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1. Affiliation
* Correspondence: email@gmail.com

Abstract: The abstract should be summarized about the content of the article and it should not
exceed more than 300 words and not less than 100 words.

Please include 3-5 keywords for indexing purposes apart from title.

Keywords: ideology, moral, spiritual experiences, phenomenon, social renewal, national
traditions, development, ideological immunity, human dignity

1. Introduction

It should summarize the rationale, provides a concise research background (not an
exhaustive review) and states in single sentence the objective of the study. Please do not
include any results or the conclusion of the study.

2. Materials and Methods

Please provide concise but complete information about the materials and the
analytical and statistical procedures used. This part should be as clear as possible to
enable other scientists to repeat the research presented. Brand names and company
locations should be supplied for all mentioned equipment, instruments, chemicals etc.
All the ethical permission associated in the research work must be specified. Indicate the
statistical methods used and identify statistical significance using superscripts (* and **)
following the data (*P<0.05, **P<0.01).

3. Results
It should disclose about the findings of works and the same data or information
given in the table must not be repeated in a figure and vice versa.

4. Discussion

It should be with the interpretation of the results and their comparison with those
of other studies. No need to repeat the results, review literature, references that do not
have a close relationship with the present result in the manuscript.
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5. Conclusion

Conclude the study connecting back to the aim of the study.
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