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Document Purpose

This document will help to perform QA for Facebook Conversion APL.It covers all corner
cases and its solution occurs during the QA process.

Owner of the Document

Yaman Patel (yaman@datahash.com)

Maan Patel (maan@datahash.com)

Agenda

Step by step facebook conversion APl QA process.

Step 1 : QA of facebook event’s graph

Step 2 : QA of Event Matching section

Step 3 : QA of Event Deduplication section

How can clients share their query with us?
EAQs
Go to View Details
How Can | see Yesterday's data?
How Can | get domains from where the event is coming?

How to export Urls of events?
How Can | see the graph of the event ?
How to see Event Matching of events?

How to see Event Deduplication?
How to check First Party data on a website?

How to whitelist domains on the server side?

Check if the event setup tool is on or not?
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Step by step facebook conversion APl QA process.

Go to Facebook Business Manager.Select the pixel in which the conversions APl is

implemented.
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Repeat the following steps for all the events of facebook pixel which has a conversion

API implemented.

QA of facebook event's graph

Step1 : Click on the event and observe Graph.
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Note : In Graph,
1. Green line represents events coming from the server.
2. Blue line represents events coming from the browser.

Ideal Scenario : Green line should be either equal or slightly higher than blue line.

Corner Cases :-
Case 1 : Blue(browser graph) line is much higher than the green line (server graph).

Solution 1 :-

Check if the event setup tool is on or not?
If the event setup tool is on then ask the client to turn it off.

Before turning it off, check if they are running any ads on automatic tracked events or not.
You can see defined rules in the Manage Events section.

6.7K
Contact
(w] Ol Browser Last received 16 ~
minutes ago
Advanced matching activity Active
Set up mode: Automatic & manual Last received 57 minutes ago

8% of your Contact events are

581
receiving the following hashed
customer information through your
Advanced Matching setup: Email,
First name, Last name, Phone, ZIP
6

code. Learn more
Mar 25 Mar 28 Mar 31 Apr3 Aprs Aprs Apr it Aprid Apr A7 Aprig Apr22

Parameters @

type, ph and 1 other
View All Parameters Export Data Manage Event View Details

Manage Event X

View and manage how your event is setup and receiving data. For an event using multiple
setup methods, edits should be made in the same way they were setup.

[} Automatically detected
This standard event was automatically detected by the pixel and confirmed by
you. View and delete the event triggers below or open the Event Setup Tool to edit
this event.

i odh ol

Telephone number s “tel:** Jan3,2019,6:..  Automatically..

Open Event Setup Tool

Done

Sometimes it is also possible that a pixel is implemented via connected partners like shown in the

screenshot.
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Overview Test events D\agﬂUSUCS 3 HIS[O[Y

Get Started
Generate access token

Set up through a partner integration

Easily connect your web activity through a partner integration - no coding required. Choose from
Wordpress, Tealium, Segment and more.

Choose a Partner

Connected Partners

® WordPress A

Active Last received 12 minutes ago Disconnect

Traffic permissions

Use a block list or an allow list to control if domains are allowed to send Facebook events
through your pixel. We suggest using an allow list because it helps ensure that your pixel isn't
used to send events through domains you haven't authorized. Learn more

Allow list: Only domains added to the allow list can send events to Facebook through this pixel

Domains not on the allow list will be blocked from sending events.

Block list: Only domains added to the block list will be blocked from sending events to Facebook

through this pixel. Domains not on the block list will be allowed to send events. -

Solution 2 -

Check domains on which event is firing.
Ask the client to update the content security policy on different domains.You can update this doc and

send this to the client.

Whitelist all domains from server side.

Solution 3 -

If the event is coming only from one domain, then check if pixel base code is present on the page or not.

If Pixel base code is present then ask the client to remove base code bcz it will override datahash'’s code.

Solution 4 -

Check all event parameters like content_ids, value, currency in the Conversion API request.

Parameters should pass as per below document.

https://developers.facebook.com/docs/meta-pixel/reference

If parameters are not passed with the above format then facebook will discard API’s request and that’s

why server graph will remain low.

Case 2 : Server Graph is higher than browser graph.

Solution 1 -

It normally happens when there are more than one pixel implemented on the website.
To solve this issue, put a filter in the DhPixel file to send the request if only a particular pixel is firing an
event.

