Voices for Moldova

English

This document is available in three languages. You can find the description in English, Romanian, and
Russian. Please scroll down.

Roména

Acest document este elaborat in trei limbi. Descrierea este disponibila in limba engleza, roméana si rusa.
Va rugam sa derulati in jos.

Rusa

OTOT [OOKYMEHT MOAroTtoBneH Ha Tpex sAsblkax. OnucaHue AOCTYMHO Ha aHrMMACKOM, PYMbIHCKOM WU
pycckoMm si3blkax. [MoxanyincTa, nponucranTe CTpaHnLy BHUS.

FORMULAR DE APLICARE PENTRU CREATORI DE CONTINUT

Institute for War and Peace Reporting (IWPR) lanseaza ,Voices for Moldova”, o campanie pe
retelele sociale care colaboreaza cu creatori de incredere pentru a produce si distribui continut
bazat pe fapte, adaptat publicului, care contribuie la reducerea impactului dezinformarii. Ne
propunem sa ajungem la audiente din afara Chisinaului si sa sprijinim discutii publice informate
printr-o comunicare clara si responsabila.

Cautam creatori independenti, nepartizani si apolitici, cu o audienta activa. Continutul poate fi in
limba roméana si/sau rusa (alte limbi doar daca sunt clar relevante). Planificam sa recrutam 18
creatori in trei categorii: 2 Creatori principali (100.000+ urmaritori), cu un volum estimat de 4
materiale pe luna; 4 Creatori de baza (20.000+ urmaritori), cu un volum estimat de 4 materiale
pe luna; 12 Micro-creatori (2.000+ urmaritori), cu un volum estimat de 2—3 materiale pe luna.
Colaborarea va avea o duratéd de sase luni de la momentul recrutérii. Remunerarea se face per
material de continut acceptat si va fi stabilita individual in cadrul procesului de contractare.

Creatorii selectati vor participa la sesiuni de onboarding si instruiri si vor fi implicati in activitati
regulate de coordonare (inclusiv intalniri lunare). Unii dintre ei vor fi implicati si in activitati din
cadrul Proiectului Colaborativ. Mare al ICDC si vor actiona ca formatori in regiuni,
impartasindu-si experienta de succes ca parte a campaniei. Campania va beneficia de o
diseminare larga, ceea ce va ajuta influencerii sa ajunga la audiente si mai extinse.

Creatorii selectati pentru campanie vor fi sustinuti sa isi pastreze stilul individual de comunicare,
abordarea preferata in realizarea videoclipurilor si formatele de publicare. IWPR nu va interveni
in procesul creativ. in acelasi timp, creatorii vor primi indrumare privind participarea
responsabild la campanie, inclusiv cum sa identifice si sa raspunda mesajelor propagandistice
sau inselatoare, cum sa utilizeze informatii de incredere si sa aplice principii de baza de
fact-checking in pregatirea continutului. Tot continutul trebuie sa fie corect, respectuos si aliniat
scopului campaniei. Discursul de ura, discriminarea si comportamentele daunatoare nu sunt
acceptate.

Instructiuni de aplicare
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Va rugam sa transmiteti formularul de aplicare completat pana la data de 31 ianuarie 2026 la
adresa larisa@iwpr.net, cu subiectul e-mailului: Application — Content Creator. Trimiterea
timpurie este incurajata, deoarece aplicatiile vor fi evaluate pe masura ce sunt receptionate, iar
candidatii preselectati pot fi contactati Tnainte de termenul-limita.

*k*k

APPLICATION FORM FOR CONTENT CREATORS

IWPR is launching “Voices for Moldova”, a social media campaign that works with trusted
creators to produce and share fact-based, audience-friendly content that helps reduce the
impact of disinformation. We aim to reach audiences beyond Chisindu and support informed
public discussion through clear, responsible communication.

We are looking for independent, non-partisan, apolitical creators with an engaged audience.
Content can be in Romanian and/or Russian (other languages only if clearly relevant). We plan
to recruit 18 creators in three categories: 2 Lead Creators (100,000+ followers), expected 4
content pieces/month; 4 Core Creators (20,000+ followers), expected 4 content pieces/month;
12 Micro Creators (2,000+ followers), expected 2—3 content pieces/month. The engagement is
for six months from recruitment. Remuneration is per accepted content piece and will be agreed
individually during contracting.

