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How to launch a link building
campaign for your existing content

Last Updated / Reviewed: April 1st, 2020
Execution Time: 3-4 hours/campaign

Goal: Establish a process to find link opportunities by reverse-engineering links to
competing websites, and reach out to the respective site owners and/or editors.

Ideal Outcome: You're able to consistently build high-quality, not spammy, contextual
backlinks to your site without the need to create new content (guest posts, infographics,
etc).

Prerequisites or requirements: You’'ll need to be familiar with how to perform keyword
research and possibly have a keyword strategy already. Check out SOP 011 to learn

how to do that.

Why this is important: Link building is an essential element of SEO. If you want to
rank for competitive queries, you will need to build links.

Where this is done: In your Chrome browser (using the Chrome extensions described
in the SOP), in ahrefs, and in BuzzStream (optional but recommended).

When this is done: Whenever you want to build links to your site.


https://ahrefs.com/
https://www.buzzstream.com/
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Who does this: The person in charge of SEO / link building for your site. You can also
outsource some of these tasks to a virtual assistant or freelancer.
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O Environment setup

1. Install the Hunter Chrome extension and set up an account.
2. Get an ahrefs account.

3. (Optional but recommended) Create a Buzzstream account. We recommend the Group
plan since it allows you to send bulk email campaigns.

O Perform keyword research and find competing
content

1. Open the “Link Building Opportunities Worksheet” document, go to “File — Make a copy”
to create your own copy of the worksheet.

Link Opportunities Worksheet ]

File Edit View Insert Format Data Tools Add-ons Help Al changes saved in Drive
e Share... % .0 .00 123 Arial 10 B 7 5 A =
B
New
A B
Open... Ei
1 [ Import... egpost URL Blog post title
Make a copy...
| Download as

Version history

~ | @ | W WM

Rename...

2. Determine the blog posts or pages on your site that you wish to build links to. Add the
URL to each of those to column A of the “Research” sheet.

A B

Bleg post URL Blog post title

https:/iwww.clickminded.com/social-media-automation/

w | M

https:/iwww.clickminded .com/flearn-how-seo-works/

https:/iwww.clickminded.com/growth-strategy/

~|® |, s



https://chrome.google.com/webstore/detail/email-hunter/hgmhmanijnjhaffoampdlllchpolkdnj?hl=en-US
https://ahrefs.com/
http://www.buzzstream.com/
https://docs.google.com/spreadsheets/d/1KdZKUtJ3DCmBfLRiH08e5py1qfqHO9rBEhgmcsakvYs/edit?usp=sharing
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3. Write the title of each page / post in column B of the “Research” sheet.

A B

1 Blog post URL Blog post title

2 https:/hww. clickminded.com/social-media-automation/ The Social Media Automation Gui
3 | hitps:/iwww.clickminded.com/learn-how-sec-works/ The 2018 SEQ Tutorial for Compl
4 | https:/fwww.clickminded.com/growth-strategy/ How to Create a Digital Marketing|
s

6

4. Determine the topic / searcher intent that you want to build links around for each of those
blog posts or pages. If you are not sure about how to perform this step, you should read
SOP 011.

For example:
a. “Who creates emojis” and “unicode consortium” have a similar searcher intent.
b. “Who creates emojis” and “emoji chrome extension” have different searcher
intents.

5. Write the target keyword for each post in column C of the “Research” sheet.

A B (G
1 Bleg post URL Blog post title Keyword v
2 | hitps:iwww.clickminded.com/social-media-automation/ The Social Media Automation Gui social media automation
3 | hitps:www.clickminded.com/learn-how-seo-works/ The 2018 SEO Tutorial for Compl{ what is seo and how it works
4 https:/fwww.clickminded.com/growth-strategy/ How to Create a Digital Marketing| growth strategy
3 | |

6. Using Google Chrome, open an incognito window (Ctrl+Shift+N if you use PC, or
Cmd+Shift+N if you use Mac), and perform a Google search for each of the target
keywords—this will show you the best-ranking content for your target keyword or, in
other words, the content you're competing against.

7. Open each of the organic search results (those below the ads) in the first page. You job
will be to determine whether your content is better than the one provided by the
competitor and why:

a. If you have better content: this means that it’s likely that people who linked to
competing content will want to link to your content too (or instead). If this is the
case, write down the URL of the competing content in column D of the
“‘Research” sheet (add rows if necessary). Next, write the rationale for why your
content is better in column F.



https://members.clickminded.com/sop/011/
https://members.clickminded.com/sop/011/
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B c D E F

Backlinks to competing posts o .
7 Blog post title Keyword What are people linking to? | (don't modify the formula on | ationale (why should people who are linking to this
this column) should link to us?)