To solve above case we put a filter in Dhpixel file so that it will fire for a particular pixel only.
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Overview Test events Diagnostics 1 History Settings

Add Events w All events -
Pixel/Conversions API Aggregated Event Measurement
opt t of trackin 0S 14.5 or late
Events 'y Used by Connection Method Event Match Quality Total Events
B :a\g?V|ew Browser * Server 5.7/10 ~
e minutes ago
Advanced matching activity No recent activity
Set up mode: Autornatic & manual Last received 7 days ago
53% of your PageView events are 391K
receiving the following hashed /\/
customer information through your
Advanced Matching setup: Email,
Phone, ZIP code. Learn more
534
Parameters @ Wed 12 AM Wed 4 AM Wed 9 AM Wed 2 PM Wed 7 PM Thu 12 AM Thu4 AM Thu 9 AM Thu2 PM Thu7 FM Fri1z AM
value, currency and 1 other
View All Parameters
Export Data Manage Event View Details
& > C @ s2sstctv.com/static/DhPixeljs R 2 % B i bw O » 0@
(t=u.target.value,date_value=t. repla:eAll( /", -“)>t.repla:eAll(“/“,“-“):c,e.dob:i . et.value)&&
target. value) break;case"phone”:case"tel":case"number”:i.test(u.target '858326381017413"==sid  1/2 AV X s]4/g,"").replace(/"\+?
));break; case"radio’ target. checked&&"m"==u. target.value?e.gender=| get.value?

ale’

u.target.value. tolowerCase()&&
target.value:l==u.target. checkeds&"f" .tar‘get value?
target.value.tolowerCase() ?e. gendei u.target.value. tolowerCase()8&(e.gender="m");case"date" : r. test (u.target.value)&&
(date_value))}var 1,c,d,s,g,p;e.phones&"" 1=(1=e.phone)8&F("th_capi_ph",forge_sha256(1)),e.emails&"" I=
_ -gender)8&F("th_capi_ge", forge_sha256(d)), e.dob8&"" 1=
,forge_sha256(s)),e.firstnames&"" |=(g=e. firstname)&&F ("th_capi_fn",forge_sha256(g)),e.last_name&&""!=
last _name)8&F("th_capi_ln", forge_: shazss(p))))})() function(){function t(t){for(var e=t+"=",a=decodeURIComponent (document.cookie).split(";"),
15" .substring(1);if(@=: ndexOf(e))return n.substring(e.length,n. length))return"")functmn e(t){var e={};if(!t||" obJec:
Y;return e Jwindow. get unction(){var e={};for(var a
e.ph=t("th_capi_ph"),e.em=t("th_capi_em"),e.fn=t("th_capi_fn"),e.ln=t("th_capi_ln"),e.db=t(
e[a];return e},set_userparmas();var a=window.dhPixel;for(a.advanced_match:
r=arguments[@],n=r[@].toLowerCase(),i=r[1],0=r[2]||get_userparmas(),
(a.advanced_matching=e(0)));if ("trackMatch
{eventID:Math.floor(le14*Math.random())};var
o)for(var ¢ in o)l.push("cd["+c+"]="+o[c]);var
d=document . createElement ("img");d. setAttribute("src", "https: //www.facebook.com/tr/2"+1.join("&")),d. setAttribute
ne",document.getElementsByTagName("body")[@].appendChild(d)}if("trac n| \"trackcustem n||"tracksingle
{};if("track ){var u.eventID; if(s={id:a.pixel_id,ev:1,et:Math. floor(+new
"~ fby "_fb

u;target. value: "fenale target.value. tolowerCase() ?e. gender-

_target. checked8&"m"==u. target . value?e

;r<a. length;ra+) {for(var
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n
h_capi_db"),e.ge=t("th_capi_ge"),e)e.hasOunProperty(a)&null==e[a]a&delete
unction(){var

ixel_id=i,a.pixel_id,void(o8&!a.advanced_matchings&

= rguments[1],0=arguments[2],u=

"+a.pixel_id,"ev="+i];for(var ¢ in a.advanced_matching)l.push("ud["+c+"]="+a.advanced_matching[c]);if(08&"object "==typeof

"height”,"1"),d.setAttribute("width","1"),d.style.displa
|| "tracksinglecustom"===n){if(!a.pixel_id)return;r[e];var s=

