
Google Local Services Ads for Restaurants: 2026 
Pilot Guide 
How eligible restaurants and coffee-and-dessert shops can turn local searches into calls, directions, 
reservations, and seated guests. 

 

Last updated: September 2, 2026 

THE SHORT ANSWER 
Google Local Services Ads for restaurants are a pay-per-lead format currently available only in Atlanta, Boston, Indianapolis, 
Miami, and San Jose. Google lists two dining categories: Restaurant and Coffee and dessert shop and currently requires a 
verified Google Business Profile. Ads can help diners call, get directions, or reserve a table. Dining businesses do not receive the 
Google Verified badge. 
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When someone searches for “restaurant near me,” “coffee shop open now,” or “dessert near me,” they are often ready to 
decide where to go next. Google Local Services Ads can place an eligible dining business in front of that high-intent 
demand and encourage direct actions such as calls, directions, or table reservations. 

However, achieving strong results depends on many other factors, such as accurate hour tracking, a reliable Google 
Business Profile, dependable phone coverage, a seamless reservation process, and effective measurement that links each 
customer interaction to their arrival and payment. This guide will cover eligibility, setup, costs, ranking, measurement, and 
the transition to the new platform in 2026. 

For setup and ongoing optimization, explore Momentum360's Google Local Services Ads management. 

What Are Google Local Services Ads for Restaurants? 
Google Local Services Ads (LSAs) are profile-based ads for approved local services. In the current pilot program for 
dining businesses, eligible restaurants and coffee shops can appear in Google Search and Maps when nearby customers 
are searching for places to eat or drink. 

These ads draw information from the connected Google Business Profile, allowing diners to call, get directions, or reserve 
a table. Advertisers pay only when potential customers make contact. 

Unlike traditional ads, LSAs don't rely on keywords; instead, Google matches demand using the ad's category, profile, 
location, schedule, and context, making accurate profiles and guest management essential. See Google’s official Local 
Services Ads for dining overview for the current product experience. 

Are Restaurant LSAs Available Nationwide? 
Restaurant Local Services Ads (LSAs) are currently in a limited pilot phase in the United States. As of September 2, 
2026, Google supports LSAs in just five cities: Atlanta, Boston, Indianapolis, Miami, and San Jose. Restaurants located 
outside of these markets should avoid launching LSAs based on competitor screenshots or the availability of LSAs in 
other industries. 

 

https://www.momentumvirtualtours.com/nationwide-google-local-services-ads-management/
https://business.google.com/us/ad-solutions/local-service-ads/dining/
https://business.google.com/us/ad-solutions/local-service-ads/dining/


Note: Even in a pilot city, participation is not automatic. It requires confirmation in the exact category, address, Business 
Profile, and onboarding options for the individual business. 

Which Dining Businesses Are Eligible? 
Google’s current U.S. screening guidance lists two dining categories. The consumer-facing dining page says nearly all 
major restaurant types, coffee houses, and dessert shops may be eligible, but the account’s available category remains the 
deciding factor. 

Google category Typical fit Current geography 

Restaurant Eligible dining establishments across many cuisine 
and service styles 

Atlanta, Boston, Indianapolis, Miami, and 
San Jose 

Coffee and dessert shop Coffee houses and businesses centered on desserts or 
similar treats 

Atlanta, Boston, Indianapolis, Miami, and 
San Jose 

 
Note: Google does not list bars, caterers, food trucks, ghost kitchens, or grocery stores as separate dining LSA categories. 
An overlapping business model should verify its onboarding options and Business Profile category. 

How Do Restaurant LSAs Work? 
●​ Confirm that the dining category and business location are eligible in one of the five pilot cities. 
●​ Connect a public, verified Google Business Profile with the correct name, address, phone number, category, hours, 

menu or reservation links, and photos. 
●​ Review the services, location settings, contact options, and ad schedule available in the account. 
●​ Set a controlled lead budget and make sure someone can answer calls and manage reservations during every 

advertised hour. 
●​ Launch the campaign and monitor which customer actions qualify as visits—not just how many interactions appear in 

the dashboard. 
●​ Refine hours, coverage, profile information, and operational follow-up using booked and seated guest data. 

MOMENTUM360 FIELD NOTE 
Track the full path: local search → call, directions, or reservation → arrival → seated party → paid check → return visit. This connects 
lead activity with restaurant revenue. 

What Verification Requirements Apply? 
Google’s dining screening table lists one onboarding requirement: a public, verified Google Business Profile. Restaurants 
must still comply with applicable laws, permits, and platform policies, but Google does not currently list separate steps for 
dining LSA licensing, insurance, or background checks. 

Before onboarding, resolve duplicates, ownership conflicts, incorrect contact details, outdated hours, and category 
mismatches. Holiday hours, temporary closures, reservation links, and the displayed name should also be accurate. 

