www.ooakarchitects.com/
https://www.ooakarchitects.com/
https://www.wedesignlab.co/en/our-team
https://www.wedesignlab.co/
https://www.wedesignlab.co/
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Ta gevodoyeia TTOANG Oev gival A ATTAWG XwWPEO! UTTvVou. AgIToupyouv wg
TIPOEKTACEIG TNG TTOANG 1, AVTIBETA, WG OUVEIBNTEG ATTOOTTACEIS OTTO QUTAV. TO
TTAVEN QUTO €CEPEUVA TO TTWG N APXITEKTOVIKA) MTTOPE va PETATPEWEI TO
¢evodoxeio o€ pia TTPOTOCN yia TO TI €ival n TOAN: €vag XwpPOg TTou Tnv
EPMUNVEUEL, TNV EVTEIVEI 1) TN GAVTACETAI AAAIWG.

Mwg éva ¢evodoxeio ITTOPET va evOWPATWoEl Tov puBud TnG TTOANG, Xwpig va
XAvel TN AEIToupyia Tou wg Katapuylo; MTropei va AEIToupynoel WG KOIVWVIKOG
OUMNTTUKVWTAG — €Vag XWPOG ouvavtnong TagidiwTwy Kal vidmwy; E¢etdlouue
TTapadeiyyata O6mwg 10 Gatsby Tou Apn lavvommoulou, TTou €xel yivel
oUyXpovo aoTIKO OTéKI, TO La’ventura Twv A2 Architects, TTou eTTavaTotroBeTei
Tnv Wuppn}, kai 1o The Social Hotel Twv OOAK Architects, TTou evowpaTtwvel
a@nynoeig Kail UAIKOTNTA OTO CWHA TNG TTOANG.

Méoa atrd TIC apXITEKTOVIKEG TOUC ATTOPACEIC, Ol dnUIoUPYOoi Twv EEVODOXEIWV
aQuTWV ekPpAalouv éva dpapa yia 1o TI UTTOPEI va anuaivel n évvola «city hotel»:
éva interface, éva TTONITIOYIKO PIKPOOUMTIAV, €VOG TTAPATNENTAG i AKOUA Kal
TTPWTAYWVIOTAG TNG TTOANG. 210 TEAOG TNG oulATNONG, 6a AKOUOOUUE I0EEC VIO
TO TTWG KAl GANOI QOPEIG, ETTIXEIPNPATIEG, KOANITEXVEG I drjUOI, PUTTOPOUV va
OUPBAANOUV OTNV €VOUVAUWOTN AUTWY TWV EEVODOXEIWV WG KOIVOTNTEG ME
OUCI00TIKA B€0N 0TO ACTIKO 0IKOOUGTNA.

11:35 - 11:55

In Conversation Maria Deda, Founder, Deda +
Architects with Panos Paleologos President &
Founder Hotel Brain

Moderator: TBA

Duration 20’

11:55 -12:25


https://deda-architects.com/about/
https://www.endeavor.org.gr/entrepreneurs/panos-paleologos
https://www.hotelbrain.com/el
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Panel: The Passion Principle | Designing for the
Post-Experiential Traveler

Curated by Design Hotels

30’ Duration

Moderator: Matt Turner, Chief Editor Sleeper
Magazine

Jason Holley. Principal, Universal Design Studio
Maria & Tom Heidenreich, Founders & Owners,
Stiegnhaus, Muhlbach am Hochkonig

As the era of curated “experience travel’” saturates, a new kind of traveler
emerges—one who seeks resonance over spectacle. Post-experiential travel
signifies a cultural shift toward emotional depth, co-creation, and the
unpredictable beauty of difference. This panel explores “The Passion
Principle”: how to design unrepeatable, deeply human experiences founded
on shared authorship and nostalgia—and how Al can assist in enabling these
moments.

EAAHNIKA

KaBwg n emoxry tou curated “experience travel’” @tavel oTov KOPEOUO,
avadueTal évag vEog TagIdITNG — TTou avalntd ocuvaioonuaTikr) Xpold avri yia
EVIUTTWOIOoPO. To post-experiential T1agidl onuATOdOTEI HIA  TTOMITIOMIKN)
OTPOPNA TIPOG TNV OCuvaliocbnuaTtik €vracn, Tn Ouv-dnuioupyia Kalr Tnv
ATTPOBAETITN OMOPYPIA TNG JIAPOPETIKOTNTAG. AUTO TO TTAVEA dIEPEUVA TO
“NMpiopa Tou TMdBoug”: TWG OxedIAlEIC AVETTAVAANTITEG, OTTOAUTA
avOPWTTIVEG EPTTEIPIEG TTOU BaacifovTal o€ GUAANOYIKI Ccuyypa@ia Kal vVOoTaAyia-
KalI TTWG N TEXVNTI vONUOOoUVN UTTOPEI VO UTTOOTNPIEEI AUTEG TIG OTIVHEG.


https://uk.linkedin.com/in/matt-turner-76203aa
https://uk.linkedin.com/in/matt-turner-76203aa
https://universaldesignstudio.com/interview/jason-holley-x-matt-cottam
https://www.stiegnhaus.at/en/vision-history/
https://www.stiegnhaus.at/en/

In Conversation

25’ Duration

Aurelie Schwend, Director of Interior Design
Luxury at Marriott International

Will Meyer, Founder & Principal - Founder Meyer
Davis Studio

Moderator TBA

IN CONVERSATION Between the Desert and
the Sea: Micromega in Egypt

15’ Duration


https://uk.linkedin.com/in/aur%C3%A9lie-schwend-6a2128b7
https://uk.linkedin.com/in/aur%C3%A9lie-schwend-6a2128b7
https://www.linkedin.com/in/will-meyer-7685677
https://www.meyerdavis.com/
https://www.meyerdavis.com/
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Mara Papavasileiou, Co Founder
Micromega

Micromega has established in Greece an architecture that starts from context,
articulates the concept, and reads the climate. In Egypt, the same logic is applied to
two contrasting settings: on the Mediterranean, a four-star hotel on a village plaza,
embedded in the market; on the Red Sea, a five-star resort that calibrates
microclimate between desert and water. Two commissions, two identities, one
coherent design approach for a different country.