Date/1e3),e ,ua:navigator. userAgent}, null )),nulLl=t("_foc")8&(s. foc=t("_fbc")),nulll=t("th_capi_fn")?
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(s)),f.setAttribute("height"”,"1"),f.setAttribute("width
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Date/1e3), es:window. location. href  eid:h, ua: navigator. useragent}, null
i "th_capi_ln")?s

["ud[db]"]=null, "object"==typeof o)for(var c in
o[c]);0bject.keys(s). forEach(t=>""==s[t]a8delete s[t]);var
eturn f.setAttribute("src”, "https://s2s.stctv.com/tr2"+function(t){var e=[];for(var a in t)if(t.hasOunProperty(a))
typeof r2JSON. stringify(r) :encodsURIC r),e.push(encodeURTC a)+"="+r)}return e.join("&")}
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n){var g=r[3];h=c18&1.eventID;if(s={id:1,ev:0,et:Math.floor(+new
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[t]&&delete s[t]);f=document.createElement( lmg } return"858326381017413"==s.1d?
.setAttribute("src”, "https://s2s. stctv. con/tr?"+function(t){var e=[];for(var a in t)if(t.haso T +=tybeof r&&"boolean” I=typeof
r8&"string" |=typeof r2JSON.stringify(r):encodeURIComponent (r),e.push(encodeURIComponent (a)+ +r))return e J0in("&")}(s)):
(f.setAttribute("height","1"), f.setAttribute("width","1"), f.style.display="none", f.getAttribute("src"),void document.getElementsByTagName("body")
[0].appendchild(f))}}},a.queue. reverse();a. queue. length>8; )a.callMethod. apply(a,a.queue.pop()) }();

null,null!

Solution 2 -

t1datahash

Check if the pixel is installed and firing correctly or not. Sometimes we get errors in the console like the

screenshot below.

Zyros Home Shop by looks the most unique ~ gifts ~ bags + accessories ~ watches + children ~ men ~ women Sale up to 50%
& 4 Elements  Console  Network  Sources  Performance ~ Memory  Application  Security Lighthouse  dataslayer osa1l B3 & i X
Pl © | topY | @ | Filter Default levels ¥ | 3 Issues: B3 5hidden £

at se (gtM.JS7i0=GIM-WWS5SHE:8/:/69)

at Object.e [as execute] (gtm.. Js>1d GTM-WWSSSH6 : 207 : 34)
at hs (gt
at gs (gtm.js?id=GTM-WNS5SH
at et (gtm.js:
at gt (gt

tm. js21d=GTM-TGFCEFV:36

© ) Uncaught » {pa: 'Uncaught ReferenceError: fbq is not defined - :1'}

I©® »Uncaught ReferenceError: fbq is not defined VM175:1
at <anonymous>:1:1

» [Meta Pixel] - You are sending a non-standard event 'optimize.callback'. The preferred way to send these events is using trackCustom. See 'https://dev fbevents.js:24
elopers. facebook. com/docs/ads-for-websites/pixel-events/#events' for more information.

[shouldDisplay]:Onsite widget not displayed due to being unpublished logger.ts:40
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QA of Event Matching section

Step 1:_Go to Event Matching.

Step 2 : Follow below steps for event matching.

l#l datahash

1) During the audit please make sure that the script is making First Party data

correctly.

Reference : How to check First Party data on a website?

2) For Lower funnel events like Purchase First Party data should look like below.

Submit application
@ Active

Ad Sets

Give feedback

® 1 recommendation available

8.9/10

Customer Information Received
Email
Hashed

IP Address
Not hashed - no hash required

User Agent
Not hashed - no hash required

Phone Number
Hashed

Browser ID (fbp)
Not hashed - no hash required

Country
Hashed

City
Hashed

Last Name
Hashed

First Name
Hashed

Click ID (fbc)
Not hashed - no hash required

Percent of Events Receiving

100%

100%

100%

95.65%

100%

100%

100%

100%

100%

52.17%

3) For upper funnel events like PageView, initially

Learn more

Send to Developer

4) First Party data will be low volume.It will increase as the user base will increase

on the website.
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View content
@ Active

@

Give feedback

v.L/ 1V

Customer Information Received
Email
Hashed

IP Address
Not hashed - no hash required

User Agent
Not hashed - no hash required

Phone Number
Hashed

Browser ID (fbp)
Not hashed - no hash required

Country
Hashed

City
Hashed

Last Name
Hashed

First Name
Hashed

Click ID (fbc)
Not hashed - no hash required

Last Updated: Today at 2:57 PM

All Rights Reserved by Datahash DMCC
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QA of Event Deduplication Section

Step 1 : Go to Event Deduplication.

