
 

1) Professional storyboards for video generators 
Create a cinematic 3x3 storyboard grid that tells one cohesive, realistic, emotionally engaging 
story built around a single fictional luxury men’s fragrance. The same perfume bottle and the 
same male protagonist must appear consistently across all 9 panels. This is one fragrance, one 
man, one story. 
The fragrance should feel like a premium symbol of confidence, elegance, mystery, and 
attraction. The overall visual style should resemble a high-end fashion and fragrance 
advertisement: ultra-realistic, cinematic, refined, moody, luxurious, and emotionally expressive. 
The story should follow a stylish, attractive man during an elegant evening in the city, showing 
how the fragrance becomes part of a memorable moment. The bottle should be a fictional luxury 
design: dark glass, masculine silhouette, premium cap, subtle elegant label, sophisticated 
branding. Keep the bottle design consistent in every panel. 
Story progression across the 9 panels: 
Panel 1: 
A refined man stands in a modern, softly lit apartment or dressing room in the early evening, 
preparing to go out. The atmosphere is calm, elegant, and full of anticipation. The fragrance 
bottle is visible on a table or shelf. 
Panel 2: 
Close-up shot of his hand reaching for the perfume bottle. Focus on the luxury craftsmanship of 
the bottle: dark glass, premium cap, elegant details, masculine design. 
Panel 3: 
A cinematic close-up of the man spraying the fragrance onto his neck or wrist in front of a mirror. 
Soft mist fills the air. This moment should feel intimate, confident, and ritualistic — the beginning 
of the transformation. 
Panel 4: 
He leaves the apartment and steps into the city at night. Stylish outfit, confident posture, urban 
lights, elegant architecture, cinematic street atmosphere. The scent now feels like part of his 
presence and identity. 
Panel 5: 
He enters a sophisticated setting such as a rooftop bar, hotel lounge, art gallery, or upscale 
restaurant. He looks self-assured and magnetic. People subtly notice him. The mood suggests 
that the fragrance enhances his charisma. 
Panel 6: 
A meaningful moment of eye contact: he notices a woman across the room, and she notices 
him too. The scene should feel natural, cinematic, and emotionally charged — not cheesy, but 
elegant and intriguing. 
Panel 7: 
They meet and begin talking. A warm, intimate frame captures their first connection — subtle 
smiles, relaxed body language, chemistry, and a sense that the evening is becoming special. 
The fragrance is implied to be part of the attraction and memory. 
Panel 8: 



 

The emotional climax: they walk together through the city night, or share a quiet romantic 
moment on a rooftop / balcony / elegant street corner. The atmosphere is stylish, aspirational, 
and memorable. The fragrance story now feels complete: confidence led to connection. 
Panel 9: 
Final premium closing shot: the perfume bottle alone in a powerful hero composition, beautifully 
lit, with visual echoes of the evening’s mood — city lights, soft reflections, elegant shadows, 
subtle mist. The bottle should feel iconic, unforgettable, and symbolic of the story that just 
happened. 
Visual direction: 
Maintain consistent character identity and consistent perfume bottle design across all 9 panels. 
The story should feel like a luxury fragrance commercial campaign, not like random 
disconnected shots. 
The emotional arc should move from preparation → confidence → presence → connection → 
memorable ending. 
Use a premium masculine color palette: deep black, charcoal, dark navy, warm amber 
highlights, smoky grey, subtle gold reflections. 
Environments should feel elegant and cinematic: modern apartment, city night, rooftop, lounge, 
refined urban luxury. 
Lighting should be dramatic and polished: soft practical lighting, moody shadows, cinematic 
highlights, reflective surfaces, subtle mist. 
Mood: confident, sensual, sophisticated, aspirational, mysterious, stylish. 
Style: 
Ultra-realistic, cinematic luxury advertising, high-end fashion editorial photography, premium 
fragrance campaign, photorealistic, elegant storytelling, polished composition, refined mood, no 
watermark, no chaotic background, no extra text outside the perfume label. 
 

2) Turn amateur product photos into high-converting ads 
Create a professional advertising image based on the uploaded reference photo of the fictional 
Velmora chocolate packaging. Use the reference image only to preserve the recognizable 
identity of the fictional brand: the deep navy-blue wrapper, elegant gold line details, the gold 
circular emblem with the letter V, the large “Velmora” brand name, the “Milk Chocolate” subtitle, 
the chocolate piece illustration, and the premium refined overall look of the packaging. 
 
Do not copy the original handheld snapshot composition directly. Instead, create a new, polished 
commercial advertising scene. 
 
Show a beautiful, happy young woman gently hugging and wrapping her arms around a giant 
Velmora chocolate bar, as if she is affectionately cuddling it. The oversized chocolate bar should 
look like a realistic enlarged version of the packaging from the reference image and should be 
the hero product of the scene. 
 
The woman should look elegant, warm, and friendly. She should wear a stylish warm beige, 
caramel-brown, or soft neutral outfit that complements the chocolate tones. Her pose should 



 

clearly show affection for the chocolate, with her cheek softly leaning against the packaging and 
her arms wrapped around it. 
 
Make the scene look like a high-end food and lifestyle advertisement: studio-quality lighting, 
photorealistic detail, premium commercial photography, soft depth of field, warm luxurious 
atmosphere, visually clean composition, and a cozy inviting mood. 
 
Use a tasteful warm background in caramel, cream, or softly lit studio tones. Add subtle floating 
chocolate pieces, chocolate curls, or cocoa accents around the product if helpful, but keep the 
focus on the woman and the giant Velmora bar. 
 
Preserve the recognizable Velmora packaging identity while making the overall composition fully 
original and ad-ready. 
 
No watermark, no extra labels, no “Designed by ChatGPT” text, no hand from the original photo, 
no clutter, no distorted text, no duplicated brand names. 
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