EAAHNIKA

To apxiTekToviKO ypageio Micromega éxel Bsuehivoel otnv EANGSQ pia apXITEKTOVIKN
TTOU &eKIVA atro To TTAiCI0, apBpwvel To concept Kal «dIaBAlel» To KAipa. ZTnv
AiyutrTo, n idia AoyiknA epapudleTal oe dUo avTtibeTa repIBadAAovTa: otn Meadyeio, éva
TETPAOTEPO EEVODOYXEIO OTNV KEVTPIKA TTAATEIO EVOG XWwpIoU, JECA OTNV ayopd: aTnv
EpuBpd ©@dAacoa, éva TTeviaoTePO resort TTou puBpilel HIKPOKAIJa avapeoa oTnv

£pnuo Kai To vepd. AUo avabéoelg, dUO TAUTOTNTEG, £VA OUVEKTIKO OKETTTIKO
oxedlaopoU yia pia SIaPOPETIKA XWPA.

Panel: Tella Thera, a member of the Design
Hotels : Future Primitivism, From the Ground Up
Dr Stella_Pieris - Architect & Partner Pieris
Architects

Loukas Tourkomanis - Owner - Hotelier Tella
Thera

20’ Duration

Moderator: Danai Makri


https://gr.linkedin.com/in/mara-papavasileiou
https://www.micromega.gr/
https://pierisarchitects.com/studio/stella-pieri/
https://pierisarchitects.com/
https://pierisarchitects.com/
https://gr.linkedin.com/in/loukast
https://www.tellathera.com/
https://www.tellathera.com/
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On Crete’s western coast, Tella Thera introduces an eco-brand with a global mindset.
This session explores its founding principles: a light footprint on untouched land,
reverence for ancient olive groves, and material honesty that allows the landscape to
lead the design. Under the philosophy of “Future Primitivism”, performance and
grounded serenity coexist. Biophilic and eco-emotional design cues shape routes,
pauses, and daily rituals. The conversation gets specific — from water flow and solar
gain to shade logic and wind choreography — building a hospitality that favors
connection over spectacle. A live prototype that redefines purposeful the experience
of travel and sets the stage for a brand with global reach.

EAAHNIKA

>1n duTIKA aKTr TNG Kpnng, 10 Tella Thera atrorteAei éva eco-brand pe raykdopia
oTrTIKr). H ouvedpia e€epeuva TIG BATIKEG APXES TOU: EAA@PU ATTOTUTTWHA O€ TTapBEva
yn, 0€Bacudg aToug alwvORIoug EAQIVEG, EINIKPIVEIQ OTN XPACN TWV UAIKWY Kal
oXedI00POG TTOU KaBodnyeital atrd To QUOIKO ToTTio. 210 TTAQiCIO ToUu concept “Future
Primitivism” TTou o1 apxITEKTOVEG €10AyOoUV, N UWPNAr arrddoon CUVUTTAPXE! JE TN
nEePn yAivn TToAUTEAEID. BIOQIAIKG KAl OIKO-OUVAIGONUATIKA OTOIXEIO OIGUOPPWVOUV
O1adpopEG, TTAUCEIG KOl KaBNUEPIVES TEAETOUPYiEG. H oulTnon YiveTal CUYKEKPIUEVN
— M€ €TTIKEVTPO TO VEPO, TOV NAIO, TOV AEPA KAl TN OKIG — OIKOSOPWVTAG HIO
@IAoevia TTou TTPOTACGEI TNV OIKEIGTNTA AVTi TOU evTuTTwalaouou. Eva {wvtavo
TTPOTUTTO KATGAUMA TTOU £TTAVATTPOCBIOPICEl TNV EUTTEIPIA SIGPOVG UE OKOTTO va
eykaiviaoel éva brand ue dieBvr atixnon.

Panel: Light Signature | How Light Writes the
Hotel Experience

25’

Moderator: Katia Kolovea, Founder, Archifos
George Anagnostakis, Founder & Creative Director,
|FI Group

Thomas Gravanis, Principal, L+DG Lighting
Architects


https://www.katiakolovea.com/
https://archifos.com/
https://ifilighting.com/el/
https://www.thomasgravanis.com/
https://www.lightingdg.com/
https://www.lightingdg.com/
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Karolos Raat, Architect, NEXT DESIGN

How do you design with something that is immaterial, yet shapes everything? This
panel explores the strategic role of lighting in contemporary hospitality: as
experience, as identity, and as emotion. From immersive narratives to functional
precision, lighting is no longer an afterthought, it's a tool for storytelling,
differentiation, and memory-building.

Mwg oxediddelg pe KATI AUAO, TTOU OPWG KaBopilel Ta TTavTa; To TTaveA auTd diepeuva
TOV OTPATNYIKO POAO TOU QWTIOPOU OTn oUyxpovn @IAOgevia: w¢ euTTEIpia, WG
TAUTOTNTA, WG ouvaiobnua. ATO TIG KABNAWTIKEG a@NYACEIS HEXPI TNV ATTOAUTN
AEITOUPYIKA OKPIBEIa, 0 QWTIONOG dev QVTIUETWTTICETal TNa WG AeTrTopépeia. Eival

gpyaAeio agriynong, d1a@opoTroinong Kal XTIoiUaTog MVARNG.

-> Section: Shaping Ground | How does
landscape design create lasting value across
scales—from city to resort to private retreat?

13:50 - 14:05 In Conversation - 15’
Dimitris Filippidis, Architect and Writer

Danai_Makri, Head of Strategy & Content, Design
Ambassador

This session opens with a conversation with architect and writer Dimitris
Filippidis, whose recent book For the Attic Landscape Today offers a
provocative reading of Attica’s landscape—not as a unified whole, but as a
fragmented cultural field shaped by absence, rupture, and exposure.