Step 2 : Make sure scores are matching ideal scenarios.If not find ideal scenarios from

below conditions.

Ideal Scenarios :-

1)Server's rate of event deduplication should be more than 60-70%.
Note : It is okay if the browser's rate of event deduplication is 10-15%.But, it should not be more than
10-15%.

Rate of events deduplicated @ Best Practices

Browser | 0%

Server T 93%

Data from: Apr 17 at 12:30 PM - Yesterday at 12:29 PM

2)Pixel and conversion API should receive eventID and FBP more than 60-70%.

Note : If not all then one of the keys (EventID/ExternallD/FBP) should be more than 60-70%.

Deduplication keys @ Best Practices

@ No issues detected

Details

Dedupe Keys From Pixel From Conversions APl Overlap
Event ID I 97.88 % 99.97 % I 88.99 %
External ID 0% 0% %
FBP I 97.12% 97.3% I 1078 %

Data from: Apr 17 at 12:30 PM - Yesterday at 12:29 PM
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3)Overlap of Pixel and Conversion API's eventID should be more than 60-70%.

Note: At least for one of the dedupe key overlaps should be more than 60%.

Deduplication keys @ Best Practices

@ No issues detected

Details

Dedupe Keys From Pixel From Conversions APl

Event ID 9788 % 99.97 %

External ID 0% 0%

FBP 97.12 % 97.3% 10.78 %

Data from: Apr 17 at 12:30 PM - Yesterday at 12:29 PM

Corner Cases:-

Case 1:-

Rate of event deduplication of server events is very low.
Dedupe keys are not coming from the Pixel or Conversion API side.

Overlap of Dedupe keys is very low.

@ Lead X
@ Active
Identical event instances sent from bath your pixel and through the Conversions API need to be wnats New? x a
Event Matching deduplicated to prevent them from being counted twice. Monitor how your events are being Discover the latest feature
deduplicated and see any active diagnostics impacting deduplication to help ensure your events releases, updates and
Event Deduplication are counted correctly announcements.
Learn more

() Best Practices
Learn what the best
practices are in maintaining
Recent Activities ahigh quality of
Rate of events deduplicated

Data Freshness

@ Best Practices deduplication.
Ad Sets
Browser — 0%

Server 0%
Data from: Yesterday at 12:30 PM- Today at 12:29 PM

Deduplication keys @ Best Practices

® 4 recommendations available

Details

Dedupe Keys From Pixel From Conversions API Overlap
Event 1D 99.81% 0% 97.41%
External ID 0% 0% 0%
FBR 98.66 % 0% 79.88%

Data from: Yesterday at 12:30 PM - Today at 12:29 PM

e feesback =
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Solution :-

1) Make sure that one of the dedupe keys (eventID/FBP/ExternallD) is passing from both pixel and
conversion API.

2) Event ID passing from pixel should be same as Event Id passing from server.

Reference :-

https://www.facebook.com/business/help/8236773314519512id=1205376682832142
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How can clients share their query with us?

If any of the above scenarios are not giving results please make a separate document in below format

and share information of all events with us on analytics@datahash.com.

Event Name : Purchase

Graph : Share event'’s graph.

@ Initiate checkout X
@ Active

It may take up to 20 minutes for your events to be displayed

Event Matching
Data Source w |@ Yesterday v Event Match Quality

Event Deduplication ® 7.0/10 @
113K

Last Updated: Today at 2:32 PM
Data Freshness

Recent Activities Event Deduplication
668 @ Meeting best practices @
Ad Sets Data from: Apr 17 at 12:30 PM-

Yesterday at 12:29 PM

209 Data Freshness
Mon12AM  Mon 3 AM MonGAM  Mon10AM  Mon 1PM Mon 5 PM Mon8PM  Tue 12 AM @ Real Time @
Last Updated: Today at 3:07 PM

