Contact information
Vlad Prystavka,

+380 95 626 73 89
vlad@loopo.org

Sector
Marketing/Advertising Tech

Development stage
Pre-Seed

Year of foundation
2022

Number of employees
5

The amount of funding
required

$500 000

Utilization of investments
49% - Sales & Marketing
40% - Hiring & Payroll

11% - Operations

Current monthly cost
dynamics

$1000

Current monthly income
$400

Loopo
RESUME
Loopo - all-in-one content marketing solution

THE MAIN IDEA

A platform that unifies the workflows of content teams and helps to manage the
creative team effectively.

ISSUES/OPPORTUNITIES

Content managers and creative team members constantly see a million chats in
messengers, chaos in all processes, and unrealistic deadlines. Due to unstructured
organizational processes, specialists constantly suffer from exhaustion and excessive
workload.

Instead, most business owners and top management are always interested in the
company's development and want to improve the teams' performance and the
operational results they generate. If you organize work processes correctly - make
them transparent and understandable - the team's performance will increase, as will
the company's income.

SOLUTION/PRODUCT

Loopo is an all-in-one creative space that will help creative teams tell the world
about their products faster. And also to avoid typical problems, such as forgotten
edits, missed publication deadlines, or unstructured data due to the content plan
in Google Sheets or messengers.

BUSINESS MODEL/REVENUE

Subscription-based business model per user.
All information about our pricing is here.

COMPETITORS AND BENEFITS

Competitors Advantages of Loopo

The competitor has a wide range of
functionality, but they aim to release
ready-made publications. Loopo emphasizes
teamwork and the process of preparing
materials for publication.

StoryChief

The competitor provides the ability to plan
publications and collect analytics, but unlike
Loopo, it does not offer the ability to manage
the process of preparing a publication and the
team's work on it.

Hootsuite

KoHKypeHT cknagHuin B NobyaoBi npouecis Ta
He OpiEHTOBAHMW Ha KOHTEHT KOMaHaW. Loopo
XX HAJA€E HanpaBsfeHe pilleHHs, Wo rotTose A0
po60TK oApa3y Ta Mae€ WBMAKNIA nNpoLuec
ajanTauii HOBUX KOPUCTYBauiB.

Notion

KOHKYpeHT HaJa€e MOX/INBICTb KOHTPONOBATH
BJIACHi col. Mepexi Ta aHanisysaTtu
pe3ynbTatuv, NpoTe He HaAa€E MOX/MUBICTb
KOMaHAHOi poboTu.

Agorapulse

ROADMAP



https://loopo.org/pricing

Product Roadmap:
Q1 2024 - Integration with popular social media and auto-posting functionality
development.

Q2 2024 - Content effectiveness and analytics dashboards.
Q3 2024 - Team time tracking utilities.

Marketing Roadmap:
Q4 2023 - Product Hunt launch.

Q4 2023 - 2+ offline event in Kyiv.
Q4 2023 - New social media acquisition channels launch.

INVESTMENTS
We plan to raise up to $500,000 in the Pre-Seed round.

TEAM/EXPERIENCE

Core team:

CEO, Vlad Prystavka. Full stack Team Lead expertise in fintech and healthcare
international startups. Developed more than 10 international projects from
scratch.

CTO, Volodymyr Petryna. Back-end and DevOps experience in American product
and outsourced IT companies.

CMO, Mariia Grachova. More than 4 years in content marketing. Was
SMMR&Digital Ads Manager in the largest Ukrainian logistic company, Nova Post.
Built an inbound marketing department in a big IT service company.



KoHTakTHa iHdopmMauin
Bnapg Npucraska,

+380 95 626 73 89
vlad@loopo.org

ranysmb
Marketing/Advertising Tech

ETan po3BuTKy
Pre-Seed

Pik 3acHyBaHHSA
2022

KinbkicTb npauiBHUKIB
5

Heob6xigHuit obcar
cdhiHaHcyBaHHSA
$500 000

BUKOPUCTaHHSA iHBECTULUIN
49% - Sales & Marketing
40% - Hiring & Payroll

11% - Operations

MoTtouyHa MicAYHa AMHaMIiKa
BUTpaT
$1000

MoToYyHMM MicAYHUA aoxia
$400

Loopo
PE3IOME
LOOpO - KOMMNJ1IEKCHe piLIJeHHH ANa KOHTEHT-MAPKETUHTY

roNOBHA I1AESA

Mnatdopma, aka 06’'eaHye poboui NpoLecn KOHTEHT-KOMaHA Ta AonoMarae epekTMBHO
KepyBaTu TBOPYOI KOMaHZAOH0.

MPOBJIEMATUKA/MOXXJ/INBOCTI

KOHTEeH-MeHeaXepn Ta yYaCHUKN KPEATUBHMX KOMaHA NOCTIMHO 6ayaTb MiNbNOH YaTiB
y MeceHaXepax, XaocC y BCiX npouecax i HepeanbHi AeanaiHN BUKOHAHHA 3a4aud.
Yepes HECTPYKTYPOBaHICTb OpraHi3auinHnx npoLueciB cnewianicTi nNocTilHO
CTpaXkaatoTb Yepe3 BUCHAXXEHHSA Ta HaAMIpHEe HaBaHTaXXeHHS.

