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- HAYYUTHCSA BBOJIUTH HOBBIE JIGKCUYECKHUE €AMHUIIBI B PA3TOBOPHYIO
peub;
- pa3BUBATh PEUYEBHIC HABBIKU CTYJACHTOB,;
- aKTHUBHU3AIMSl HABBIKOB TOBOPEHHUS IO HM3YyYEHHOM JIEKCHYECKOM
TEME;
- COBEPIIICHCTBOBAHNE HABBIKOB UTCHHUS, AyJIMPOBAHUS;
Pazeusarowan: - pa3BUBATh CLIOCOOHOCTH K YMO3aKIIOUCHUIO;
-pa3BUBaTh CIIOCOOHOCTh K pachpeeiieHu0  BHUMAaHWUS,

KOMMYHUKATUBHOCTH, YMCHHUIO BbIPaKaTb CBOE OTHOIIICHUE K TEMC,

Bocnumamenwvnaa: - GopMupoBaTh yBaXUTEIbHOE U OTBETCTBEHHOE OTHOLIEHUE K POJIH
YeJIOBeKa B YKOHOMHUYECKOM OOIIECTBE;
- BOCIIUTBIBATh YMEHHE padOTaTh CAMOCTOSITENILHO.
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1. AraGeksH W.II. Aurmuiickuii 361K A7 By30B: yueOHoe nocobue. — Mocksa: [Ipocnexr,
2015.-288 c.

JlonoTHUTEIbHAS JIMTEepaTypa:
1. https://englisharound.com/files/management glossary.php

HOMEWORK

All of your exercises write into your copy-books. Bce ymnpaxknHenusi jaejiaem
nucbMeHHO!!!

Exercise 1.


https://englisharound.com/files/management_glossary.php

Read and translate the text and do exercises after it.

How to Promote a New Product & Marketing Activities

Getting a new product out for customers to see and try out is the first step in selling that
product successfully. Even the best product will do little good for the public if they do not
know it exists. Therefore, business owners or marketing professionals must utilize various
marketing techniques to guarantee that the right audience knows about the product and that
they receive the knowledge as effectively as possible. Fortunately, there are a number of
fairly simple marketing opportunities for spreading the word and ensuring sales.

Step 1

Offer promotional products. The majority of people love freebies, and creating an event
at which you give away products is more likely to draw customers that might not otherwise
have been interested. In addition, a promotional event creates an opportunity for you to send
out a press release about the event - as well as the product - and thus utilize the local media
outlets, such as newspapers and news programs, for getting the word to the public.

Step 2

Order printed promotional material that shares information about the products. Printed
promotional material can range from simple flyers to more elaborate pamphlets that detail
product specifications. In addition, business cards can be an excellent marketing tool. If the
company features one product in particular, the business card can note that the company is
home of the product; or something along those lines, to keep the connection in mind for
customers. And be sure to hand out as many of these printed promotional items as possible,
to reach the widest desired audience.

Step 3

Create sample sizes of products and offer them to those who can review the products
and offer feedback or a positive response. Focus on sending the samples to those with
credibility in the industry, such as professionals or experts whose feedback will have more
effect on convincing customers to try the product.

Step 4

Collect testimonials from customers who have used and enjoyed the product.
Testimonials can be a powerful tool for convincing potential customers to take the plunge,

because they create the link between customers who trust the opinions of others like



themselves. Suppose, for instance, that you have designed and are marketing a new range of
hand lotion. Testimonials from customers can be powerful for persuading others to pass by
more familiar names to use your product. What is more, testimonials that speak to specific
cases such as reduced psoriasis or elimination of chapping on hands can help to convince
others with similar concerns.
Exercise 2.
Answer the questions:
1. What are the reasons for getting a new product for customers to see and try?
2. What are the steps of promoting a new product?
3. What opportunities do promotional events create?
4. What types of promotional materials are mentioned in the text?
5. What is the main principle concerning the informational items?
6. What audience is preferable when sending the samples?
7. Why testimonials can be a powerful tool in the product promotion? Give three reasons.
Exercise 3.
Mark the statements as true of false. Correct the false ones.
1. It’s necessary to combine different marketing techniques to succeed in product
promotion.
2. Customers are usually not interested in promotional events.
3. Media resources are not really effective for getting the word to the public.
4. There 1s a variety of printed promotional materials.
5. A business card is one of the effective promotional tools.
6. Product samples should be sent to the widest audience, no matter the response.
7. Positive testimonials may convince consumers to buy the product.
8. The testimonials that speak to specific cases usually arouse suspicion.
Exercise 4.
Guess the meaning of highlighted words, first match them with the definitions and
then put them into the sentences:
Definitions:
e to make someone feel certain that something is true

e to have or use something with other people



e advice, criticism etc about how successful or useful something is
e someone who buys goods or services from a shop, company etc.
e to make someone decide to do something, especially by giving them reasons why
they should do it, or asking them many times to do it
e a detailed instruction about how a car, building, piece of equipment etc should be
made
e to make certain that something will happen properly especially
e a small amount of a product that people can try in order to find out what it is like
e to use something for a particular purpose
& . films, events etc advertise something
Sentences:
1. We don't have enough books so you'll have to ................
20 i, of a new shampoo were distributed at the fair.
. I finally managed to ................ her to go out for a drink with me.
. The airport building had been constructed to FAA ................
. Try to give each student some................ on the task.

3
4
5
6. We aim to offer good value and service to all our .................
7. It was a good concert - I enjoyed the last song ................

8

9

. We must consider how bestto ................ what resources we have.
. Her arguments didn't ................ everyone, but changes were made.
10. The hospital tries to ................ that people are seen quickly.
11. We should organise a ................ event if we want our product to be sold well.
Exercise S.

Find the English equivalents for the following word combinations:
1. mponaBars ycnemHo
I10JIy4aTh 3HAHUS

JNOCTaTOYHO IIPOCTOM

CKa3aThb CJI0BO HY6JII/IK€

2.
3.
4. B IpyroM ciy4dae He 3aUHTEPECOBAHBI
5.
6. BAappUpOBATHCS OT ... JI0

7.

OTJINYHBIA UHCTPYMEHT



8. camas IMUpPOKas ayIuTOPUs

9. noBepue B MPOMBILIJICHHOCTH

10. cobuparh OT3BIBBI

11. moxoxkue mpobaeMbl

Match the words from the text (column A) with their synonyms (column B) and their

antonyms (column C)

Exercise 6.

column A column B column C
receive great number despised
spread imposing give
majority specialist strange
elaborate proprietor amateur
connection wanted doubt
desired recognizable break
expert promise usual
guarantee believe gap
owner obtain stop
trust obtain stop

advance minority
familiar

Bce BbInoJIHEHHBIE 3a/IaHKS] BbIChLIIaeM Ha MO0 cTpanuny BK

https://vk.com/yanovskaya1983
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He 3a0b1BaeM nucarb paMuiinio, rpyIiy, 4Y4cJjio 3a KOTOpoe cAe/1aju
JAoMalIHee 3aganue!!!