I Jinsight this post is not that actionable. Our blog post covers

finsight H :

T 0 |hteps: //ahrefs. con/site-ex5] EXACTLY how to automate social media publishing for
)/ media-autor / FREE

Mo won..com. 5.1
est-social-media-automation-to |https: //ahrefs. com/site-exp!
The Social Media Automation Guil  social media automation | | ols-smart-content-marketers/

this post only lists tools, while our post explains HOW to
do it for FREE

this post only lists tools, while our post explains HOW to

do it for FREE

. this post doens't cover Zapier (the most powerful
*|https: //ahrefs. con/site-exh]automation tool out there) and doesn't explain exactly how

to automate stuff

S0
nttps://ahrefs.com/site-exp:

al-media-automation-tools/

&  The 2018 SEO Tutorial for Compl{ what is seo and how it works No data yet
How to Create a Digital Marketing| growth sirategy No data yet
8 No data vat

b. If you don’t have better content: it's unlikely that people will link to your post
instead of the competing content. Either improve your content or skip this
opportunity.

8. Repeat steps 6 and 7 for all of the blog posts / pages from column A that you wish to
build links to.

O Find link opportunities (prospecting)

Note: If you can afford it, we recommend that you hire a freelancer or virtual assistant to
perform this step for you as it can be very time-consuming.

1. Log into your ahrefs account.
2. Open your copy of the “Link Opportunities Worksheet” on the “Research” sheet.

3. Open the links in column E, this will bring up the ahrefs page for all pages linking to each
competitor (one page per domain)
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4. Click “Export”, select “Full Export”, and click “Start Export”

Open: https:fjsocialmediaweek.crg/blog/
2017/11/4-ways-leverage-marketing-

automation-social -media-strategy)
B e per domain AR Linktype v | Platform v | Language v  Traffic v Q

Live 33 backlinks from unique domains ﬂ

Referring page DR UR} Domains Ext. Traffic Kw. Anchor and backlink First seen Links
Last check

4 Ways To Leverage Marketing Automation In 79 16 T 47 0.00 4 According to Sprout Social, over 24 Apr 18

Your Social Media Strategy 40% of social media users unfollow  9d

brands for posting spammy or of-
fensive content, compared to 8%

v that unfollow brands for being
EN ECOMMERCE WORDPRESS unresponsive.

CONTENT
@ sproutsocial.com/insights/so-
cial-media-automation/ v

9 Ways You Can Automate Social Media 74 14 3 35 0.04 4 with your social media marketing, 7 Aug 18
Marketing you should take stock of the risks 14d
Export to CSV
Quick export Full export Custom
First 1000 rows 33 rows Specified number

Include redirect chains

CSV format
For Microsoft Excel (UTF-16)
» For Open Office, Libre & other (UTF-8)

Send e-mail when export is complete

GCancel

5. After a few seconds, the export will be ready on the small tray icon on the top right. You
can click on it to download:

Settings Exported files Remove all

# sproutsocial.com-1backlinkperdomain-prefix-liv...

C35V, 13 KB, 5 minutes ago

links Link type »  Platform v  Language v @ Traffic = Q
T unique domains B Export
R UR} Domains Ext. Traffic Kw. Anchor and backlink First seen Links

Last check
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6. Go back to the “Link Opportunities” spreadsheet, click File > Import, upload the CSV you
just downloaded from ahrefs, under “Import Location”, pick “Insert new sheet” and click
on “Import data”

Import file

File: sproutsocial.com-1backlinkperdomain-prefix-
live-13-Sep-2018_10-37-43-
26d7659d316ecBfeb02a8cf0534298bd.csv

Import location
Create new spreadsheet

®) Insert new sheet(s) §
Replace spreadsheet
Replace current sheet
Append to current sheet
Replace data at selected cell
Separator type
® Detect automatically
Tab
Comma
Custom:
Convert text to numbers and dates
® Yes

No

7. Open the new sheet you just imported and keep only the “Referring Page URL”,
“Referring Page Title”, and “Link URL” columns—delete the rest.