Filippidis reframes the wurban terrain through its “missing greens”:
archaeological voids, spoil heaps, excavated zones, and neglected open
spaces that interrupt the dense city fabric. Rather than seeking to fill these
gaps, he suggests we recognize them as informal landscapes that carry
memory, resistance, and potential.


https://gr.linkedin.com/in/karolos-raat-b760159b
https://www.nextdesign.gr/
https://www.archisearch.gr/interviews/esw-2023-multiverse-archisearch-lifetime-achievement-awards-apo-to-xthes-sto-simera-me-ton-dimitri-filippidi/
https://gr.linkedin.com/in/danaimakri
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H evétnta avoiyel pe pia oulAtnon PE TOV OPXITEKTOVA KAl OUyypagEa
AnunTten OINITTTTION, pe agopur 10 BiIBAiIo Tou lMa o Arrikd Torrio Znuepa, T0
OTTOI0 TTPOTEIVEI IO PICOOTIACTIKA avAyvwon Tou ToTTiou TNG ATTIKAG OXI wg
eviaiou oOxedIAOTIKOU OUVOAOU, OANG WG KATOKEPUATIOPEVNG TTONITIOMIKAG
ouvenRkng, dlIauoPPWHEVNG ATTO TNV aTToudia, TN PN Kal TNV €KBeonN.

O OINTTTTIdNG eTTaVOTTPOOBIOPICEl TO ACTIKO avayAugo péoa atrd Ta “xapéva
TTPACIVA”: OPXQIOAOYIKA KeVA, OTTOBE0EIC UAIKWYV, OKAPuéva €dA@n Kai
TTAPAPEANUEVOUG €AEUBEPOUG XWPOUG, TTOU OIOKOTITOUV TOV OUVEXH QOTIKO
1076. [lpoteivel va pnv  €mMOIWKOUPE va Ta YeWioOUME, AAAG va Ta
QVOYVWPIOOUPE WG ATUTTO TOTTIA TTOU  QEPOUV  UVAMN, avTioTaon Kal
duvaroTnra.

14:05 - 14:35 Panel:Shaping Ground | How does
landscape design create lasting value across
scales—from city to resort to private retreat?

30’

Moderator: Danai Makri

Katerina Vassileiou, Architect - Landscape
Architect, HPLAA

Thomas Doxiadis, Principal, Doxiadis+

Thanassis Polyzoidis, Architect-Landscape
Architect, Founder TPOL - Co Founder Topio7

Eleni Tsirintani, Architect

Antonis Skordilis, Principal, Ecoscapes

Karolos Hanikian, Landscape Architect



https://gr.linkedin.com/in/danaimakri
https://doxiadisplus.com/thomas-doxiadis-3/
https://thanasispolyzoidis.gr/
https://www.tsirintani.com/
https://www.ecoscapes.gr/team
https://www.ecoscapes.gr/
https://www.hanikian.gr/
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Following the opening conversation, this panel brings together leading voices
in contemporary landscape architecture to explore the strategic, ecological,
and experiential power of landscape design across three interconnected
realms: the urban scale of planning and real estate development, the
hospitality scale of resorts and destination environments, and the private
scale of gardens and outdoor living.

Landscape today is not a secondary gesture. It is a driver of identity,
desirability, and long-term value.

Through case studies and debate, this panel asks: How does the ground
shape our experience before a building is even entered? Can landscape
respond to climate pressures while cultivating emotional memory? And who
decides what kind of nature we design for—synthetic, curated, native, or
idealized?

From strategic masterplans to quiet courtyards, the conversation moves
across topography, materiality, planting, and time—seeking not just to beautify
space, but to give it meaning.

EAAHNIKA

MeTd TnVv €l0aywyikr] oulrTnon, TO TTAVEA CUYKEVTPWVEI KOPUPAIEG PWVEG TNG
ouyXpovnG QAPXITEKTOVIKAG TOTTIOU VyIa VA €EEPEUVIOEI TN OTPATNYIKA,
OIKOAOYIKA Kal BlwpaTIK dUvapn Tou oXedlOOUOU TOTTiou PEoa atmd TPEIG
OAANAEVOETOUG TOUEIG: TNV AOTIKI KAIMOKA TOU TTOAEOOOMIKOU OXEDIAOUOU KAl
TNG AVATITUENG OKIVATWY, TNV TOUPIOTIKA KAipaka Twv resorts Kal Twv
TTPOOPICHWY, Kal TV IBIWTIKA KAiJaKa Twv KATIWY Kal TNG uttaiBpiag (wng. To
TOTTio OAuEPa dev eival deuTepeUouoa xelpovopia. Eivar kivntipia duvaun
TAUTOTNTAG, €MMBUPIag Kal pakpoxpoviag agiagc. Méoa atmd case studies kai
avtaAAayr ammoWewy, To TTAVEA BETEl epwTApaTa OTTWG: MNWg dIAPOPPUIVEI TO
£€00@Oog TNV euTTEIpia TTPIV Kav €I0€ABoUpE o€ éva KTiplo; MTTopei To TOTTiO Va
QVTOTTOKPIOEI OTIC TTIECEIG TNG KAIMOTIKAG Kpiong evw TTAPAAANAQ EVEPYOTTOIEI
TN MVAMN Kal TO ouvaioBnua; Kal T1oio¢ atro@acicel TI €idoug @uon
oxedladoupe - TEXVNTA, EMPEANUEVN, €yyevy 11 €Cidavikeupévn; Ao
masterplans €wg NOUXEC AUAEG, N oulnATNON KIVEITAI OTO AVAYAUQO, Ta UAIKA,
TN QUTEUON KAl TOV XPOVO, OXI YIa va OJOPQPUVEI ATTAWG TOV XWPO, OAAA yIa va
TOoU dWaOEl vonua.
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14:35 - 14:55 Panel: Architecture "Bridges"
Hotel Success — From the Aegean to the lonian’

Moderator: Danai Makri

Marina Karamali, Architect, Co Founder KKMK
Architects

Helen Logas & Lefkothea Georgantis, Hoteliers,
White Pubbles Hotel (Milos)

Dimitris Margaris, Hotelier, Filoxenia — The Olive
Grove Hotel (Zakynthos)

What does it mean to build for longevity, integrity, and performance in
hospitality today? This panel brings together KKMK Architects with the owners
of White Pubbles in Milos and Filoxenia — The Olive Grove in Zakynthos to
explore the architectural decisions that shape a hotel's long-term value.