Momentum360 can help establish that foundation through Google Business Profile management. 

https://www.momentumvirtualtours.com/nationwide-google-business-profile-management-services/


Do Restaurants Receive the Google Verified Badge? 

Google's current guidelines for the U.S. state that the Google Verified badge is not available for dining establishments. 
Restaurants are still required to have a verified Google Business Profile and must complete the onboarding steps provided 
in their account. However, they should refrain from describing themselves as Google Verified or Google Guaranteed. 

It's important to note that verification does not guarantee food quality, service, availability, customer satisfaction, or 
results from marketing campaigns. Please avoid using outdated badge graphics or guarantee language. 

How Much Do Restaurant LSAs Cost? 
There is no universal price for a restaurant LSA lead. Google says lead prices can vary by location, lead type, and bidding 
mode. Auction conditions and the quality of the profile and response process can also affect performance, so generic 
“average CPL” figures are not a dependable forecast for a specific restaurant. 

A reported lead is not the same as a seated party or paid check. Start with a controlled budget, confirm how actions are 
reported and charged, and scale only after spend connects with guest outcomes. 

MEASURE SEATED GUESTS 
Cost per first-time seated party = LSA spend ÷ first-time seated parties attributed to LSA. Review average check, gross margin, party size, 
cancellations, no-shows, and repeat visits alongside this figure. 

 

Tip: Google’s lead and charging guidance explains how to handle valid leads. 

Restaurant LSAs vs. Search Ads vs. Google Business Profile 
Feature Local Services Ads Search Ads Business Profile 

Billing Generally pay for valid leads Usually pay per click or 
conversion goal Free to maintain 

Targeting Category, profile, location, 
schedule, and context 

Keywords, audiences, 
creative, landing pages, and 
goals 

Relevance, distance, 
prominence, and profile 
quality 

Guest action Call, directions, or table 
reservation, when available 

Website visit, call, form, 
menu, or reservation 

Call, directions, website, 
menu, or reservation 

Best use Eligible high-intent demand 
in pilot markets 

Offers, broader reach, and 
greater campaign control 

Trust, local discovery, 
hours, photos, reviews, and 
directions 

 
These channels work as a system: LSAs capture eligible pilot-market demand, Search Ads provide more campaign 
control, and the Business Profile supports discovery and trust. Restaurants outside the pilot can strengthen local SEO and 
Search campaigns while monitoring eligibility. 

For broader paid-search support, see Momentum360's nationwide Google Ads management. 

What Affects Restaurant LSA Ranking and Performance? 
Google says the LSA auction considers the bid and the likelihood of generating a lead. Relevance, responsiveness, 
reviews, response time, images, and verification can also affect performance. 

Profile accuracy and relevance 
Ensure accurate category, address, hours, phone, reservation details, and photos. Advertising schedules must reflect 
kitchen and reservation availability. 

https://support.google.com/localservices/answer/7195435?hl=en
https://www.momentumvirtualtours.com/nationwide-google-ads-management/


Responsiveness and operating coverage 
Assign staff to answer calls and reservation questions during advertised hours. Missed calls and slow responses waste 
high-intent demand. 

Reviews and visual trust 
Request genuine reviews through a compliant process and respond professionally. Use current photos of the dining room, 
storefront, food, team, accessibility features, and atmosphere—rather than misleading stock imagery. 

Location and capacity 
Align advertising hours and budget with dining room, kitchen, staffing, parking, and reservation capacity by time of day. 

Tip: Review Google’s current LSA ranking guidance and document operational changes alongside campaign results. 

Restaurant LSA Launch Checklist 
●​ Confirm that the category and exact location are eligible in Atlanta, Boston, Indianapolis, Miami, or San Jose. 
●​ Verify and clean up the connected Google Business Profile. 
●​ Correct the primary category, address, phone number, regular hours, holiday hours, and reservation links. 
●​ Use only the dining category and account options that accurately reflect the business. 
●​ Set the budget and ad hours around real phone, reservation, kitchen, and seating capacity. 
●​ Upload current, accurate photos of the storefront, dining room, food, team, and guest experience. 
●​ Create a compliant process for requesting authentic reviews. 
●​ Assign call and reservation coverage during every advertised hour. 
●​ Track calls, directions, reservations, arrivals, seated parties, paid checks, and repeat visits. 
●​ Export historical LSA reports before any platform migration. 

How Should Restaurants Measure Lead Quality and Revenue? 

 

A call may be irrelevant, directions may not produce an arrival, and a reservation can become a no-show. Evaluate the full 
guest journey instead of treating every interaction equally. 

●​ Use a consistent source field in the reservation, phone, or point-of-sale workflow. 
●​ Separate calls, direction actions, and reservations so their downstream value can be compared. 

https://support.google.com/localservices/answer/7527305?hl=en


●​ Record party size, arrival status, first-time versus returning guest, paid check, and repeat visit when attribution is 
available, and privacy rules permit. 

