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EXTENDED ABSTRACT (Times New Roman 11)

Extended Abstract is written at first with the word of EXTENDED ABSTRACT in Times New Roman 11-point
bold. Description in EXTENDED ABSTRACT uses Times New Roman 10-point and 1 space. The abstract length
is 300-500 words, which explains the paper content in a brief but understandable version. Specifically, the Extended
Abstract is explaining about gap INTRODUCTION, detailed METHODS, brief RESULT, and brief
CONCLUSION. The Extended Abstract is written in 1-2 (one-two) paragraphs and in the last part inserted the 4-5
keywords separated by comma (,) following the abstract, as shown here.
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Example of EXTENDED ABSRACT:

INTRODUCTION: The aim of this research is to understand the behavioral perspective of green tourism
participation, which was important for sustainability tourism. The gap was analyzed with the extended Theory of
Planned Behavior (TPB) model. The selection of TPB model is fundamental since the TPB was proven to explain
numerous behavioral situations on broad research perspectives.

METHODS: The present research utilizes two-stage Partial Least Square-Structural Equation Modeling
(PLS-SEM) and Artificial Neural Networks (ANN) as methodological instruments. The data was taken by
distributing online questionnaires to 1000 respondents. The respondents are filling in the approval consent to
participate. The ethical form and the procedures were assessed by ethics committee. The data was gathered on the
span of six months, ranging from July to December 2025.

RESULT: The entire hypothesis is accepted. Attitude is detected as the strongest predictors by PLS-SEM and
considered as the most important variable on ANN. Managing the strategy to change the attitude is important for
tourism providers and policy makers. The total of 12 recommendations is highlighted to help the green tourism
participation to be sustainable.
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