Il Total browser events received 15,272 [ Total server events received 15,741

Before being processed, some of the events received may be discarded as a result of deduplication, data policies or

Domains : Share domains of events.

facebook.com/events_ ger2/list/pixel/2366279993468225/overview/Purchase/. @ 12 % [0 @ B o / B
Purchase x
& & Active
Event Overview Event Breakdown

It may take up to 20 minutes for your events to be displayed
Event Matching

Domaing - Export Table 6 Last 2Bdays w Event Match Quality
Event Deduplication & 7010 @

Domain @ Counts @ Last Updated Today at 201 P
Data Freshness

) - 20580

Recent Activities Event Deduplication

. & Meeting best practices @

Ad Sets B Jomatrom age17 1230 - vestercay
1229 PM

Data Freshness
© Real Time @

Last Updated: Today 3 “

URLSs : Attach exported file in mail.
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FAQs

1) Go to View Details

Step 1: Go to the event and click on the View Details button.

Overview  Testevents  Diagnostics 3 History Settings

® ?f"“' oductClicked Browser - Server 62110

e 9K
=] » Active Browser + Server 7.0M10 ast received 24 ~

minutes ago

Advanced matching activity Active

et up mod somatic & marual Last recerved 34 minutes ano
18% of your Purchase events are 2

receiving the following hashed
customer infarmation through your
Advanced Matching setup: Email,
First name, Phone, ZIP code. Leam
more

+ 3.23% higher atirbuted conversions Mar 22 Nar 25 Mar 28 Mar 30 Apr 2 Aprs Aprs Ao 11 Apr 13 Apr 16 Apr 19

Parameters @
value, num_its

5 and 5 olhers Export Data Manage Event View Details
View All Parameters

derC 1.2K
® ? o anceled Browser + Server 7.210 Libal rbcilwind 2 oura -

494
® :th Browser * Server 7.5110 a5t received 5 v

2) How Can | see Yesterday's data?

Step 1: Go to View Details.

Step 2: In Event Overview , Click on the last 28 days and select Yesterday.

a Purchase x
® Active
Event Overview Event Breakdown

It may take up to 20 minutes for your events to be displayed.

DataSource  w (] Last28days v Event Match Quality

Event Deduplication —
m

Event Matching

Date Presets March 2022 ril 2022
Data Freshness hi
Today Sin Mon Tue Wed Thu Fi  Sat Sin Mon Tue Wed Thu Fi Sat
Recent Activities T2
141 3 a4 5 6 7 8 9
Last 7 day
Ad Sets v
Last 14 days 10 11 12 13 14 15 16
Y — Bz » s » 7 [P
. Customn 27 28 29 30 AN
Mar 22 Mar 26 Mar 30 Apr3 Apr7 Apr 11
W Total browser events received 13,799 M Total server events received Start with today @ fi’ﬁ; aﬂZZ “Apr18,2022  cangel m
Before being processed, some of the events received may be discarded as a result of dedupliCauwy wata pumrcs wn
regulations.

e foodback [ oone |
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3) How Can | get domains from where the event is coming?

Step 1 : Select Yesterday's data.
Step 2 : Click on Data source and select Domains.

Purchase x
(e h
@ Active
I Event Overview I Event Breakdown

It may take up to 20 minutes for your events to be displayed.

] T

Event Deduplication @ 7.0/10 @

Event Matching

@ Data Source Last Updated: Today at 2:32 PM
Data Freshness

URLs

Recent Activities Event Deduplication

@ Meeting best practices @

Ad Sets Devices Data from: Apr 17 at 12:30 PM -
Yesterday at 12:28 PM
9 Data Freshness
Mon12AM  Mon3AM  Mon6AM  Mon10AM  Mon1PM Mon 5 PM Mon8PM  Tue 12 AM @ Real Time @
Last Updated: Today at 2:32 PM
M Total browser events received 674 [ Total server events received 700

Before being processed, some of the events received may be discarded as a result of deduplication, data policies or
regulations.

