Content Brief Created on Swiftbrief. Make your own.

Writer Guidelines

Page type

Blog

Architecture type

Guide/How to

URL

https://swiftbrief.com/blog/crafting-standout-blog-posts-2024-guide

Title tag

Master Crafting Standout Blog Posts in 2024: Expert Guide

Meta Description

Discover the art of crafting standout blog posts in 2024 with our expert guide. Learn about
blog structure, engaging content, and driving results.

Topic

blog structure

Examples to follow

The top performers across all selected keywords:

e https://www.blogger.com/

e https://www.wordstream.com/blog/ws/2015/02/09/how-to-write-a-blog-post



https://www.swiftbrief.com/login
https://swiftbrief.com/blog/crafting-standout-blog-posts-2024-guide
https://www.blogger.com/
https://www.wordstream.com/blog/ws/2015/02/09/how-to-write-a-blog-post

Sources

This list comes from the top 10 SERPs.

How to Structure a Blog Post (a Step-by-Step Guide) | Knowadays
(https://knowadays.com/blog/how-to-structure-a-blog-post-a-step-by-step-guide/)

How to Write a Blog Post: A Step-by-Step Guide [+ Free Blog Post ...
(https://blog.hubspot.com/marketing/how-to-start-a-blog)

How To Structure a Blog Post — Creating the Perfect Blog
(https://www.keywordinsights.ai/blog/blog-post-structure/)

How to Create the Ideally Structured Blog Post - The Reputation Blog
(https://blog.reputationx.com/perfect-blog-post)

How to Write a Great Blog Post (Structure + Examples) - WPBeginner
(https://www.wpbeginner.com/wp-tutorials/how-to-write-a-great-blog-post-structure-ex

The Anatomy of a Perfect Blog Post - HubSpot Blog
(https://blog.hubspot.com/marketing/anatomy-perfect-blog-post)

7+1 Steps to structure a blog post - Kontent.ai
(https://kontent.ai/blog/how-to-structure-blog-post/)

How to Create a Blog Post Structure That Hooks Readers (Why it ...
(https://www.ryrob.com/blog-post-structure/)

Search intent

To educate and equip readers with advanced techniques and knowledge for creating
standout blog posts that captivate audiences and achieve desired outcomes.

Content angle

A comprehensive guide focused on the latest strategies and insights for creating engaging
and impactful blog posts in 2024.

Related keywords

Each keyword belongs to the same SERP cluster as "blog structure".

post writing, post structure, how to create a blog post, blogging, a blog, blog structure, blog
post structure, the blog, opening a blog, how to write a great blog, blog post, blog posts, blog


https://knowadays.com/blog/how-to-structure-a-blog-post-a-step-by-step-guide/
https://blog.hubspot.com/marketing/how-to-start-a-blog
https://www.keywordinsights.ai/blog/blog-post-structure/
https://blog.reputationx.com/perfect-blog-post
https://www.wpbeginner.com/wp-tutorials/how-to-write-a-great-blog-post-structure-examples/
https://www.wpbeginner.com/wp-tutorials/how-to-write-a-great-blog-post-structure-examples/
https://blog.hubspot.com/marketing/anatomy-perfect-blog-post
https://kontent.ai/blog/how-to-structure-blog-post/
https://www.ryrob.com/blog-post-structure/

post format, good blog post, good blog, create a blog post, relevant blog, first blog, create a
blog, first blog post, how to create a blog, blog writing, writing blogs, writing blog, blog in,
how to structure a blog post, your first blog post, my blog, writing blog posts, writing a blog,
how blog, tips for blog, creating your blog, how to structure a blog, structure a blog post

Brief summary

Words targeted: 3036
Subheadings used: 35

Number of keywords used: 43
Images suggested: 74

Internal inlinks recommended: 0
Internal outlinks recommended: 16

External inlinks recommended: 7

Outline for: "blog structure"

The Ultimate Guide to Crafting Standout
Blog Posts in 2024

({150} words): [Sample Content:] Hey there, word nerds and content creators! Are you tired
of churning out blog posts that get lost in the vast abyss of the internet? Fear not, my friends,
because today we're going to dive deep into the art of crafting blog posts that'll make your
readers say, "Wow, this is the most engaging, well-structured piece of content I've ever laid
my eyes on!"

Okay, maybe that's a bit of an exaggeration, but you get the point. In this comprehensive
guide, we'll explore the secrets to creating blog posts that not only captivate your audience
but also play nice with those all-knowing search engine overlords. So grab your favorite
writing utensil (or just keep those typing fingers limber), and let's get started!

[Content Instructions:]

e Hook the reader with an engaging, conversational tone
e Highlight the value and importance of well-structured blog content

e Build excitement and anticipation for the topics covered in the guide



e Use humor and relatable language to connect with the reader

Image

[Image description: alt = "A person typing on a laptop with a mug of coffee and a plant on the
desk, representing the act of writing a blog post."]