From Milos, a fast-developing destination still defining its identity to
Zakynthos, a mature market undergoing a quiet reinvention, the discussion
focuses on how architecture can serve not just aesthetics, but operational
resilience, guest experience, and place-based respect.

How does good architecture support day-to-day operations? How does it
reflect and protect the identity of the land? And how can it be a strategic asset
across decades, not just seasons?

T onpaivel oriuepa va XTiCeIg yia dIaxpOoVIKOTNTA, AKEPAIOTATA KAl ATTOd00N
otn @IAogevia; Auth n oulntnon eépvel padi toug KKMK Architects pe Toug
1I010kTATES TWV White Pubbles otn MnAo kai Tou Filoxenia — The Olive Grove
oTn ZAKuvBo, yIa Va EEEPEUVAOOUV TIG APXITEKTOVIKEG ATTOPACEIG TTOU
SIAPOPPWVOUV TN HOKPOTTPOBeouNn agia evog Eevodoxeiou.

AT6 TN MAAo, évav TaxEwg avaTITUCOOUEVO TTPOOPICHO TTOU aKOUN Opilel TNV
TAUTOTNTA TOU, WG TN ZAKUVBOOo, YIa WPIPN ayopd TTou TTEPVA Pia nouxn
ETTAVEQEUPEDN, N oUCNTNON €OTIACEI OTO TTWG N APXITEKTOVIKI UTTOPEI VO
UTTNPETAOEI OXI JOVO TNV aloBNTIKA, AAAG KAl TNV ETTIXEIPNOIOKI AVOEKTIKOTNTA,


https://marinakaramali.com/
https://www.kkmk.gr/
https://www.kkmk.gr/
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TNV EUTTEIPIA TOU ETTIOKETTTN KAl TOV OERATHO OTOV TOTIO.

Mwg N KOAA apXITEKTOVIKA UTTOOTNPICEN TIG KABNUEPIVESG AEITOUpYiES; WG
QVTOVOKAQ Kal TTPOCTATEUEI TNV TAUTOTNTA TNG YNG; Kal TTwg PtTopei va
atToTEAECEI OTPATNYIKO TTAEOVEKTNMA, VIO DEKAETIEG, OXI HOVO Yyia pia oeldv;

14:55 -15:03

Vivian Paraschou - Sustainability,
Decarbonisation & Luxury Hospitality
powered by Schneider Electric.

15:03 - 15:23 Yiannis Tsakalos CEO AQ Strategy |
From Arrivals to Real Value

20’°

Greece doesn’t lack tourists. It lacks direction and, more urgently, a decision.
With over 36 million arrivals in 2024 and a national target of 50 million by
2030, the key question is no longer how many, but how much value these
visitors bring. This keynote challenges the dominant metrics and reframes the
conversation: from counting arrivals to designing value, economic, cultural,
social, for both visitor and destination.

It calls for a bold pivot: away from occupancy-based KPIs and toward models
that prioritise quality, longevity, and meaningful experience. Because tourism
is not about rooms filled, but lives touched and futures shaped.

15:23 - 15:53 Panel: Time machine | Designing
hotels that will still matter in 50 years


https://gr.linkedin.com/in/vivianparaschou
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Curated by Travelworks

30’

Moderator: Kostas Panagakis, Principal,
Travelworks Public Relations

Ismini Tornivouka, Director of Operations, Tor Group
Dr. George P. Spanos, Chief Executive Officer (i
Vice President/CEO), Domes Resorts

Tasos Georgantzis, Architect, Co-Founder Urban
Soul Project

As trends in design, dining, and lifestyle accelerate, what does it take to
create a hotel that will still feel relevant half a century from now? This panel
brings together visionary hoteliers to explore how emotional, aesthetic, and
cultural longevity can be built into luxury properties—from concept to
execution. What will make a hotel iconic in 20757 How do you decide which
trends not to follow? Can timelessness be engineered, or is it always a lucky
accident? What do today’s renovations and openings say about our collective
future taste?

EAAHNIKA

Me TIG OAO€va Kal TTIO YPAYOPES TACEIG OTOV OXEDIQOUO, TN YOOTPOVOUIQ KAl
Tov TPOTTO (WAG, TI XPEIAZETal VIa va dnuIoUpyAoEIS éva Eevodoyeio TTou Ba
avTéEel aTov XpOvo; AuTr n oulTnonN CUYKEVTPWVEI OPAPATIOTES EEVOOOXOUG
YIO VO £CEPEUVAOOUV TTWG VA EVOWUATWOOUV TN OUVAICONUATIKY, alo00NTIKN
Kal TTONITIOMIKE BIaXPOVIKOTNTA O€ TTOAUTEAEIG IBI0KTNOIEG — aTTO TNV 10
MEXPI TNV UAoTTOiNON. Ti Ba Kavel Eva Eevodoxeio euBANUaTIkG 1o 2075; Mwg
EMMAEYEIC TI VA unv AKoAOUBNOEIG OTIG TAoEIG oXedIOOPOU 1) euTTEIpiag; MTTopei
N d1axPOVIKOTNTA va oxedIAoTei ] eival Tuxaia; Ti pag AEve oI ONUEPIVES
QVOKAIVIOEIG KOl avoiyuaTta yia TN GUAAOYIKE Jag JEAAOVTIKA aioBnTIKNA;


https://gr.linkedin.com/in/kostaspanagakis
https://travelworkspr.com/
https://www.linkedin.com/in/isminitornivouka/overlay/about-this-profile/
https://gr.linkedin.com/in/george-p-spanos-md-msc-phd-88944943
https://usp.gr/studio/
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15:53 - 16:18

Panel: Image and Aura | How Do Direction,
Storytelling, and Place-Shaping Create Emotional
Memory in Hospitality?

25’

Moderator: TBA
Katerina Katopi, Visual & Film Director, Creative
Consultant for Brand Aesthetics

Amber _Charmei, Culture & Travel Writer,
Contributor to Kathimerini Group

Eva Manidaki, Architect - Scenographer - Co
Founder FLUX office

In an era where destinations are consumed visually before they are
experienced in person, storytelling becomes spatial and direction becomes
authorship.

