WINNERS WRITING PROCESS

Business Type: Kitchen knives
Business Objective: Convert Cold Traffic that comes from Google ads
Funnel: Desire — Google Search — Sales page

Part of Sales page: About us section Section

WINNER’S WRITING PROCESS

1.Who am | talking to?

Bulgarians

| am talking to men and women who cook in the comfort of their own homes! People who
have to cook to provide belly food for their family, and people who just like to cook from time
to time but also like going out to eat and to order food for home!

Chefs who are still looking for a good knife at a decent price or are looking to upgrade their
current kitchen.

2.Where are they now?

They are actively searching for the right knife on Google, they are looking for best quality for
the best price

= Base levels

Desire- 5 - They already saw the knives, learned more about who we are and why are knives
are such high quality so their desire is now ata 5

Belief in mechanism - 6 - We offer stainless steel kitchen knives, now, a trend in the market
are these ceramic knives that supposedly are super sharp, but break super easily and are
also quite expensive

Trust in company - 3 - | did a little discovery story and showed them our principles, plus told
them we have been in business for 15 years, and we ship for the whole world!



= Current State

O6eneHun gpbxku - the handle is messed up

HawbpbeH unu cuyneH Hox - the tip of the knife broke off

[pasHat ca pasaHe Ha gomaTtu, punetTnpaHe, pasgacosaHe Ha Meco - their knife annoys
them when they cut tomatoes, when they cut fish or meat

Hox c kutancka ctomaHa - knife with Chinese steel

cTonkara me gpasHu, Hammpucsamu - the knife holder is annoying them and it stinks
CtpawwHo 6aBHO ocTpst MosT - their knife take really long to get sharpened

HoxoBeTe cu My BbpLUAT HAKakBa paboTa HO nckam HoBwu - current knives do their work but |
want new ones

3a meH gobpusat Hox e Hag 56 HRC go kbm 60 HRC, kaTo nocnegHuTe BeYe ce Todar
TpyaHo - They are looking for knives from 56 HRC to 60 HRC which is the hardness of the
steel

They are not searching for the best in the world but for something good enough

- Beliefs and way of thinking:

They do hold the belief Japanese knives are the pinnacle and the best you can find

They don'’t particularly like to sharpen their knives too often

As of right now they have knives that they use daily

Looking for a good promotion like 50% off, at least that is what they describe as a good
promotion

They hold this belief “He cu 3acnyxaBa fa ce gaBat TonKoBa Napu 3a Takuea CKbMu
KYXHEHCKWN HOXOBe, Crnef Kato moraTt Aa ce HaMmepaT MHoro Jo6bpu, Hanpaso 3a 6e3 napu”,
which is that it’s not worth it to spend too much money on kitchen knives since the lower
priced ones are closed to the higher priced ones, but some of the market also thinks “UHave
CbM CKITOHHa Aa AaBaM napu 3a CKbI HOX, 3aLl0TO Ce KynyBa MHOIo paako”+’OT HOX He
6uBa ga ce nectun’, that it's worth it to spend good money on a knife because you rarely buy
a new one

Exactly how the feel about their current knives — JlownaT HOX Te MbUM 6aBHO U OBNIO - Xan
MU € [1a o XBbpn4d, HO Bce Me Apa3Hu kaTo pexa. / The bad knife tortures you slowly and for
a long time, | don’t have the strength to throw it away, but every time | cut with it is super
annoying

= Dream State

Hox ocTbp kato 6pbcHau - a knife that is as sharp as a razor

Toun ce HeBeposITHO BbP30 - a knife that gets sharpen astonishingly fast

MHoro nek, kato nepue - a knife that is as light as a feather

KyXHEHCKNAT HOX TpsibBa aa e yanobeH, dyHKUMoHaneH, ¢ ooobp GanaHc 1 ga ce 3aToyBa
pobpe. N na He e ckbn, HO Aa € KaYeCTBEH.

- Awareness
Awareness level is at a 4, product aware
- Sophistication

The market is at stage 3, will try and get the market to evolve by bring sophistication
techniques for level 4 market sophistication



3.What do | want them to do?

| want to take them to these level
Desire goes froma 5to a6
Belief in mechanism goes froma6toa7

Trust in company goes from 3toa 5

4.What do they need to see/feellexperience
to take the action | want them to, based on
where they are starting?