Table of Contents
7. Craft an Attention-Grabbing Headline
8. Hook Readers with an Engaging Introduction
9. Structure Your Post Logically
e The Importance of Blog Structure
e The 3-Part Structure
e Headings and Subheadings

7. Support Your Points with Examples
e Real-World Examples

e Data and Statistics
e Visuals and Multimedia

7. Optimize for Readability and Scannability
e Formatting and Readability

e Short Paragraphs
e Bullet Points and Numbered Lists
e Subheadings and Section Breaks

7. Leverage Visuals and Multimedia
e Visual Content

e Infographics
e Screenshots and Annotated Images
e Charts and Data Visualizations

7. End with a Strong Call-to-Action
e Concluding Your Post



e Summarize Key Points
e Tie Back to the Introduction

e (Call-to-Action (CTA)

TL;DR: Key Takeaways

e Craft compelling headlines that pique curiosity and promise value

Structure your content logically with clear sections and headings
e Support your points with real-world examples, data, and visuals

e Optimize for readability with formatting techniques like short paragraphs and bullet
points

e Incorporate visuals and multimedia to enhance engagement and comprehension

e End with a strong call-to-action that prompts the reader to take action

1. Craft an Attention-Grabbing Headline

({150} words): [Sample Content:] Let's be real, folks — in today's fast-paced,
content-saturated world, your headline is the bouncer at the club that is your blog post. It's
the gatekeeper that decides whether people will even give your content a chance or scroll on
by in search of something more enticing.

So, how do you craft a headline that makes your readers go, "Oh, snap! | gotta click on that!"
Well, my friends, it all starts with understanding the power of benefit-driven headlines that
promise value and pique curiosity. Inject some power words like "powerful," "proven," or
"essential" to add a sense of urgency and importance. And don't be afraid to create a
curiosity gap by hinting at the solution to a common problem or pain point your audience
faces.

[Content Instructions:]

e Explain the importance of headlines in capturing attention and driving clicks
e Recommend using benefit-driven headlines that promise value to the reader
e Suggest incorporating power words and creating curiosity gaps

e Provide tips on optimal headline length and formatting (title case vs. sentence case)



e Bold the keywords: "headline," "benefit-driven," "power words," "curiosity gap"

[Stats to Incorporate:] "Content marketer @ Ahrefs. I've been in digital marketing for the past

6 vears and have spoken at some of the industry's largest conferences in Asia (TIECon and
Diqgital Marketing Skill Share.) | also summarise books on my personal blog." - Ahrefs

[Current Events to Incorporate:] "As the Chicago Blackhawks lose more players to injuries,
head coach Luke Richardson noted the team needs to stick to its structure more than ever." -
NHL.com

[Internal Links to add:] Swiftbrief is the brief generation engine that helps you scale your
SEO content with data.

[Keywords to Include: blog post 3, headline 2, benefit-driven 1, power words 1, curiosity gap
1]

Headline Hooks

({100} words): [Sample Content:] Now, let's talk about some tried-and-true headline hooks
that'll make your readers sit up and take notice. One surefire way to grab attention is by
using power words like "powerful," "proven," "essential," or "ultimate." These bad boys add a
sense of urgency and importance, making your readers feel like they're missing out on
something big if they don't click through.

[Content Instructions:]

e Explain the concept of "power words" and how they create a sense of urgency
e Provide examples of commonly used power words in headlines
e Suggest using power words sparingly for maximum impact

e Bold the keyword "power words"

[Keywords to Include: power words 2]
Image

[Image description: alt = "A collection of power words commonly used in attention-grabbing
headlines, such as 'ultimate,’ 'proven,’ 'essential,' and 'powerful."]

Curiosity Gaps

({100} words): [Sample Content:] Another surefire way to hook your readers is by creating a
curiosity gap in your headline. This means hinting at the solution to a common problem or
pain point your audience faces, without giving away the full details. For example, a headline
like "The Surprising Trick to Doubling Your Email Open Rates" creates a curiosity gap that
makes readers want to click through to learn the secret.
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[Content Instructions:]

e Explain the concept of "curiosity gaps" in headlines
e Provide an example of a headline that creates a curiosity gap
e Suggest using curiosity gaps to pique reader interest and drive clicks

e Bold the keyword "curiosity gap"

[Keywords to Include: curiosity gap 1]

2. Hook Readers with an Engaging Introduction

({150} words): [Sample Content:] Alright, so you've crafted a killer headline that has your
readers hooked — now it's time to reel them in with an introduction that'll make them say,
"Wow, this person really knows what they're talking about!"

Your introduction is like the appetizer before the main course — it needs to be tantalizing
enough to make your readers want to stick around for the full meal. Start by expanding on
the promise you made in your headline and establishing your credibility on the topic. Then,
give your readers a little taste of what's to come by teasing the juicy tips and insights you'll
be dishing out.

[Content Instructions:]

e Emphasize the importance of an engaging introduction in keeping readers hooked

Recommend expanding on the headline's promise and establishing credibility

Suggest teasing the main content and value to be delivered in the post

Provide guidelines on ideal introduction length and keyword placement

promise," "credibility," "tease"

Bold the keywords: "introduction,

[Stats to Incorporate:] "Thi ki mple of one of th ks in th
Better Blog Course — designed to reinvigorate and revitalize blogs." - ProBlogger

[Current Events to Incorporate:] "T in r lished in N

discovery of 2.2 million new crystals — equivalent to nearly 800 years' worth of knowledge.

We introduce Graph Networks for Materials Exploration (GNoME), our new deep learning

tool that dramatically increases the speed and efficiency of discovery by predicting the

stability of new materials." - DeepMind

[Internal Links to add:] Join 500+ Agencies and SEOs
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[Keywords to Include: introduction 2, promise 1, credibility 1, tease 1]
The Opening Paragraph

({100} words): [Sample Content:] Your introduction's opening paragraph is like the first few
notes of a catchy tune — it needs to grab your readers' attention and make them want to
keep listening. Start by describing a common problem or pain point your target audience
faces to build rapport and establish that you understand their struggles.