This conversation brings together a theatre director, a hospitality creative and
a travel editor to explore how we frame, curate and narrate places today,
through atmosphere, rhythm and memory.

What does it mean to direct a space for real guests in real time? Can
hospitality adopt tools from performance and editorial storytelling, such as
light, pause, sequence and language, to create places that are seen, felt and
remembered?

When a destination becomes both a stage and a subject, what defines its
identity: the story told, the experience staged, or the way someone carries it
with them afterward?


https://www.instagram.com/katerinakatopis/?hl=el
https://ambercharmei.com/
https://www.n-t.gr/el/cv/%CE%95%CF%8D%CE%B1_%CE%9C%CE%B1%CE%BD%CE%B9%CE%B4%CE%AC%CE%BA%CE%B7
https://www.flux-office.com/
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EAAHNIKA

2€ Mo €TmoxXf OTTOU Ol TTPOOPICHOI  KATAVOAWVOVTAI OTITIKA TIPIV OKOMN
BiwBouv, n aAynaon yivetTal XwpPIKA Kal N oknvoBeoia PeTATPETTETAI O€ TTPAEN
oUYYPaPNG.

2€ QUTA TN Ou\TNON CUVAVTIOUVTAI PIa OKNVOBETPIa BeATpOU, pia dnPIoupyog
ammdé TOV XWPO TNG @IAOgeviag Kal HIa TAIOIWTIKA OUVTAKTPIA, Yia Va
OIEPEUVAOOUV TTWG a@nyoUuaoTE, OIAUOPQPUVOUNE KAl TTAQICIWVOUUE Evav
TOTTO OAEPA, PEOA aTTd TNV ATUOC®AIPA, TOV PUBUG KAl TN PVAMN.

Ti onuaivel va oKnVvoBEeTEIC €vav XWEO YIa TTPAYUATIKOUG avBpwTToug, O€
TTPayHaTik® Xpovo; MTropei n @IAogevia va agloTroInoel EpyaAsia TNG OKNVIKAG
TEXVNG KAl TNG AQNyNUATIKAG yPaens — 10 Qwg, TN OIWTA, TN d1adoxn, Tn
YAWOOO — woTe va ONMIOUPYNOEl TOTTOUG TToU OEv ATTAWG QaivovTal, aAAG
EVEPYOTTOIOUV TO OUVAICBNUA Kal Xap&ooovTal OTrn UVAUN;

Otav évag TTPooPIoTHOG AEITOUPYET TAUTOXPOVA WG OKNVI] KAl WG TTEPIEXOMEVO,
TI €ival autd TTou KaBopilel TNV TAUTOTNTA Tou; H 10TOpPIa TTOU aPnyoUPaOoTE, N

EUTTEIPI TTOU OPYAVWVOUWE 1] O TPOTTIOG ME TOV OTTOIO TNV KOUPBOAJEl KAVEIG
@elyovTag;

16:18 -17:28

Keynote | Potiropoulos & Partners

MYRTO KOUTSOVOULOU, Architect, Chief
Operations Director Potiropoulos+Partners

16:28-16:38

In Conversation with Ourania Pikramenou,
founder of Deplot Architects.

10’ duration


https://www.potiropoulos.gr/person/myrto-koutsovoulou/
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16:38 - 17:08

Framing Africa’s New Tourism Narrative:
Branding and Hospitality

30’

Moderator: Justin Quirk, Creative Director, Travel
Editor, Writer

Adrian Caddy, Founder of Greenspace

Ross Evans, Owner and CEO, Hemingways
Collection

As tourism and business travel surge across East Africa, the
region is seeing unprecedented growth in the hospitality sector:
Kenya alone has 26 new hotels and over 4,000 rooms in
development for 2025. But beyond the numbers lies a deeper
transformation: a shift in the way travel experiences are conceived,
communicated, and consumed.

Hemingways Collection is a family-owned hospitality and travel
group. The group has recently announced its expansion in
Rwanda, adding to the four iconic properties — Hemingways
Nairobi, Hemingways Ol Seki Mara, Hemingways Watamu and
Hemingways Eden Residence - already in the portfolio. The
group’s expertise is built on decades of experience in tailored
travel as one of the top luxury providers in Kenya.


https://uk.linkedin.com/in/justin-quirk-68632132
https://uk.linkedin.com/in/justin-quirk-68632132
https://uk.linkedin.com/in/adriancaddy
https://ke.linkedin.com/in/ross-evans-48678826
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In this conversation, Adrian Caddy (Founding Director,
Greenspace) and Ross Evans (CEO, Hemingways Collection) join
travel expert and author James Parry to explore how brand
strategy and hospitality leadership can shape the evolving
narrative of African tourism.

EAAHNIKA

KaBw¢ O ToupIonOG Kal Ta eTmayyeAUaTIKG Tagidia augavovtal
paydaia otnv AvatoAiky AQpPIKr, n TrEpPIoX Plwvel o Aveu
TTponyouuévou Avlnon oTov Topéa TNG @IAogeviag: pévo oTnv
Kévua BpiokovTtal uttd avarrtuén 26 véa evodoxeia Kal TTavw aTro
4.000 dwudma yia 10 2025. MNépa OuwWG aT1Td TOUG APIOPOUG,
ouvTeAEiTal pia BaButepn aAAayn: yia PETATOTTION OTOV TPOTIO ME
TOV OTTOIO Ol TAGIBIWTIKEG EUTTEIPIEG OXEDIACOVTAI, ETTIKOIVWVOUVTAI
Kal BiwvovTal.