Selected creators will join onboarding and trainings and take part in regular coordination
(including monthly meetings). Some will also be linked to activities under the Large ICDC
Collaborative Project and act as trainers in the regions to share their success story as part of
the campaign. The campaign will be broadly disseminated which will help influencers to reach
even more audiences.

Creators selected for the campaign will be supported to keep their individual communication
style, preferred video approach, and posting formats. IWPR will not interfere in the creative
process. At the same time, creators will receive guidance on how to participate in the campaign
in a responsible way, including how to identify and respond to propagandistic or misleading
messages, use reliable information, and apply basic fact-checking principles when preparing
content. All content must be accurate, respectful, and aligned with the campaign purpose. Hate
speech, discrimination, and harmful conduct are not accepted.

Submission instructions

Please submit the completed application form by 31 January 2026 to larisa@iwpr.net with the
email subject line: Application — Content Creator. Early submission is strongly encouraged, as
applications will be reviewed on a rolling basis and shortlisted candidates may be contacted
before the deadline.
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3AABKA 1A CO3OATENEN KOHTEHTA

Institute for War and Peace Reporting (IWPR) 3anyckaeT kamnaHuio B coumMarnbHbIX CETAX
«Voices for Moldova», B pamkax KOTOpPOW COTpYAHMYAET C HAaAEXHbIMU CO3aaTensiMn KOHTEHTa
ANA Npou3BOACTBa W pacrnpoOCTpaHEeHWss MaTepuanoB, OCHOBaHHbIX Ha akTax W MOHATHbIX
LUMPOKOW ayauTopun, CMOCOOCTBYHOLUMX CHWDKEHMIO BO3OencTBus  aesvHdopmauun. Mol
cTpeMMMmcs  OxBaTuUTb  ayautopum 3a npegenamum  KnwmnHéBa © noggepxuBatb
WHOPMUMPOBAHHOE OOLLECTBEHHOE OOCY)XAeHMe nocpeaCcTBOM SICHOM W OTBETCTBEHHOM
KOMMYHMKaLnun.

Mbl Uwem He3aBUCUMbIX, HEMAPTUMHBLIX U anONUTUYHLIX co3daTernend KOHTEHTa C akTMBHOW 1
BOBre4YéHHou ayantopmein. KOHTEHT MOXeT ObITb Ha PYMBIHCKOM U/MNN PYCCKOM A3blKax (apyrue
A3bIKW — TONbKO MPW OYEBMAHOW perneBaHTHocTK). lNnaHunpyetcsa otobpaTtb 18 cospartenen
KOHTEHTa B TPEX KaTeropusx: 2 Begywmx cosgarens (100 000+ nognucymnkoB) C OXMAAEMbIM
o6bEéMom 4 maTtepmana B mecsL,; 4 oCcHOBHbIX co3aaTtens (20 000+ nognncYMKoB) € OXXMOAEMbIM
obbémMom 4 maTepmana B mecsl; 12 mukpo-cosgartenen (2 000+ nognucyYnkoB) ¢ oXuaaeMbim
obbémMom 2-3 maTtepmana B Mecsl. COTpygHMYECTBO pacCYMTaHO Ha LWECTb MecsueB C
MomeHTa otbopa. Onnarta Npon3BOAMTCA 3a Kaxabli NPUHATBLIA MaTepuan u cornacoBbliBaeTCA
WHOMBUAYaNbLHO B NpoLecce 3akniovyeHns orosopa.