[Content Instructions:]

e Recommend opening the introduction with a relatable problem or pain point
e Suggest using the opening paragraph to build rapport with the reader

e Provide tips on keeping the opening paragraph concise and impactful

e Bold the keywords: "opening paragraph,” "problem," "pain point," "rapport"

[Keywords to Include: opening paragraph 1, problem 1, pain point 1, rapport 1]
Image

[Image description: alt = "A person sitting at a desk, looking frustrated while staring at a
blank computer screen, representing the common problem of writer's block or struggling to
create content."]

The Promise

({100} words): [Sample Content:] After you've hooked your readers with a relatable problem,
it's time to reel them in by teasing the solution or transformation you'll be providing in your
post. Give them a little taste of the valuable tips, insights, or strategies they'll learn by
sticking around and reading further.

[Content Instructions:]

e Recommend teasing the solution or transformation promised in the post
e Suggest giving readers a taste of the valuable content to come

e Provide tips on creating anticipation and excitement without giving too much away

e Bold the keywords: "promise," "tease," "valuable," "anticipation”

[Keywords to Include: promise 1, tease 1, valuable 1, anticipation 1]

[Table Supporting Content] Headline Length Guidelines:



Headline Type Recommended
Length

Blog Post Title 60 characters or less
Email Subject Line  40-50 characters

Social Media Post  60-90 characters

3. Structure Your Post Logically

({150} words): [Sample Content:] Okay, folks, now that we've got your readers hooked with a
killer headline and an engaging introduction, it's time to talk about the backbone of any great
blog post — structure.

Think of your post's structure as the blueprint that guides your readers through the content,
ensuring they don't get lost in a maze of rambling thoughts and disjointed ideas. A
well-structured post is like a perfectly choreographed dance routine, with each section
flowing seamlessly into the next, building anticipation and keeping your audience engaged
from start to finish.

[Content Instructions:]

e Emphasize the importance of a logical content structure for reader engagement
e Use an analogy or metaphor to illustrate the concept (e.g., blueprint, dance routine)

e Highlight the benefits of a well-structured post (e.g., better flow, anticipation,
engagement)

e Bold the keywords: "structure," "logical," "flow," "anticipation," "engagement"

[Keywords to Include: structure 2, logical 1, flow 1, anticipation 1, engagement 1]

The Importance of Blog Structure

({100} words): [Sample Content:] Let's face it, folks — in today's fast-paced world, attention
spans are shorter than a goldfish's memory. That's why having a solid structure for your blog
posts is crucial if you want to keep your readers engaged and prevent them from bouncing
like a rubber ball.

[Content Instructions:]

e Highlight the importance of blog structure in capturing and maintaining reader
attention



e Use a relatable analogy or metaphor to drive the point home

e Suggest that a lack of structure can lead to reader disengagement and high bounce
rates

e Bold the keywords: "structure," "attention," "engaged," "bounce rates"

[Stats to Incorporate:] "Reed Smith has confirmed that it is changing the compensation

structure for associates. but it's not getting into specifics after a leaked memo said the law
firm was creating two tiers of associate pay based on billable hours. (Image from

Shutterstock)" - ABA Journal

[Keywords to Include: structure 2, attention 1, engaged 1, bounce rates 1]

Image

[Image description: alt = "A person scrolling quickly on their phone, representing the short
attention spans and tendency to bounce from content that lacks structure and engagement."]

The 3-Part Structure

({150} words): [Sample Content:] Now, let's talk about the tried-and-true 3-part structure that
has been the foundation of compelling storytelling since the dawn of time (or at least since
the invention of the written word).

Your blog post should follow this classic structure:

1. Introduction: This is where you hook your readers, establish your credibility, and give
them a taste of what's to come.

2. Body: The main course, where you serve up the juicy tips, insights, and strategies
you promised in the introduction.

3. Conclusion: The dessert that wraps everything up with a nice little bow, reinforcing
your key points and leaving your readers feeling satisfied (but not too full).

[Content Instructions:]

e Introduce the concept of the 3-part structure (introduction, body, conclusion)
e Explain the purpose and importance of each section

e Use analogies or metaphors to make the concept more relatable (e.g., storytelling,
meal courses)

introduction," "body,

e Bold the keywords: "3-part structure, conclusion”

[Keywords to Include: 3-part structure 1, introduction 1, body 1, conclusion 1]
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Headings and Subheadings

({100} words): [Sample Content:] Speaking of structure, one of the most important elements
of a well-organized blog post is the use of headings and subheadings. These bad boys

({100} words): [Sample Content:] Speaking of structure, one of the most important elements
of a well-organized blog post is the use of headings and subheadings. These bad boys act
as signposts that guide your readers through your content, breaking it up into easily
digestible chunks and reinforcing your key points along the way.

[Content Instructions:]
e Explain the purpose and importance of using headings and subheadings
e Recommend using descriptive, keyword-rich headings to reinforce key points
e Suggest using proper heading tags (H1, H2, H3, etc.) for content structure and SEO

e Bold the keywords: "headings,
"heading tags"

subheadings," "descriptive," "keyword-rich,"

[Keywords to Include: headings 1, subheadings 1, descriptive 1, keyword-rich 1, heading
tags 1]

4. Support Your Points with Examples

({150} words): [Sample Content:] Alright, my friends, now that we've covered the importance
of structure and organization, it's time to talk about one of the most crucial elements of any
great blog post — supporting your points with real-world examples, data, and visuals.

Think about it this way: you can preach all day long about the benefits of a particular strategy
or approach, but without concrete examples and evidence to back it up, your words might as
well be falling on deaf ears. That's why it's so important to illustrate your advice and key
points with real-world case studies, personal anecdotes, and hard data from reputable
sources.

