
1. Define the Business Objective 

●​ Objective: Steadily increase conversions from the Free Trading Telegram Group to the 
Premium Telegram Group by providing consistent value and targeted messaging. 

●​ Growth Target: Aim for a sustainable 10-20% increase in premium sign-ups quarterly. 
●​ Focus: Build trust, engagement, and exclusivity within the free group, creating a natural 

progression to the premium service. 

 

2. Choose the Funnel/Marketing Asset 

●​ Funnel Type: A two-step funnel leveraging the Free Telegram Group as a lead 
generation and nurturing space that transitions into the Premium Group for paying 
subscribers. 

●​ Key Marketing Assets: 
○​ Content: Daily or weekly educational posts, market updates, and trading 

insights. 
○​ Proof of Success: Testimonials, client results, and case studies shared in the 

free group. 
○​ Engagement Tools: Polls, Q&As, and feedback requests to boost interaction. 
○​ Limited-Time Promotions: Monthly or quarterly offers that encourage members 

to join during specific windows. 

 

3. Define the Target Market 

●​ Primary Audience: Beginner to intermediate crypto traders interested in developing a 
consistent, successful trading strategy with guidance. 

●​ Demographics: 
○​ Mainly males aged 25-45. 
○​ Often working professionals with disposable income and a desire to grow wealth. 

●​ Psychographics: 
○​ Motivated by financial growth, lifestyle upgrades, and self-improvement. 
○​ Value structured guidance and verifiable success. 

●​ Behavior: 
○​ Interested in crypto but likely inexperienced in long-term strategies. 
○​ Already following crypto influencers and engaging with market news. 

 

4. Analyze the Current State 



●​ Trust Level: High, with Sharaz’s credibility due to personal connections or referrals. 
●​ Desire Level: Moderate; members want better trading results but may hesitate to invest 

further in premium services. 
●​ Belief Level: Mixed; some have confidence in Sharaz’s ability to deliver but may doubt 

their personal trading skills. 
●​ Awareness and Sophistication Levels: 

○​ Awareness: Aware of basic trading concepts but may lack depth in strategy. 
○​ Sophistication: Moderate; they have crypto exposure but may lack 

understanding of advanced strategies and risk management. 

 

5. Define the Desired Actions 

●​ Primary Goal: Drive free members to upgrade to the premium group through: 
○​ Monthly or quarterly sign-ups prompted by value-driven posts and occasional 

promotional messages. 
○​ Engaging with Sharaz for more personalized advice or questions. 

●​ Supporting Actions: Participation in daily educational posts, testimonials, and live 
group discussions that promote further interest in premium benefits. 

 

6. Craft the Persuasive Strategy 

Key Messages: 

1.​ Highlight the Value of Premium Insights: Emphasize that premium members receive 
exclusive, actionable insights that lead to better trading decisions and more reliable 
profits. 

2.​ Build Consistent Trust: Through client testimonials and daily success stories, subtly 
showing consistent results from premium members. 

3.​ Use Social Proof: Showcase real client testimonials, steady gains, and examples of 
how premium members benefit from Sharaz’s strategies. 

4.​ Address Pain Points: Talk about the challenges in crypto trading that the free group 
doesn’t solve alone, such as navigating risk or knowing when to trade confidently. 

5.​ Create Perceived Value: Show that the premium group offers advanced insights and 
individualized support that make trading a safer and more profitable endeavor. 

Content Types: 

●​ Educational Content (Market Tips, How-To Guides): Provides consistent value to the 
free group, subtly reinforcing Sharaz’s expertise. 

●​ Client Success Stories and Testimonials: Weekly or bi-weekly posts that highlight real 
results, showing the value of premium membership. 



●​ Common Mistakes/FAQ Series: Address specific pain points of the audience (e.g., 
“Avoiding Common Trading Pitfalls”) to illustrate the necessity of guided trading. 

●​ Monthly or Quarterly Promotions: Limited-time offers that provide an extra incentive 
for those ready to upgrade. 

●​ Engagement Posts (Polls, Feedback Requests): Encourage interaction in the free 
group to deepen engagement and capture insights about members’ needs. 

 

7. Drafting and Refining (Content Ideas for Each Stage of the Funnel) 

1.​ Educational Posts in the Free Group: 
○​ Post consistent, useful content like “Trading Tips,” “Crypto Market Basics,” and 

“Strategies for Safer Trades.” 
○​ CTA: “Get in-depth insights and personal strategies in our Premium Group!” 

2.​ Success Stories and Testimonials: 
○​ Share real, achievable results of premium members (e.g., “John’s steady 10% 

monthly growth”). 
○​ CTA: “Ready to see these results for yourself? Message Sharaz for details on 

joining the premium group.” 
3.​ Market Updates and Analysis Posts: 

○​ Weekly summaries or insights shared in the free group, with teasers about the 
more advanced content in premium. 

○​ CTA: “Premium members receive exclusive in-depth market analysis—join us to 
stay ahead!” 

4.​ Monthly or Quarterly Promotions: 
○​ Announce seasonal or periodic offers like “Join this month and get 10% off your 

first 3 months” or “Limited-Time Strategy Session for New Members.” 
○​ CTA: “Only available this month! Don’t miss out on a chance to upgrade your 

trading strategy.” 
5.​ FAQ and Common Questions Carousel: 

○​ Examples include “Is crypto trading too risky?”, “Can beginners succeed in 
crypto?” or “What’s the value of premium trading support?” 

○​ CTA: “Have more questions? Get all the answers and support in our Premium 
Group!” 

 

Final Checkpoints and CTA 

●​ Consistent Value Delivery: Educate the free group regularly so members see Sharaz 
as a trusted expert who provides high-value insights. 

●​ Clear CTAs in Each Post: Make each post actionable by guiding viewers to the 
premium group or encouraging them to reach out to Sharaz. 



●​ Create a “Premium Only” Experience: Highlight features exclusive to the premium 
group, like personal trade signals, risk management tips, and success stories. 

●​ Build Trust Over Time: Make regular testimonial posts to show steady client success 
and the credibility of Sharaz’s approach. 
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