OT06paHHble co3gaTtenu NPUMYT y4acTue B BBOAHbLIX CECCUSX U 0ByYatloLwmnx MeponpusaTusix, a
Takke OyayT BOBMeYeHbl B PErynsipHYH KOOPAMHALMIO (BKIHOYas eXeMecsiyHble BCTpeyn).
HekoTopble y4yacTHUKM Takke OyaoyT 3a4eiCcTBOBaHbl B AESATENbHOCTM B pamMkax KpynHoro
coBMecTHoro npoekta ICDC u BbICTYNSIT B ponvM TPEHEpPOB B pervoHax, OensiCb CBOUM
ycnewHbIM OMbITOM B pamkax kamnaHuu. KamnaHus OydeT LUMpOKO pacnpOCTPaHsiTbCs, YTO
NOMOXET co3fiaTersiM KOHTEHTa OXBaTUTb eLLé Bonee LWMPOKY ayauTopuio.

Cospartenu, otobpaHHble A8 y4acTus B KaMnaHuu, CMOTYT COXPaHUTb CBOW MHAMBUAYANbHbIN
CTUb KOMMYHMKaLMK, npegnoynmtaemMblin popmat Buaeo u dopmbl nybnukaumn. IWPR He
OyOeT BMeLLMBATLCA B TBOPYECKUI npouecc. BmecTe ¢ TeM y4aCcTHMKKM NonyyaT pekoMmeHgauum
Mo OTBETCTBEHHOMY Y4YacTUIO B KamnaHuW, BKIoYasi cnocobbl BbIABNEHMS U pearnpoBaHus Ha
nponaraHAMCTCKME WNn BBoOAdALME B 3abnyxaeHwe CcOOoOLeHUs, UCNOoNb30BaHUE HaOEXHbIX
NCTOYHWKOB WH(popMaumm n npumeHeHne 6a3oBbiX NPUHLMMNOB (pakTYEKUHra nNpu noaroToBke
KOHTEHTa. Becb KOHTEHT AOmKeH ObiTb TOYHbIM, YBaXWTENbHbIM WU COOTBETCTBOBaTb LENAM
KamnaHuu. A3blKk HEHaBUCTU, AUCKPUMUHALMA U BPEOAOHOCHOE NoBeaeHe HeJonyCTUMbI.

MHCcTpyKumMKM No noaaye 3asiBKu

Moxanyncra, oTnpaBbTe 3anofnHeHHyt 3aaBky Ao 31 aHBapa 2026 roga Ha agpec
larisa@iwpr.net, ykazaB B Teme nucbma: Application — Content Creator. PaHHAs nogada 3asiBoK
NMPUBETCTBYETCSH, TaK Kak OHM OyayT paccMaTpuBaTbCsi MO Mepe MOCTYNNeHusl, a KaHauaaThbl,
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BKIIIOYEHHbIE B KOPOTKUMA CMNWUCOK, MOryT OblTb MpurnalleHbl K aanbHelwemy otoopy Ao
NCTEYEHUsI KpaHero cpoka.

1. Applicant identification / Identificarea aplicantului / aeHTudukaums 3assutens

Full name (as in passport) / Nume complet /
[MonHoe nvs

Nickname (as on social media platforms) /
Pseudonim (asa cum apare pe platformele de
social media) / HwukHenmm (kak ykasaHoO B
coumarnbHbIX CETAX)

Legal status: Individual / Company /

Statut juridic: Persoana fizica / Companie /
KOpugudeckuin ctatyc: dPnsnyeckoe nuuo /
KomMnaHus

Age | sex / Varsta | sex / Bo3pacT | non

Contact person (if other) / Persoana de contact
(daca este diferitd) / KoHTakTHOe nwuuo (ecnu
Apyroe)

Email

Phone / Telefon / TenedoH

City/region of residence/operation / Oras/regiune de
resedinta/activitate / fopoa/pervioH
NPOXMBAHUA/AEATENbHOCTU

Target audience (age groups, male/female and
regions) / Public tinta (grupe de varsta,
femei/barbati si regiuni) / Llenesas ayautopus
(BO3pacTHble  rpynnbl,  >KEHLMHbI/MYX4YUHBI  ©
PErnoHbl)

Languages used for content / Limbi utilizate pentru
continut / A3bIkK, ncnonb3yemble B KOHTEHTE

2. Category you apply for (select one) / Categoria pentru care aplicati (selectati una) /

KaTeropusi, Ha KOTOpyto Bbl NodaeTe 3asiBKy (BblbepuTe 0fHY)