[Content Instructions:]

e Emphasize the importance of supporting your points with examples, data, and visuals
e Use an analogy or metaphor to drive the point home (e.g., preaching vs. showing)

e Suggest using real-world case studies, personal anecdotes, and data from reputable
sources

e Bold the keywords: "examples," "data," "visuals," "case studies," "anecdotes"



[Current Events to Incorporate:] "Reed Smith has confirmed that it is changing the
compensation structure for associates, but it's not getting into specifics after a leaked memo
said the law firm was creating two tiers of associate pay based on billable hours. (Image
from Shutterstock)" - ABA Journal

[Internal Links to add:] We build out your SEO roadmap. taking your business goals and
strateqgy into consideration.

[Keywords to Include: examples 2, data 1, visuals 1, case studies 1, anecdotes 1]

Real-World Examples

({100} words): [Sample Content:] One of the most powerful ways to support your points and
drive your message home is by using real-world examples and case studies. These little
nuggets of wisdom show your readers that the strategies and advice you're dishing out have
been tried, tested, and proven successful in the real world.

[Content Instructions:]

e Recommend using real-world examples and case studies to illustrate your points
e Suggest that examples and case studies provide proof and credibility

e Provide tips on finding and incorporating relevant examples into your content

e Bold the keywords: "real-world examples," "case studies," "proof," "credibility"

[Keywords to Include: real-world examples 1, case studies 1, proof 1, credibility 1]
Image

[Image description: alt = "A person presenting a case study or real-world example to
illustrate a point, using visual aids or a presentation slide deck."]

Data and Statistics

({100} words): [Sample Content:] In addition to real-world examples, another powerful way to
support your points and build credibility is by incorporating hard data, statistics, and
reputable sources into your content. These little nuggets of numerical goodness add an extra
layer of authority and reliability to your advice, making it harder for your readers to dismiss or
guestion what you're saying.

[Content Instructions:]

e Recommend using data, statistics, and reputable sources to support your points

e Suggest that data and statistics add authority and reliability to your content
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Provide tips on finding and incorporating relevant data and statistics

Bold the keywords: "data," "statistics," "reputable sources," "authority," "reliability"

[Stats to Incorporate:] "Get SEO metrics of any website or URL." - Ahrefs

[Keywords to Include: data 1, statistics 1, reputable sources 1, authority 1, reliability 1]

[Table Supporting Content] Example Data Sources for Statistics:

Source Type of Data
Industry Reports Market trends, consumer behavior
Government Economic indicators, demographic
Databases data
Academic Studies Research findings, experimental

results
Analytics Platforms Website traffic, user behavior

Visuals and Multimedia

({150} words): [Sample Content:] Let's be real, folks — in today's visually-driven world, a wall
of text is about as appealing as a plate of overcooked Brussels sprouts (no offense to any
sprout lovers out there). That's why it's so important to incorporate visuals and multimedia
elements into your blog posts to break up the monotony and keep your readers engaged.

We're talking about things like screenshots, infographics, charts, and even videos or GIFs
(because who doesn't love a good reaction GIF?). These visual elements not only make your
content more visually appealing and easier to consume, but they can also help reinforce
your key points and drive your message home in a way that words alone can't.

[Content Instructions:]

Emphasize the importance of incorporating visuals and multimedia into blog posts
Suggest that visuals make content more appealing, engaging, and easier to consume

Provide examples of visual elements to incorporate (e.g., screenshots, infographics,
charts, videos, GIFs)

Recommend using visuals to reinforce key points and drive messages home

Bold the keywords: "visuals," "multimedia," "screenshots," "infographics," "charts,"

"videos," "GIFs"


https://ahrefs.com/blog/blogging-statistics/

[Current Events to Incorporate:] "GNoME shows the potential of using Al to discover and
develop new materials at scale. External researchers in labs around the world have
independently created 736 of these new structures experimentally in concurrent work." -
DeepMind

[Internal Links to add:] This is an example SEO roadmap for an ai agent platform

[Keywords to Include: visuals 2, multimedia 1, screenshots 1, infographics 1, charts 1,
videos 1, GIFs 1]

Image

[Image description: alt = "A visually appealing blog post layout featuring various multimedia
elements such as infographics, charts, screenshots, and GIFs, making the content more
engaging and easier to consume."]

5. Optimize for Readability and Scannability

({150} words): [Sample Content:] Alright, my friends, we've covered the importance of
structure, supporting your points with examples and data, and incorporating visuals to keep
things interesting. But you know what else is crucial for creating an engaging and
user-friendly blog post? Optimizing for readability and scannability.

Let's face it — in today's fast-paced world, most people don't have the time or attention span
to sit down and read a blog post from start to finish like it's a classic novel. Instead, they're
more likely to skim through, looking for the juicy bits that catch their eye and provide value.

[Content Instructions:]

e Emphasize the importance of optimizing blog posts for readability and scannability
e Explain that most readers skim content rather than reading it in full

e Suggest that optimizing for readability and scannability improves user experience

e Bold the keywords: "readability," "scannability," "skim," "user experience"

[Stats to Incorporate:] "Join over 14.000 other bloggers and Enroll Today!" - ProBlogger

[Keywords to Include: readability 1, scannability 1, skim 1, user experience 1]

Formatting and Readability

({100} words): [Sample Content:] When it comes to optimizing your blog posts for readability
and scannability, proper formatting is key. We're talking about things like using short
paragraphs, breaking up text with bullet points and numbered lists, and incorporating
descriptive subheadings to guide your readers through the content.
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[Content Instructions:]

e Recommend using proper formatting techniques for improved readability and
scannability

e Provide examples of formatting techniques (e.g., short paragraphs, bullet points,
numbered lists, subheadings)

e Suggest that proper formatting improves the reading experience and makes content
more scannable

e Bold the keywords: "formatting," "readability," "scannability," "short paragraphs,"

"bullet points," "subheadings"

[Keywords to Include: formatting 1, readability 1, scannability 1, short paragraphs 1, bullet
points 1, subheadings 1]

Short Paragraphs

({100} words): [Sample Content:] One of the most effective ways to improve the readability
and scannability of your blog posts is by keeping your paragraphs short and sweet. Aim for
2-4 sentences max, or around 50-75 words per paragraph.