HaToMmicTb 6inblicTb BNacHUKIB 6i3HeCcy Ta Ton-MeHeaKMEHT 3aBXAM 3alikaBneHi y
pO3BUTKY KOMMaHii Ta MatoTb 6axaHHS NoKpallyBaTy NPOAYKTUBHICTb KOMaHA Ta
onepauiHui pe3ynbTaT, SKU BOHU FreHepyoTb. AKLWO NpaBuiibHO opraHizyBaTn poboui
npouecu - 3pobuTn iX Npo30pUMKU Ta 3po3yMinnMMu - nepcdopmac KkomaHan byae
3poCTaTH, 9K i 4OX0AM KOMMaHIl.

PIWEHHA/NPOAYKT

Loopo - ue EANHNIA KpeaTUBHWUI NPOCTIp, WO AONOMOXE KpeaTUBHUM KOMaHAaM
po3Kka3yBaTu CBiTy NPO CBOI MPOAYKTM WBMALE. A TaKOX YHUKHYTU 6aHanbHMX
npobnem, Takux Sk 3abyTi NnpaBku, NponyLweHui geananH nybnikauii abo
HEeCTPYKTYpPOBaHICTb AAHMUX Yepe3 KOHTEHT N/aH B ryrn tabnmusax um
MeceHaxepax.

BISHEC MOAEJ1b/AOXIA

Mianncka Ha cepsic. BapTicTb NiANWMCKM pO3paxOBYETbCA Ha 1 KOpUCTyBaya Ha
Micsaub/piK.
[eTanbHiwe 3 LiHAMW Ha MakeTaMn BapTOCTi MOXHA 03HANOMUTUCh 3a NOCUIAHHAM.

KOHKYPEHTU TA NEPEBAI'N
KOHKYypeHTU Mepearun Loopo

KOHKYpEeHT Ma€ LUMPOKUIA CNeKTp
PYHKLIOHaNbHUX MOXJ/IMBOCTEN, ane BOHU
HauineHi Ha BUNyCK rotoBMx MaTepianis. Loopo
X pobUTb aKLeHT Ha KOMaHAHi poboTi Ta came
HaA NMpoLecoM NiAroTOBKW MaTepianiB Ao
ny6nikauii.

StoryChief

KOHKYpeHT Haja€e MOX/IMBICTb NNaHyBaHHA
ny6nikauin Ta 360py aHaniTMku, NpoTe Ha
Hootsuite BiAMiHHY Bif LOOpPO HE HaJa€E MOX/IMBOCTI
KepyBaTV NMpoLEecoM Miarotoeku nybnikauii Ta
po60TK KOMaHAW Haj Helo.

The competitor is too challenging to build
transparent processes and is not focused on
Notion the content of the team. Loopo provides a
"box" solution ready to work immediately and
has a quick onboarding process for new users.

The competitor provides an opportunity to
control social networks and analyze the results
but does not provide an opportunity for
teamwork.

Agorapulse



https://loopo.org/pricing

AOOPOXHA KAPTA

Roadmap npoaykry:
Q1 2024 - IHTerpauis 3 NONyAspHUMU COLiaNbHMMKN MepexamMu Ta po3pobka
dYHKUiN aBTOMATUYHOIO po3MilleHHs nybnikauin.

Q2 2024 p. - Po3pobka cucteMum aHaniTUKK Ta CTBOPEHHS aawbopais Ans
aHanisy eeKTUBHOCTI KOHTEHTY.

Q3 2024 p. - Po3wmnpeHHs dyHKLiOHaNbHUX MOX/IMBOCTEN AN eDEKTUBHOIO
BBeAEHHS pobounx NpoEKTIB Ha NNaTdopMi.

Q4 2024 p. — CTBOpEHHS YTUMIT ANS BiACTEXEHHSA poboYoro Yacy KoMaHau.

Roadmap mMapkeTuHry:

Q3 - Q4 2023 - OpraHizauia 2+ odnanH noaii B Knesi.

Q4 2023 - 3anyck Ha Product Hunt.

Q4 2023 - 3anycK HOBMX KaHaniB 3a5y4YeHHs KOPUCTYBauiB 3 couiaslbHUX Mepex.
IHBECTMLII

MnaHyemo 3anyyaTtn Ao $500 000 Ha Pre-Seed payHai.

KOMAHAOA/AOCBIA
OcHOBHa KOMaHJa:

CEO, Bnag lNpucraska. Bennkunii goceia Ha nocaai po3pobku B Mi>KHapoOAHUX
cTapTanax y cdepi piHaHCOBMX TEXHOSOrIN Ta OXOPOHW 340poB’a. bpas y4acTb
3anycky noHaj 5 MikHapoAHUX NPOAYKTIB.

CTO, Bonoanmunp lNetpuHa. Oocsia Back-end i DevOps HanpsaMmkax B
aMepuKaHCbKUX MPOAYKTOBUX i @ayTCOPCMHIroBmx IT-koMmnaHiax. Mae rnnboky
€KCMNepTu3y Yy CTBOPEHHI apXiTeKTYpU BUCOKOHAaBAHTaXEHUX CUCTEM.

CMO, Mapisi TpadyoBa. Binblwe 4 poKiB Y KOHTEHT-MapKeTuUHry. lNpautoBana
SMM&Digital Ads Manager B HanbinbLWin yKpaiHCbKil NOriCTUYHIK KOMNaHii «HoBa
nowTa». CTBopuia 3 Hyna Biaain inbound MapkeTuHry y Benukin IT-koMnaHii.