. sproutsocial.com-1backlinkperdomain-prefix-live-13-Sep-2018_10-37-43-26d7659d316ec8feb02a8cf0534298bd =] m [ ]
-

File Edit View Insert Format Data Tools Add-ons Help Lastedit was 7 minutes ago

o~ E T t00% $ % .0 00 123 Adal 10 B IS A ¢&H E-i-K-Y- o B Y-Z ~
Link URL
A [ [ D E F [ H | J K L

1# Total Backlinks Domain Rating URL Rating (des Referring Domail Referring Page L Referring Page T Internal Links Co External Links Ci Link URL .'Telele Link Anchor T
2 1 1 79 16 7 https:isocialmed 4 Ways To Lever 37 47 httpsiisproutsoci According to Spr unfollow brands i,
3 2 1 74 14 3 hitps:istartupnat 9 Ways You Can 1866 35 https:/isproutsoc with your social r the risks to auton .
4 3 6 83 13 1 https:ithejennch Stories by Jenn ¢ 6 35 https:isproutsocial.com/insights/sc Social Media Autor
5 4 1 69 10 0 https://app.crayo Sprout Social | G 29 43 https:/isproutsocial.com/insights/se Social Media Autor
6 5 1 62 10 0 hitpsu/blog.socia 13 ways te boost 30 54 https:iisproutsoc Sprout Social ha: brands should/sk .
7 6 4 2 El 0 httpficoffee-mug Coffee Mug Mark 113 259 https:/sproutsoci Its reproducibility Should automatic,
& 7 1 47 9 0 hitp:fiwww contel How to Automate 32 16 https:isproutsocial.comfinsightsfsc Read the source al
9 8 1 30 El 0 httpfiwww.flipstri 6 Top Social Mec 13 73 response times. ion tools
10 9 2 12 El 0 hitpistariup9.co 9 Ways You Can 78 26 https:/isproutsoc with your social r the risks to auton .
11 10 1 42 9 0 httpfiwww.celeb Lindsay's FAV Sk 30 17 https:iisproutsocial.comfinsights/sc Social Media Autor
12 11 1 35 8 0 https:/lwww.sociz Top Social Mediz 183 211 https:iisproutsocial.comfinsights/se Social Media Aut §
13 12 4 26 8 0O httnie Uowar de A - 15 58 https:/isproutsoc Remember, not e what kinds of aut is
1 13 1 13 8 1 y Nitpsifieadbu...belt-syndrome (2 40 22 hitps:lsproutsoci These automatet come across as ia
18 14 2 28 8 0 hitp:Hjumaanewil Social Media Opi 28 56 https:/isproutsoci collaborate acros Here is a great b .
18 15 2 16 7 0 httoiphpeantho. 9 Ways You Can 89 31 https:iisproutsoc with your social r the risks to auton .
7 16 3 15 7 0 htips:/iwww.emgi 11 Tips To Boost 18 40 and checklists, ci ing tasks .
18 17 1 12 7 0 http:flemaildoor.c Ultimate Guide tc 33 26 https://sproutsocial.comfinsights/sc Original Source
19 18 1 9 7 0 http:ffidylia.com/c automated social 8 12 httpsuisproutsocial.com/insights/sc Social Media Autor
n Iy = 42 - O btin il siniiredis 8 Ton @nminl Mar e 2 e Fes vinks Afinr o anninl madia b i

+
m
Py
8
3

prefix-live-13-Sep-2018_10-37-43-26d7659d316ec8feb02a8cf0534298bd Explore <
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8. Update the name of the sheet by changing it to “Link Opportunities - [Target keyword]”
with the target keyword you selected for the campaign (column C of the “Research”

sheet).
18

19

20

21 |

Research Link Targets - social media automation

+
]

9. Add columns titled “Author name”, “Contact name”, “Email address”, “Status”, and
“Notes”

L)

1 Referring Page URL Referring Page Title

Link URL | Author Name ‘ Contact Name ‘ Email Address ‘ Status ‘ Notes ‘

2 ntent| 5 Traffic Generating Tactics for Y]
3-top- 8 Top Social Media Scheduling T
am/sq How To Build A Social Media Bra

1/ Use Social Media to Generate Tr:

/st

siy
M)
)
il

:om/c| Content Promaotion Plan (+ FREE

10. Open each of the URLs in column A of the “Link targets” sheet.
11. Make sure it makes sense for you to ask them for a link. For example:

a. Ifit's an automated digest like this one or this one, it probably won’t make sense
b. If the page belongs to a competitor, it probably won’'t make sense