H Hemingways Collection ¢gival €vag OIKOYEVEIOKOG OUIAOG
@IAogeviag kal TagIdIWTIKWY UTTNPECIWY. O OMIANOG avaKOoiVWOE
TTPOC@ATA TNV ETTEKTACT TOUu OTn Poudvta, TTpocBETovTag Eva VEO
KEQAAQIO OoTa TEOOEPA EUPANUATIKA aKivnTa TTou dn d1a6€TEl OTO
XOPTOQUAGKIO Tou: Hemingways Nairobi, Hemingways Ol Seki
Mara, Hemingways Watamu kai Hemingways Eden Residence. H
eCeldikeuony Tou  PaocieTalr Oc  OEKQAETIEG  EUTTEIPIAG  OTO
eCATOUIKEUPEVO, TTOAUTEAEG TaEiOI, KABIOTWVTAG TOV évav aTTd TOUG
Kopu@aioug TTapoxoug otnv Kévua.

2¢ aut) Tn oulnTnon, o Adrian Caddy (16puTikd¢ dieuBuvThG TOU
oTpatnyikou ypageiou Greenspace) kal o Ross Evans (CEO 1ng
Hemingways Collection) cuvopiAoUv e Tov TagIdIWTIKO ouyypagEa
Kar €10Ik6 James Parry, 0Olepguvwviag TIWG N OTPATNYIKA
TAUTOTNTAG KAl N NYECia OTOV XWPO TNG @IAOEEVIOG UTTOPOUV va
OIANOPPWOOUV TO VEO QP YNHUA TOU Q@PIKAVIKOU TOUPICHOU.
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17:08 - 17:33

Trends in Contemporary Art Through the
Hospitality Lens

Curated by Double Decker
25’

Wilhelm Finger, Co- Founder & Director, Double
Decker

Melita Skamnaki, Co- Founder & Director, Double
Decker

Poka-Yio, Co-Founder & Founding Director, Athens
Biennale; Associate Professor at Athens School of
Fine Arts;

What does it take to curate an art collection designed specifically for
hospitality? And how has the role of contemporary art in hotels evolved over
the past five years? As art becomes increasingly central to high-end guest
experiences, this panel explores the shifting expectations of travellers, and
the cultural and strategic value of art in tourism.

Double Decker share insights from their international curatorial projects
across hotels, resorts, and branded residences, where art is not simply
decorative - but narrative, site-specific, and experiential. Joining them is
Poka-Yio, a leading voice in contemporary art in Greece and beyond: curator,
artist, educator, and Director of the Athens Biennale.

Together, they explore how contemporary art and hospitality increasingly
inform one another - shaping new standards of spatial storytelling, emotional
engagement, and cultural relevance in the guest journey.


https://www.instagram.com/wilhelm_finger/
https://doubledecker.art/about/
https://gr.linkedin.com/in/poka-yio
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Ti xpeiddetal yia va eTmigeANBei kKaveig pia oUAAoyn TEXVNG OXEDIAOUEVN EIDIKA
yIO TOV XWPO TNG QIA0Eeviag; Kal TTOIEG ival Ol VEEG TAOEIG OTN OUYXPOVN TEXVN
TTOU ouvavTape onuepa oe evodoxeia kai resorts; lMNMola gival n agia Tng TéExvng
OTOV TOUPIOKO Kal TTWG €xel aANG&el n TTpoodokia Twv TagIdIWTWY TNV
TEAEUTAIQ TTEVTAETIQ;

H oudda tou Double Decker poipdletal eutreipieg amd diebvry projects o€
cevodoxeia, TOupIOTIKEG KaTolkie¢ kal branded resorts, émou n T1éxvn Ogv
AeIToupyei aTAWG WG dIAKOOUNOT, AAAG WG APrlynon — TOTTIKA EVOWMNATWHEVN
Kl EUTTEIPIKA OXEDIQOUEVN.

Madi toug, o Poka-Yio - empeAnTAg, KAANITEXVNG, EKTTAIOEUTIKOG Kal
AieuBuvtng TNG MmievaAe Tng ABAvag - épvel TN PATIA TG CUYXPOVNG TEXVNG
WG autovopou TTeEdiou, aANG KAl WG EVEPYOU OTOIXEIOU OE VEEG HOPYES
@INOGeViaG.

Méoa ammdé Tn oulATnon, avadeikvueTal TIWG TEXVN Kal - @IAogevia
aAAnAodiapoppwvovTtal  CAPEPA:  €TTavaTTpoodlopidovTag 1o TTPOTUTIA
a@nynuaTikou oxedlaouou, ouvaliobnuaTIKAG ouvdeonG Kal TTOMITIOMIKAG
ONMACIiag oTNV EUTTEIPIA TOU ETTIOKETTTN.

17:33 - 18:03 Panel: Designing for Healthspan |
Wellness, Longevity, and the New Hotel
Paradigm

30°
Moderator: Nikos Kouremenos

Gregory Liasides, COO LAMPSA GROUP
Valentina Cereda. Integrative Architect and Founder
of Energy & Space



https://gr.linkedin.com/in/nikoskouremenos
https://gr.linkedin.com/in/gregory-liasides-90862a121
https://www.energyandspace.org/about
https://www.energyandspace.org/about

Sandie Johannessen, Corporate Head of Spa &
Wellness

loannis Charalambous, Director of Brands & Spa
Development, Relia Trading LTD

As the boundaries between health, hospitality, and human potential continue
to dissolve, a new generation of wellness thinkers is rewriting the spatial and
strategic language of hotels. This conversation brings together two influential
voices who reimagine what it means to design for longevity, not as a luxury
add-on, but as an integrated system of care, intention, and future readiness.

EAAHNIKA

KaBwg Ta dépia avaueoa oTnv uyeia, tn @IAogevia kal Tnv avOpwrivn SUVAIKN
KATAPPITITOVTAI, MIO VEQ YEVIA OTOXAOTWYV TNG EVEEIAC avaoxnuUaTiCel TN XwPIKA
Kal oTPaTNYIKN YAWooa Twv evodoxeiwv. Auth n oulAtnon QEpvEl KOVTA dUOo
KOPUQPAIEG TTPOCWTTIKOTNTEG TTOU ETTAVELETACOUV TI ONUaivel va oxedIAZEIS YIa
TN MaKPONPEPEUON, OXI WG TTOAUTEAN TTPOCBNKN, AANG WG éva EVOWUATWHEVO
oUoTNPA @POVTIdAG, TTPOBEONG KAl TTPOETOINACIAG VI TO JEAAOV.