[Content Instructions:]

e Recommend using short paragraphs of 2-4 sentences or 50-75 words
e Suggest that short paragraphs improve readability and scannability

e Explain that short paragraphs are easier to consume on screens and mobile devices

e Bold the keywords: "short paragraphs, screens,"

"mobile devices"

readability," "scannability,

[Keywords to Include: short paragraphs 1, readability 1, scannability 1, screens 1, mobile
devices 1]

Image

[Image description: alt = "A side-by-side comparison of a blog post with long, dense
paragraphs (left) and one with short, scannable paragraphs (right), illustrating the difference
in readability and user experience."]

Bullet Points and Numbered Lists

({100} words): [Sample Content:] In addition to short paragraphs, another great way to
improve the scannability of your blog posts is by using bullet points and numbered lists.



These little formatting gems break up your content into easily digestible chunks, making it
easier for your readers to skim and quickly identify the key takeaways.

[Content Instructions:]

e Recommend using bullet points and numbered lists to improve scannability
e Suggest that bullet points and lists break up content into scannable chunks

e Explain that bullet points and lists make it easier for readers to identify key
takeaways

e Bold the keywords: "bullet points," "numbered lists," "scannability," "key takeaways"

[Keywords to Include: bullet points 1, numbered lists 1, scannability 1, key takeaways 1]
Subheadings and Section Breaks

({100} words): [Sample Content:] Last but not least, another crucial element for optimizing
your blog posts for readability and scannability is the strategic use of subheadings and
section breaks. These little signposts help guide your readers through your content, breaking
it up into logical sections and reinforcing your key points along the way.

[Content Instructions:]

e Recommend using subheadings and section breaks for improved readability and
scannability

e Suggest that subheadings and section breaks help guide readers through content

e Explain that subheadings and section breaks reinforce key points and improve
content structure

e Bold the keywords: "subheadings,
points," "content structure"

section breaks," "readability," "scannability," "key

[Keywords to Include: subheadings 1, section breaks 1, readability 1, scannability 1, key
points 1, content structure 1]

[Table Supporting Content] Formatting Tips for Readability and Scannability:

Technique Recommendation
Paragraph 2-4 sentences or 50-75 words
Length

Line Length 50-75 characters per line



Font Size 16px or larger for body text
Line Spacing 1.5 or double-spaced

Headings Use descriptive, keyword-rich headings

6. Leverage Visuals and Multimedia

({150} words): [Sample Content:] Alright, my friends, we've covered the importance of
structure, supporting your points with examples and data, optimizing for readability and
scannability, and now it's time to talk about one of the most engaging and impactful elements
of any great blog post — visuals and multimedia.

In today's visually-driven world, a wall of text just ain't gonna cut it. Your readers want to be
wowed, entertained, and engaged with a multimedia experience that keeps them coming
back for more. We're talking about things like eye-catching infographics, annotated
screenshots, charts and data visualizations, and even videos or GIFs (because who doesn't
love a good reaction GIF?).

[Content Instructions:]

e Emphasize the importance of incorporating visuals and multimedia into blog posts

e Explain that visuals and multimedia enhance engagement and create a more
immersive experience

e Provide examples of visual elements to incorporate (e.g., infographics, screenshots,
charts, videos, GIFs)

e Suggest that visuals and multimedia keep readers engaged and coming back for
more

infographics,

e Bold the keywords: "visuals," "multimedia, screenshots," "charts,"

"data visualizations," "videos," "GIFs"

[Stats to Incorporate:] "Al tool GNoME finds 2.2 million new crystals. including 380.000
stable materials that could power future technologies" - DeepMind

[Internal Links to add:] Unlock the potential of your SEO campaigns with our 2024 guide to
the best keyword research tools. Discover tools that match every need and budget.

[Keywords to Include: visuals 2, multimedia 2, infographics 1, screenshots 1, charts 1, data
visualizations 1, videos 1, GIFs 1]

Visual Content
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({100} words): [Sample Content:] When it comes to incorporating visuals and multimedia into
your blog posts, the options are virtually endless (see what | did there?). From eye-catching
infographics that condense complex information into easily

({100} words): [Sample Content:] When it comes to incorporating visuals and multimedia into
your blog posts, the options are virtually endless (see what | did there?). From eye-catching
infographics that condense complex information into easily digestible formats, to annotated
screenshots that guide your readers through processes step-by-step, to charts and data
visualizations that bring your hard-hitting stats to life — the possibilities are limitless.

[Content Instructions:]

e Provide examples of different types of visual content (infographics, screenshots,
charts, data visualizations)

e Explain the benefits and use cases of each type of visual content

e Suggest that visuals make complex information more digestible and engaging

e Bold the keywords: "infographics," "screenshots," "charts," "data visualizations"

[Keywords to Include: infographics 1, screenshots 1, charts 1, data visualizations 1]
Infographics

({100} words): [Sample Content:] Infographics are like the superheroes of the visual content
world — they take complex information and condense it into easily digestible, visually
appealing formats that your readers will love. Whether you're breaking down a complicated
process, illustrating a data-driven point, or simply trying to make your content more
engaging, infographics are the way to go.