Give feedback m

© * © # businessfacebook.com/events manager2/list/pixel/2366279993468225 /averview/Purchase/.. @ & I © 8w / B

@ Purchase x
® Active
Event Overview Event Breakdown

It may take up to 20 minutes for your events ta be displayed
Event Matching

Domains - Export Table 6F Last2Bdays w Event Match Quality
Event Deduplication S700e
Deenain @ Counts @
Data Freshness
- 20,680
Recent Activities
Ad Sets — “
[ ¥ at 201 PM - Toda 01 P

Data Freshness
@ Real Time @
Last Updated Today & “

Give feedback ﬂ
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4) How to export Urls of events?

Step 1: Select Yesterday's Data.
Step 2: Click on Data source and select URLs.

l#l datahash

Purchase

& ® Active

I Event Overview

Event Matching
Event Deduplication
Data Freshness
Recent Activities

Ad Sets

Give feedback

I Event Breakdown

It may take up to 20 minutes for your events to be displayed.

Da1aSource v ‘

@ Data Source

Domains

f8 Yesterday

Devices

9
Mon12AM  Mon3AM  Mon6AM  Moni0AM  Mon1PM  Mon5PM  Mon8PM  Tuedi2 AM
Il Total browser events received 674 [ Total server events received 700

Before being processed, some of the events received may be discarded as a result of deduplication, data policies or

Event Match Quality
© 7.0/10 @
Last Updated: Today at 2:32 PM

Event Deduplication
@ Meeting best practices @

7at12:30PM-
PM

Data fron
Yesterda

Data Freshness
@ Real Time @
Last Updated: Today at 2:32 PM

Step 3 : Click on the export table .

Purchase
@ Active

<]

I Event Overview

Event Matching
Event Deduplication
Data Freshness
Recent Activities

Ad Sets

All Rights Reserved by Datahash DMCC
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I Event Breakdown

It mnay take up o 24 utes for your events 1o be displayed

I Export Tahle “ () Yesterday w I

Event Match Quality

& 7010 @
L@ Counts @ = Last Updated: Today at 2:32

&
Event Deduplication

" & Meeting best practices @
D pr1 2:30 PM - Yesterday a

L]
Data Freshness

4 @ Real Time @

4

4

4

4

-



5) How Can | see the graph of the event ?

Step 1: Go to View Details.
Step2 : Select Yesterday's data.

@ Initiate checkout
@ Active

It may take up to 20 minutes for your events to be displayed
Event Matching
Data Source w

Event Deduplication
113K
Data Freshness

Recent Activities

Ad Sets

209

Mon12AM  Mon 3 AM Mon§AM  Mon 10 AM

Il Total browser events received 15,272 [ Total server events received 15,741

the events received may be discarded as a result of deduplication, data poli

Give feedback

Event Match Quality
® 7.0/10 @

Last Updated: Today at 2:32 PM

Event Deduplication

© Meeting best practices @
2:30 PM -

Data Freshness
@ Real Time @

Last Updated: Today at 3:07 PM

l#l datahash

6) How to see Event Matching of events?

Step1 : Go to View Details.

Step 2: Click on Event Matching.
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Initiate checkout
@ Active

&

Event Overview

Event Matching

Event Deduplication
Data Freshness
Recent Activities

Ad Sets

Give feedback

Event Matching

See the customer information received for this event through your partner integrations, verify
that it's been set up correctly and understand how this information contributes to your Event

Match Quality.

Note: Contact Information, such as customer names and emails, must be hashed as SHA256
before you send it from your server. Learn more

Event Match Quality @

7.0/10

Customer Information Received
Email
Hashed

IP Address
Not hashed - no hash required

User Agent
Not hashed - no hash required

Phone Number
Hashed

Browser ID (fbp)
Not hashed - no hash required

State
Hashed

Percent of Events Receiving

46.23%

100%

100%

2523%

97.85%

100%

® Increase Quality With
Facebook Login ID

If you have FB Login IDs for
your customers, sending
them with your server event
may increase your Event
Match Quality by up to 1
points.

Learn more

Send to Developer

X

Initiate checkout
@ Active

@

Ad Sets

Give feedback

7.0/10

Customer Information Received
Email
Hashed

IP Address
Not hashed - no hash required

User Agent
Not hashed - no hash required

Phone Number
Hashed

Browser ID (fbp)
Not hashed - no hash required

State
Hashed

Country
Hashed

City
Hashed

First Name
Hashed

Click ID (fbc)
Not hashed - no hash required

Last Updated: TDddf at 2:32 PM

Percent of Events Receiving

46.23%

100%

100%

25.23%

97.85%

100%

100%

100%

Send to Developer
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7) How to see Event Deduplication?