Lead influencer/content  creator  (100,000+
followers) / Influencer principal / creator de continut
(100.000+ urmaritori) / Begywmin uHdntoeHcep /
cosgatenb KoHTeHTa (100 000+ nognnuc4MkoB)

Core influencer/content creator (20,000+ followers)
/ Influencer de baza / creator de continut (20.000+
urmaritori) / OcHoBHOM MHGNOeHcep / co3gaTenb
koHTeHTa (20 000+ NoanNMCYUKOB)

Micro influencer/content creator (2,000+ followers) /

Micro-influencer / creator de continut (2.000+
urmaritori) / Mwukpo-uHdpnoeHcep / cospgaTtenb
KoHTeHTa (2 000+ nognuc4mKoB)




Voices for Moldova

3. Social media profiles and audience reach / Profiluri de social media si acoperirea

audientei / Mpodunu B coumanbHbIX CETAX U OXBaT ayauTopun

a. Facebook

Profile/page name / Nume profil/pagina / HassaHue
npocpunga/cTpaHnub

Link

Followers/page likes / Urmaritori/aprecieri pagina /
MNognuncuynkn/nankmn cTtpaHuibl

Maximum reach (best-performing content piece) /
Acoperire maxima (cel mai performant material de
continut) / MakcumanbHbln  oxBaT  (Cambli
yCneLHbI Matepuan)

b. Instagram
Profile name (@) / Nume profil (@) / msa npodouns
(@)
Link

Followers / Urmaritori / Mognucymnku

Maximum reach (best-performing content piece) /
Acoperire maxima (cel mai performant material de
continut) / MakcumanbHbln  oxBaT  (Cambli
ycneLlHbI MmaTtepuan)

c. TikTok
Profile name (@) / Nume profil (@) / ma npodomns
(@)
Link

Followers / Urmaritori / Mognucymnku
Maximum reach (best-performing content piece) /
Acoperire maxima (cel mai performant material de
continut) / MakcumanbHbIn  oxBaT  (camblii
yCneLuHbI MaTepuan)

d. YouTube

Channel name / Nume canal / HaszBaHue kaHana
Link
Subscribers / Abonati / Nognucyunku
Maximum reach (best-performing content piece) /
Acoperire maxima (cel mai performant material de
continut) / MakcumanbHbln  oxBaT  (CamMbli
ycneLHbIi MaTtepuan)

e. Telegram

Channel/group name / Nume canal/grup /
HasBaHue kaHana/rpynnbl
Link
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Subscribers/members / Abonati/membri /
MoanucYMKN/y4acTHUKN

Maximum reach (best-performing content piece) /
Acoperire maxima (cel mai performant material de
continut) / MakcumanbHbln  oxBaT  (Cambli
yCcneLwHbl Matepuan)

f. Other platform (if any, please specify) / Altd platforma (daca este cazul, va
rugam sa specificati) / [ipyras nnarcopma (ecnm ectb, noxanyicra, ykaxure)

Platform(s) name / Nume platforma(e) / HassaHve
nnatgopmbl(nnardopm)

Profile/channel name / Nume profil/canal /
HaseaHue npodunsa/kaHana

Link

Followers/subscribers / Urmaritori/abonati /
Mognucymkun

Maximum reach (best-performing content piece) /
Acoperire maxima (cel mai performant material de
continut) / MakcumanbHbln  OoxBaT  (Camblin
CMeLlHbIn MaTepuan

4. Audience and coverage (short description) / Audienta si acoperire (descriere scurta) /

AyouTtopus n oxeat (KpaTkoe onucaHue)

Main audience location(s) in Moldova
(regions/cities) / Principalele locatii ale audientei in
Moldova (regiuni/orase) / OcHoBHble MecTa
npoxweaHusa aygutopumn B Mongose
(pervoHbl/ropoga)

Main audience language(s) / Limbile principale ale
audientei / OCHOBHOW s13bIK(1) ayguTopum

Main topics you usually cover / Principalele teme pe
care le abordati / OCHOBHble TeMmbl, KOTOpblE Bbl
006bI4HO OocBeLlaeTe