18:03 - 18:33 Panel: From Soil to Stay | Wine
Place & Hospitality

30’

Moderator: Artemios Lainas, Wine Experience
Designer

Maria Dimou, Marketing & PR Katogi Averof
Frangiskos Karelas & Marilena Karadima,
Co-Founders & Owners, Eumelia Organic Farm &
Vineyard, Peloponnese



https://www.linkedin.com/in/sandiejohannessen/
https://www.linkedin.com/in/ioannis-charalambous-b24b178b/
https://www.instagram.com/artemios.lainas/?hl=el
https://gr.linkedin.com/in/dimoumaria1
https://www.eumelia.com/2018/12/13/greece-is-health-issue-2018-2019/
https://www.eumelia.com/2018/12/13/greece-is-health-issue-2018-2019/
https://www.eumelia.com/2018/12/13/greece-is-health-issue-2018-2019/
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Kyros Melas, Owner & CEOQO, La Tour Melas Estate

In select corners of Greece, hospitality grows from the vineyard up. This panel
brings together leading voices in wine-led hospitality, from the slopes of the
Pindus mountains to the volcanic terroir of the Peloponnese, revealing how a
deep connection to land, tradition, and production can shape singular guest
experiences.

We explore three distinctive models: the pioneering legacy of Katogi Averoff in
Metsovo, where one of Greece’s first quality-driven wineries forged a new
path for mountain tourism; Eumelia Organic Farm & Vineyard in the
Peloponnese, where regenerative farming, organic wine, and agrotourism
coexist as a single philosophy of grounded living; and Kyr-Yianni Estate in
Naoussa, where a new generation reinvents the hospitality potential of a
historic winemaking legacy.

From cellar tours and biodynamic vineyards to wine-paired gastronomy and
farm-to-room design, these properties redefine the hotel as a living part of the
land’s rhythm and taste.

EAAHNIKA

2€ €MAEYMEVEG YWVIEG TNG EAANGDAG, n @iAogevia Eekiva atmd 1o auTTéAl Kal
ammAWVETAI O KABE TITUXN TNG euTTEIpiag. AuTh n oulntnon @Eépvel Kovta
TTPWTOTTOPOUG TNG OIVOTOUPICTIKAG QIA0gEviag, atro TIG TTAayIEG TG TMivoou €wg
TO NYAIOTEIOKO TOTTIO TNG lMeAoTTovvrioou, QWTICOVTAG TTWG N oUvOEON HUE TOV
TOTTO0, TNV TTAPAdOCN Kal TV TTapaywyr UTTOpPEl va dIaNOpPWOoEl HOVODIKES
EUTTEIPIEG YIA TOV ETTIOKETTTN.

Tpia mapadeiypata Eexwpildouv: 10 Katwyr ABRépwe oto MEtoofo, €évag
BeOPOG TTOU TTPWTOCTATNOE OTNV AVATITUEN TOU TTOIOTIKOU KpaadioU Kal TNG
opeIviG @IAogeviag otnv EAAGda- n Eumelia otn Aakwvia, 610U n Biwoiun
TTOAUTEAEIO ouvavTd Tn BIOAOYIKN) YEWPYIQ KAl TOV AypOTOUPIOPO WG eviaia
koouoBewpia- kai 10 Kmua Kup-Mavvn otn Ndouoa, 6mou pia véa yevid
eCepeuvd 10 PEANOV TNG QIAOgeviag pEoa atmd Tn CUVEXEID MIOG I0TOPIKAG
OIVOTTOINTIKAG TTOPEIagC.


https://www.latourmelas.com/gr/en/the-team/
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Ao gevaynoeig ota KeAdpla Kal BIodUVAPIKA APTTENIA, PEXP!I YAOTPOVOMIKEG
EUTTEIPIEG ME OIVIKEG APPOVIEG KAl OXEDIAOUO EUTTVEUOHEVO OTTO TOV aypo, autd
TA TTAPAdEIyHATA ETTAVATTPOODIOPI(OUV TO EEVODOXEIO OXI WG (WVTAVO TURUaA
TOU puBPOU Kal TNG yeUoNG TOU TOTTOU.

18:33-18:53
Heritage, Activated!

40’ Duration

Moderator: Barbara Avdis, Business Strategist, CV
Historic Hotels of Europe

-Alexandros Kyrimis, Hotelier and Owner, Kyrimai
Hotel Mani

-Antonis Sgardelis, Founder & Owner of Kinsterna
Hotel & Spa, Monemvasia

-Dimitris Stavrakopoulos, Curator of the Museum of
Industrial Textiles, Syros

-Jason Katifeoglou, CEO, NWH Group

Adaptive reuse of historic buildings breathes sustainable life into shells that
might otherwise stand idle, while returning value to local communities. From
European heritage standards and networks, to living examples of restoration
and agri-hospitality in the regions, and the curation of industrial memory in
island settings, architecture intersects with gastronomy, local production, and
day-to-day operations. In parallel, an investment and operations lens grounds
the discussion in capital, CAPEX, ESG, and team dynamics. The aim:
authenticity with comfort, and cultural impact with measurable outcomes.

EAAHNIKA

H petatpoty 10TOpIKWY KTIpiwv oe Eevodoxeia divel véa, Biwoiun wn o€
KEAUQN TTOU aAAIG Ba €uevav avevepyd Kal €TTIOTPEQPEI agia OTIG TOTTIKEG


https://gr.linkedin.com/in/barbaraavdis
https://historichotelsofeurope.com/
https://www.kyrimai.gr/el/
https://www.kyrimai.gr/el/
https://www.andro.gr/business/dimitris-stavrakopoulos-interview-syros/
https://www.instagram.com/jcatifeoglou/
https://www.nwhgroup.co.uk/

KOIVOTNTEG. ATTO TA E€UPWTTAIKA TTPOTUTTIA Kal Ta OiKTUO KANPOVOMIAG, OTIG
CWVTAVEG ATTODEIEEIG ATTOKATACTAONG KAl AYPO-QPINOLEVIOG OTNV TTEPIPEPEIN, KAl
€wg TNV €muEAEIa BIOPNXAVIKAG MVAMNG O€ vNOIWTIKA TrepIBAAAovVTa, n
OQPXITEKTOVIKI} OUuvavTd Tn YyaoTpovouia, Tnv TOTTIKN Trapaywyni Kai Tnv
KaOnuepivr) Acitoupyia. MapdAAnAa, n OTITIKA €TTEVOUCEWY Kal AEITOUPYIKAG
BiwoiudétnTag Tpooyeiwvel T oulntnon ot kepdAaio, CAPEX, ESG kai
OMGdeG. 2TOX0G: auBevTiIKOTNTO ME dAvEON, TIOMITIOMIKO OTTOTUTTWHO  ME
METPAOIUA ATTOTEAETUATA.