[Content Instructions:]

e Explain what infographics are and their purpose

e Suggest using infographics to condense complex information and make it more
digestible

e Recommend using infographics to illustrate data-driven points or processes

e Bold the keyword "infographics"

[Keywords to Include: infographics 2]

Image



[Image description: alt = "An eye-catching infographic that breaks down a complex process
or set of data into a visually appealing and easily digestible format, with icons, charts, and
concise text."]

Screenshots and Annotated Images

({100} words): [Sample Content:] Sometimes, a picture is worth a thousand words — and
that's where screenshots and annotated images come in handy. These little gems are
perfect for illustrating processes, tutorials, or any kind of step-by-step content, guiding your
readers through each step with visual cues and annotations.

[Content Instructions:]

e Recommend using screenshots and annotated images for illustrating processes and
tutorials

e Suggest that screenshots and annotations provide visual guidance for step-by-step
content

e Explain that visuals can often convey information more effectively than text alone

e Bold the keywords: "screenshots," "annotated images," "visual guidance"

[Keywords to Include: screenshots 1, annotated images 1, visual guidance 1]
Charts and Data Visualizations

({100} words): [Sample Content:] Let's be real, folks — numbers and statistics can be a real
snoozefest if presented in a boring, text-heavy way. That's why charts and data
visualizations are your new best friends when it comes to bringing those hard-hitting stats to
life and making them more engaging and memorable for your readers.

[Content Instructions:]

e Recommend using charts and data visualizations to present statistics and numerical
data

e Suggest that visuals make numbers and statistics more engaging and memorable

e Provide examples of different chart types (e.g., bar graphs, pie charts, line graphs)

e Bold the keywords: "charts," "data visualizations," "statistics," "numerical data"

[Keywords to Include: charts 1, data visualizations 1, statistics 1, numerical data 1]

Image



[Image description: alt = "A collection of different chart types, such as bar graphs, pie charts,
and line graphs, used to visualize numerical data and statistics in an engaging and
memorable way."]

7. End with a Strong Call-to-Action

({150} words): [Sample Content:] Alright, my friends, we've covered a lot of ground so far —
from crafting attention-grabbing headlines and engaging introductions, to structuring your
content logically, supporting your points with examples and visuals, and optimizing for
readability and scannability.

But you know what they say — all good things must come to an end. And when it comes to
your blog posts, that end should be a strong, compelling call-to-action that leaves your
readers feeling motivated and inspired to take the next step.

[Content Instructions:]

e Emphasize the importance of ending blog posts with a strong call-to-action (CTA)
e Suggest that a compelling CTA motivates readers to take action and engage further

e Recommend summarizing key points and tying back to the introduction in the
conclusion

e Bold the keywords: "call-to-action," "CTA," "conclusion," "summarize," "key points"

[Current Events to Incorporate:] "In the past. scientists searched for novel crystal structures
by tweaking known crystals or experimenting with new combinations of elements - an
expensive, trial-and-error process that could take months to deliver even limited results.

Over the last decade, computational approaches led by the Materials Project and other
groups have helped discover 28,000 new materials. But up until now, new Al-quided

approaches hit a fundamental limit in their ability to accurately predict materials that could be
experimentally viable." - DeepMind

[Internal Links to add:] Discover the best article writing assistants of 2024. Our roundup
covers features, strengths, and pricing to help you choose the perfect tool for you

[Keywords to Include: call-to-action 2, CTA 1, conclusion 1, summarize 1, key points 1]

Concluding Your Post

({100} words): [Sample Content:] Your conclusion is like the grand finale of a fireworks show
— it needs to go out with a bang and leave a lasting impression on your readers. Start by
briefly summarizing your key points and reinforcing the value you promised to deliver in the
introduction.

[Content Instructions:]
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e Recommend summarizing key points and reinforcing the promised value in the
conclusion

e Suggest using the conclusion to leave a lasting impression on readers

e Provide tips on keeping the conclusion concise and impactful

e Bold the keywords: "conclusion, promised value,"

"lasting impression"

summarize," "key points,

[Keywords to Include: conclusion 1, summarize 1, key points 1, promised value 1, lasting
impression 1]

Summarize Key Points

({100} words): [Sample Content:] In your conclusion, it's a good idea to briefly summarize the
key points, tips, or strategies you covered throughout your post. This not only reinforces the
main takeaways for your readers, but it also serves as a gentle reminder of the valuable
content they just consumed.

[Content Instructions:]

e Recommend summarizing the key points or main takeaways in the conclusion
e Suggest using a bulleted list or short paragraphs for the summary

e Explain that summarizing key points reinforces the main content for readers

e Bold the keywords: "summarize," "key points," "main takeaways," "bulleted list"

[Keywords to Include: summarize 1, key points 1, main takeaways 1, bulleted list 1]
Tie Back to the Introduction

({100} words): [Sample Content:] In addition to summarizing your key points, it's also a good
idea to tie your conclusion back to the introduction by revisiting the problem or pain point you
initially addressed. This creates a sense of closure and reinforces the value you promised to
deliver from the very beginning.

[Content Instructions:]

e Recommend tying the conclusion back to the introduction and initial problem/pain
point

e Suggest that revisiting the introduction creates a sense of closure and reinforces
value



e Provide tips on making a smooth transition from the content to the conclusion

introduction,

e Bold the keywords: "tie back, problem," "pain point," "closure,"

"value"

[Keywords to Include: tie back 1, introduction 1, problem 1, pain point 1, closure 1, value 1]
Call-to-Action (CTA)

({100} words): [Sample Content:] Last but certainly not least, your conclusion should end
with a strong, compelling call-to-action (CTA) that motivates your readers to take the next
step. Whether it's subscribing to your email list, leaving a comment, or sharing your post on
social media, your CTA should be clear, actionable, and aligned with your goals.