●​ Review the cost per seated party and contribution, not only the cost per lead. 
●​ Listen to or review eligible lead records to improve scripts, hours, profile details, and reservation handling. 

What Is Changing With the Performance Max Migration? 
Google began moving LSAs into specialized Performance Max campaigns with pay-per-lead goals in August 2026. The 
model remains focused on customer contacts and profile-based targeting. 

Dining is not in Google’s published August 2026 Phase 1 directory. Broader groups move later in 2026, with remaining 
categories and non-U.S. accounts scheduled for 2027. Administrators should receive an email 14 days before migration, 
so follow account-specific instructions. 

Before transition, export reports and record budgets, settings, response rate, reservations, seated parties, and cost per 
seated party. Google says that old campaign reports will no longer be accessible, although customer lead history transfers 
to the Leads page in Google Ads. 

2026 ACTION ITEM 
Confirm the account administrator, preserve reports and baseline settings, and act only when Google provides account-specific 
migration instructions. 

See Google’s official Performance Max migration guide and Phase 1 category directory. 

Common Restaurant LSA Mistakes To Avoid 
●​ Calling the program nationwide when dining remains a five-city pilot. 
●​ Assuming every food business qualifies when Google currently lists only Restaurant, Coffee, and dessert shop. 
●​ Promoting a Google Verified or Google Guaranteed badge that dining advertisers do not receive. 
●​ Running ads when calls or reservations are not staffed. 
●​ Leaving inaccurate hours, location details, photos, or reservation links on the Business Profile. 
●​ Judging performance only by lead count or cost per lead. 
●​ Increasing the budget without confirming seating, kitchen, and daypart capacity. 
●​ Assuming a migration date before Google notifies the account administrator. 

Are Google LSAs Right for Your Restaurant? 

Restaurant Local Service Ads (LSAs) can benefit eligible businesses in pilot cities if their profiles are accurate, staff 
respond to inquiries reliably, and the restaurant tracks seated guests and revenue. However, weak phone coverage, 
inconsistent operating hours, disconnected reservations, or missing attribution can diminish their value. 

For businesses outside the pilot program, focus on improving your Business Profile, managing reviews, enhancing local 
landing pages, optimizing Search campaigns, refining the reservation experience, and investing in visual content. These 
efforts will create immediate value and prepare your business for future opportunities. 

Frequently Asked Questions 
Are Google Local Services Ads for restaurants available nationwide? 
No. As of September 2, 2026, Google lists the dining pilot only in Atlanta, Boston, Indianapolis, Miami, and San Jose. 
Eligibility still depends on the category, location, Business Profile, and account onboarding options. 

Which dining businesses can use restaurant LSAs? 
Google currently lists two categories: Restaurant and Coffee and Dessert Shop. Its dining page says nearly all major 
restaurant types, coffee houses, and dessert shops may be eligible, but each business should verify the exact category and 
location. 

https://support.google.com/google-ads/answer/17213585?hl=en
https://support.google.com/google-ads/answer/17326460?hl=en


What can diners do from a restaurant Local Services Ad? 
Depending on the experience available, diners can call the business, get directions, or reserve a table. Restaurants should 
confirm which actions appear and how they are reported in the individual account. 

Do restaurants pay for ordinary clicks? 
Google describes Local Services Ads as pay-per-lead. Restaurants should review the account’s lead types and charging 
details because a reported action is not automatically a seated or profitable guest. 

Do dining businesses receive the Google Verified badge? 
No, Google's current guidelines in the U.S. state that the badge is unavailable for dining categories. A verified Google 
Business Profile is still required. 

What does a restaurant need for LSA verification? 
Google's current dining screening table requires a verified Google Business Profile. The business must also meet 
eligibility and platform requirements and comply with applicable local laws and permits. 

Will restaurant LSAs move to Performance Max? 
Google plans to migrate the remaining LSA categories in phases. However, dining is not included in the published Phase 1 
directory for August 2026. Therefore, restaurants should monitor administrator emails and account notifications instead of 
assuming a date. 

How Momentum360 Helps Restaurants With Google LSAs 
Momentum360 helps eligible restaurants connect local visibility with measurable guest outcomes. Support can include 
eligibility and profile readiness, Local Services Ads setup, category and location strategy, Google Business Profile 
optimization, review-process guidance, visual content, lead tracking, reporting, and migration preparation. 

The goal is not simply to generate more interactions. It is to build a clear path from local search to an answered inquiry, an 
arrival, a seated party, a paid check, and—when the experience earns it—a return visit. 

READY TO ASSESS YOUR OPPORTUNITY? 
Get a practical review of your dining category, pilot-city eligibility, Business Profile, guest-handling process, measurement plan, and 
migration readiness before committing more budget. 

 

REQUEST A FREE RESTAURANT LSA CONSULTATION 

Book a Free Consultation With Momentum360 
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