Hello Casey,

The motto “When you eat one, you'll know” is a great way to help people remember your protein bars and
refer them to a friend.

After opening your welcome email (and analyzing it as | do for most promotional emails) | had some ideas
in mind that would boost your product reviews from 100 to 1000.

My experience in writing emails should be of interest to a rapidly growing protein bar brand such as yours.
In various social media platforms running ads, leading to my present career path of writing emails, I've
acquired skills in all phases of copywriting which includes knowing the exact words that would drive your

customers to buy your protein bars.

Below is the revised version of the welcome email your business sent to my inbox. Feel free to test it out
yourself to tease products you'd like to sell and increase customer productivity.
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I'll be available throughout the rest of this week and would appreciate the opportunity to show you how |
can help your protein bar business meet its goals.

All the best,
Ronald






