CONTENT STRATEGY CASE STUDY

Writing Conversion-Focused Fintech Content for a
Crypto Payment Gateway

Client: CCPayment (Confidential Ghostwriting Engagement)
Service: Blog Content Writing & Conversion Copywriting | Industry: Fintech / Crypto Payments

AWARENESS UNDERSTANDING CONVICTION

Readers arrived with doubts Content answered their Readers left convinced
about crypto adoption questions clearly and accessibly CCPayment was the right choice

Overview

CCPayment is a crypto payment gateway that enables merchants to accept digital currency payments
from their customers. As part of a ghostwriting engagement, | was brought in to produce blog content

that would serve two parallel goals: educate merchants on how the platform works, and build enough

confidence in the product to drive adoption decisions.

The content | produced spanned platform explainers, merchant guides, and broader crypto payment
topics, all written in a voice that was authoritative but accessible, targeted at business owners who
were curious about crypto but not yet committed.

The Challenge

Writing fintech content for a crypto product presents a layered challenge most content writers struggle
to navigate:

» The audience, merchants considering crypto adoption, was neither technical nor entirely
unfamiliar with digital finance. They needed content pitched at the right level: informed but not
alienating.

» The subject matter (crypto payment infrastructure) is inherently complex and carries significant
market skepticism. Content had to address doubt proactively, not defensively.

« Every article needed to function as both education and persuasion, informing the reader while
quietly building a case for CCPayment as the most reliable solution.

My Approach

1. Writing for the Skeptical Middle

My target reader was a merchant who had heard of crypto payments but wasn't convinced they were
practical, safe, or worth the switch. | wrote to meet them there by acknowledging the complexity of the
space, explaining concepts in plain language, and making the unfamiliar feel manageable. The goal
was never to oversimplify, but to translate.



2. Anticipating Objections with FAQ Sections

Rather than waiting for a skeptical reader to leave the page with unanswered questions, | embedded
FAQ sections at the end of key articles. These sections anticipated the most likely doubts, about
security, transaction fees, customer experience, and integration, and resolved them directly. This
technique keeps readers on the page longer and reduces the friction between reading and deciding.

3. Search-Intent Structuring via People Also Ask

Where applicable, | structured article headings around real merchant search queries drawn from
Google's People Also Ask feature. This ensured that the content aligned with genuine audience intent,
not just what the brand wanted to say, but what merchants were actively searching to understand. This
approach improves both search visibility and reader engagement, as users immediately recognise their
question being addressed.

4. Awareness — Understanding — Conviction Framework

Each piece of content was consciously structured to guide the reader through a journey: starting from a
place of curiosity or doubt, building a genuine understanding of how CCPayment works, and arriving at
the conviction that the platform was the right solution. This mirrors a conversion funnel and it means
every blog post was doing measurable business work, not just filling a content calendar.

What This Demonstrates

Technical Translation Explained complex crypto payment infrastructure to non-technical
merchant audiences without oversimplifying

Conversion Copywriting Structured every article to move readers from doubt to conviction
using the Awareness — Understanding — Conviction framework

Audience Intelligence Identified and wrote for a specific reader persona: skeptical business
owners at the edge of crypto adoption

Search Intent Alignment Used People Also Ask data to structure content around real merchant
queries, maximising relevance and discoverability

Objection Handling Proactively embedded FAQ sections to resolve doubts before they
caused readers to disengage

Key Takeaway

Writing effective fintech content requires more than subject knowledge, it requires the ability
to enter your reader's mindset, anticipate their resistance, and guide them to a decision. This
engagement demonstrates that | can produce technically credible, audience-aware content
for complex financial products, even without the support of a metrics dashboard.
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