18:53 -



https://gr.linkedin.com/in/konstantinos-deriziotis-0115a531
https://hotelbraingroup.com/mr-panos-paleologos-president-founder-hotelbrain-on-beyond-silicon-valley-entrepreneurship-in-tourism/

15’

Moderator: Matt Turner, Chief Editor Sleeper
Magazine

Katia Margaritoglou, Interior Architect, Co Founder
Block 722

In a market where hospitality design increasingly resembles the production of
spectacular images, true value now lies in longevity. What defines a hotel that
genuinely belongs to its place? How can luxury be reframed as substance,
rooted in experience rather than display?

Taking as a starting point three recent projects — JW Marriott in Crete,
Gundari in Folegandros, and Casa Cook in Samos — Sotiris Tsergas shares
an architectural approach shaped by the landscape rather than imposed upon
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it. His design philosophy is grounded in natural materials, collaboration with
local artisans, and the subtle integration of technology and ESG principles.
The result is a hospitality experience that is intentional, grounded, and
enduring. Matt Turner, Editor of Sleeper Magazine and Director of the AHEAD
Awards, brings a global perspective to the conversation, asking how
authenticity can be preserved without staging, and how local identity can
evolve without becoming decorative shorthand.

EAAHNIKA

2€ MO ayopd OTTOU O TOUPIOTIKOG OXEDIACTHOG OoIAdEl OAOEVA KAl TTEPICTOTEPO
ME TTOPAYWYN EVTUTTWOIAKWY EIKOVWYV, N TTPAYUATIKY agia BpiokeTal TTAEOV OTN
OIdpKeIa. 2nuaoia €xel TO &evOdOXEIO TTOU AvrKEl OTOV TOTIO TOU, TIOU
EVOWMATWVETAI HE OEBACPO OTO TTEPIBAAAOV KaI JETATPETTEI TNV TTOAUTEAEIQ O€
ouacia Kal EPTTEIPIAL.

Me ageTtnpia Tpia Trpéoara £épya — 10 JW Marriott otnv Kpntn, 1o Gundari
otn PoAéyavdpo kai To Casa Cook oTn Xduo — o Zwtpng Toepydg
avadEIKVUEI PIO APXITEKTOVIKI TTOU XTICETAI JECA ATTO TO TOTTIO, OXI TTAVW TOU.
O oxedlaoudg Tou €0TIAlEl 0€ PUOIKA UAIKA, CUVEPYATIEC E TOTTIKOUG TEXVITEG,
Kal g aBopufn aAAG OTOXEUUEVN EVOWPATWON TNG TEXVOAOYIOG KAl Twv
apxwv ESG, woTte kABe £pyo va £xel TO OIKO TOU ATTOTUTTWHA, OUCIACTIKO KAl
Biwoiyo. O Matt Turner, €kdOTNG Tou Sleeper Magazine kai dIEUBUVTAG TwV
AHEAD Awards, @épvel 0TO TPATTEQ EPpWTAPATA PE TTAYKOOUIO aTrixnon. MNuwg
dlatnpeital N auBevTIKOTNTA XwpPi¢ va KataAAgel oknvoBeaia; Mwg n TOTTIKA
TAUTOTNTA  PETAPPAZETal O€ OUYXPOVN EMTTEIpIA XWwPIG va egavTAeital O€
AVATTAPAYWYI] EIKOVWV;

In Conversation, Hpw Xartlnyewpyiou, Aieubuvouca ZUpBouAog
ETAA

Mapia OgopavoTtrouAou

CANCELLED
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	14:30 - 14:40 Opening Keynote: Planning the Possible: Local Urban Plans for the Greek Islands 
	30’​Moderator: Justin Quirk, Creative Director, Travel Editor, Writer​Adrian Caddy, Founder of Greenspace​Jill O’Hare, Director of Sales and Marketing, Raffles London at The OWO 
	15:40-15:55 
	Shawn Sullivan Keynnote 15 minutes 
	15:55-16:30 Design Principles Behind Four Seasons Mykonos​ 
	18:25 - 18:50 In Conversation: Out of the Box 
	18:50 - 19:02  Panel:  The wellness sleep case  
	Ελληνικά 
	19:12 - 19:42 Panel Discussion 35’ 
	Πώς σχεδιάζεις με κάτι άυλο, που όμως καθορίζει τα πάντα; Το πάνελ αυτό διερευνά τον στρατηγικό ρόλο του φωτισμού στη σύγχρονη φιλοξενία: ως εμπειρία, ως ταυτότητα, ως συναίσθημα. Από τις καθηλωτικές αφηγήσεις μέχρι την απόλυτη λειτουργική ακρίβεια, ο φωτισμός δεν αντιμετωπίζεται πια ως λεπτομέρεια. Είναι εργαλείο αφήγησης, διαφοροποίησης και χτισίματος μνήμης. 

	15:23 - 15:53 Panel: Time machine | Designing hotels that will still matter in 50 years 
	15:53 - 16:18 
	Panel: Image and Aura | How Do Direction, Storytelling, and Place-Shaping Create Emotional Memory in Hospitality? 
	16:18 -17:28  
	Keynote |  Potiropoulos & Partners 
	16:38 - 17:08 
	Adrian Caddy, Founder of Greenspace 

	17:08 - 17:33 
	Trends in Contemporary Art Through the Hospitality Lens 
	Curated by Double Decker 