Step 1: Go to View Details.

Step 2 : Click on Event Deduplication.

@ Initiate checkout

@ Active

Event Overview

Event Matching

Event Deduplication

Identical event instances sent from both your pixel and through the Conversions API need to be
deduplicated to prevent them from being counted twice. Monitor how your events are being

Event Deduplication

Data Freshness

Recent Activities

Ad Sets

Give feedback

deduplicated and see any active diagnestics impacting deduplication to help ensure your events

are counted correctly
Learn more

Rate of events deduplicated

Browser 0%
Server 93%
Data from: Apr 17 at 12:30 PM - Yesterday at 12:29 PM

Deduplication keys

@ Noissues detected

Details

Dedupe Keys From Pixel From Conversions API
Event ID 97.88% 99.97 %

External ID 0% 0%

FBP 97.12% 97.3%

Data from: Apr 17 at 12:30 PM - Yesterday at 12:29 PM

@ Best Practices

@ Best Practices

Overlap
88.99%
0%

1078 %

l#: datahash

What's New?

Best Practices

Learn what the best
practices are in maintaining
a high quality of
deduplication.

8) How to check First Party data on a website?

Follow below steps for all forms present on the website.

Step 1: Go to the page where the form is present.

Step 2 : Open Inspect element and Go to Application.

Step 3 : Under the Cookie section, select your domain.

Step 4 : search “th_capi” in the search bar.
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First name *
Nom
Email *
Consultation et scan 3D
Phone *
Friday, April 22, 2022,
14:45 - 15:15 1.Go to Application. @
(% (] | Elements Console Network Sources Performance  Memory | Application | Security  Lighthouse  dataslayer o544 B2 | & i X
v & Cookies * C |thcapi | 3.search"th_capi” | O Only show cookies with an issue

L https//booking.|  Name Value D. P. E. S. H S.|S. S. P. Prior
@ https;//1079999

= Trust Tokens 2-Select your domain.

£ Interest Groups

( 3

Step 5: Now try to fill up the form and submit it and see if the cookie of the

following name is built on the cookie section or not.

Cookie Name Explanation
th_capi_fn First Name

th_capi_In Last Name

th_capi_em Email

th_capi_ph Phone Number

th_capi_db Date of birth

th_capi_ge gender

First name * -
test o
Nom *
test (]
Email *
papovom637@decorbuz.com o
Consultation et scan 3D
Phone *
Friday, April 22,2022,
09887765443 o 14:45 - 1515 () o
[® @] | Elements Console Network Sources Performance  Memory  Application  Security  Lighthouse dataslayer o544 B2 & i X
v @ Cookies 4 C [thapi | % O Only show cookies with an issue
@ https//booking. | Name Value D. P. E. S. H S. S. S. P. Prior
@ https//1079999 1= [ oo o 91c95c0263582c070352b676067dcb5d63fe046{7842055b90a8e6226batab21 b/ 2. 74 v N Medium *
€ Trust Tokens th_capi_em 733aaafeade631542afecdb670081b5ad9f87a4800660b661b476226d5ebe0S 1 b../ 2. 74 v N Medium
€ Interest Groups th_capi_In 9186d081884c7d659a2feaa0c55ad015a3bf4f1b2b0b822¢cd15d6¢1560f00a08 b.. / 2. 74 v N Medium
th_capi_fn 9186d081884c7d659a2feaa0c55ad015a3b4f1b2b0b822cd15d6¢1560f00a08 b/ 2. 74 v N Medium
Cache v

. »

Step 6 : After checking First Party data, fire any event and check server side

request.All First Party data should be passed as a parameter with request.
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= Apbbointment confirmed 1
& 4 Elements  Console  Network  Sources  Performance ~ Memory  Application  Security Lighthouse  dataslayer o7as5 B3 | & i X
® O | ¥ Q | Ovrreservelog | 8 Disable cache Nothrottling v o | ¢ ¥ o

O Invert () Hide data URLs All Fetch/XHR JS CSS Img Media Font Doc WS Wasm Manifest Other (J Has blocked cookies () Blocked Requests
O 3rd-party requests