Why your audience is relevant for this campaign
(2-3 sentences) / De ce este audienta dvs.
relevanta pentru aceasta campanie (2—-3 propozitii)
/ NMoyemy Bawa ayauTopusa perneBaHTHa ANs 3TOM
kamnaHum (2—3 npeanoxeHus

Are you available for a seven-month engagement
starting from recruitment? / Sunteti disponibil(a)
pentru o colaborare de sapte luni incepand cu
momentul recrutarii? / ToToBel nM Bbl K
COTPYOHWYECTBY CPOKOM Ha CEMb MecsileB C
MOMeHTa oTbopa?

5. Capacity and availability / Capacitate si disponibilitate / lMoTeHunan n gocTynHOCTb

Yes / No
Da/Nu
Ha / Het

Can you participate in onboarding and trainings
(online and/or offline, when scheduled)? / Puteti

Yes / No
Da/ Nu
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participa la sesiuni de onboarding si instruiri (online | fla / Het
si/sau offline, conform programarii)? / MoxeTte nu
Bbl y4acCTBOBaTb BO BBOAHbIX CECCUSX U TPEHUHTrax
(oHnarH n/unu onanH, No pacnmucaHuto)?
Can you participate in monthly coordination | Yes/No
meetings when scheduled? / Puteti participa la | Da/ Nu
intalniri lunare de coordonare, conform | a/ Het
programarii? / MoxeTe nuM Bbl y4acTBoBaTb B
eXeMEeCSYHbIX KOOPAMHALMOHHBIX BCTpeyax no
pacnncaHuio?
If selected, can you deliver the expected monthly | Yes / No
volume for your category? / Daca sunteti|Da/Nu
selectat(d), puteti livra volumul lunar estimat pentru | Oa / Het
categoria dvs.? / B cnyyae otbopa, cMOXeTe N Bbl
obecneynBaTb OXWUOAEMbIA EXEMECAYHbI 0ObeM
KOHTEHTa Ansi Ballen kateropmm?
6. Integrity and compliance declarations / Declaratii privind integritatea si conformitatea /

[eknapauum o 4oBpocoBeCTHOCTU U cobniogeHnn TpeboBaHMi

I confirm that | have no history of hate speech or | Yes / No
discriminatory behaviour on my public channels and | Da / Nu
| agree to respectful conduct throughout the | Ja/Hert
campaign. /

Confirm ca nu am antecedente de discurs de ura
sau comportament discriminatoriu pe canalele mele
publice si sunt de acord sa am o conduita
respectuoasa pe intreaga durata a campaniei. /
MoaTBepxgato, YTO Ha MOMUX MyGAUYHBIX KaHanax
OTCYTCTBYIOT CfiydauM 43blka HEHaBUCTU UK
ONCKPUMMHALMOHHOIO MNOBEAEHNs, U 51 00A3YHCh
cobniogatb  yBaxuTenbHoe  MOBedeHMe  Ha
NPOTSXKEHUM BCEN KaMNaHUW.

| agree to follow the campaign rules on | Yes/No
non-partisanship, apolitical content, independence, | Da/ Nu
do no harm, and safeguarding, including the | da/Het
commitment period after the campaign ends. /

Sunt de acord sa respect regulile campaniei privind
nepartizanatul, caracterul apolitic al continutului,
independenta, principiul ,do no harm” si masurile
de protectie, inclusiv perioada de angajament dupa
incheierea campaniei. /

A cornawatock cobniogatb npasBuna KamnaHuu,
KacatoLimecs HenapTMMHOCTK,  anonUTUYHOIO
Xapaktepa KOHTEHTa, He3aBMCUMOCTW, NpuHUMNa
«He HaBpean» M Mep no  obecnevyeHuto
Oe3onacHocTK, BKIloYas nepuog o00bA3aTenbCTB
nocne 3aBepLUeHNs KaMnaHuu.
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| agree that IWPR may conduct basic integrity and
reputational checks relevant to the campaign. /

Sunt de acord ca IWPR sa poata efectua verificari
de baza privind integritatea si reputatia, relevante
pentru campanie. /

A cornawatock ¢ Tem, yto IWPR moxeT npoBoanTb
6a3oBble NPOBEPKU no6poCcoBECTHOCTH "
penyTaLmm, CBA3aHHbIE C KAMMaHUEN.