- https://clubz.bg/109923-po_ostrieto_na_manly

- 3a gBama buxyTepn obaye criydaiHO HamepeHo PpPEHCKO JKOBHO HOXYe No Bpeme
Ha pMbONOBEH M3neT ce NpeBpbLia B HA4anoTo Ha ycnewHo BM3Hec HauYMHaHue.

- WBaH ABpamoB 1 PymeH CToAAHOB AHEC umaT cOBCTBEH Lex ¢ 9 crnyxuTtenu,
naptHeopu B EBpona, CALL 1 ABcTpanusa n medtasT Kak BU3HeCHT UM Lie ce
paspacHe.

- ,<3ano4yHaxme camo gBamaTa - MnoTeka Ha anapTaMeHT, 3aeM, Haexme egHo
nomeLleHne, KOETo ce nonaealle 3a 6osancBaHe Ha Konu, Kynmxme u egHa malumHa“

- B Hayanoto B EBpona 6sixa MHOro ckenTM4yHM KbM Hac, HO TOBa Ce NPOMEHM.
Bb3npuexa HM kaTo Obnrapckata mapka u umame gobpu oTanen®

- ,Hewara B cBeTa ce nsBpatnxa mHoro. Hoxose ot no 300-400 gonapa, obpbLua ce
BHMMaHWE Ha efnemMeHTuTEe, a OCTpMETO UM e aebeno. HawunTte HoxoBe obadve ca ¢
TBHHKO M pe3nuBo ocTpue. B kpariHa cmeTka ToBa e HOX. TpsibBa aa e yaobeH u
npakTnyeH. Mickame HOX, C KOMTO fa pexell, a He Aa ce (pykawl ¢ Hero. U1 ToBa HK ce
otbnarogapwm®

One slice can change your life.

Qur story began by chance, after stumbling upon a humble chef’s knife while traveling through Japan. After bringing it back to the USA, one slice
was all it took to realize that there are levels to cooking, and those who get the most enjoyment from it use the best equipment.

The difference in efficiency and precision was night and day. Fast forward to today and we're frontrunning the positive shift in cocking standards
with unparalleled handcrafted blades.

Are you ready to fall in love with cooking again? It all starts with a slice.

EQoHO ppeHcko crbBaeMo Hox4Ye € HawbpbeHo ocTpue NpoOMeHn BCUYKO!


https://clubz.bg/109923-po_ostrieto_na_manly

Mo Bpeme Ha pnbonoseH naneT B ganevHarta 2009 roanHa, ocHoBaTenuTe Ha Manly, MiBaH u
PymeH, Hamupat eaHo A>KOOHO hpEHCKO HOXYE C MOOYYKaHO ocTpue!

ToraBawHUTE OUXYTEPU peLLaear, Ye TpssbBa 1 Te Ja onuTar ga npomnssexagart nogqooHu
toBENUpPHM ocTpuetal

[Hec, 15 roguHn No-KbCHO, U3HACAT AXKOBHN 1 NOBHU HOXOBe 3a LlatuTe, usina EBpona u
ABcTpanus.

A MHOrO CKOPO M KYXHEHCKMUTE UM HOXOBE LLie CTaHaT CBETOBHO U3BECTHW, 3aLLOTO BCEKU
LIEHV BUCOKOTO Ka4eCTBO Ha JOCTbMNHA LeHa!

MpaBUAHUAT HOX NPOMEHS BCUYKO!

HawaTta ncropua sanouysa, korato iBaH n PymeH, ocHoBatenute Ha Manly, cny4aiHo
OTKpMBaT e4HO PPEHCKO HOXYE MO BpeMe Ha pMOONOBEH U3IET.

3ananeHn oT Haxogkara, Te 3ano4ysar Aa Cb3daBaT NpeuunsHn u Kpacusn octpuerta. [iHec, 15
roanHn no-kbcHo, Manly nsHaca Hoxose 3a LLatute, EBpona n Asctpanus.

AKO CTe roToBu OTHOBO Aa ce Brobute B roTBEHETO, 3HanTe, Ye BCUYKO 3arno4ysa C
NpaBUMHUSA HOX.
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