12. Write down the name of the author of the post in column D.
13. Try to find contact information for the webmaster or content manager:

a. Look for a “Contact us”, “Contribute to our blog”, or similar link in the top
navigation, sidebar, or footer of the site.

b. If you find the name of the website owner / editor, try looking for their Twitter
profile and check if they have an email listed on their profile.

c. Use the Hunter Chrome extension. If you are using the free version of Email
Hunter, only use this as your last option since you get only 150 requests per
month.

i.  You might get contact information for the author, but sometimes it will be
someone in the company’s marketing team or the website’s webmaster.



https://thejennchen.contently.com/
http://www.celebritysites.com/lindsays-fav-seosmm-alert-42117-edition/
https://chrome.google.com/webstore/detail/hunter/hgmhmanijnjhaffoampdlllchpolkdnj
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ii.  Always try to reach out to an actual person instead of a catchall email
address (e.g. info@domain.com, marketing@domain.com,
hello@domain.com)

iii. If there are several contacts, default to the one in which hunter shows the
most sources

14. Add the contact name and email address to columns E and F the “Link targets” sheet,
respectively.

15. Repeat steps 10-14 for each URL in column A.

O Launch your outreach campaign

1. Open Buzzstream and create a new project

= E GUEST BLOGGING CAMPAI_ > WEBSITES PEOPLE LINK MONITORING DASHBOARD REPORTS

Y Filter @ Add Websites = View in BuzzBar 4 Qutreach !}3 More

4 websites

Name ~ Domain Discovered Conta.. Relationship Stage Domain Authority Post Frequency o

| have no idea how to breathe
Superstition Review
Traffic Generation Cafe

Whereoware

2. Set up your project:
a. Name of your project: Use the following nomenclature “Link Building Campaign -
[target keyword]’
b. Select the team members for the project:
i. If someone else will be helping you perform outreach, you can choose to
share the project with them (you can also add them later.)

ii. If you are performing outreach yourself, you can just leave the default
option selected.

c. Add the URL you are building links to.
d. Choose to track links only to the specified URL.

Note: This is the preferred option for this type of campaign because you will be
building links to just this specific URL.


mailto:info@domain.com
mailto:marketing@domain.com
mailto:hello@domain.com
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e. Make sure that the option to receive a backlink report is selected.

Create New Project

Guestographic Link Building Campaign - Who creates emojis
Add a description

Add the following team members to the project:

URL that is being promoted: (optional)

http://www.asiteaboutemojis.com/

Add another

Keep track of placements that are linking to

Any page on the domain

®! Only the specified URL

¥ Send a backlink report every 2 weeks to: | Eduardo Yi Roias e

Create Project

3. Click on “Create Project’

4. Go back to the “Link Opportunities Worksheet”, navigate to the “Link targets” sheet, and
click on “File - Download as - Comma-separated values (.csv, current sheet)” to
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download a .csv file.
Link Opportunities Worksheet |

File Edit View Insert Format Data Tools Add-ons Help Allchangessa

e e Share... % .0_ .00 123 Open Sans 10 B I
New >
B (&
Open... #0
1 J Referring Page Title ‘ Link URL
| | Import...
2 ht Make a copy... at] 5 Traffic Generating Tactics for ‘f’{ https://bloggingwizard.:
3 hi p- 8 Top Social Media Scheduling T4 https://sproutsocial.con
4 5
i D - Microsoft Excel (.xlsx) _bulﬂ
5 ht ‘bullas.c
6 h _ . OpenDocument format (.ods) bullas.c
7 Version history " PDF document (.pdf)
8 )
1 Rename... Web page (.html, zipped) L
o I Moveto.. Comma-separated values (.csv, current sheet) ———
11 § Move totrash Tab-separated values (.tsv, current sheet)

12 | | ] !

5. Go back to Buzzstream and click on “Add Websites.”

= [E GUEST BLOGGING CAMPAIG.. >  WEBSITES PEOPLE LINK MONITORING DASHBOARD REPORTS @ cdvarcoy. ® © £

Y riter @ Addwebsies <A Outreach  #§ More

0 webshtes

Name ~ | Domain Discovered Conta... Relationship Stage. Domain Autherity Post Frequency Overall Rating

Add Websites to this Project

g Websites to your project and BuzzStream will automatically research them for you
and keep track of your outreach to them.

 d r —
N & { > ji |
Find Influencers & Bloggers Add a List of Websites Set Up the BuzzMarker

or import an existing list
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6. Choose to upload a CSV and select the “Match My CSV” option.