Yes / No
Da/Nu
Ha / Het

7. Conflict of interest declaration / Declaratie privind conflictul de interese / [leknapaums

(0} KOH(*)J'II/IKTG MHTEPECOB

Please declare any political affiliations, political
campaigning involvement, or paid political
promotion in the last 12 months (if none, write
‘none”) /

Va rugam sa declarati orice afiliere politica,
implicare in campanii politice sau promovare
politica platita din ultimele 12 luni (daca nu exista,
scrieti ,nu exista”) /

Moxanyncta, ykaxuTe nobble nonuTuyeckne
adunmaumm, y4actme B NOAUTUHECKUX KaMnaHMaX
UNn onnadnBaemMoe MoNUTUYEeCKoe NPOABMKEHNE
3a nocnegHue 12 MecsaueB (ecrniv OTCYTCTBYHOT,
VKaKUTE KHET»).

Please declare any other conflict of interest that
could affect credibility or public trust (if none, write
‘none”) /

Va rugam sa declarati orice alt conflict de interese
care ar putea afecta credibilitatea sau increderea
publicului (daca nu exista, scrieti ,nu exista”) /
Moxanyncra, ykaxute nobon Opyron KOHUKT
WMHTEPECOB, KOTOPbIA MOXET NOBMUATL Ha LOBeEpUe
nnun obLecTBeHHOE BOCNpuATNE (€CNM OTCYTCTBYET,
YKaKUTE «HETY).

Data protection and consent

I understand that this application includes personal and/or organisational information. | confirm
that IWPR may collect and use this data for internal purposes only, related to the selection and
management of the “Voices for Moldova” campaign (including contracting, coordination,
monitoring, and reporting). | understand that my data will not be shared publicly and will only be
accessed by authorised IWPR staff and service providers involved in the recruitment and

campaign management process, as necessary.
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Protectia datelor si consimtamant

Inteleg ca aceastd aplicatie include informatii cu caracter personal si/sau organizational.
Confirm ca IWPR poate colecta si utiliza aceste date exclusiv in scopuri interne, legate de
procesul de selectie si de implementarea campaniei ,Voices for Moldova” (inclusiv contractare,
coordonare, monitorizare si raportare). Inteleg ca datele mele nu vor fi facute publice si vor fi
accesate doar de personalul autorizat al IWPR si de furnizorii de servicii implicati in procesul de
recrutare si gestionare a campaniei, in masura in care este necesar.

3aluumTa gaHHbIX U cornacue

£ noHUMalto, 4TO JaHHasA 3adBKa COAEPXKUT NepCcoHanbHY U/MNN OpraHU3aLnOHHYIO
nHdopmaumio. A nogreepxaato, 4to IWPR mMoxeT cobmpatb 1 ncnonb3oBaTb 3TN AAHHbIE
NCKINIOYMTENBHO AN BHYTPEHHUX Liernen, CBA3aHHbIX ¢ 0TOOpOM M peanusaumen kKamnaHum
«Voices for Moldova» (Bkntoyasa 3akntoyeHne JOroBopoB, KOOPAMHALMIO, MOHUTOPUHT U
OTYETHOCTh). A NOHMMalD, YTO MOU AaHHble He ByayT nybnukoBaTbeca 1 ByayT AOCTYNHbI TONBKO
YNOSTHOMOYEHHbIM coTpyaHukam IWPR v nocTasLumkam ycnyr, 3agencTBoBaHHbIM B npoLuecce
oTOOpa M ynpaeneHus KamnaHuen, B oo6beme, He06XoANMOM AJS15 BbINOMTHEHMSA 3TUX 3aauy.

Name / Nume / Nusa

Date / Data / ata

Signature (e-signature or Adobe is accepted) / Semnatura (semnatura electronica sau Adobe
este acceptata) / NMoanuce (anekTpoHHas nognuck unu Adobe npuHumaroTcs)