Name X Headers Payload Preview Response Initiator Timing  Cookies

tr7id=32762727775 ~
7id=32762727775
id=32762727779
2id=32762727779
%id=327627277798
%id=327627277798
%id=327627277798
%id=3276. 98!
%id=327627277798
%id=327627277798
%id=327627277798
%id=327627277798 ~

17/77 requests | 931f  cdlcurrency]: GaP .

ev: Purchase
et: 1650619882
es: https://booking.bestsmile. com/fr/form?utm_source=20min .ch&utm_medium=paidpost&utm_campaign=Performance_Prospecting_Paidpost_FR_Veneers_Jan17&utm_
content=_removed_&sort_by=_removed_&location=_removed_& filteredParams=_removed_

eid: 5624259394849

ua: Mozilla/5.8 (Windows NT 10.; Win64; x64) ApplelebKit/537.36 (KHTML, like Gecko) Chrome/100.0.4896.127 Safari/537.36

fbp: fb.1.1649665585861.1988904914

ud[fn]: 9f86de81884c7d659a2feaadc55ad015a3bfaf1b2bebs22cd15d6c15bofo0as
ud(In]: 9¥86d081884c7d659a2feaalc55adol5a3bfaf1b2bob822cd15d6c15b0F00a08

ud[em]: 733aaafeade631542afecdb670081b5ad9f87a4800660b661b476226d5ebed51

ud[ph]: 91c95c0263582c070352b67606 784 26balab21

9) How to whitelist domains on the server side?

Step 1: Go to the server side GTM of the client.Go to Tags.
Workspace Versions Admin GTM-WD4G92F  Workspace Changes: 0 Preview

CURRENT WORKSPACE

Default Workspace > Tags Q L
D Name M Type Firing Triggers Last Edited
@ Overview DH - TikTok Tag Tiktok conversion API @ Fcapi - Not Pageview 3 days ago
tag
5] Clients
FCAPITag Template () FCAPI- allevent-trigger 2 months ago
B Tags
SApp Capi tag SnapApp tag template 4 days ago
@ Triggers
SCAPI tag SCAPI Tag Template () FeAPI - Addcart amonth ago
Wl Variables
© FoaPi- nitiatecheckout
B Folders @ FCAPI - PageView
DO Templates @ FCAPI - Purchase
@ FCAPI - ViewContent
e -

Step 2 : Open tags and add host name.
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@m o Mo /& @ ad@:

X FCAPltag [J

{{fb_access_token}}

¢« > Cc o la google.com/#/

75046 i 18614177 Q

&
<3

Test Event Code ®

TEST1234

Select Action Source @

Website v

Host Name @ |

test.com

testapproved.com

testing.com

Add Row

> Advanced Settings

B E B
© © 0

Step 3: Preview the GTM container and test for additional domains and then

Publish the container.

10) Check if the event setup tool is on or not?

Step 1 : In the Events Manager, Go to settings.

. Fe 9 ~ imatbusinessi. @ 18 % @O 0 s /& @ ax0O
<} Datasources L ]
R —Y— ‘-
I Overview  Testevenis Dignostics 2 History [] Setings
-
- Connect servar-side Google Tag Manager to Facebook quickly and easily . .
L+

‘and prEcess it N3 Server Containg g Cinud aceount

UF CraTy S8 vEr-5506 G00gS Tag MANAgsr coNLaner Nosted on Google

All Activity

255K . —
\,J/\ v e
5

Manage Integrations.

4 Events

PissliConversions AP1  Aqggregaled Event Measurement

Step 2 : Under settings there is an option to Track events automatically without
code.
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Overview Test events Diagnostics 2 History Settings

- - -z
Use customer information to match event instances on your website to a Facebook account. This
helps us show relevant ads to people on Facebook. Learn more

Automatic advanced matching on @

w Show customer information parameters

Event setup

View the events currently setup. To add or edit events directly without changing your website
code, use the Event Setup Tool.

Open Event Setup Tool

Track events automatically without code OFF .
Your Meta Pixel can find and report on valuable website events, such as purchases or
registrations, based on your site traffic, button text and page metadata. This feature can help you
set up events without having to install code. You can choose to turn this functionality on or off.
Learn more.

Conversions API
Send web events directly from your server. Learn more

Set up with Conversions AP| Gateway

Set up the Conversions API so data is processed with Conversions APl Gateway in your own
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