[Content Instructions:]

e Recommend ending the conclusion with a clear and compelling call-to-action (CTA)

e Suggest aligning the CTA with your specific goals (e.g., email subscriptions,
comments, social shares)

e Provide tips on crafting effective CTAs that motivate action

e Bold the keywords: "call-to-action," "CTA," "goals," "motivate," "action"

[Keywords to Include: call-to-action 1, CTA 1, goals 1, motivate 1, action 1]

[Table Supporting Content] Examples of Effective Call-to-Action Phrases:

CTA Type Example Phrases

Email Subscription "Subscribe Now for More Tips!"

Comments "Share Your Thoughts Below!"
Social Sharing "Spread the Word on Twitter!"
Lead Generation "Download Our Free Guide!"

How Swiftbrief Can Help

({150} words): [Sample Content:] Phew, we've covered a lot of ground in this comprehensive
guide to crafting standout blog posts in 2024! From attention-grabbing headlines and
engaging introductions, to logical content structure, supporting points with examples and
visuals, optimizing for readability and scannability, and ending with a strong call-to-action —
it's a lot to keep track of.



But fear not, my friends, because that's where Swiftbrief comes in. Swiftbrief is a
game-changing content brief generation tool that takes the guesswork out of blog post
planning and optimization. By leveraging advanced data analysis and automation, Swiftbrief
streamlines the entire process of researching, structuring, and optimizing your blog content
for maximum impact and search engine visibility.

[Content Instructions:]

e Introduce Swiftbrief as a solution for streamlining blog post planning and optimization

e Highlight Swiftbrief's use of data analysis and automation to simplify the content
creation process

e Emphasize Swiftbrief's ability to help with research, structuring, and optimization

e Bold the keywords: "Swiftbrief," "content brief generation," "data analysis,"
"automation," "research," "structuring," "optimization"

[Stats to Incorporate:] "Swiftbrief was built by SEOs for SEOs, with features that meet the
needs of both the casual and power user. From keyword suggestions, to clustering to brief
generation, we've got everyone covered." - Swiftbrief

[Keywords to Include: Swiftbrief 3, content brief generation 1, data analysis 1, automation 1,
research 1, structuring 1, optimization 1]

({150} words): [Sample Content:] With Swiftbrief, you can streamline the entire content
creation process, from initial keyword research and topic ideation, to structuring your content
in a logical and engaging way, to optimizing for search engines and user experience.

Swiftbrief's advanced algorithms analyze search data and top-ranking content to uncover the
most relevant keywords, cluster them into logical topics, and generate detailed content briefs
complete with outlines, key points to cover, and optimization suggestions. This takes the
guesswork out of content planning and ensures your blog posts are structured in a way that
resonates with your target audience and search engines alike.

[Content Instructions:]

e Explain how Swiftbrief streamlines the content creation process from start to finish
e Highlight Swiftbrief's use of data analysis and content optimization features

e Emphasize the value of Swiftbrief's content briefs for ensuring a logical, engaging
structure

content creation process," "data analysis," "content

n Ilengagingll

e Bold the keywords: "streamline,
optimization," "content briefs," "logical structure,


https://www.swiftbrief.com/
https://www.swiftbrief.com/
https://www.swiftbrief.com/

[Current Events to Incorporate:] "GNoME expands the number of stable materials known to
humanity to 421,000." - DeepMind

[Keywords to Include: streamline 1, content creation process 1, data analysis 1, content
optimization 1, content briefs 1, logical structure 1, engaging 1]

({100} words): [Sample Content:] But that's not all — Swiftbrief also integrates seamlessly
with popular writing tools and content management systems, allowing you to maintain a
consistent and efficient workflow throughout the entire content creation cycle. Say goodbye
to jumping between multiple tools and platforms — with Swiftbrief, you can plan, create, and
optimize your blog content all in one place.

[Content Instructions:]

e Highlight Swiftbrief's integration capabilities with writing tools and content
management systems

e Emphasize the value of a streamlined, efficient workflow for content creation

e Suggest that Swiftbrief eliminates the need to juggle multiple tools and platforms

e Bold the keywords: "integration,
"streamlined workflow," "efficient"

writing tools," "content management systems,"

[Keywords to Include: integration 1, writing tools 1, content management systems 1,
streamlined workflow 1, efficient 1]

({100} words): [Sample Content:] So whether you're a solopreneur blogger, a content
marketer, or part of a larger content team, Swiftbrief can be a game-changer in helping you
consistently create well-structured, high-performing blog content at scale. With its
data-driven approach, automation capabilities, and seamless integrations, Swiftbrief takes
the hassle out of content planning and optimization, freeing you up to focus on what really
matters — creating valuable, engaging content that resonates with your audience.

[Content Instructions:]

e Suggest that Swiftbrief is valuable for bloggers, content marketers, and content
teams

e Highlight Swiftbrief's ability to help create high-performing blog content at scale

e Emphasize Swiftbrief's data-driven approach, automation capabilities, and
integrations

e Recommend Swiftbrief as a solution for streamlining content planning and
optimization
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e Bold the keywords: "well-structured," "high-performing," "data-driven," "automation

capabilities," "seamless integrations," "content planning," "optimization"

[Keywords to Include: well-structured 1, high-performing 1, data-driven 1, automation
capabilities 1, seamless integrations 1, content planning 1, optimization 1]

({100} words): [Sample Content:] Ready to take your blog content to the next level and
create standout posts that engage your audience, rank well in search engines, and drive real
results for your business? Head over to Swiftbrief.com and sign up for a free trial or demo
today. With Swiftbrief by your side, you'll be well on your way to mastering the art of blog
post creation and dominating the content game in 2024 and beyond. Don't let another year
go by with mediocre blog content — unleash the power of Swiftbrief and start creating blog
posts that truly stand out!