Add Websites x

Paste List of URLs Impert from CSV
Add these URLs as: = Websites Websites and Links
\=
&
(=}
We'll automatically de-gduplicate your
list 2nd then research contact info,
collect metrics and discover recent
content for each website.
Fd
Project Information Website Information
Add Website to - Current Project - & Tag Websites with
Assigned to - Select -
Website Type - Select -
Relationship Stage - Select -
Update websites if they are already in this project
~ Show fewer options Add Websites | or Cancel

7. Once you have uploaded the .csv file, you will have to match your columns with the
content in each of them. This allows BuzzStream to pick up the information and use it to
customize your emails, according to your instructions (as you will later on see).

Match Your Columns

Choose Field
Auto-Update Existing

< Name
Coplecs g | | Webste M Not Matched Yet Not Matched Yet EBsE FielD Not Mat
Show Advanced Fields =
Ignore
Row 1 v Page URL Blog post title Blog post author Website name v Editor / owner
o
5
Comma B
=
&
g
3
o
z
3
E}
>
~ Show fewer options @ Ignore all 4 unmatched columns mport | or Cancel

a. Except for the columns that are already matched 100%, you will most likely have
to choose “-New Field-” for each of the other columns.
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b. Furthermore, you will most probably not need the last two columns (“Status” and
“Notes”), so you can just ignore them.

Match Your Columns

Email

er first name Website
E FIE

i

felds
gnore
Row 1 v firstname | Editor / owner email v / //
na v

You Don't Need These

c. To import your data into BuzzStream, click the “Import” button in the bottom right
side of the screen.

8. When your data is imported, you can move on to creating a sequence of emails that will
be sent according to the aforementioned data and your specific instructions.
e Go to Outreach -> Manage Outreach -> Create New Sequence (if you don’t have
one which is already created and you want to use).

Y Filter @ Add Websites BB View in BuzzBar 4 outreach ©8 More
4 websites
Name ~ | Domain Discovered Conta. Relationship Stage Domain Authority Post Frequency Overall Rating
I have no idea how to breathe
Superstition Review
Traffic Generation Café

Whereoware

9. Name your sequence. Our suggestion is that you name it: “Link Building Campaign” +
target keyword (e.g., in our example, this became “Link Building Campaign - social
media automation”).
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ate Sequence

Guestographic Link Building Campaign - Who creates emojis é Share sequence with my team Dynamic Fields

Click the dynamic fields t

insert them into the sequence
step's subject or body

no subject> Add a follow-up
Contact Information
Subject: h file(s) [ Copy from atemplate > Greeting]
- First Name

B 7 U

HelveticaNevew 10ptv A~ B+ o &

Name;

Full Name]

Website Name]

Website Domain]

10. On the right side of the screen, you will see the dynamic fields BuzzStream provides.
You can use these fields in your email templates to automatically add data you imported
with your .csv file (e.g. the names of the editors).

Create Sequence

Guestographic Link Building Campaign - Who creates emojis Share sequence with my team Dynamic Fields

Click the dynamic fields to insert them into the sequence
step's subject or body.

<no subject> Add a follow

Contact Information

Subject Q Attach file(s) [ Copy from atemplate >
. [First Name]
B 7 U = Neue v 10pt v - A- ® ® L
[Last Name]
[Full Name:

[utLinking To]

Create Sequence

Guestographic Link Building Campaign - Who creates emojis

Share sequence with my team

Super quick p. Add a f

[Country
Subject  Super quick proposal Q Attach file(s) [ Copy from a template >
[ulLinking To]
B 7 U = HelveticaNeue v 10pt~ A~ A+ & & [ulLinking From
Hey [ul:Anchor Text]

| was researching content about <<SEARCHER INTENT=> and | stumbled upon this post by [Blog post author] on your site: [Page URL] Website Custom Fields

[Blog post auth

So000 helpfull | really enjoyed it
[Blog post tite]

Upon looking a lot into this and | recently found that <<SOMETHING SURPRISING OR INTERESTING ABOUT THE TOPIC>>

[Editor / owner first name

I'm just finishing an infographic that includes all of this information [Page URL

Let me know if you want to check it out—happy to share it with you. Q User Information




» DﬂYTfﬂﬂSIﬂtlﬂns www.daytranslations.com

e In the example above, you can see how we added the the “[Contact name]’
dynamic field into the email template.

e Pay attention: the template we used is a general example. Our advice is for you
to create a template of your own with each email outreach campaign. Doing this
will add a unique voice to your emails, making them more personal (and thus,
more likely to receive a reply). However, if you need inspiration, here’s the
template we created for our example:

“Subject line: Quick Question
Hey there,

| was looking for some information on [topic] this morning when | found
something pretty awesome you created: [URL]

This is great, thank you for putting it together!

