
Title: A Web Design and UX Guide for Creating an Effective Sales Funnel on 
MyWebClass.org 

Introduction: 

This guide provides an overview of key web design concepts and layouts, with a focus 
on how to apply them to create an effective sales funnel for MyWebClass.org, a website 
dedicated to helping teachers learn about new teaching practices that leverage artificial 
intelligence. 

1.​ Web Page Layouts: 
●​ One-column 
●​ Two-column 
●​ Three-column 
●​ Grid 
●​ Fixed sidebar 

2.​ Regions of a Web Page: 
●​ Header 
●​ Main content 
●​ Sidebar(s) 
●​ Footer 
●​ Call-to-Action (CTA) 

3.​ Hero Sections (potential options): 
●​ Full-width image background 
●​ Split-screen 
●​ Video background 
●​ Slideshow or carousel 

4.​ Marketing Terminology: 
●​ Value proposition 
●​ Conversion Rate Optimization (CRO) 
●​ Above the fold 
●​ User Experience (UX) Design 
●​ User Interface (UI) Design 
●​ Responsive Design 

Application: Creating a Sales Funnel for MyWebClass.org 

Step 1: Define the Value Proposition 



Clearly communicate the unique benefits of MyWebClass.org, such as innovative 
AI-driven teaching practices that enhance student learning outcomes. The value 
proposition should be placed prominently in the hero section of the website. 

Step 2: Design the Hero Section 

Choose a layout that effectively showcases the value proposition. For MyWebClass.org, 
a full-width image background or video background featuring classrooms utilizing AI 
technology could help to engage users and convey the site's purpose. 

Step 3: Organize the Content 

Use a two-column or three-column layout to present the content on MyWebClass.org. 
The main content area should focus on the benefits and features of the AI-driven 
teaching practices, while the sidebar(s) can provide additional resources, testimonials, 
or upcoming events. 

Step 4: Optimize the User Experience 

Ensure the website has a responsive design and a seamless user experience. 
Implement clear navigation, intuitive content organization, and well-placed CTAs that 
guide users through the sales funnel, such as signing up for a trial, downloading a 
resource, or enrolling in a course. 

Step 5: Focus on Conversion Rate Optimization (CRO) 

Test different design elements, headlines, and CTAs to identify the most effective 
combinations that drive user actions. Consider using A/B testing to compare different 
versions of the website and optimize the sales funnel. 

Step 6: Monitor and Iterate 

Continuously monitor user behavior and feedback to identify areas for improvement. 
Make necessary adjustments to the design, content, and user experience to enhance 
the effectiveness of the sales funnel and better serve the needs of the target audience. 

 
 
 


