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The Strategies of 'Being Watched' in the Field of Contemporary Art
Yi-Chun Chen

Abstract
From the point of view of the sociology of art, the social process of valorization is the

most important element which makes an article out of nothing and become awell-recognized
artwork. In this social process of recognition, " How to be watched " , as a strategy in the
field of art, plays a decisive role. The strategy of the creators of artworks, who are always
seeking the recognition of people, differs from time to time. In the classical age, the creators
of crafts were identified as 'artisans', who seek their private long-term buyers, and the
audience of art crafts were not 'the public'. The contemporary meaning of " being watched

, that is non-specific, general audience, was not meaningful before the creation of salon.
For the contemporary art, since the criteria of watching artwork is absent, " the new "
became the most important judgment prospective. The strategy of 'how to be watched'
changes in our day, with an whole new model which did not occurred in the past. In the field
of contemporary art, endless strategy of 'being watched' reflects the post-modernity.
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