Just a heads up, you're linking to something that [was a bit outdated / could be
better / could be more actionable].

It was this post by [name of the site they’re linking to].

We recently created a resource that, unlike the post above, [rationale]. Here’s the
link to it: [URL of your post]

If you think this would be useful for your users, feel free to add a link to it in your
post. If not, no worries at all. Just wanted to make a suggestion that your users
might find helpful :)

Thanks,

[User First Name]”

e Furthermore, in the given example, you will see text marked with “[]”. That is
where you should enter the necessary details, according to your particular data
(e.g. in our example, the “[topic]” was replaced with “social media automation”)

e Also, you should keep in mind to use the [User First Name] dynamic field as a
signature, especially if there are multiple people using the same BuzzStream
account. Doing this will allow everyone on your team to use the same template
and still have them customized with their name when they have to run an
outreach campaign.
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11. Once done with the first email, you should add a follow-up email as well. BuzzStream
allows you to do this easily and even set up very precise parameters (e.g. sending the
first follow-up email if the recipient doesn’t reply in 3 days).

Create Sequence

Guestographic Link Building Campaign - Who creates emojis Share sequence with my team [Website Domain]
[City]
Super quick p. Re: Super Add a follow-up @ Send follow-ups as replies [State]
[Country]
Automatically v | follow-up with this email | ifrecipient doesn'treply v after 3 days
[ulLinking To] =
Subject Q Attach file(s) [M Copy from a template > [ulLinking From] =
B J U E = = [ i E = HeletcaNewev 0pti~ A~ B~ & B I (MEATEEr T 6

Hey [Editor / owner first name] Website Custom Fields

[Blog post author]
Just following up on my last email. Would love to know what you think of the info | found
[Blog post title]

|
Cheers| [Editor / owner first name]

[User First Name] [Page URL]

(C] User Information

12. The process stays the same as with the first outreach email, but the text should change,
so that it's adapted to the situation. Following, you will see the texts we used. Again,
same as with the original email, our suggestion is that you use texts created by yourself,
as this will make the entire campaign more credible.

“Hey [name],
Just following up on my last message.

I found this great post on your site and noticed you linked to a resource that’s [a bit
outdated / could be better / could be more actionable].

If you think this would be useful for your users, we just created a resource you could link
to that, unlike the post above, [rationale]. Here’s the link to it: [URL of your post]

Thanks,

[User First Name]”
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e Make sure the “Send follow-ups as replies” box is ticked because this will make your

emails look more natural (and thus, it will make editors and site owners trust you more).

Create Sequence

VeDsite Name: n
Guestographic Link Building Campaign - Who creates emojis

Share sequence with my team Website Domain]

City]

A
[City]
2 ¥ Send follow-ups as replies [State]
[Country

Super quick p. Re: Super Add a follow-up

Country]
Automatically v follow-up with this email  if recipient doesn'treply v after 3  days

[ulLinking To] =
Subject: Q Attach file(s) [#) Copy from a template > [ulLinking From] =
B 7 U = = = = i = = HeletcaNewev 10ptv A~ B~ & & L e = =

Hey [Editor / owner first name],

Website Custom Fields

[Blog post author]
Just following up on my last email. Would love to know what you think of the info | found

[Blog post title]
Cheers! [Editor / owner first name]
[User First Name] [Page URL]

@, User Information

13. When your email templates are all set up, it is time for you to begin the actual outreach. You
can do this two ways:

a. Send Individually. This is the recommended option if you are using this outreach

campaign for the first time (or if you are using BuzzStream for the first time, for
that matter). To do it, follow these steps:

i. Select the sites you want to outreach to.
ii.  Click on Outreach -> Send Individually
ii.  Click on Start Outreach.