[Content Instructions:]

e Issue a strong call-to-action for readers to try Swiftbrief

e Highlight the benefits of using Swiftbrief (engaging content, better search rankings,
business results)

e Suggest signing up for a free trial or demo on the Swiftbrief website

e Emphasize the value of mastering blog post creation with Swiftbrief
e Bold the keywords: "standout blog posts," "engage audience," "rank well," "business
results," "free trial," "demo," "mastering blog post creation"

[Keywords to Include: standout blog posts 1, engage audience 1, rank well 1, business
results 1, free trial 1, demo 1, mastering blog post creation 1]

Learnings Recap

({150} words): [Sample Content:] Phew, what a journey we've been on! From crafting
attention-grabbing headlines and engaging introductions, to structuring our content logically
and supporting our points with real-world examples and visuals, we've covered a lot of
ground in this comprehensive guide to creating standout blog posts in 2024.

But fear not, my friends — we've got your back with a quick recap of the key learnings and
takeaways. Remember, a successful blog post is all about striking the perfect balance
between captivating your audience, delivering value, and playing nice with those all-knowing
search engine overlords.

[Content Instructions:]



e Summarize the key learnings and takeaways covered in the guide

e Emphasize the importance of balancing audience engagement, value delivery, and
search engine optimization

e Use a conversational, engaging tone to keep readers interested

e Bold the keywords: "key learnings," "takeaways,
delivery," "search engine optimization"

audience engagement," "value

[Keywords to Include: key learnings 1, takeaways 1, audience engagement 1, value delivery
1, search engine optimization 1]

e Craft compelling headlines that pique curiosity and promise value

e Hook readers with an engaging introduction that establishes credibility and teases
the content

e Structure your content logically with clear sections, headings, and transitions
e Support your points with real-world examples, data, statistics, and visuals

e Optimize for readability and scannability with formatting techniques like short
paragraphs and bullet points

e Incorporate visuals and multimedia to enhance engagement and comprehension

e End with a strong call-to-action that motivates readers to take the next step

Final Thoughts

({150} words): [Sample Content:] As we wrap up this epic journey into the world of blog post
creation, let's take a moment to reflect on the true power and potential of well-crafted,
engaging content.

In today's digital landscape, where information is abundant and attention spans are fleeting,
the ability to create content that truly resonates with your audience is a superpower. It's what
separates the forgettable from the unforgettable, the mediocre from the exceptional.

By mastering the art of crafting standout blog posts that captivate, educate, and inspire,
you're not just creating content — you're building a connection, fostering trust, and
establishing yourself as a thought leader in your industry.

[Content Instructions:]



e Reflect on the importance and power of well-crafted, engaging content
e Emphasize the ability to create content that resonates as a valuable skill
e Suggest that exceptional content builds connections, trust, and thought leadership

e Use inspirational and motivational language to encourage content creation
excellence

e Bold the keywords: "well-crafted," "engaging content," "resonates," "captivate,"

"educate," "inspire," "thought leadership"

[Stats to Incorporate:] "Instantly create detailed content briefs, integrating SEO data,
competitor analysis, and tailored quidelines, streamlining the content planning process for
marketers and writers." - Swiftbrief

[Keywords to Include: well-crafted 1, engaging content 1, resonates 1, captivate 1, educate
1, inspire 1, thought leadership 1]

({150} words): [Sample Content:] So, my fellow content creators, as you embark on your
next blog post adventure, remember the lessons we've learned. Craft headlines that stop
readers in their tracks, hook them with engaging introductions, and guide them through a
logical, well-structured journey. Support your points with real-world examples and visuals
that bring your content to life, and optimize for readability and scannability to keep your
audience engaged from start to finish.

And most importantly, never forget the power of a strong call-to-action — that final push that
motivates your readers to take action, engage further, and become part of your ever-growing
community of loyal followers.

With these tools in your arsenal, you have the power to create truly exceptional content that
not only resonates with your audience but also drives real results for your business. So go
forth, my friends, and unleash your inner content creation superhero — the world is waiting
for your words!

[Content Instructions:]

e Summarize the key lessons and techniques covered in the guide

e Emphasize the importance of crafting exceptional content that resonates and drives
results

e Use inspirational and motivational language to encourage content creation
excellence

e Bold the keywords: "headlines," "engaging introductions," "logical structure,"
"real-world examples," "visuals," "readability," "scannability," "call-to-action,"


https://www.swiftbrief.com/
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"exceptional content," "resonates," "results"

[Current Events to Incorporate:] "For example, 52,000 new layered compounds similar to
graphene that have the potential to revolutionize electronics with the development of

superconductors. Previously, about 1.000 such materials had been identified. We also found
528 potential lithium ion conductors, 25 times more than a previous study, which could be

used to improve the performance of rechargeable batteries." - DeepMind

[Keywords to Include: headlines 1, engaging introductions 1, logical structure 1, real-world
examples 1, visuals 1, readability 1, scannability 1, call-to-action 1, exceptional content 1,
resonates 1, results 1]

Internal link suggestions:

e Dblog https://www.swiftbrief.com/blog

e blog outline generator https://www.swiftbrief.com/tools/blog-outline-generator

Content Brief Created on Swiftbrief. Make yvour own.
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