= B GUEST BLOGGING CAMPAI.. > WEBSITES PEOPLE LINK MONITORING DASHBOARD REPORTS

Y Fiter @ Add Websites 58 View in BuzzBar 4 Outreach 83 More

4 websites

Name ~ | Domain Discovered Conta Relationship Stage

Domain Authority Post Frequency Overall Rating

I have no idea how to breathe
Superstition Review
Traffic Generation Café

Whereoware

iv. Check to see if all the details and the text are correct.
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v.  Click on Start sequence now.

sonalize and Send Emails »

From: Eduardo Yi Rojas <eduardo@clickminded.com> v
I have no idea how to breathe
@ - @ Click here to add tags To eduardo*3@clickminded.com Ce B
Assigned to: Eduardo YiRojas - Stage: Not Se
Message:  Guest Blogging Campaign - Who creates emojis > s
Super quick . Re: Super Re: Super
History Links @ Profile Info

Subject: Super quick proposal R Attach File(s)
B 7 U = HelveticaNeue > 10pt> A + [A «
P & L W&

Track twitter conversations with your contacts automatically
Hey Editor Name

| was researching content about <<SEARCHER INTENT>> and | stumbled upon this post by Author Name on your site:
http://fragglevision tumblr.com/post/154258811126/obviousplant-know-your-emojis-guest-post-from
5{} Connect Twitter 99 PosHIAZaBeTTI o i s

50000 helpfull | really enjoyed it

Dont show thie again I'm actually working on <<TOPIC OF THE BLOG POST>> and would be super interested contributing to your site—if
e that's at all possible.

<SPECIFIC POST PITCH==. Of course, this would be a brand new and

Specifically, 'm thinking about writing @ pos
original post (only published on your site).

Let me know if this sounds interesting!

s R T

vi.  Repeat the same process with all the websites on your list.

b. Bulk Send. This is an easier, less time-consuming method, but it is generally
recommended if you are already familiar with your campaign and/or BuzzStream.
To go on this path, follow these steps:

i Click on Outreach -> Bulk Send.

LOGGING CAMPAI.. > | WEBSITES PEOPLE LINK MONITORING DASHBOARD REPORTS

Y Fiter @ Add Websites % View in BuzzBa A Outreach 3 More

4 websites

Name ~ | Domain Discovered Conta Relationship Stage Domain Authority Post Frequency Overall Rating

I have no idea how to breathe
Superstition Review
Traffic Generation Café

Whereoware
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ii. Choose a sequence or template.

YFiter @ AddWebstes B ViewnBurBar 4 Outeach 83 More

~ | Domain Discovered Conta. Relationship Stage Domain Authority Post Frequency

iii. Check to see if everything is correct.
iv.  Click on Next: Review.
v.  Check again to see if everything is correct.

vi.  Click on Next: Confirm.

vii.  Check to see if the settings are correct (in case you modified anything in
the previous steps). And yes, this is the last check - we can see the eye
rolls from here! :)

viii.  Click Send Now.

J Replying to emails
Simply launching an outreach campaign will not do anything— you have to make sure to
actually get your links on other, high-ranking websites.

So, once your outreach emails are sent, you should be ready to reply to whatever replies you
get. Here are the steps to follow if you want to make the most out of this stage of the
link-building stage:

1. Reply to emails as soon as you receive them. You want to show editors and site owners
you are genuinely interested in working with them. Plus, leaving these emails “for later”
can be quite risky—chances are they’ll soon get lost in a sea of random newsletters and
chain emails.

2. Most of the times, the replies you receive will fall into one of the following categories:
a. Positive reply: your outreach email recipients replies saying they would like to link

to your content. This is the best-case scenario. All you need to do is follow-up to
make sure that they actually added the link.



B DﬂYTfﬂﬂSIﬂtlﬂns www.daytranslations.com

b. Negative reply: one of your targeted site editors or site owners replies with a
negative answer.

c. Charging you: your recipients want to charge you for adding a link, politely turn
down their offer (this goes against Google’s terms of service and the risk is
usually not worth it)

d. No reply: If your outreach email recipients don’t reply, they will receive a follow-up
email via BuzzStream, according to the sequence you created and the settings

you chose for your campaign.

3. Update the “Link Opportunities Worksheet” with their replies as the campaign progresses
(the “Status” and “Notes” columns in your “Link targets” sheet.)

That'’s it! Using this technique, you will be able to consistently attract backlinks to your website.
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